Women
IN Country
The Gatekeepers
The Creators
The Numbers
......................
The Whole Story

FEBRUARY 2015

Clay
Hunnicutt
The Interview

We Couldn’t Make
These Up If We Tried

Label
Conta
cts
Inside
!

A

lmost everyone has one. At least one.
Something about radio brings out the
wacky and sometimes downright
unbelievable in people. Over a beer, at CRS
or backstage at a show, folks share their
favorite stories of their days in radio ...
and Country Aircheck’s been listening.
Scorn Field

“At KSON/San Diego we’d just done a promotion to
win a trip to the CMA Awards when I got a voicemail on
my work phone,” says Cumulus’ Greg Frey. “A lady said,
‘My fiancé won the trip and I want to put together a
surprise for him. Call me back. And if he answers, don’t
let him know I called you because I don’t want to spoil
my surprise.’ So I called the number, she answered and
I said, ‘Hi, I’m Greg Frey calling from KSON. I got your
message. What can I do for you?’ She said, ‘Well, I’m
curious why KSON would give away a trip to Nashville
for one.’ I replied, ‘Um, no ma’am, it’s a trip for two.’
And as soon I said it, I realized what was going on. She
immediately said, ‘I knew it! That son-of-a-bitch! Who’s
he taking?’ So, yeah. He had another girl on the side
and ended up not taking the trip.”

Doggie Bag

“When I worked at WMSI/Jackson, MS, there was a
guy named Art Reed who moved to middays out of afternoons after something like 20 years, with me taking
over the shift,” says MCA’s Van Haze. “He was a quirky
fella, and one day I came in early as usual for my shift
and Art was in the studio shuffling around and crying.
He’d pull himself together, do a break, then start crying again. I went in and said, ‘Art, what’s wrong?’ He
said, ‘My dog died this morning right before I had to
rush here to work.’ I was like, ‘Art, I’m so sorry, man.
If you need to leave early, I’m happy to take over now.’
He said it was okay, he would finish his shift. Then I
asked him what he did with the body and he said, ‘I
didn’t know what to do, so I wrapped him up in a garbage bag and put him in my fridge.’ Wait, what? ‘Well,
yeah. I didn’t have time to bury him.’ So I said, ‘Art.
You need to go home right now, take your dog out of
the fridge and bury him ... And clean your fridge.’”

The Eyes Have It

“After a Justin Moore concert in Columbus, a lot of
radio people – including from other markets – along
with the record reps and Justin, were hanging at the
bar across from the venue,” says WQMX/Akron’s
Sue Wilson. “I was sitting at a table telling a story and
waving my hands, as I always do. Justin leaned down
to hear me better and my finger went straight into his
eye. It was awful. He immediately grabbed his eye and
within minutes it was swelling. He said it was his fault

but I thought it was mine and felt horrible. They
ended up taking him to an eye doctor for a prescription, drops and a patch he had to wear onstage at his
performance the next day in DC! The following CRS,
we posed for this picture. He is such a good sport.”

Burnin’ Thing Afire

“In the mid-’90s I was working a club gig for KDGE/
Dallas sponsored by Tabasco, which had just come out
with those tiny little bottles,” says Big Machine’s Alex
Valentine. “The venue was a lot closer to the Oklahoma
border than it was to Dallas, and both OU and OSU football players were in attendance. We decided to have a
Tabasco drinking contest and my promotions assistant, a
geeky kid who we’ll call Vincent, was charged with opening the bottles and handing them to the contestants.
These guys were putting down, 30, 40, 50 of these and he
was opening all of them. After it was all over, my friends
and I stayed and partied a little bit before hopping in
the limo that was going to take us back to the station.
We’re driving down I-75 late in a pouring rainstorm and
someone in the car yells, ‘Hey, is that the Edge Jeep?’
We slow down and, sure enough, it’s the station vehicle
on the side of the road, with Vincent standing in front
of it slapping at the hood. We stop and find out he had
Sue Wilson
and Justin Moore

pulled over to relieve himself and, in the most painful
way possible, figured out he still had Tabasco all over his
hands. With his dingus on fire, he was scooping rainwater off the hood of the Jeep into his pants. Luckily, our
limo driver told us his last client had been a couple on
their anniversary, and had left a can of whipped cream in
the car. So we handed that to Vincent as a cooling agent,
jumped back in the limo and rolled on back to town.”

Get Yer Shine On

“When I was programming WKKT/Charlotte, my
Dir./Promotion Mark Gray and I drove down to Columbia, SC for a George Strait show,” says Curb’s Ryan
Dokke. “Sarah Johns was opening and Keifer Thompson
was actually her tour manager at the time. Sarah’s from
Kentucky and had some moonshine with her, so she
hands it to me and says, ‘You go first.’ I’d never had it
before, being a kid from the Northwest. So I tip it back
and gulp, gulp, gulp before passing it on. The others are
staring at me and someone says, ‘Never had moonshine
before have you? Sit tight, bro.’ Sarah goes, ‘You’re going to feel that in about 20 minutes.’ Sure enough, we’re
standing near the soundboard watching George when all
of a sudden my legs go wobbly. I catch myself, trying to
play like nothing happened. I turn to Mark and say, ‘We
gotta go.’ So we leave and, I’m not proud of it, but I urinated on the side of the Colonial Center before passing
out in Mark’s car, which broke down on the way home.
Eventually, we all made it back safe and sound, but that
was my first experience with moonshine.”

Family Eviction

“My father was a radio guy at [Top 40] KLIF-AM/
Dallas, which was the biggest radio station on the
planet,” says KVOO/Tulsa’s Rowdy Yates. “Everybody
wanted to be on KLIF and everybody wanted to sound
like KLIF. There was even a sign above the door that
said ‘America’s most imitated radio station.’ And it
was. One day when I was about five years old, my dad
dragged me up to the office because he had to pull
a relief shift for somebody. It just happened to be a
weekend that The Osmonds were in Dallas-Fort Worth
to play Six Flags. Donny and Marie were in the studio
on-air with Mike Sullivan. The rest of the Osmond
family were uncontrolled, unsupervised and just terrorizing the hallways upstairs and downstairs. Well my dad
thought they were just a bunch of kids who managed to
get inside an unlocked door. He rounded them all up
and threw them out. ‘Get your little asses out of here!
Go home! Get out of here, kids!’ I’m trying to tell him,
‘Dad, wait! That’s ... ,” but he’s just not hearing it. And
sure enough, Mike Sullivan came walking out of the
studio with whoever the record guy was and says, ‘Hey
Joe, have you seen where the Osmond children went?’”

Bark At The Whom?

“Not long after 9/11, Ozzy Osbourne was trying to
come up with a patriotic name for a tour he had coming up and the PD of our Rock station at the time, Paul
Cannell, suggested Ozz Bless America to his record rep,”
says KXKS/Shreveport, LA’s Chris Evans. “Word made it
back to Ozzy, he liked the idea and they ended up going
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with it. Wanting to thank Paul for the idea, Ozzy thought
he’d call him at the office to show his appreciation. Our
receptionist Roberta was really more a rap fan than a rock
fan and wasn’t familiar with Ozzy Osbourne at all. Worse,
she could be a little overly protective and tough when it
came to call screening. One day the phone rang and this
hard-to-understand, stuttering, slurred voice asked for
Paul. Anybody who’s heard Ozzy talk knows he sounds
sort of out of it. Roberta was sure it was just some stoned
Rock listener trying to get to Paul, who was on the air. So
she coldly told him no and hung up on him! Ozzy called
right back trying to explain himself and again – this time
a lot more adamant. Roberta made it clear: ‘I don’t know
no Ozzy Osborne and you ain’t talkin’ to Paul!’ Click!
Paul never did get to talk to Ozzy, but ended up getting
the message either through the label or by email. None
of us would have known it even happened had Roberta
not mentioned later that some drunk guy kept calling and
insisting on talking to Paul. After a few questions we finally
figured out it was Ozzy.”

Pale Ale

“I was doing afternoons at a big top-ranked AC station
in the South in the ‘90s,” an anonymous radio pro says.
“Our chief engineer was probably in his late 70s and had
a habit of being hard to find. More often than not, he was
hiding out at the transmitter napping, drinking or both.
One afternoon the hotline rang and it was him. He was
clearly pretty tight and asked me if I’d play ‘Whiter Shade
Of Pale’ by Procol Harum. It was afternoon drive in the
middle of the week right about five o’clock, so I told him
that wasn’t gonna happen. He seemed to understand, I
got him off the phone and got back to work. About two
minutes later in the middle of some Phil Collins song, the
station went dark – dead air. Just a hum in the monitors.
I started freaking out trying to find his number to make
sure he knew we were down. About that time the hotline
rang. I picked it up and heard, ‘Hey. How about playing
that song now?’ The drunk old bastard was listening out
at the transmitter site and just pulled the plug! The PD
got involved, though, and he put us back on fairly quickly.
I thought for sure the guy was in big trouble, but he’d
worked there a million years and even used to own part of
it. Everyone but me and the PD got big laughs out of it.”

Cowboys From Hell

“When I was 15 or 16 I worked at a small-town AM
Oldies radio station,” says Big D & Bubba’s Patrick
Thomas. “One of my jobs was to get up early on Sunday
morning and put on the Mt. Calvary Baptist Church Hour.
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The church paid like $300 to put their church service
on the air every week. They would record their entire
60-minute service on cassette and my job was to play it
back the following Sunday at 6am. You had to get there
a little early to back time out of the satellite feed by
playing music into the service. We could play whatever
we wanted as long as it was Oldies from the library. My
very last day at the station was a Sunday and at 5:55am I
played Pantera’s ‘Cemetery Gates’ just to see if anyone
would notice. If they did, they couldn’t fire me because I
was already leaving. So the whole five-minute song plays
and I’m thinking, ‘I’m going to get away with this! No
one’s going to say anything!’ Right about that time I see
the request line ring. I answered and it was the preacher
from the church! In this old Southern preacher voice
he says, ‘I don’t think what just happened is very funny.
I know there’s some sort of mischief going on up there
and someone will hear from me on Monday!’ Oh well,
right? But I had in my head the image of old women sitting at home waiting for Mt. Calvary Baptist Church Hour
when suddenly their radios were set ablaze.

Tongue End Groove

To say the owner looked like he was not in the best of
health was an understatement. He was a little guy with a
big round belly that says ‘heart attack waiting to happen.’
He was running around, sweating profusely, and they told
me he wanted to do his actual grand opening speech live
on the air. A local TV crew wanted to get a view where you
could kind of see the Saguaro monument, which meant
we were standing in one of the bowling lanes. So we do
the big introduction, ‘Ladies and gentlemen, here’s Kyle
Whats-His-Name.’ Literally as I stuck the microphone
in his face he said, ‘Skip ... argh.’ And that was it. His fist
clenched, he grabbed his shirt and went down. As God
as my witness, they said he was dead before he hit the
ground ... which was good, because he face-planted on the
ball-return. To add insult to injury, a ball came back at that
moment and hit the guy in the head. Immediately, because you know I’m a radio pro, I stepped over the body
and said, ‘We’re gonna be here ‘til three this afternoon,
ladies and gentlemen, so come on by!’ Boy, was it awkward
asking for that talent fee.”

Bucket Seats

“It’s widely known that my former boss and consultant
Rusty Walker had a fear of flying that impacted his travel
“Tyler Farr played one of the monthly Girl’s Night
for many years,” consultant Phil Hunt says. “He eventuOut shows I do with male artists and all female audience
ally overcame it, but for a time, my title was SVP/Conmembers,” says KWEN/Tulsa’s Kristina Carlyle. “I knew
sulting Services & RV driver. On one road trip, we drove
we were in trouble when I walked into the venue and
his 35-foot motor home from Iuka, MS to Albany, NY for
could tell one of the girls near the stage was obviously
a station visit at No. 1-rated WGNA. We
already drunk at 7:45. She was shouting
then rented a car to drive to New York
so loud I could hear her even after
City to visit WYNY and newly appointed
I ducked backstage. She kept shoutPD, the late Uncle Fred Horton. That’s
ing about how she liked my ‘Easter
where the story begins. As we picked up
dress,’ basically heckling me while I
the rental car Rusty noticed there was
was onstage until I acknowledged her.
no ashtray. ‘No big deal,’ he said. ‘We’re
It wasn’t mean, just drunken commenboth trying to quit so that’s just fine.’ As
tary throughout my remarks about our
we traveled downstate we missed a turn
collection for hungry kids in the area.
and ended up on the George WashingI finished by explaining that everybody
ton Bridge going into New Jersey. By the
gets to meet and take a picture with
grace of God we turned around, went
Tyler afterwards, then I pointed at her
back over the bridge and eventually took
and said, ‘But no touching, because I
Tyler Farr
getting licked
the right exit. In celebration, both of us
may be wearing an Easter dress but I
fired up a cigarette and soon we were
can still kick your ass.’ The whole bar
on our way to the Shelburne Hotel with the windows
burst into laughter. When Tyler came on she basically
rolled down on a beautiful spring evening. Within a few
heckled him the whole time, too. Afterwards in the
blocks from our hotel, Rusty commented, ‘You know,
meet-and-greet line she told me she was going to lick Tythis town stinks.’ I added, ‘Air pollution here is just
ler’s ear. I thought I had her talked out if it, but damned
horrible.’ There was more truth to that comment than
if she didn’t try. She totally got his neck instead. Gross.
anyone knew. As we pulled up to the hotel, Rusty stuck
Then Stephanie O’Donnell threw her out.”
his head out the window to ask the doorman about
parking when the guy frantically yelled out, ‘Sir your
Bread & Gutter
back seat is on fire!’ Rusty and I jumped out of the car
“We were in Tucson at one of the first remotes I did as
as the hotel crew became the water bucket brigade
a morning show host,” says KPLX/Dallas’ Skip Mahaffey.
and eventually snuffed it out. We’ll never know exactly
“It was at a really unique place at the time with 20 lanes of
whose butt caught, but one thing I know for certain:
bowling, an outdoor volleyball pit, a gigantic sports bar, a
Whether driving a burned-out rental car or a 35-foot
great restaurant and it overlooked the Saguaro National
motor home, Rusty always made you feel like you were
Monument. We were doing their grand opening on a
CAC
Saturday in August so it was hotter than the hinges of hell. riding in a Cadillac.”
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ast year’s share of female-voiced singles in
the Top 100 songs was the lowest in almost
20 years – 18%. Predictably, much was made
of this in the media, with Country radio and
Nashville’s good ol’ boy music business frequent
targets of blame. Simple sound-bite explanations
are grossly inadequate, however, when studying
a phenomenon that has existed for decades, transcends media, is shaped by the broader culture
and touches every aspect of society.
In this extended editorial coverage, Country
Aircheck dives deep into the numbers, speaking with scores of radio and music professionals in pursuit of clarity. Capping the effort is
this roundtable discussion with a record executive, program director, artist and songwriter
held late last month at the Country Music Hall
of Fame and Museum. Little Big Town’s Karen
Fairchild, songwriter Natalie Hemby (“White
Liar,” “Pontoon,” “Drinks After Work”), WSIX/
Nashville OM/PD Michael Bryan and BBR Music Group EVP Jon Loba offered thoughtful
perspective, shared a few laughs and came to
agreement on more than a few points.

