HAPPY, H.O.L.Y. & HUMBLE
2016’s Three Biggest Country Singles
“DIE A HAPPY MAN”
THOMAS RHETT

“H.O.L.Y.”

FLORIDA GEORGIA LINE

“HUMBLE & KIND”
TIM MCGRAW

#1 MOST-PLAYED Country Song, CMA & ACM SINGLE OF THE YEAR,
BMI SONG OF THE YEAR, Grammy Nomination for COUNTRY SONG OF THE YEAR

17-WEEK #1 single, PLATINUM-PLUS Sales
#1 COUNTRY Album Dig Your Roots
CMA SONG OF THE YEAR, PLATINUM-PLUS Sales
#1 COUNTRY Album Damn Country Music

GOD, YOUR MAMA, AND ME
FLORIDA GEORGIA LINE

EVERY LITTLE THING
CARLY PEARCE

DRINKIN’ PROBLEM
MIDLAND

YOURS IF YOU WANT IT
RASCAL FLATTS

IN CASE YOU DIDN’T KNOW
BRETT YOUNG

MAKIN’ ME LOOK GOOD AGAIN
DRAKE WHITE

MOMMA AND JESUS
TUCKER BEATHARD

PUT A LABEL ON IT
RYAN FOLLESE

SOMEBODY ELSE WILL
JUSTIN MOORE

THE WEEKEND
BRANTLEY GILBERT

HEY HEARTBREAK
JENNIFER NETTLES

PREACHIN’ TO THE CHOIR
A THOUSAND HORSES

WELCOMES
YOU TO

CRS 2017

GRAND OLE OPRY
PERFORMANCE AT CRS
CARLY PEARCE

Wednesday 2/22 at 7pm
Omni Ballroom
ENTRY WITH VALID CRS REGISTRATION

CRS OFFICIAL
LUNCHEON EVENT
Friday 2/24 at 12pm sharp
Omni Ballroom

MIDLAND
DELTA RAE
MADDIE & TAE
A THOUSAND HORSES
TRENT HARMON
CARLY PEARCE
ENTRY WITH VALID CRS
REGISTRATION

CRS NEW FACES PERFORMANCE
DRAKE WHITE

Friday 2/24 at 6:30pm
Omni Ballroom
ENTRY WITH CRS NEW FACES TICKET
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Help You Can Give
Help You May Need

Get To Know The Good Work Of The

W

hat does this have to do with me? Sure, the mission of the
Broadcasters Foundation of America sounds worthy: “To improve
the quality of life and maintain the personal dignity of men and
women in the radio and television broadcast profession who find themselves
in acute financial need due to a critical illness, accident, advanced age or
other serious misfortune.” Great. Good for them. But the question remains.
For current Broadcasters Foundation Chair
Dan Mason, the question really hit home several
years ago. “I’d seen it in the trade press, I saw
the foundation’s magazine and I was aware of
the golf tournament, but I was so busy it never
really registered,” he says. Formerly
President/CEO for CBS Radio
and currently a Senior Advisor to
iHeartMedia, Mason was well aware
of the 65-year-old organization, but
awareness was as far as it went.
“I wasn’t a giver and I don’t know
why,” he says. “The foundation was just
there. One day BFOA’s President Jim
Thompson called on me and laid out what
the organization does. I was stunned.
It hit me like a ton of bricks. I’ve done
Dan
really well by this industry, but some of
Mason
my colleagues haven’t. They’ve been
stricken by health issues when they were
on their way to having good careers. Some of them
aren’t with us anymore. How did I miss this? I wrote
Jim a check that instant.”
Mason wasn’t done. “The next day, I called him
back over and gave him another check,” he says. “The
first one I’d given him wasn’t enough.” From there,
Mason joined the board, learned even more about the
foundation’s work and became more involved. Asked to
chair the organization, Mason declined at first. “Even
after retiring from CBS Radio I was still doing a lot,”
he says. “Then I thought, if I – from my generation
of broadcasters – won’t do this, who will? It’s been
almost a year now and I’m so pleased and proud of the
work we’ve done. Every dollar anyone gives is used
extraordinarily well to support our colleagues who can’t
help themselves.”