Karen Fairchild, Michael Bryan,
Natalie Hemby, Jon Loba

in
WO m e n
Country
Examining The Gender Disparity
a hard time with is, a lot of people want to write
Country Aircheck: We just stood in the
with me because they want to get a female cut. But
rotunda and looked at the Hall of Fame
at the end of the day, I just want to write a great
plaque for The Carter Family and Mother
song and wherever it’s supposed to land is where
Maybelle. Now we’re sitting in the Taylor
it’s supposed to land. A great example of that is
Swift Education Center. Those are some
“Pontoon.” We wrote it a long time ago and it just
pretty stout pillars at either end of this
fell at the right time into the
business of country music.
right hands.
Women have often been at
Karen Fairchild: But you do it
the forefront of the genre,
from such a real place. You want to
but the imbalance is equally
collaborate. I’ve never been in the
undeniable. Michael, was
room with you – and I’ve written
gender balance even on your
with you a lot – where you said,
radar at Top 40?
“Let’s write a hit.”
Michael Bryan: No. Still isn’t. And
NH: I don’t think anybody really
it’s not something I think about when
knows what a hit song is.
I’m selecting songs for Country radio,
either. I’m looking for the best song,
That’s an interesting study.
whatever that happens to be. I can’t
KF: “Pontoon” was a hit, not
speak for other programmers, but I’m
because I sang it, but because a
not going to try to put a guy on for
female sang it. We talked about
the sake of putting a guy on or put a
it as a band. Any of the four of us
girl on for the sake of putting a girl
could have sang it, but when we
on. I’m going to try to put the best
heard Nat sing it on the work tape,
song on the air, period.
Mama Tried: The Carter
we thought it was sexy and kind of
family’s Mother Maybelle
funny from a chick to be talking
Going to the other end of the
sets the tone.
about ... motor boating, but on a
food chain, Natalie, how aware
pontoon. Now, would a single artist
are you of marketplace issues
female have cut that? I don’t know.
when you’re in the writer’s room? Is there
Jon Loba: I don’t think the same dynamic would
discussion of what the audience will accept,
have worked. I don’t know if it’s the texture or
what the market is for artists who have deals
what, but if you look at the format, that’s the
– most of them male – and could record your
biggest challenge: solo females. A song-plugger
songs?
friend was recently telling me how frustrated she
Natalie Hemby: I really don’t look at who’s in
is that her company only has one female staff
the market. Maybe occasionally. Through the years,
writer and she was trying to get the president to
I’ve developed relationships with certain artists
sign more. She thought we need more female
and so if their record is coming up, I absolutely
perspective rather than men writing for women or
write for the record. One thing I sometimes have

female artists trying to adapt a male song. And she
said he told her flat out, there’s not as much solo
female stuff being cut and none of it is connecting
anyway. So, the shot of making money is diminished
and I’m not willing to take that risk. Then it
becomes self-fulfilling prophecy.
She was also talking about so many of the solo
females right now not having a lot of life experience. And the fact that as a 28-year-old female,
she isn’t hearing much music from solo females
that moves her or says anything. There’s always the
discussion that radio is biased, but to Michael’s
point, radio wants to play music that keeps their
listeners tuned in. We have more forms of measurement now than ever before to see if that’s the
case. There are taste-making programmers saying
we need more balance in the format and they
are actively trying to do that. But they play them,
they’re not registering and that’s why we’re not
breaking through.
KF: Are they not registering because they’re not familiar? There are only four or five women on the radio
that are familiar, so it’s going to take a lot more investment on labels’ part. I know that’s a double-edged
sword if listeners aren’t responding.
JL: We’re giving the audience what they want.
KF: If we’re really going to talk about it, then we have
to talk about Kacey Musgraves, Brandy Clark and Ashley Monroe. Why are we not hearing them on
the radio?
Michael, what are your thoughts?
MB: I played every Kacey Musgraves single that came
out ... a lot. For whatever reason, we could not get
the metrics. Even though she had all the touch points
you need – critical acclaim and major media – there
were some challenges and it just did not connect all
the way. She is set up, though, to come out with a new
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LADIES
ROOM
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1990
23%
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1992
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%
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2000
2001
%
2002
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%
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2007
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2008
%
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2009
%
2010
%
2011
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2012
%
2013
25
2014 18%
%

%

26

Percentage
of female
voiced
singles in
the annual
Top 100
songs of
the year.
%

%
38
35

29%

%

%
31
26

26
26

25

album that will. The bigger challenge for our format
is we’re so superstar-heavy and they go to the front of
the line every time. It’s very hard for anyone, male or
female, to break. And we can only play what we get.
I was never asked a single time to play Brandy Clark.
She had no deal so there was no promotion push. The
really interesting thing on Ashley Monroe is she was
worked through Warner, but it was not through the
Warner team. They had an indie working her. I got
really close on “Weed Instead Of Roses.” But it was
right at the same time as “Follow Your Arrow” and
there were little things ...
KF: The stars weren’t lining up.
MB: Yeah. I just heard what will be the first single off
her new project and she’s going to have the platform
Karen
Fairchild

With an audience makeup that leans
female, would you expect that favors male
or female artists?
JL: SiriusXM’s John Marks says that according to
every bit of research they have seen and done, female
listeners are harder on female artists than the males.
But there’s much more acceptance for those new
females that have something to say. He played newer
artists for a week in heavy rotation and several male
titles connected, but the female connection wasn’t
there. (See sidebar, page 18.)
MB: Feel free to smack me if you need to, I’ve never
heard a guy say I don’t get along with other guys, but
I’ve certainly heard women say I can’t get along with
other women. I don’t know if that plays into it at all.
JL: It doesn’t at Top 40.
Even Top 40 is only 31% female. More balanced
than Country, but nowhere near 50-50.
NH: Maybe it’s because girls are writing ballsier stuff
than guys write these days. The girl artists are coming
out with guns blazing, trying to make their point,
make their mark as to who they are as an artist and an
individual. Guys, on the other hand, seem to have an
easier route.
KF: It’s a party mix and it’s a familiar sound right
now. It feels good. Every day, all day long, it’s like
turning on a playlist for a party.
MB: People are trying to escape from life when
they turn on music. We try to do hills and valleys
to give them the whole range of human emotion.
You can’t live in one lane for too long. That’s
what’s gotten us in trouble over the last year.
NH: Yeah, one day, I’d like to drive home at 5pm
and hear a slow song on the radio. I don’t have to
party. I’m tired.
MB: I don’t know if the rest of the format will end up
playing this, but I just put in Lee Ann Womack’s “Send
It On Down.” It’s the best sounding song; she is so
distinct. I told Bobby Bones the other day, why don’t
we just spike it one time in the morning and see what
happens? It wasn’t in the top 200 on iTunes before we
played it and it was like No. 38 within an hour after.
That is reaction.

.48%

Average

27
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because she’s got the duet with Blake Shelton that’s
going to be a No. 1 record.

29

26
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Source: Radio & Records
(1989-2005),
Country Aircheck/Mediabase
(2006-2014).

Going back to something Natalie said about
whether it’s easier for men, I heard a quote
from a record executive that was along the
lines of, “If I sign a male artist, they’re going to
make a record, put it on my desk and then go
tour. If I sign a female artist, they’re going to
make a record, put it on my desk and sit there
and look at me.”
KF: That’s not true. Some of the girls that are out right
now are the hardest working ...
NH: I’ll tell you what a label guy said to me one time
when I was 19 and watching a show. This is terrible, but
I’m going to say it. He said, “You know how we figure

Dial It
Down
AC
35% Top 40
31%

Percentage of
2014 spins for
female-voiced
titles in the Top
100 current and
recurrent songs,
by format:

Urban
19% Country
Rock
14% 10%
Source:
Mediabase 24/7

Creatively
Speaking
If the charts are a bro’s – er, a man’s world,
what does that say to or about Nashville’s creative community? Country Aircheck spoke to
several on the frontlines of A&R and publishing
to find out.
The sharp end of the spear may be deciding
which artists to sign. “To me it’s like running
a football team,” says UMG/Nashville Chairman/CEO Mike Dungan.
“When the draft comes up,
you take the best possible
athlete and then figure out
how to make it work. But
the truth is, women are
definitely slighted. And it’s
been that way for a while.
Mike Dungan It’s obviously tough to break
females.”
BMLG SVP/A&R Allison Jones says the tide
may be turning, and cites Dot flagship artists
Maddie & Tae and their 2014 breakthrough
debut “Girl In A Country Song” as proof. “Who
would have ever thought you would open a label
with two teenage girls that
no one’s heard of and have
a debut single go No. 1 and
approach platinum?”
Compelling material is
certainly key. But with top
women Taylor Swift, Miranda Lambert and Carrie
Underwood writing much
Allison Jones
of their own material, the
outlets for writers are currently limited. Creative Nation Co-Owner/General Manager
Beth Laird asserts that fresh, unique songs
for women are out there and largely uncut. “I
see that two ways,” she says. “On one side,
it’s a bummer country fans
won’t hear these songs.
On the other, I’m sitting on
some amazing gems and
when the right artist comes
along, it could be huge.”
And the time may be
ripe. “I am super excited
about the quality female
Beth Laird
talent in Nashville right
now,” Laird adds. “It’s better than it’s ever
been. It’s definitely an exciting time for females,
even though they might not be represented
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on Country radio as much as we would like.
Whenever there’s something missing on radio,
it’s a great time for someone new to come and
blow it wide open.”
Dungan is hoping Mickey Guyton is the
woman to do that, and her single “Better Than
You Left Me” had a record-breaking add week
debut. “Mickey came in and knocked us down,”
he says. “This town is full of great singers, but
Mickey’s voice is stupendous. The entire package – her personality, the way she connects with
people. If you’re around her, you feel it almost
immediately.”
Immediate, however, does not describe her
journey to this release. She’s been in development
for years. “You’re not out yet,
so no songwriter is going
to write a song that’s your
style,” Guyton explains.
“When I was looking for
songs, it was hard because
either they were too young or
they were too outdated. And
Mickey Guyton being a female, everybody
tends to – I don’t want to say
‘overthink’, but – overthink whenever it comes to
putting a song out. You have to be so cautious because the standard is so different for women. It was
definitely a frustrating process for the last couple of
years. Because with this new movement of country,
the record label is trying to figure out, ‘Where can
a girl fit in all of this?’ It was very difficult but at the
same time, it caused me to write better songs. All
that waiting helped me to be a better songwriter
and write more from the heart.”
That caution is palpable. “The party thing is
working so well that collectively as an industry –
certainly on the radio – we give that a pass,” says
Dungan. “For females, they’re expected to have
Song of the Year material the
minute they walk in or else
it’s not likely they’re going to
get a shot. We’ve seen several dozen of them over the
last couple of years come out
with one or two singles that
fail in the 30s and then we
never hear from them again.
Troy Tomlinson
And we see some songs from
men that are pretty mediocre get much farther up
the chart.”
Historically, that hasn’t always been the case
(see Ladies Room, page 10). “In the ‘90s and
early 2000s, a significant amount of the playlist
and the platinum-selling artists were female,”
says Sony/ATV Pres./CEO Troy Tomlinson.
“There were lots of gifted, compelling female
artists who knew who they were and had
something to say – and it resonated with the
consumer. We’ve had them through every era
and we have them now. But the last thing we
want to do as a genre is minimize that which
has made us strong and healthy.”
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out who we sign? We either want to be him or we want
to f--- her.” That’s really nice, but that was in LA.
Can a new male artist have success with less
substantial material?
NH: That’s my only thing. I don’t care if it’s a guy or
girl, I feel like the best song needs to win. We’ve got a
few new males who sound like somebody that’s established already.
MB: Imitators never work for a long time. One of the
interesting things is that Country was about the story.
Even an uptempo song could hit you in the heart.
We’ve gotten away from that. Now it’s about the hook,
which is a Pop mentality.
KF: You are playing Kelleigh Bannen’s “Smoke When
I Drink,” which is hooky. I’m just going to throw this
out there ... if Cole Swindell was singing that, would it
already be racing up the top 10?
MB: I think we’re the only station playing that song.
KF: I know, but why?
MB: I saw they released it on iTunes. I love Kelleigh
and think she deserves a shot.
KF: And talk about a hard worker. She’ll do anything
that radio asks her to do.
JL: We still have to connect with the listener. There
are two gatekeepers in this process after the record
is made: the gatekeeper of the radio station and the
gatekeeper of the listeners. We can let them through
all we want, but in the end, it still has to connect.
MB: We’re in the exposure business. We expose
things and the audience tells us if it works or if it
doesn’t work. We can want something to work all
day long ...
NH: You have to have the right artist, the right sound,
the right producer, the right manager and then you
send it to radio, hope they like it, then you hope the
listener likes it. Then you hope it goes up the chart.
Then you hope people buy it.
Jon
Loba

MB: It is really hard to sell a ticket. It’s hard to have a
radio hit. It’s hard to get a cut.
KF: The whole thing’s hard.
Looking at entertainment in general, the “heroes”
girls are exposed to probably lean heavy toward men.
Is part of this more about the entire culture than the
specifics facing our little corner of it?
KF: I don’t know. The biggest record in the last 10
years was Adele, and we’re all dying to hear what
she’s going to do on the next one. There’s a girl
that I don’t think conformed to the “photo shoot,
cut your hair, slim down a little” deal. She just
delivers compelling music and we have to hear her.
Beyoncé is like the goddess of music. Some of it gets
a little too sexual for some folks, but we all have to
watch her. We have to see what Taylor’s going to do
next. There are women heroes out there young girls
are watching. In country we have Miranda ...
NH: There are millions of girls who want to be her,
too. Be confident like she is.
KF: But let’s really name them: Miranda, Carrie, there
was Taylor and is Taylor. In the bands, there’s Hillary
Scott, there’s Kimberly and I, hopefully. There’s Kimberly Perry, Shawna Thompson, Jana Kramer. We’re
having a hard time even coming up with 10.
NH: What’s frustrating is seeing what some of the girls
go through. I don’t know her entire story, but Sarah
Buxton says when she got her deal she knew what she
wanted to do and sound like, and the label wanted to
change all that.
JL: The best artists I’ve worked with, the true stars,
have a strong sense of who they are. While they’re
willing to play around the margins a little bit to be
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“FEW VOCALISTS SING WITH THE ENERGY & PASSION OF DRAKE WHITE. HE
BROUGHT THE CBS COUNTRY PDs TO A WELL-DESERVED STANDING OVATION.”
- BRUCE LOGAN, PD KILT HOUSTON
“INFECTIOUS. RAW. REAL. DRAKE SPEAKS THE TRUTH AND DOES IT WITH SO
MUCH CONVICTION THAT YOU SIMPLY MUST BELIEVE HIM. THE BIG 98 IS ALL IN.”
- MICHAEL BRYAN, VP/PROGRAMMING IHEARTMEDIA NASHVILLE

Girl
Crush?

Percentage of current/recurrent airplay
among the Top 100 country songs given
to female-voiced titles in 2014 by...
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The blogger cliché that women are held back
by country’s good old boys’ club may best be
examined by asking for the perspective of those
unlikely to be members – female PDs and those
who’ve moved in from other formats. Country
Aircheck asked both groups for their take.
WDRQ/Detroit PD Robby Bridges, who
previously worked at Hot AC WEBE/Bridgeport,
CT and Top 40 WPLJ/New
York, says greater female
presence at other formats
(see graph page 12) is
simply a reflection of audience preference. “That’s
all about great songs,” he
says. “It just happens that
Pop has Katy [Perry] and
Robby Bridges Charlie XCX putting out
the biggest hits. In Country
there’s an appetite for artists including Blake
and Luke, which limits the number of spaces
for radio to play as many females as maybe
we’d like.” Interestingly, more than 20% of
‘DRQ’s 2014 top 100 current and recurrent
airplay came from female artists – close to 7%
higher than average.
KJUG/Visalia, CA PD Rik McNeil, whose
prior stops include Rhythmic Top 40 KPLV/
Las Vegas and KSEQ/Visalia, notes a format’s
biases can shape a new gatekeeper’s perceptions. “There’s a tendency to look toward
the success of people
who’ve been doing it a
long time and [avoid]
what might upset that
balance,” he says. But
bias isn’t exclusive to
Country. “There are Pop
programmers who will
tell you they play fewer
females or that they have
Rik McNeil
to maintain some kind
of balance, and the balance is usually male
dominated.”
KSOP/Salt Lake City PD Deb Turpin says she
has no bias when it comes to the gender of an
artist, but sometimes the listeners do. “The audience can be a little more critical of a female
artist,” she says. “When we throw a new one
up from a woman, sometimes we’ll hear it’s
‘screechy’ or ‘whiny.’ I would never hear that
about something new from a male artist.”
“It’s very hard to break a female artist,”
says KCYE/Las Vegas PD Kris Daniels. “Is it
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our listeners? The old-school radio mentality
was that women don’t like hearing women on
the radio. As a female on-air personality, it is
very hard to get female listeners to like you.
But once you get them, they’re on your side
forever. So, is it certain PDs or MDs who have
an issue with it, or is it that we’re not introducing the artists to the listeners in a way they can
fall in love with them?”
Good question. “Kelsea Ballerini came in
and I really liked her personality, but I don’t
know if that translates through the radio,”
says Turpin. “It will take a while for that to
get out there because the listeners only have
the song to judge by. You kind of have to go,
‘Look, we’re your favorite radio station – trust
us when we say this artist is good and she has
more where that came from.’”
That tack may not be as easy as it sounds.
“Let’s talk about Kacey Musgraves,” says Daniels. “I love her. She was different and sounded
country, but a lot of people didn’t want to play
her because she was different. Here’s a girl who
dresses retro country, has
written hits for Miranda
and sounds like traditional
country, just updated a
little bit. So why didn’t it
work? Who was holding
her back? It wasn’t me!”
“It really comes down
Deb Turpin
to the audience,” Bridges
says. “Programmers have a vision for their
stations and what they want the format to be.
Labels have their vision. But neither of us really matters unless there’s an audience there
that wants to hear and buy those songs.”
So, is there an issue keeping female artists
off the air? “I hope not,” Turpin says. “Just
because the artist is a female, would a programmer say, ‘Nope, too many women, I’m
not playing this song’? I would hope PDs listen
and make their decision based on the song.
If there’s a secret club where people go, ‘We
have to have the right mix of male and female
on this radio station,’ I
haven’t been invited.”
McNeil, however, says
there may be. “There are
label people who tell me
they regularly hear from
programmers who still believe there’s only room for
so many females on their
playlist,” he says. “I’ve even
Kris Daniels
heard from some label
folks who talk to people who will give them an
exact number.”
Bridges seems optimistic. “It’s not an issue
in the sense that as long as we’re playing songs there’s an appetite for – in other
words songs that are testing, songs that are
selling – as long as we’re playing the right
songs, I think we’re ok.”
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commercial and hit that middle lane, at the end of
the day they stand up for who they are and say ‘No,
I’m not willing to compromise.’ I would love to have
more of those female artists coming through my door,
but more often than not, they’re very attractive, sing
relatively well, want to be onstage and want to be a
star. I don’t hear a voice – not in the vocal sense, but
emotionally and mentally.
Our Hollywood sidebar (page 16) puts a pretty
big hole in the idea that things are slowly getting better, which is something we hear a lot.
JL: I don’t know about movies, but I do think in
music there are so many program directors wanting
that balance.
MB: Some things are breaking. Kelsea Ballerini’s got
a top 30 record right now from a small label that has
to churn and push so much harder than the big boys.
She’s a great writer, she’s super young, but she’s got
potential. You see the Mickey Guyton thing pop on 80
stations its first week.
KF: I might get in trouble on this from Dungan, but
that’s the same song they cut four years ago. So, what
is going on in the A&R process?
MB: Radio’s asking the same question because we
saw her at the Ryman two years ago and she destroyed
everyone. We had programmers walking up to the
promotion team going, ‘I will add this song to power
if you give it to me.’ You never hear stuff like that. But
it’s taken all this time.
JL: Because sometimes when you have something
Natalie
Hemby

that’s so special, you really want to give it every
chance. Rightly or wrongly, you want it to be set up
absolutely perfect.
Speaking of Dungan, let me read you what he
said in our December issue: “The people who
are responsible for writing songs that were
female-themed or better suited for women
really didn’t do a good job for about 10 years.
We didn’t have great songs ... women just
were not making competitive records, with a
couple of exceptions.” Discuss.
KF: He said that to me one night when Kacey was
about to come out. There’s part of that where he’s
right. But why? Why are they not making compelling
music? Is it because there are so many damn voices in
their head? We’ve been through the ups and downs as
a band and I’ve sat in the room after a failed couple
of singles and about to go make a new record. I’ve
listened to, ‘Well, radio really didn’t want to hear that
kind of song from y’all. That one sounds like an old
Little Feat song. Radio didn’t play that poppier sounding thing you put out a couple years back.’ I’m like,
do you guys hear yourselves? How would we ever write
a song if we listened to all of this? We have to hear it
and take whatever nugget is there, but then we gotta
turn that off.
And we’re seasoned. We’ve been in the business 15
years and those are difficult moments for us. What is
it like to be a woman by yourself in a board room playing songs you wrote and starting to hear those voices?
If you don’t have a great manager and a confidant or
collaborator who can talk you through that ... ‘Hey,
own whatever truth is there, let the rest of it go and
just make your music.’ Having Jay Joyce as our producer, we don’t talk about boundaries. We don’t talk
about other people’s music. We’re talking about what
we can do that is going to be bad-ass.
NH: What’s really sad is Nashville has a pretty big
community of women who are phenomenal singers,
but don’t want to be artists. Maybe they did at one
point, but they see how hard it is and say, ‘Let me
write songs.’
KF: The superstars are in the writing room. Jessi Alex-
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ander, Natalie Hemby ...
NH: Even like Kate York, Kree Harrison, who maybe
isn’t doing a lot of writing, Lucie Silvas, Hillary Lindsey.

Percentage
of singles
released
to radio
voiced by
women,
by year.

If the most talented creators say I don’t want
to be pushed through the extruder of the
music business ...
KF: You’re right. It is harder to be pushed through
as a woman. As a community, if we want to see this
change, we must nurture these women to write honest
songs, to write their heart and not to pander. They can
write party songs, but they have to feel authentic. You
know, compelling songs like “Pontoon” and
“Day Drinking.”
(laughs)
NH: It’s funny, but Miranda didn’t break at radio until
her third record. And she was selling records and got
Album of the Year.
KF: Remember when she sang “Dead Flowers” on the
ACMs, then it died at radio? They knew they had a
special record and they were like, oh, crap.
NH: Well, they probably shouldn’t have put it out
as the first single anyway. But my point is it took the
second single from her third album going No. 1.
JL: Talk about someone who didn’t let those around
her change who she was. She stuck to her guns.
MB: If you want to screw up the creative process, ask a
lot of people their opinion.
NH: If you want to lose who you are, ask everyone
their opinion.

Special thanks to Sony/Nashville and
R.G. Jones for assistance with this data.
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ountry music isn’t the only pop culture
industry regularly mentioned for its
underrepresentation of women. Opportunity for lead roles and compensation imbalance for actresses make headlines from time
to time in Hollywood, and with good reason.
“From the 1940s through today, females
have accounted for about 25% to 30% of all
speaking characters,” says Dr. Martha M.
Lauzen, Executive Director of the Center for
the Study of Women in Television and Film at
San Diego State University. “In 2013, females
accounted for 30% of all speaking characters,
though only 15% of protagonists in the top
100 grossing films domestically.”
Those numbers aren’t much different
from the numbers shown in radio airplay

“

creeping incrementalism – things get better
every year. And we believe it. But if you look
at the data, it’s just not true.
“You hear on a lot of industry panels, ‘Oh,
that might have been the case 20 years ago.’
They’ll point to Kathryn Bigelow winning the
Oscar for Best Director and assume everything
has been fixed. That’s why it’s so important to
actually count.”
Lauzen notes onscreen underrepresentation can at least partly be attributed to the
low numbers of women behind the scenes.
“Last year I conducted a study of the top
500 (domestic) grossing films and found females comprised 42% of characters on films
with at least one female director but only
32% of characters on films with exclusively

What we have been sold for at least the last
10 to 15 years is that things have gotten so
much better. And we believe it. But if you
look at the data, it’s just not true.

across several formats (see graph page 12).
Like country music, Hollywood is playing to
a middle America audience with a similar
demographic breakout. “More than 50%
of movie-going ticket buyers are women,”
Lauzen says.
The issue may be even bigger than mainstream audience tastes. “I would broaden
the frame even more,” she says. “If you look
at the number of women in tech industries,
on Wall Street in the financial sector and
across the board, we are underrepresented.
What we have been sold as a culture for at
least the last 10 to 15 years is that things
have gotten so much better. This idea of
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”

male directors.” In country, there appears to
be little corollary between female decision
makers and airplay for women (Girl Crush,
page 14), though there may be bias reasons
behind that, as well.
“Women in decision making roles are often
underrepresented themselves,” Lauzen says.
“In film, the notion of why Amy Pascal at Sony
or Donna Langley at Universal haven’t hired
more women may be because they are tokens
and more closely watched. It would be difficult
to push a more traditionally female agenda
and, considering the system they rose in,
they’re much more likely to hold the values of
men in similar positions.”