Grant’s Bloom

The organization started when a group of broadcasters
got together to help a comrade who’d fallen on hard
times. To date, the foundation has helped more than 1,000
broadcasters with monthly or emergency grants. A staff of
six is supported by a board comprised of
some of the biggest names in broadcasting
– Bill Hoffman (Cox), Caroline Beasley
(Beasley), Erica Farber (RAB), Joseph
Field (Entercom), Scott Herman (CBS
Radio), Jeff Smulyan (Emmis) and George
Stephanopolous (Good Morning America),
to name a few.
Monthly grants have been at the core
of the foundation’s work. “A lot of the
grants we give out go to those who are
post-retirement age, have run into health
issues and have no family,” Mason says.
“Some are younger and have been hit with
unforeseen circumstances.”
Examples include Dusty Street, who was downsized
out of the business after more than four decades as
a primarily Rock radio personality. Beset by health
problems, a monthly grant from the foundation allowed
her to meet her rent and other financial obligations.
Television photojournalist Jimmy Moore’s station
vehicle was struck by a wheel dislodged in another
crash. Newly married, Moore was paralyzed and unable
to work. Grants have helped him and his wife work
through his health issues – the couple even recently
welcomed a newborn daughter. Their stories can be
viewed at broadcastersfoundation.org.
An emerging aspect of the foundation’s work is found
in emergency grants following natural disasters. “In Baton
Rouge we supported about 85 families with $1,000 grants
during those floods,” Mason says. One of the best aspects

of the foundation’s efforts stems from the close-knit world
of broadcasting. Mason and the foundation team reached
out to executives with Cumulus, Guaranty, Raycom and
others with employees in the area to determine who might
need help.
Mason explains, “You’re asking, ‘Is everybody okay?
Who lost what?’ The market managers are contacting their
employees and we’re letting the managers know that the
Broadcaster’s Foundation is here.” An application and
speedy vetting process results in approval of funding in
95% of cases. Following Hurricane Katrina, the foundation
awarded $250,000 in emergency grants.
“Affected broadcasters had money in two or three
days,” Mason says. “We acted a lot faster than FEMA
and we’re very proud of that. While we’re not an
insurance company by any means, when you’ve lost
everything, getting $1,000 in your hand quickly sure
comes in handy.”
The organization takes its mission seriously, making
sure grants are made for the right reasons. “We’re not
an employment agency, so just because someone has
struggled to make it in the business doesn’t mean we can
Jimmy
Moore

help,” Mason explains. “For those who have been in the
business and are stricken with health and other problems
beyond their control, we can help them live in a more
dignified manner.
“We also want to use our bullhorn to motivate those
to whom broadcasting has been good to support our
mission. Go to the website, read about what we do. We
have lots of people who just donate $25, and we have lots
who donate significantly more. It’s not about how much
you donate, it’s about giving back out of what you’ve
been given.”

What It Has To Do

Mike Rise: Performer Cam (Arista) and Golden Mike Award recipient Bob Pittman and friends
at the Broadcasters Foundation’s 2016 Golden Mike dinner and fundraiser. Pictured (l-r) are
CBS Sunday Morning’s Mo Rocca, iHeartMedia’s John Sykes, Cam, Pittman, BF President Jim
Thompson, NPR’s Jarl Mohn and former foundation chair Phil Lombardo.

The BFoA’s appeal to current and former broadcasters is
twofold. First, the organization is “actively, aggressively”
seeking those who need help. Longtime board member
and television host Deborah Norville spearheaded recent
efforts of the digital committee. “I’ve got to give her credit,
she really drove the process of rebranding, redesigning
logos, redoing the website and making us very visible on
Facebook, LinkedIn and other social media,” Mason says.
Awareness, especially among younger broadcasters,
is a top priority. Beyond finding colleagues in need, the
foundation continues to raise funds. “The organization has
been around 65 years and has been very well managed,”
Mason says. “But we still need to keep funding going.”
For Mason, that need continues to be more personal. “I
can’t disclose confidences, but what has hit me hardest is the
names,” he says. “When I first started with the board, I didn’t
know that many people who we were helping. As I’ve gotten
older, I’m beginning to know the names of grant recipients.
These are my generation of broadcasters. It’s stunning, takes
me back and makes me even more passionate to find more
of us who’ve been treated very well by this industry – people
who can and want to give back. And I’m equally passionate
to reach those who need help through no fault of their own.”
Learn more, donate and find application information at
		
CAC
broadcastersfoundation.org.
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