If you’re in a creative business or you’re a
creator, where’s the balance between needing
to succeed and pay the bills, and artistically
wanting to push the envelope? When do we
challenge ourselves, as artists and gatekeepers, to push the audience? When do we stay
within the system, accept things the way they
are and make some money?
NH: As a writer, there is always a way to make something commercial with an honest creative side. You
just have to work harder at it. Music Row has become
the song mill and we’re all writing five days a week.
The songs end up sounding like another one you
wrote the week before. I don’t think enough thought
is put into the process because everyone’s so busy. We
need to think about the artist and take that time to
help them bridge their music to the next thing.
KF: We just need to nurture. I can’t tell you the
amount of time I spend on the road with young female artists. I feel like a therapist and I’m happy to do
it, but backstage at a festival I’ll just be saying, “Keep
going, keep going, keep going. Keep your head down,

Michael
Bryan

focus, be who you are. Don’t let them talk you into
what you don’t want to do.”
One of the criticisms is that the gatekeepers are mostly male, but at BBR Music Group,
most of the department heads are female,
and to your credit, Jon. When I look at the
roster, though, that’s not reflected. Is it because the talent’s not there or is it because
it’s that much harder?
JL: This has been an internal discussion between our
owner Benny Brown and myself. He feels he has more
of a vision for male acts and is less sure of females –
especially considering how hard it is to have to success
there. The last thing you want to do is sign a female
and not be able to give her the best chance possible.
We’ve talked about how many women are in positions
of authority in the company and how we can draw on
that. But it also goes back to how many females come
through my door who sing beautifully and look great,
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he Highway’s Aug. 11-17 “Fresh
Female Voices” initiative, part of
SiriusXM’s annual Music Discovery Week is just one of the ways
Sr. Dir./Country Programming John
Marks is addressing the issue. “I just
decided to put a twist on it,” he says.
“Rather than playing all kinds of new
music, we just focused on the female
element because that appears to be
the primary question in country music today.”
Roughly 20 songs from different female artists
received five to six spins during the week. Marks also
made a point to include as many sonic differences and
styles as possible, vigorously solicited social media
feedback and monitored digital sales before, during and after the program. “For the effort in general,
people applauded it,” he says. “But in terms of general
reaction to the music, it was really kind of a non-plus.
And that’s in terms of sales and social media reaction.
Most were received with at best a yawn, outright hostility, or even worse, zero noise or sales.”
There have been anomalies, however. Marks says that
newcomers Clare Dunn and Brandy Clark have moved
the needle, though each was on the Highway’s playlist
before the “Fresh Female Voices” program. “Both stand
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but don’t necessarily have anything to say.
NH: Sometimes they’re too young. They don’t know.
Is Country unfairly tagged as backwards on
this issue?
JL: From my perspective, yes. Radio is giving the

“

on their own identities and aren’t
trying to be anyone else. Think
about Carrie, Miranda and Taylor
– those who distinguish themselves
in their own way are going to be
the ones who have the biggest opportunity.”
As for the general lack of female
success in the format and relatively
muted response to “Fresh Female
Voices,” Marks sees the problem simply. “The music isn’t
compelling overall and market conditions just aren’t accepting it,” he says. “I don’t think that there’s any gender
bias as much as it is that there just isn’t compelling
female music that makes people engage.”
Marks doesn’t believe the problem lies with programmers or record labels. “We’re agnostic as to gender,
type, style, whatever,” he says. “Everybody just wants a
hit. As many female artists and types, styles and varieties
as we’ve tried on The Highway, the reception has been
almost unanimous that people either had no opinion or
didn’t like it. It’s been fascinating. And maybe there are
[talented women] out there who simply don’t wish to be
subjected to the rigors of the business – I don’t know.
But when something compelling from a woman gets
released, it’ll happen. And I’m looking for it every day.”

Horses, the new Chris Stapleton – there’s a chance
there will be a lane for that. The challenge we have
sometimes with a commercial radio station is that we
can’t be anybody’s favorite, because we have to play
to such a wide audience. It’s a mass appeal medium,
so we can’t be too niche. But we also have to make
people look up at the radio and go, “What is that?”
KF: Like “The House That Built Me.” First time I
heard it I had to pull my car over because I was crying so hard. But God knows the festivals are more
fun when we’re all out there singing “Day Drinking,”
“Pontoon” and “Crash My Party.”
JL: It’s hard to argue with success. That’s my biggest
issue with when we all started wringing our hands about

KF: The first order of business is finding these artists;
they’re out there somewhere. The next is getting radio
to push through on people like Kacey. It might take a
little bit longer to get a female all the way up the charts
and it might not research, but maybe we could just go
with our gut a little longer sometimes. Encourage young
women songwriters to write their heart and stop putting
boundaries on themselves. Encourage the labels to do
the same thing. Give these girls some room to do what
they do. Stop editing them, changing their hair color
and worrying about the photo shoot before we worry
about the music. Let’s not put the cart before the horse.
I know the numbers aren’t encouraging, but I think it’s
about to turn. There’s music coming.

Would it be great if it was a 50/50 balance
between male and female? Awesome, but the
marketplace has said that’s not the case yet.

platform. Again, I sound like a broken record, but we
are not giving the audience something they want to
consume. Whether it’s we don’t nurture long enough
or we aren’t putting forth music that says something to
them, I don’t know. I go back to that plugger who isn’t
hearing a lot of songs that relate to her life. Listening
to female songs myself, we don’t have a lot of those
coming across the desk.
NH: My only criticism for Country is a lack of diversity
– room to push the boundaries a little more. I think of
an artist like Jason Isbell ...
MB: There’s one song of his I’m actually thinking
about right now. Sturgill Simpson, A Thousand

bro-country. I agree there needs to be diversity, but at
the height of our popularity we started worrying. Consumers are going to tell us when they’re done with it.
Is gender disparity something we need to fix?
If so, how?
MB: I don’t think we do it for the sake of diversity. We
do it for the sake of great music.
NH: I totally agree with you.
KF: I totally agree with you, too.
MB: Would it be great if it was a 50/50 balance
between male and female? Awesome, but the marketplace has said that’s not the case yet. And if the songs
are great, it will be.

John
Marks

”

JL: I completely agree with almost everything you say.
With respect to labels, we obviously haven’t been getting it right, so let’s give them that room and freedom.
Now’s the time to take the chance. We’ve been at this
for how long, so let’s find strong brands and identities
and strong women with something to say. Having more
women involved in that will help – taking a shot on a
female producer, getting more female writers in town.
From that, will be born what we’re all looking for.
NH: It’s fixing itself. Just having this discussion is
important. People are talking about it online all the
time. To reiterate what Karen said, lets nurture female
artists and instead of changing them, make them stars
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ountry radio voters chose these
five acts to perform on one of the
most sought-after stages – the CRS
2015 New Faces of Country Music Show.
Country Aircheck spoke to this lucky
group to find out what they’ve been up
to and uncover a few surprises.

Frankie Ballard
Warner Bros./WAR’s Frankie Ballard came into his own last year,
scoring back-to-back No. 1s with “Helluva Life” and the title
track of his second album, “Sunshine & Whiskey.” He’s looking
to score a hat trick with his current single “Young & Crazy.”
What does it mean to you to be in the CRS New Faces Show?
I knew it was such a prestigious thing to be selected, so I felt really humbled and
honored. It’s one of the biggest shows of the whole event.
What are you most looking forward to at CRS?
Just seeing my friends at radio. I usually have to travel all over the country to see
them. For CRS, everybody comes to Nashville. There are always lots of cool parties,
lots of hangs and music.
What tricks do you use to remember names/stations/call letters?
On my first-ever radio tour, I wrote some stuff down in a journal – not only because
I wanted to remember the folks but because I wanted to remember my first tour.
So I wrote down where we went to eat, notes about the person. Now, I’ve seen
these folks so many times, we’re just old friends.
How are your packing skills? How long does it take you to get ready?
I consider myself an A+ packer. I always take my time and I don’t pack light. I can
pick up my suitcase and know when it’s getting close to 50 pounds.
When you have a radio station lunch or dinner, what’s your “go-to” item?
One thing I always try to do in restaurants is stay within their “wheelhouse.” Something they do well. Don’t get the salmon at a burger joint because it’s probably not
going to be that good. If it’s a steakhouse, maybe you ought to try to order what
they do best.
A radio tour is a lot like being in school. What’s one lesson you’ve learned?
Patience. You’re meeting people for the first time. They’re not going to start playing your song – they don’t even know who you are. It usually takes a couple times
to really develop a relationship with folks.
Which “animal” station mascot best describes your personality?
I’m probably like a tiger, a little gnarly.
What were a couple of your highlights from last year?
“Helluva Life” and “Sunshine & Whiskey.” I’ve never had anything
close to a hit song and I was blessed enough to have two of them
in 2014. The Florida Georgia Line tour I’m on now is all because of
that. And it was all because Countr y radio played those songs.
I owe them ever ything I ever accomplished in this career of mine.
I’m so thankful.
If you were playing tour guide for the folks coming to CRS,
where’s one place they have to go?
I’d take them off the beaten path. Maybe over to Melrose Billiards on 8th
Avenue, or out to east Nashville to see a little bit of music at The 5 Spot, like on
a Sunday night.
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Sam Hunt
MCA’s Sam Hunt penned Kenny Chesney’s
2012 “Come Over” and two 2014 hits,
Keith Urban’s “Cop Car” and Billy Currington’s “We Are Tonight.” But with his own
No. 1, platinum-selling “Leave The Night
On” and follow-up single “Take Your Time,”
Hunt’s slaying audiences on his own.
What does it mean to you to be in the CRS New
Faces Show?
I’m flattered and excited to be a part of it.

What are you most looking forward to at CRS?
Just getting a chance to visit with some of the
friends I’ve made in radio over the last several
months. There are still a lot of folks I’m looking
forward to thanking for playing my music.
How do you remember people’s names/
stations/call letters?
I’m bad with names and call letters. I didn’t treat my
radio tour like I was selling anything. I just wanted to
get to know all the people in Country radio. I’ve had a
lot of great dinners. When you see somebody a couple
of times throughout the year and you have such great
experiences, it’s not as hard to put names to faces.
How are your packing skills?
I’m very efficient at getting ready. I’m not very efficient at

packing. I’ll get on the road, open my bag and realize I’ve
just thrown in one pair of pants and a dirty t-shirt.
What’s your “go-to” menu item?
I would say seafood in the broad category and
salmon as a sub-genre of seafood I really love. My
favorite part about traveling has been the different
food experiences.
What’s something you hope you never have to
eat again?
I really don’t like the taste of curry. There have been
a few times when we’ve had Thai or Indian food. I’m
just not a big fan.
What’s one “lesson” you’ve learned on your
radio tour?
I’ve learned that as big and powerful as the
Country radio community is, it’s a pretty
close-knit, family community. Everybody knows
everybody.
If you were playing tour guide for the
folks coming to CRS, where’s one place
they have to go?
I would recommend The Local Taco over in
Sylvan Park off Murphy Road. We go every
time we get back to Nashville. All their ingredients are locally grown and they do mainly
tacos with a few side dishes.
What were a couple of your highlights
from last year?
One is having a song of my own played on Country radio alongside all the great artists I grew up
listening to. And another is putting out my first
record, which I’ve wanted to do for several years
but the circumstances weren’t right. The timing
all came together last year.
You also released it on cassette. Was
that your idea?
Yeah, it was. A lot of people have put out versions
of their album on vinyl. I didn’t really come up in
that era. Cassette tapes were the thing when I was
first introduced to music, so that was a little more
personal to me.
Do you still have a cassette player to
play your own album?
No, but I bet if I dug around at my house
back in Georgia I could find an old Walkman
or something.

Maddie & Tae
Dot’s Maddie & Tae offered their first single “Girl In A Country Song” as an
“answer song” to all things Bro-Country. Their cheeky debut was certified gold
and went No. 1, proving this duo is poised to “Fly.”
What does it mean to you to be in the CRS New Faces Show?
Maddie: We know New Faces is one of the hardest things to get a spot in. So when we found out
we were going to be playing it and were the only female act, our jaws dropped. We’re excited to
bring some girl power onstage. Last year we attended CRS but we were just songwriters under
Big Machine Music.
Tae: It was really cool seeing everyone perform. It motivated us to hopefully get there one day.
We never thought that the next year would be our time.
What are you most looking forward to at CRS?
Maddie: “Girl In A Country Song” was such a big statement, but now we have the opportunity
to show all of our radio friends more and prove we’re not just one-trick ponies. We’ve got so
much more behind us.
When you have a station lunch or dinner, what’s your “go-to” item?
Maddie: Tae’s allergic to gluten. We always try to do a meat and a veggie, nothing too greasy.
And always water – especially if you’re going to be singing.
Tae: We always get water and then squeeze lemon and a little sugar in there. It’s free lemonade.
What’s something you never want to eat again?
Tae: There was a place somewhere up north that had gluten free pasta and garlic bread. This
bread, whew it was bad! It tasted like Play-Doh.
How are your packing skills? How long does it take for you to get ready?
Maddie: Tae is the better packer; I’m the better-prepared over-packer, which isn’t always a good
thing.
Tae: Yeah, if we’re out for two days, I’m packing two outfits.
Maddie: And I’ll pack four. A backup for my backup. Tae takes way less time to get ready. I am a
perfectionist and have to get my hair and makeup a certain way.
What’s one “lesson” you’ve learned on your radio tour?
Tae: Make sure your driver can read signs. Our driver took us to Chicago and drove us under a
bridge that he clearly could not make it under. It was scary.
Maddie: A radio tour taught me you have to go with the flow. Even if you get in a bus wreck or
locked out of your bus. Or you’re staying on the 23rd floor of a hotel and have to walk down 23
flights of stairs on the way to your radio station visit because you got stuck in the elevator. It’s
definitely all been good lessons learned.
Which “animal” station mascot best describes your personality?
Tae: Mine would be a cat because I love cats. I’m a crazy cat lady.
Maddie: I would say a bull, because you’d see a bull on a ranch – that’s my happy place.
What were a couple of your highlights from last year?
Tae: Making our Opry debut was one of those moments you can’t believe is happening and
you’ll never forget.
Maddie: Getting our No. 1 record. But it wasn’t the day it went No. 1; it was watching the song
go up the chart. That means your fans are pulling for you and all those friends you made at
radio believe in you.
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Eric Paslay
EMI Nashville’s Eric Paslay was already a
successful songwriter, counting Jake Owen’s
“Barefoot Blue Jean Night” and Eli Young
Band’s “Even If It Breaks Your Heart” among
his cuts. Last year he went No. 1 as an artist
with “Friday Night.” His current single is “She
Don’t Love You.”
What does it mean to be in the CRS New
Faces Show?
It’s a major, awesome opportunity to get to play New
Faces. It means, “We want your face to stick around for a
little longer.”
You’ve been to CRS before – what’s one of your
favorite memories?
I’m usually the designated diabetic, so I’m allowed not
to get too crazy. I remember wandering around in the
Bridge Bar getting to meet all the famous people before
I had anything going on. Being a new kid in town, it was
one of the first places you could go hang out and meet
everybody in radio.
What can you tell us about your New
Faces video?
It’ll definitely be entertaining. We’ve been brainstorming on it since the day we found out I’m doing it. I have
a very dry and goofy sense of humor. From “She Don’t
Love You” to this New Faces video will be a big leap.

Cole Swindell
Warner Bros./WMN’s Cole Swindell went from selling Luke Bryan’s merch to writing his songs (“Roller Coaster”), plus hits for
Florida Georgia Line (“This Is How We Roll”) and Thomas Rhett
(“Get Me Some Of That”). Swindell proved just as successful on
the mic with his No. 1 debut single “Chillin’ It” and follow-ups
“Hope You Get Lonely Tonight” and “Ain’t Worth The Whiskey.”
What does it mean to you to be in the CRS New Faces Show?
I’ve always heard of it, but it’s crazy to think I’m in that category now. I had just
gotten off a plane when my manager told me I was one of the New Faces. I was
pumped – to be off the plane and to be included in the show. And all I could think
about was, ‘Oh God, now we have to make a video.’
What can you tell us about it?
There are some parts we shot in Mexico and it’s a mix of funny and also telling my
whirlwind year-and-a-half story. I have some special guests in there who were in Mexico
with me. I haven’t seen it yet, but I know I needed a stunt man. I’ll leave it at that.
How do you remember names/stations/call letters?
It’s tough for me to remember names, but when you’re meeting people on your
radio tour, you’re forming a friendship. So it’s a little easier to remember than if
you’re just casually meeting somebody. I couldn’t be mad if they forgot my name
because they have a lot to remember, too.
When you have a radio station lunch or dinner, what’s your “go-to” item?
I try to eat healthy, like a grilled chicken salad. I need to keep myself in shape.

What tricks do you use to remember names/stations/call letters?
I remember people’s faces. I’ll admit it – I’m not the best with
names. I’ve started using little tricks of “this rhymes with this,”
and “they’re kind of like this lyric.” Now I see people so often
that I remember their name because they’re my friends.
How are your packing skills?
I am insanely fast. I did forget a pair of jeans recently,
but good thing I was wearing some when I walked out
the door. I’d packed in about two minutes. It’s easier
when you’re already half-packed all the time.
What’s one “lesson” you’ve learned on your
radio tour?
I grew up in Texas. It’s cool to go up to Montana, New York
and Maine and meet people who are a lot like the people
you came from. That’s the coolest lesson: realizing we’re
all the same but we have different traditions and different
accents. Songs connect with everybody.
Which “animal” station mascot best describes you?
The wolf, because half the time I’m trying to howl out
another song, seeing if the moon smiles and likes it or
not. And like wolves, we all work at night.
What were a couple of your 2014 highlights?
Having a No. 1 song and my album came out. And a
“double No. 1” song – a No. 11.
If you were playing tour guide for the folks coming to CRS, where’s one place they have to go?
We’d go to McNamara’s Irish Pub over in Donelson.
They have good live Irish music, everybody there treats
you like family and they have incredible food.

What’s something you hope
you never have to eat again?
I’m not picky at all, but I’d say a cucumber. I like to try most anything.
What did you learn on your
radio tour?
Whether the people are in a huge or
small market, you never know where
they’re going to be a year from now.
They’re all in it to hopefully support
you and you should always treat people
the same – how you would want to be
treated. I’ve tried to let them know
how appreciative I am because nobody
would know who I was if they weren’t
taking a chance on me as a new artist.
Which “animal” station mascot
best describes your personality?
The bull, because I’m determined. It’s been a pretty crazy path I’ve had, from selling
t-shirts to writing songs for other people to finally getting to where I need to be.
What were a couple of your highlights from last year?
Playing the Grand Ole Opry was nerve-wracking, seeing photos of all those legends
and where we’ve come from. We wouldn’t be where we are now without all of
them. It was something I’ll never forget.
Another highlight was being on tour with Luke Bryan and Lee Brice, playing
football stadiums and other huge venues. And having four No. 1 songs that I wrote
last year was something I’ll probably never have happen again. I had recorded two
myself, and the others were Luke and Thomas Rhett. I cannot complain. It’s been
an unbelievable trip.
CAC
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“A little hip hop, a little rock, a few blues, and
all wrapped up in a cool country package. The
hook grabs you, can’t get it out of my head,
smash single!” Ed Hill, KMPS

“Old Dominion will be THE breakout act of 2015”
Steve Geoffries, iHeartMedia Phoenix

“This song is truly a breakout hit”
John Marks, SXM The Highway

Catch them this summer on

Plus 100+ other dates & counting
OLDDOMINIONBAND.COM

Buffy Cooper

615-321-5025

buffy@morrishigham.com

/olddominionband

@olddominion

@olddominionmusic

crescendo music projects
Pamela J. Newman

615-356-0535

pamelajillnewman@aol.com
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PROMOTION

ABBREVIATION KEY:
A
Activator
AR
A&R
BD
Business Development
C
Consultant
CH
Chairman
CO
Coordinator
CR
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D/NP Director/National Promotion
D/SP Director/Special Projects
DSM Digital & Social Media
E
East
EA
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Field Promotion
FP
General Counsel
GC
GM
General Manager

C O N TA C T S
9 North: Jason Cassidy, Breanna Kennedy, Carissa Leigh, Turnpike: James
Leon, Bryan Mayer, Brooklyhn Woods
P
SVP/PRM
VP/SP
DPR/WC,SW
DPR/MW, NE

Larry Pareigis
Jeff Davis
Kevin Mason
Kelly Symone
David Shaw

615-332-5511
615-260-4975
615-974-1999
916-868-3331
401-219-1139

larry@ninenorthmail.com
jeff@ninenorthmail.com
kevin@ninenorthmail.com
kelly@ninenorthmail.com
david@ninenorthmail.com

Brad Paisley, Carrie Underwood, Jerrod Niemann,
Kix Brooks, The Henningsens, The Swon Brothers,
Logan Mize, Cam
VP/PR
D/PRN
D/PRN
RP/NE
RP/WC
RP/SW
RP/SE
S/PRN
PR/MRIA
PR/MRIA

Lesly Simon
John Sigler
Andy Elliott
Cliff Blake
Lauren Thomas
Rusty Sherrill
Ali O’Connell
Jenny Shearin
RG Jones
Christy Garbinski

615-301-4436
615-301-4416
615-858-1311
603-781-1818
615-301-4421
615-301-1361
404-861-5757
615-301-4423
615-301-4412
615-301-4426

Lesly.Simon@sonymusic.com
John.Sigler@sonymusic.com
Andy.Elliott@sonymusic.com
Cliff.Blake@sonymusic.com
Lauren.Thomas@sonymusic.com
Rusty.Sherrill@sonymusic.com
Ali.Oconnell@sonymusic.com
Jenny.Shearin@sonymusic.com
RG.Jones@sonymusic.com
Christy.Garbinski@sonymusic.com

Colt Ford, The Lacs, Moonshine Bandits, Charlie
Farley, Lenny Cooper, Daniel Lee, Sarah Ross, Demun
Jones, Twang and Round, Cypress Spring
CEO
VP/PRM
DM, SP
RP/SE, NE

Shannon Houchins
Tony Morreale
Nathan Thompson
Wix Wichman

615-733-9983
615-733-9983
615-733-9983
615-972-2326

shannon@averagejoesent.com
tony@averagejoesent.com
nathan@averagejoesent.com
wix@averagejoesent.com

Taylor Swift, Tim McGraw, Rascal Flatts,
Danielle Bradbery, The Cadillac Three,
Seth Alley, Waterloo Revival
SVP/PR
BMLG SVP/PRMS
RP/NE
RP/SE
RP/SW
RP/WC
CO/PR/TS

Jack Purcell
John Zarling
Erik Powell
Jeff Davis
Alex Valentine

615-324-7777
jack.purcell@bigmachinemail.com
615-324-7765
john.zarling@bigmachinemail.com
615-324-7774
erik.powell@bigmachinemail.com
615-324-7776
jeff.davis@bigmachinemail.com
615-324-7785 alex.valentine@bigmachinemail.com

Brooke Diaz
Jayme Austin

956-240-3657
615-324-7767

Greg McCarn
Mike Wilson
Bill Macky
Steve Pleshe
Jane O’Malia
Joe Carroll
Megan Boardman
Taylor Weil

615-243-1276
615-557-8884
615-202-8135
559-307-8148
412-480-4871
615-779-8382
615-579-4355
203-554-7897

greg@blackriverent.com
mike.wilson@blackriverent.com
macky@blackriverent.com
steve@blackriverent.com
jane@blackriverent.com
joe@blackriverent.com
megan@blackriverent.com
taylor@blackriverent.com

Montgomery Gentry, Jack Ingram, Chuck Wicks,
Allison Veltz, Christian Lopez Band, Jared Ashley
P
VP/PR
DRP
DRP
DRP
DRP
CO/PR

Derek Simon
Bob Reeves
Glenn Noblit
Tyler Waugh
Dave Collins
Luke Jensen
Kristen Krempp

615-804-8370
615-347-9499
214-282-6092
615-870-2040
480-223-8337
615-743-5222
615-406-9302

derek@blasterrecords.com
bob@blasterrecords.com
glenn@blasterrecords.com
tyler@blasterrecords.com
dave@blasterrecords.com
luke@blasterrecords.com
Kristen@blasterrecords.com

UMG SVP/PR
UMG VP/RM
VP/PR
RP/NE
RP/MW
RP/SE
RP/WC
RP/SW
CO/PR
UMGN D/RM

Royce Risser
Katie Dean
Shane Allen
Diane Lockner
Brent Jones
Bobby Young
Paige Elliott
Jeremy Guenther
Ashley Laws
Donna Hughes

UMG M/RMS Chris Schuler

615-524-7588
615-524-7553
615-524-7544
615-524-7592
615-524-7528
615-524-7555
720-502-7456
501-590-4878
615-524-7541
615-524-7584

royce.risser@umusic.com
katie.dean@umusic.com
shane.allen@umusic.com
diane.lockner@umusic.com
brent.jones@umusic.com
bobby.young@umusic.com
paige.elliott@umusic.com
Jeremy.guenther@umusic.com
ashley.laws@umusic.com
donna.hughes@umusic.com

615-524-7517

chris.schuler@umusic.com

Katie Armiger
P
VP/PR
NPR
D/RP
D/RP
D/RP
D/RP

Pete O’Heeron
Jim Dandy
Mary Lynne O’Neal
Bill Heltemes
Taylor Eschbach
Kellie Longworth
Ethan Helms

281-961-0481
615-483-4250
903-926-0625
859-653-1345
757-374-9705
937-232-0574
615-545-6392

pete@coldriverrecords.com
jim@coldriverrecords.com
marylynne@coldriverrecords.com
bill@coldriverrecords.com
taylor@coldriverrecords.com
kellie@Coldriverrecords.com
ethan@Coldriverrecords.com

SVP/PR
VP/PRN
VP/M
D/PRN, SW
RP/MW
RP/WC
RP/SE
M/NSRS
CO/PR
PRSC

Carson James
Lee Adams
Mary Forest Findley
Jim Malito
Dawn Ferris
Layna Bunt
Scotty O’Brien
Chelsey Flick
Kimmie Trosdahl
James Wesley

615-351-7751
615-500-2961
615-610-2098
480-203-4808
214-924-1020
615-473-9010
615-830-8007
615-610-2106
615-610-2134
615-244-8600

carson@bbrmusicgroup.com
ladams@brokenbowrecords.com
maryforest@bbrmusicgroup.com
jmalito@brokenbowrecords.com
dawn@brokenbowrecords.com
layna@brokenbowrecords.com
scotty@brokenbowrecords.com
chelsey@bbrmusicgroup.com
kimmie@bbrmusicgroup.com
james@bbrmusicgroup.com

P
PA
PB
PE
PR
RD
RP
RS
RM
S
SE
SC
SP
SVP
SW
W

President
Partner
Publicity
Promotion Executive
Promotion
Radio Division
Regional Promotion
Radio Syndication
Radio Marketing
South
Southeast
Secondary Promotion
Specialist
Sr. VP
Southwest
West Coast.

Jason Cassidy, Breanna Kennedy, Carissa Leigh, James
Leon, Bryan Mayer, Brooklyhn Woods
P

Larry Pareigis

615-332-5511

larry@ninenorthmail.com

GM

Kevin Mason

615-974-1999

kevin@edgehillmusic.com

D/PRM

Jessica Cohen Banish 615-339-5598

jessica@edgehillmusic.com

M/PRM

Angel Jennings

angel@edgehillmusic.com

864-423-0803

Eric Church, Alan Jackson, Eric Paslay, Kelleigh
Bannen, Brothers Osborne
UMGN SVP/PR Royce Risser

615-524-7588

royce.risser@umusic.com

UMGN VP/RM Katie Dean

615-524-7553

katie.dean@umusic.com

VP/PR

Jimmy Rector

615-524-7562

jimmy.rector@umusic.com

RP/SE

Trudie Daniell

770-253-1784

trudie.daniell@umusic.com

RP/WC

Ron Bradley

619-501-5806

ron.bradley@umusic.com

RP/SW

John Trapane

281-323-4053

john.trapane@umusic.com

RP/NE

Mike Krinik

615-524-7590

mike.krinik@umusic.com

RP/MW

Chris Fabiani

615-524-7571

Chris.fabiani@umusic.com

CO/PR

Jamie Graves

615-524-7538

Jamie.Graves@umusic.com

UMGN, D/RM Donna Hughes

615-524-7584

donna.hughes@umusic.com

UMGN M/RMS Chris Schuler

615-524-7517

chris.schuler@umusic.com

Kenny Chesney, Tyler Farr, Casey James, Chase
Rice, Steven Lee Olsen

Major label and leading independent artists

VP/PR

Norbert Nix

615-301-4311

norbert.nix@sonymusic.com

PA/NPR/S

Nancy Tunick

615-403-6121

nancy@grassrootspromotion.com

D/PRN

RJ Meacham

615-301-4458

rj.meacham@sonymusic.com

D/PRF

David Friedman

615-301-4415

david.friedman@sonymusic.com

PA/PRMR

Teresa Johnston

615-456-0187

teresa@grassrootspromotion.com

RP/WC

Dave Dame

866-505-9410

dave.dame@sonymusic.com

VP/PR

Renee McClure

615-646-3912

renee@grassrootspromotion.com

RP/SW

Brooke Meris

713-598-9355

brooke.meris@sonymusic.com

D/MMR

Greg Stevens

214-488-3590

greg@grassrootspromotion.com

RP/SE

Sam Borenstein

615-301-4494 samantha.borenstein@sonymusic.com

VP/MSM

Jim Alderdice

615-268-9876

jim@grassrootspromotion.com

RP/MW

Bo Martinovich

615-858-1364

bo.martinovich@sonymusic.com

M/SMA

Joe Fensler

330-260-0659

joe@grassrootspromotion.com

SP/PR

Mary Allison

615-301-4418

mary.allison@sonymusic.com

M/PRSC

Lauren Mason

(615) 307-9494

lauren@grassrootspromotion.com

M/RT

Shawna Chatfield

615-243-0119

shawna@grassrootspromotion.com

M/B

Scott Whitehead

(615) 429-7476

scott@grassrootspromotion.com

CO/PR

Kellie Yano

(615) 490-4731

kellie@grassrootspromotion.com

O

Pam Newman

(615) 356-0535

pamelajillnewman@aol.com
Striking Matches, Ashley Clark, Muddy Magnolias
Cupit: Dave Russell
AirDrive: Lainey Wilson

P/CEO
SVP/PR

Michelle Cupit
Dan Hagar

615-731-0100 x10
615-731-0100 x13

michelle@cupitmusic.com
dan@cupitmusic.com

VP
RD
RD
CO/PR

Lee Brice, Rodney Atkins, Mo Pitney, American
Young, Ashley Gearing, Wynonna, Rachel Holder,
Sweetwater Rain
VP/PR

Ryan Dokke

615-690-4207

rdokke@curb.com

D/PRN

Mike Rogers

615-690-4217

mrogers@curb.com

MPR

Annie Sandor

954-529-3380

asandor@curb.com

MPR

Joe O’Donnell

505-323-2925

jodonnell@curb.com

MPR

Mark Janese

214-763-7816

mjanese@curb.com

MPR

Samantha DePrez 615-690-4218

sdeprez@curb.com

Tom Moran
Gwen Foster
Will Robinson
Amber Anderson

615-429-2337
480-495-2209
813-205-3355
615-915-4018

tom.moran@umusic.com
gwen.foster@umusic.com
will.robinson@umusic.com
amber.anderson@umusic.com

Rachele Lynae, April Kry, Amanda Watkins, Matt Gary
P
VP
ND

Dale Connone
Cat Collins
Jamice Jennings

212-425-4100
404-307-8828
615-243-6779

dale@in2unemusic.com
cat@in2unenashville.com
jamice@in2unenashville.com

Gary Allan, Vince Gill, Kip Moore, David Nail,
George Strait, Josh Turner, Sam Hunt
Maddie & Tae, Drake White, Craig Wayne Boyd

Jason Aldean, Kristy Lee Cook, Dustin Lynch, Jackie Lee

Indicator
Interactive Marketing
Label Operations
Mgr./Creative Brand
Mid-Atlantic
Manager Promotion
Music Row
Mid-South
Midwest
National Coordinator
National Director/Promotion
National Director/Radio Marketing
Northeast
New Media
National Promotion
National Promotion Strategy
Owner

Keith Urban, Lady Antebellum, Luke
Bryan, Little Big Town, Darius Rucker, Dierks
Bentley, Jon Pardi, Mickey Guyton, Joey Hyde

brooke.diaz@bmlg.net
jayme.austin@bigmachinemail.com

Craig Morgan, Kellie Pickler, John King,
Kelsea Ballerini
GM
VP/NPR
SD/NPRS
ND/WC
D/PRNE
D/PRMW
D/PRSE
CO/PRM

I
IM
LO
M/CB
MA
MP
MR
MS
MW
NC
ND
NDRM
NE
NM
NP
NPS
O

GM

UMGN SVP/PR Royce Risser

615-524-7588

royce.risser@umusic.com

UMGN VP/RM Katie Dean

615-524-7553

katie.dean@umusic.com
van.haze@umusic.com

Chris Stacey

615-498-7548

Chris.stacey@bmlg.net

VP/PR

Van Haze

615-524-7539

SVP/PRMS John Zarling

615-324-7765

john.zarling@bigmachinemail.com

RP/NE

Michelle Tyrrell

810-326-1770

michelle.tyrrell@umusic.com

D/NP

Kris Lamb

615-418-0580

Kris.lamb@bmlg.net

RP/MW

Donna Passuntino 847-531-6164

donna.passuntino@umusic.com

D/PRSW

James Marsh

713-927-6302

James.marsh@bmlg.net

RP/SE

Louie Newman

404-449-3376

louie.newman@umusic.com

D/PRSE

EJ Bernas

615-496-6963

Ej.bernas@bmlg.net

RP/WC

Anna Johnson

615-983-0610

anna.johnson@umusic.com

D/PRWC

Bill Lubitz

702-580-6886

Bill.lubitz@bmlg.net

RP/SW

Miranda McDonald 615-524-7537

miranda.mcdonald@umusic.com

D/PRNEMW Michele Tigard Kammerer 615-846-7751

Michelle.kammerer@bmlg.net

CO/PR

Julianna Underwood 615-524-7591

Julianna.underwood@umusic.com

CO/PR

Mysti Meese

615-846-7753

mysti.meese@bmlg.net

UMGN D/RM Donna Hughes

615-524-7584

donna.hughes@umusic.com

M/CB

Rachel Dobson

615-846-7748

Rachel.dobson@bmlg.net

UMG M/RMS Chris Schuler

615-524-7517

chris.schuler@umusic.com
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LABEL PROMOTION CONTACTS
Carlene Carter, Steep Canyon Rangers,
SteelDrivers, Blue Highway, Son Volt, Steve
Martin & Edie Brickell, Dailey & Vincent, James
King, Della Mae

Lauren Alaina, Easton Corbin, Billy Currington,
Julianne Hough, Scotty McCreery, Kacey Musgraves,
Jennifer Nettles, Canaan Smith, Chris Stapleton,
Sugarland, Shania Twain
UMGN SVP/PR Royce Risser
UMGN VP/RM Katie Dean
VP/PR
Damon Moberly
RP/NE
Sally Green
RP/SE
Jack Christopher
RP/SW
Jill Brunett
RP/MW
Charlie Dean
RP/WC
Summer Harlow
UMGN D/RM Donna Hughes
UMG M/RMS Chris Schuler

615-524-7588
615-524-7553
615-524-7520
615-524-7770
615-524-7720
615-351-8273
612-824-1220
931-638-3954
615-524-7584
615-524-7517

royce.risser@umusic.com
katie.dean@umusic.com
damon.moberly@umusic.com
sally.green@umusic.com
Jack.christopher@umusic.com
jill.brunett@umusic.com
charlie.dean@umusic.com
summer.harlow@umusic.com
donna.hughes@umusic.com
chris.schuler@umusic.com

Rachele Lynae, Jamie O’Neal

MP
SVP

Jimmy Murphy
Alicia Wurm

615-406-6650
615-340-6659

murfalot@bellsouth.net
itsaliciaw@comcast.net

SVP/PR
VP/PR
SD/PR

Jill Weindorf
Karen Durkot
Howard Frank

310-385-4119 jill.weindorf@concordmusicgroup.com
718-643-8033 karen.durkot@concordmusicgroup.com
615-339-8504 howard.frank@concordmusicgroup.com

Austin Webb, Jaida Dreyer, Dakota Bradley,
Kristian Bush
P/CEO
VP/NPRSM
RP/WC
RP/SW
RP/SE
RP/NE
CO/PR

Steve Richardson
Teddi Bonadies
Jon Conlon
Rick Hughes
Theresa Ford
Jennifer Shaffer

813-810-5018
615-496-6352
818-399-1885
615-210-8581
615-504-4865
904-386-5050

srichardson@streamsound.com
teddi@streamsound.com,
jon@streamsound.com
rick@streamsound.com
theresa@streamsound.com
jennifer@streamsound.com

Nicole Nehrbas

480-329-0718

nicole@streamsound.com

Toby Keith, Krystal Keith, Native Run
GM
VP/PR
NPR
RP
RP
RP
M/PR

George Nunes
Rick Moxley
Suzanne Durham
Greg Sax
Lisa Owen
Nathan Cruise
Laurie Gore

615-324-7780
george.nunes@showdogmail.com
615-324-7766
rick.moxley@showdogmail.com
615- 324-7768 suzanne.durham@showdogmail.com
214-676-7833
greg.sax@showdogmail.com
310-376-2258
lisa.owen@showdogmail.com
615-496-6356
nathan.cruise@showdogmail.com
615-423-7266
laurie.gore@showdogmail.com

Blackjack Billy, Kristian Bush, Jordan Dean,
Emerson Drive, Alissa Griffith, Heather Longstaffe,
High Valley, Allan Craig Miller, Tebey
P
VP
SP
PB

John Ettinger
Ryan Barnstead
Bradley Banning
Jill Ettinger

615-499-4694
615-414-4665
615-603-0869
515-491-6718

johnettinger@ttamusic.com
ryan@ttamusic.com
bradbanning@ttamusic.com
jill@ttamusic.com

Sweetwater Rain, David Shelby, Lexi James	 
Reba, Martina McBride, Ronnie Dunn
Dylan Scott, Ruthie Collins, Tim Dugger
GM
Jim Weatherson
BMLG SVP/PRMS John Zarling

O
O
RD
RD
RD

615-324-7777
615-324-7765

Rob Dalton
Jeff Solima
Joe Schuld
Joe Putnam
Rocco Cosco

615-331-9631
615-294-4787
913 579-9385
615 491-7688
615 438-8030

Jim.weatherson@bmlg.net
john.zarling@bigmachinemail.com

rob.dalton@newrevolution.us.com
hitsquadmn@aol.com
joe@newvisionent.net
joeputnam@newvisionent.net
roccocosco@newvisionent.net

VP/PR
RP
RP
RP
RP
SC

Lori Hartigan
Roger Fregoso
Bethany Priest
Heather Cramsie
JR Hughes
Nanette Ballinger

760-929-1019
760-532-8521
603-903-3498
858-735-6551
931-521-3390
615-290-7473

lhartigan@sidewalkrecords.com
rfregoso@sidewalkrecords.com
bpriest@sidewalkrecords.com
hcramsie@sidewalkrecords.com
jrpromoman@aol.com
nballinger@sidewalkrecords.com

Zac Brown Band

O
O
RD
RD
RD

Rob Dalton
Jeff Solima
Dave Kirth
Maurisa Pasick
Doug Baker

615-331-9631
rob.dalton@newrevolution.us.com
615-294-4787
hitsquadmn@aol.com
916-903-7865
dave.kirth@newrevolution.us.com
615-428-9708 maurisa.pasick@newrevolution.us.com
615-496-5236 doug.baker@newrevolution.us.com

Mark Leach, Benton Blount, Anita Cochran,
SaraBeth, Mark Cooke
P

Chris Allums

615-300-5321

allums@quarterbackrecords.com

Chris Young, Jake Owen, Miranda Lambert, Sara Evans

SVP/PRN
D/PRN
D/PR
D/PR
D/PR
M/PR
M/PR
S/PR

Keith Gale
Josh Easler
Dan Nelson
Elizabeth Sledge
Matt Galvin
David “Bubba” Berry
Larry Santiago
Parker Fowler

615-301-4357
615-301-4368
603-626-9898
615-301-4465
615-301-4384
214-695-9777
818-290-3104
615-301-4417

keith.gale@sonymusic.com
josh.easler@sonymusic.com
dan.nelson@sonymusic.com
liz.sledge@sonymusic.com
matt.galvin@sonymusic.com
david.berry@sonymusic.com
larry.santiago@sonymusic.com
parker.fowler@sonymusic.com

VPPR/W, SW Mara Sidweber

469-231-6302

mara@southerngroundartists.com

VPPR/MW, SW Chuck Swaney

248-202-4116

chuck@southerngroundartists.com

RP/SE

Neda Tobin

214-417-7448

neda@southerngroundartists.com

RP/NE

Paul Williams

615-715-7884

paul@southerngroundartists.com

SSP

Clay Henderson

615-429-0262

clay@southerngroundartists.com

P/CEO
Al Brock
EVP
Kristin Johnson
EA
Lucy Hart
D/PR
Melissa Grayson
Consors EVP/PA Steve Baker
Riverfront D/PRMichael Davis

615-329-3375
615-329-3375
615-329-3375
615-329-3375
615-419-0886
615-329-3375

Al@spindoctorsnashville.com
Kristin@spindoctorsnashville.com
lucy@spindoctorsnashville.com
melissa@spindoctorsnashville.com
steveb@visualimagemarketing.com
michael@spindoctorsnashville.com

Davisson Brothers Band, Olivia Lane, LoCash,
Rainey Qualley, Gord Bamford, David Shelby,
Samantha Landrum

Carson James
Renee Leymon
Mary Forest Findley
Shelley Hargis
Kendra Whitehead
Caitlyn Gordon
Hilary Hoover
Chelsey Flick
Bill Snickers
James Wesley

615-351-7751
615-417-7484
615-610-2098
615-429-2600 	
408-316-2534
319-750-3296
317-695-9971
615-610-2106
615-610-2127
615-244-8600

carson@bbrmusicgroup.com
renee@redbowrecords.com
maryforest@bbrmusicgroup.com
shelley@redbowrecords.com
kendra@redbowrecords.com
caitlyn@redbowrecords.com
hilary@redbowrecords.com
chelsey@bbrmusicgroup.com
bill@redbowrecords.com
james@bbrmusicgroup.com

Florida Georgia Line, The Band Perry, Eli
Young Band, Cassadee Pope, A Thousand
Horses, Savannah Keyes
P
Jimmy Harnen
BMLG SVP/PRMS John Zarling
VP/PR
Matthew Hargis
D/PRWC
Lois Lewis
D/PRSE
Stacy Blythe-Waugh
D/PRNE
Angie Coonrod
D/PRSW
Kristen Johnson
CO/PR
Katherine Susemichel

615-324-7790 jimmy.harnen@republicnashville.com
615-324-7765
john.zarling@bigmachinemail.com
615-324-7902 matthew.hargis@republicnashville.com
615-324-7907
lois.lewis@republicnashville.com
615-324-7905 stacy.blythe@republicnashville.com
615-324-7904 angie.coonrod@republicnashville.com
615-324-7906 kristen.johnson@republicnashville.com
615-345-4531katherine.susemichel@republicnashville.com
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P
GM/EVPPR
SD/RP
D/PR-WC

Michael Powers
Matt Corbin
Brad Helton
Chris Borchetta

615-438-6372
615-330-2863
615-400-3269
323-208-1166

Mpowers@starfarmnashville.com
Mcorbin@starfarmnashville.com
Bhelton@starfarmnashville.com
Cborchetta@starfarmnashville.com

SVP/PR
SVP/MPS
DPR/NE
DPR/WC
DPR/SW
DPR/SE
CO/PR

Carson James
Chris Loss
Mary Forest Findley
Heather Propper
Derek Gunn
Stan Marczewski
Abi Durham
Chelsey Flick
Kimmie Trosdahl
James Wesley

615-351-7751
480-861-9015
615-610-2098
602-317-0551
775.287.1722
615-610-2122
615-957-2076
615-610-2106
615-610-2134
615-244-8600

carson@bbrmusicgroup.com
chris@stoneycreekrecords.com
maryforest@bbrmusicgroup.com
heather@stoneycreekrecords.com
derek@stoneycreekrecords.com
stan@stoneycreekrecords.com
abi@stoneycreekrecords.com
chelsey@bbrmusicgroup.com
kimmie@bbrmusicgroup.com
james@bbrmusicgroup.com

615-678-2522
615-601-6436
615-920-9249

doc@tc-promo.com
jim@tc-promo.com
trent@tc-promo.com

George Briner
John Zarling
Shari Roth
Amy Staley
Brad Howell
Ashley Sidoti
Ellen Mundy

615-324-7782
615-324-7765
312-590-3229
615-324-7064
615-324-7793
615-574-7827
615-324-7787

george.briner@valorymail.com
john.zarling@valorymail.com
shari.roth@valorymail.com
amy.staley@valorymail.com
brad.howell@valorymail.com
ashley.sidoti@valorymail.com
ellen.mundy@valorymail.com

Charlie Worsham, Dan + Shay, Frankie Ballard,
Gloriana, Jana Kramer
Kevin Herring
Chris Palmer
Tom Martens
Chad Schultz
Anna Cage
Ray Vaughn
Raffaella Braun
Tom Starr
Jessica Rouse

615.214.1537
615-214-1424
615-214-1417
615-214-1423
615-214-1459
214-683-7298
973-930-9118
636-527-8806
615-214-1486

kevin.herring@wmg.com
christian.palmer@wmg.com
Tom.Martens@wmg.com
chad.schultz@wmg.com
anna.cage@wmg.com
ray.vaughn@wmg.com
raffaella.braun@wmg.com
tom.starr@wmg.com
jessica.rouse@wmg.com

Dean Alexander, Josh Abbott Band, Michael Ray
SVP/NPR
VP/NPR
ND
D/RIN
RM/W
RM/SE
RM/NE,MW
RM/SW
CO/PR

Kevin Herring
Jordan Pettit
Adrian Michaels
Chad Schultz
Pat Surnegie
Chris Waters
Diane Monk
Stephanie Holzer
Blake Nixon

615.214.1537
615.979.5203
615.477.0545
615-214-1423
818.400.2981
615.300.1590
310.663.4151
610.883.0533
615.498.0988

kevin.herring@wmg.com
jordan.pettit@wmg.com
adrian.michaels@wmg.com
chad.schultz@wmg.com
pat.surnegie@wmg.com
chris.waters@wmg.com
diane.monk@wmg.com
stephanie.holzer@wmg.com
blake.nixon@wmg.com

Bobby Wills

P/CEO
CH/GC
M/AD

Thompson Square, Randy Houser, Parmalee, Lindsay Ell

SVP/PR
VP/PR
VP/M
N/SEPR
RP/WC
RP/MW
RP/NE
M/NSRS
CO/PR
PRSC

Doc Gonzales
Jim Dorman
Trenton Robert

Justin Moore, Brantley Gilbert, Thomas Rhett,
RaeLynn, Levi Hummon, The Mavericks

SVP/NPR
VP/NPR
D/NPR
D/RIN
Spin Doctors: Greg Shirley,
RP/MW, NE
Brad Puckett, Angie Lynn
RP/SW
Carter; SMG Records: Presley
RP/WC
& Taylor, Kayla Calabrese,
Chris Dags, Iron Cowboy, New Black Seven; Riverfront Promotions: Jeremy RP/SE
CO/PR
Staubus, Ten Mile Creek, Nick Hickman, Justin McCorkle; Consors
Entertainment: B-Austin Entertainment

Joe Nichols, Chase Bryant, David Fanning,
Craig Campbell
SVP/PR
VP/PR
VP/M
D/PRN
M/PRWC
D/PRSE
D/PRNE
M/NSRS
CO/PR
PRSC

RP
RP
RP

Angela Borchetta
Jeffery R. Rath
Dayna Laverick

404.719.7670 angela.borchetta@willingnashville.com
403-815-6143
jrath@willingnashville.com
403-809-2351
dlaverick@willingnashville.com

Ashley Monroe, Blake Shelton, Brett Eldredge, Cole
Swindell, Hunter Hayes, The Railers, Sheryl Crow
SVP/PR
VP/PR
D/PRN
D/RIN
RP/MW
RP/SE
RP/SW
RP/WC
D/RR
CO/PR

Kevin Herring
Kristen Williams
Katie Bright
Chad Schultz
Mallory Opheim
Lou Ramirez
Mark Neiderhauser
Rick Young
Torie Nugent
Branden Bosler

615-214-1537
615-214-1563
615-748-8000
615-214-1423
615-815-5478
615-214-1560
303-663-4868
615-214-1452
615-214-1465
615-214-1525

kevin.herring@wmg.com
kristen.williams@wmg.com
katie.bright@wmg.com
chad.schultz@wmg.com
mallory.opheim@wmg.com
lou.ramirez@wmg.com
mark.neiderhauser@wmg.com
rick.young@wmg.com
victoria.nugent@wmg.com
branden.bosler@wmg.com

the

PERFECT
PAIR

Great Radio Starts
with the Perfect Pair
GSelector is the latest music scheduling system from the company
that invented music scheduling. Zetta is the latest automation
playback system from the people who have more automation
systems on air in the world than any other company.
With both, you get real-time reconciliation, ability to add a
song once – time-saving integration and of course, one support
department. Harness the power of automatic asset distribution,
potent rights management, Mscore and Mediabase integration.
And did we mention they look stunning? What a perfect pair:
GSelector and Zetta - simply the best.

RCSWORKS.COM

We feel so confident about how well the perfect
pair play together we have a special limited time
offer for you.
go with

get
* Purchase a new Zetta
automation system
before April 30, 2015
and receive one (1) free
year of GSelector music
scheduling. For more
details go to:
gselector.com/free

*

© Copyright 2015 RCS. All Rights Reserved. RCS Sound Software and its products and their marks and logos are registered trademarks of RCS.

&

Clay
Hunnicutt
Best Of
Both Worlds

P

romoted to iHeartMedia EVP/GM National Programming Platforms in March
of last year, Clay Hunnicutt brought a little bit of Nashville to the Big Apple.
A career that started at a small market Country station has grown into
one of the key executive roles at the top of the largest radio group in
the world. Hunnicutt’s branding, sales integration, events and programming
oversight extends across iHeart’s formats and platforms, but he continues
as company-wide Brand Manager for
Country. When Country Aircheck spoke
to him in March, he admitted the new
job included a good bit of “drinking from the informational fire hose.” Having
worked almost a full year in the new gig, Hunnicutt offers a candid assessment
of his role, the company he helps steer and Country’s place in it.

THE INTERVIEW

CA: Has the water pressure receded at all?
CH: The pressure has, yes. When you get into a job, you learn the landscape, where to go, what to do and the
triggers to pull. But the pace has certainly not decreased. We are as active, aggressive and movement-oriented
as ever. Even more so – 2015 is off to an incredibly fast start. Once you get the feel for the job under your
belt, you can move a little bit quicker.
What does the job look like on a daily or weekly basis?
We’re in the office a lot, but we’re also on the road at our various marquee events. An average week
involves supporting the local markets and programmers by giving them access to all the resources that
the entire company has from a programming, events and marketing and branding perspective. We are
a conduit of resources they can fully leverage to drive the brands – whether it’s WSIX/Nashville, Z100
[Top 40 WHTZ/New York] or [Top 40] KIIS/Los Angeles – that are what the company is all about.
Help them elevate their radio stations and their ratings by engaging listeners with a compelling product.
We also work on the sales side to integrate clients, innovate
content and engage their products with our brands, personalities and key events. That’s a dynamic process because they
have goals and we have goals and parameters. We work with key
clients like Macy’s, Taco Bell, 7Up and Pepsi on some really big
campaigns. They all have music initiatives as well, so we work
and meet with them constantly. Programmers are now much
more in meetings with clients for the creativity. We really explain
and teach clients what our formats and brands stand for so they
can develop a message that isn’t disconnected or disjointed.

“

The
culture at
the top
really is
inclusive.
Let’s
get the
absolute
best
people,
the best
ideas and
do some
amazing
things.

”

How is iHeartMedia different from Clear Channel? Where is
the balance between being a multi-platform media company and
still driving a huge percentage of revenue from frontline terrestrial stations?
Clear Channel was built on radio stations. iHeartMedia still has an
unbelievable foundation of 859 radio stations in 150 markets. That
will never change. What you’ve seen over the last two or three years
is us trying to grow the business. We are innovators in the event space
with the iHeartRadio Music Festival and offshoots in the iHeartRadio
Country Festival, the Ultimate Pool Party and so many others. You also
have to talk about brand and content development with Premiere Networks, run by Darrin Davis, with Rush Limbaugh, Glenn Beck and Sean
Hannity. Our events are also on TV. The Jingle Ball Tours. The app is on
your dashboard as we’ve worked to integrate with the automotive industry.
It’s not just about what happens on the radio. It’s about all the ways we
can be wherever the listeners are. We want to expose music, we want to
expose our brands and we want people to be engaged. It does take the word
“media” – that’s not a fluff word to us. If you start looking at the diversity of
the programs and platforms where our products and brands are available, it is
truly a media company. That has really transformed under [Chairman/CEO]
Bob Pittman and [President/CFO] Rich Bressler in the last two to three years.
Now that you’re in New York, there are a lot of people downstream who are
probably curious to know what the culture is like at the top of iHeartMedia.
What kinds of things are important, what’s not important? What’s the vibe?
One, creativity wins. Bob Pittman is incredible about making sure the best ideas
float to the top no matter where they come from. Put them on the table, let’s discuss them and if it’s a great idea, we’ll go do it 110%. There’s also an openness of
being able to disagree and be heard. You may not always win that argument, but to
at least be able to raise some dissent in the room is important. Out of that comes
real productivity. Those are two really big cultural shifts.
There’s also a genuine excitement about where the company is,
where it’s going and for the people who are doing it. I started as an
unpaid intern in this business and now I’m doing what I’m doing only because of this company allowing people to grow. There
is a willingness to teach, mentor and lead – we continue bringing
programmers in for our label summits and that level of engagement. We give them a voice in On The Verge and who will win iHeartRadio Music Awards.
I don’t know that there are that many companies doing that these days. So, the culture
at the top really is inclusive. Let’s get the absolute best people in the room, let’s get the
best ideas on the table and let’s do some amazing things.
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Is radio a receding medium?
Not at all. Radio’s death has been predicted for the
last 80 years, but 92% of people are listening every
week. That has not decreased over the last 30 years. So
much research shows that over 70% of people are still
discovering new music on the radio.
Radio is a companion and truly the medium of connectivity. It’s live – one of the last in-the-moment mediums. Weather or traffic, it’s there. If you want to know
what your favorite artists are doing, it’s there. If you
want to go to these unbelievable events, radio makes
that possible. If you want to break new acts, it’s possible.
We saw it this week in Country Aircheck with “Smoke”
from A Thousand Horses – that’s iHeartMedia’s On The
Verge. Rather than receding, I think it’s growing.
That 92% has been consistent, but TSL has been
steadily declining as consumer choice grows. Is a
shifting view of platforms behind what’s going on with

THE INTERVIEW
translators and HD2? At some point will tower-bound
signals that cover a market be less important because
everything’s available digitally on Google’s satellites?
Translator prices have skyrocketed. Why?
You’d have to ask an engineer first, but there aren’t too
many 100,000-watt FM signals you can plop down in the
middle of a market like Atlanta or Chicago. So you have
to find ways to create mainstream or niche formats. If
people are launching new stations on HD2 and translators, there’s clearly a demand. It’s an opportunity to
continue to grow brands, develop new products, expose
new music and engage listeners. Expectations are different than for a 100,000-watt station, so it’s a matter of
continuing to offer products and brands that listeners
have said they want in whatever way we can reach them.

gets the fundamentals. You can teach people about a
format and help them through the relationships if they
don’t have them. It’s not an effort to bring Pop or Rock
people into Country. If they are a really good PD and
aggressive, I don’t know that format matters.
Where are you right now in terms of national shows
relative to where you thought you’d be?
Purely from my perspective, we are about two years
ahead with Bobby Bones. I don’t know that anyone
expected we’d be on 80 radio stations at this point. A
syndicated show usually takes multiple years to grow
like that. His ratings success has been very good. His
engagement with the markets is absolutely fantastic.
In those aspects and in their willingness to learn, adjust and continue to grow, that show is really miraculous. And it will only get better.
CMT and After MidNite has been an unbelievable
partnership. Cody Alan is heavily involved in our
events. We simulcast their National Championship
football kickoff party with Toby Keith and Lady
Antebellum. We both went into it saying this is not a
one-sided affair, it is a true partnership. John Hamlin,
Anne Oakley, Brian Philips and the team have been
really open to ideas. We bring ideas to them, they
bring them to us and it’s been really successful.
You mentioned market engagement, and with a
show like Bobby’s being on 80 stations, do you see a
ceiling for national shows in being able to have that
engagement from a national platform?
No, I don’t. It’s all about being compelling and a
companion. If you’re real and listeners can relate, that

do that at other formats as well. Country has everything
from Luke Bryan to new Zac Brown, Maddie & Tae, A
Thousand Horses and Sam Hunt pushing the envelope. It’s a pretty dynamic format right now.
We’ve taken a deep look at women in country for this
issue, what’s your take?
There are great female artists, solo and as part of
groups. Could some of the music be better? Sure,
but I think that about the guys, too. One thing I saw
in research about 10 or 12 years ago, and I tell label
folks this, if you’re going to be a female in this format,
you have to be a woman of substance, have a story
and be unapologetic in who you are. Martina, Trisha,
Miranda, Carrie, Loretta – all women of substance.
What do you think of Nash Icon and a possible shift in
how we look at Classic Country?
There’s always going to be an appetite for the music
that creates memories. Listening to Garth’s “Friends
in Low Places” takes me to exactly where I was when
I heard it. There’s always room to play music that was
so huge. Going back to “My Maria” or “Fancy” – I still
like to listen to that stuff. And new fans are discovering it because if you’re 20 years old right now, a song
from 1992 came out before you were born. My son is
the biggest Journey fan in the world because I loved
them growing up and now he does, too. Does that
mean I should go create a Journey format? No.
Is there something to that hybrid mix of currents
and classics?
It’s a wait-and-see. We’re not rushing to launch 15

How much of your time goes to Country?
Depends on the week, but probably a good 30-40%.
Even when I’m working on national programming
initiatives, I’m always thinking, “How can we impact
our 140-plus Country radio stations with this?” We
may be working on something on the Top 40, Urban
or Rock side that might be applicable to Country,
and vice versa. And we’re constantly working with the
labels, choosing the next On The Verge artist, developing the iHeartRadio Country Festival or getting country
artists into other events like the iHeartRadio Music
Festival and the awards. I’m in Nashville regularly,
meeting with labels, keeping our finger on the pulse
of the format.
iHeartMedia’s Chicago Country launch has drawn a
lot of interest. I know you can’t share the game plan,
but what can you tell us about the desire to be in that
market and what you think it takes to compete?
We’re constantly looking for opportunities to grow
the format, which is our largest by-station count and
No. 2 to Top 40 in listening. Competition is healthy
and something I relish at times because it makes us
get better when somebody launches against us or if
we launch a new station. Those moments cause you
to physically stop and think about what you’re doing
– how you’re programming break to break. That’s the
exciting part of it that we all became programmers for.
As for Chicago specifically, it’s market No. 3 and
WUSN has obviously been very successful there for
a long time. We saw an opportunity with only one
station in the market to come in and do things a little
bit differently. I’ve seen this in almost every single
case – whether we have added a Country station into
a market or somebody has done that against us –
Country shares grow. So I look at it as a positive for
the format. We’re not going to program like WUSN
and I’m sure they’re not going to program like us, so
there will be some diversity. Boston and Pittsburgh
were the same way. We’ve been aggressive in the last
six months and I think we’re at our best when we’re
looking proactively at how and where we can grow. We
don’t just come in blindly and throw radio stations on.
We heard a rumor that iHeart was looking pretty intently at New York before Cumulus launched WNSH.
Did that spur action in Chicago, as there has been a
lot of talk about Cumulus considering that market?
What the other competitors are doing doesn’t really
factor into it. The move needs to be right for us and
the listeners. Has New York been talked about before?
Of course it has. Especially when it didn’t have one
for so long. Our biggest problem is we are so flippin’
successful in New York with Z100, WKTU, Light FM,
Q104 and Power. They’re all in the top four or five in
various demos, which makes it almost impossible to
[flip one to Country].
We’ve seen PDs from other formats brought into
Country, like Tommy Chuck in Baltimore. We’ve also
seen Steve Stewart bumped up within the format to
Chicago. What’s the balance in growing programmers
within the format or bringing them in from outside?
It depends on the individual. We’ve had some great
Country PDs come from Rock or Top 40 and some
have only ever been Country PDs. We also have great
Country programmers like Gregg Swedberg, Kerry
Wolfe and Steve Geofferies oversee other formats as an
OM or VP/Programming. Tommy, specifically, is a very
talented programmer and a great talent coach who
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wins. The key is having a conversation that puts the
listeners in the room. You can’t put a million people
in a room, but you can. Ryan Seacrest is a phenomenal example of that. He’s a huge star in his own right
and people will approach his table and be awestruck
at the person he’s having dinner with. They’ll ask for
a photo or an autograph, but then they turn to Ryan
and have a conversation with him in a way that they
won’t with the other person. They’ll bring up something he talked about on his show because he’s real to
them. He’s in their daily lives, their routines. Bobby is
the same way. When I’m out with him, people come
up and want to talk about what Amy said or what
Lunchbox did. That lets you know you’re really hitting
the mark.
What about on the station level? Is there a limit to
how much national programming you can employ
considering the need to have people in the market
who can connect with listeners on the streets?
Every market and station is different from the listener
and client perspective. All of that needs to be factored
in. We don’t just willy-nilly throw syndication on or have
all live people just because. It really has to make the
most sense for the radio station itself, the needs of the
market and the needs of the listeners. We look at all of
that; there’s certainly not a one-size-fits-all. We’ve seen
it where all syndication works, we’ve seen where no
syndication has worked, and everything in between.
There is that fear-baiting notion that we’re in a
headlong rush toward robot dayparts...
What I want to tell people about that is the best wins,
whether that’s live, syndicated, a weekend countdown or
anything else. The best show wins and that’s what it should
be about. The listeners tell you, and I really like that.
How’s Nashville doing – labels, artists, songwriters?
Amazing. What I love is everybody’s open to great ideas
and doing things differently. There’s really an influx of
great, new music we’re seeing with On The Verge and our
discovery programs on-air and online. Nobody’s resting
on what they’ve already got. People like to bash, brocountry and say all the songs sound the same. You can

radio stations tomorrow. We’ll see if it’s successful in
more than one market – as we do in other formats.
Rhythmic AC is blowing up right now. Will that last
18 months or 10 years? All ’80s stations were a big fad
for about two years. Now ’80s is an element of certain
stations, but it’s not its own format. We’ll see.
When you think back to that unpaid intern, what was
your wildest ambition at that point? Could you have
imagined sitting in a New York City office as part of
the world’s biggest radio group?
The answer to the second question is no. I got into
radio because it was fun and I wanted to be around
the stations. When I got the internship at [WUSY/
Chattanooga], I emptied garbage, set up remotes
and did anything because I loved the atmosphere.
The personalities, the pace, the craziness that went
on – maybe it’s because I’m easily bored, but I love
how fast it is. I can call somebody and in five minutes, we can have something on the air at 850 radio
stations. There’s no other medium that can do that.
So I marvel at what has been built and what we get to
do every day.
Several people believed in me, including WUSY’s
GM, Sammy George, who made me PD when I was
24 and had absolutely no business being the PD of
US101. But I understood what the brand was about
and he saw that in me. I wouldn’t be here if he hadn’t,
and then nurtured it along with my first consultant,
Mike O’Malley. Marc Chase was a huge influence.
Bob Pittman, now, is like getting a PhD in marketing,
entertainment and how to engage people. Not just
listeners, but music industry, clients – everyone.
This world is about relationships and no other
format does it like Country. When you add what
Bob and the rest of the team are about into the
Country universe, it gets really good really fast. I get
the best of both worlds because I love Nashville, still
live here and it will always be my home, but I also
get the hustle and bustle of New York. Tom Poleman, with his background and expertise, and then
my background and my expertise – we are a tandem
unlike any I’ve ever seen. It is probably the most
exciting time of my career.
CAC
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