
J U N E  2 0 1 6

“Josh is about as center lane country as you can 
get and  this song really takes him to a new 
level … it’s a totally today vibe with his amazing 
voice and a song that women will love.”

– Mike Preston KKWF/Seattle

“The unmistakable voice is back with a 
fantastic song!”

– Grover Collins WUBE/Cincinnati

“Josh is at his best with this one! One of 
country’s most familiar voices delivers a 
huge song to radio!!”

– Mark Jennings WPOR/Portland, ME

“Yet again, Josh has hit a home run with this 
hometown right in the pocket tune.”

– Owen Pickard KJKE/Oklahoma City

“I absolutely love the new Josh! It’s Fresh, yet 
traditional, but not over the top!  It’s a perfect 

single for him!  This one is a HIT!”
– Randy Savage WWGR/Ft. Myers

“My listeners are going to Turn Up 95 KSJ when 
we play Josh Turner’s new song!”

– Bill Black WKSJ/Mobile
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During Beasley Communications' 
Feb. 12 analyst call regarding 

Q4 2015, EVP Caroline Beasley ad-
dressed weak diary market ratings: 
"Our Country formatted stations 
accounted for much of the fall 2015 
softness, which we attribute to a 
soft music cycle."
 Two weeks later, Fox News re-
ported: "Country music festivals 
shutting down left and right." 
Farmborough, Big Barrel and 
Dega Jam were all canceled in the 
fi rst two months of 2016.
 Year-over-year PPM ratings 
are down for the Country format. 
Prominent stations nationwide 
have cut their number of currents 
because, as one PD says, "The new 
songs just aren't testing."
 Soft music? Bailing festivals? 
Ratings slide? What in the world is 
going on in country music?

 "This story could have been written last year," says 
UMG/Nashville Chairman/CEO Mike Dungan. "It's 
actually a little bit better now. What we saw 
was more dramatic in every phase last year. 
Does that mean we bottomed out and are 
coming back up? I don't know if we can 
know that yet."
 Offering up numbers, Dungan notes the 
overall domestic music industry is up 9% in 
albums and tracks overall; country is up 2%. 
However, from 2014 to 2016, the business is 
up 37% while country is fl at. On the stream-
ing side, country is up 75% while pop is up 
60%. "That bodes well for us, but over the 
last two years we're up 335% while the overall business 
is up almost 500%," he says. Dungan also points out 
while country is 12% of the overall music business, it 
only accounts for 4% of streaming. So being up 75% 
isn't as signifi cant when the base is small.
 As for ratings, Dungan thinks it was more dramatic 
last year. "You could see it in the monthlies," he says. 
"I'd look at a couple markets in those graphs you do 
and wonder how someone hasn't gotten fi red. Over 
the last six months or so it appeared to turn back up." 
A prominent PPM market programmer who asked not 
to be named thinks 2016 isn't much better. "Share is 
down almost 20% year-to-year," he says.
 From where Delmarva Broadcasting Corp. Dir./
Programming Brad Austin sits, "I haven't seen a 

decline. Ratings, engagement and concerts seem as 
strong as always here. The [local] Big Barrel Festival 
going away didn't have so much to do with demand 
as with extenuating circumstances around land use. It 
wasn't cut-and-dried a sales issue."
 Specifi cs in certain markets aside, the touring busi-
ness seems to be regressing. "Two years ago it busted 
open," says Neste Event Marketing President Gil 
Cunningham. "Tremendous growth. Within the last 12 
months ticket sales have dropped. There's a defi nite 
softening on the country festival side."
 What does it all mean? "It's a natural correction," 
says BMLG President/CEO Scott Borchetta. "There 
are a lot of new artists and new music, so we're in a 
period where the real stars haven't emerged from the 
current crop yet. A year from now we'll be able to look 
back and say, 'Yep, it was him, her and them. They 
were the ones.' We're early in that natural selection."

It All Starts With...
 Perhaps Ms. Beasley – whose schedule didn't permit 
her participation in this article – was on to something 
in her comments about Nashville's creative offerings. 
"The music sucks," our unnamed PD says, a sentiment 
shared in less direct fashion by other programmers 
who spoke for background purposes only. "I can show 
you M Score numbers and it's not real good," he 
continues. "Out of 10 I'm looking at, eight have nega-
tive scores. Nationally, probably more than 70% are in 
negative territory. These are people who are listening 

to Country radio and they don't like the 
current music. This is what I have to choose 
from to fi nd titles to play."
     Echoing Borchetta's statements about 
the prevalence of new music, the PD adds, 
"While we are all supportive of new acts, if 
you brought 100 listeners in a room with 
Thomas Rhett, Brett Eldredge, Jon Pardi, 
William Michael Morgan, Frankie Ballard, 
Michael Ray, Drake White, Dustin Lynch 
and Cole Swindell – and asked the listeners 
to put the correct name tag on the artist, 

how many are going to be right? In favor of bringing 
new acts into the format, we've become very unfamiliar 
to the audience. Then you go back to my two songs in 
10 in with positive M Scores and they were Tim Mc-
Graw and Blake Shelton. Duh."
 Austin concedes the point. "We're in a weird spot 
between breaking new superstars and seeing maybe 
a bigger disparity in test scores between the stars and 
everyone else," he says. "But our top testing songs 
haven't seen declines at all."
 Scripps VP/GM Wichita Operations and VP/Pro-
gramming Beverlee Brannigan says, "Country feels 
like it's coming out of a trendy phase, which is a place 
we've been before with the format. There are years 
when it's hotter than hot as the music and artists all 

line up. Everyone who wasn't paying attention to the 
format suddenly does."
 Dungan agrees. "We did attract 
younger listeners who tend to 
bounce all over the place. They're 
very fi ckle. In a very unscientifi c 
way, two years ago every time you 
turned on the radio it sounded the 
same. We do that as a culture, 
not just country music. Unfortu-
nately we got stuck in that mode 
and as quickly as people gravi-
tate toward something, it can 
also wear us out pretty quick. 
And it sure as hell did."
 Media complaints that the "bro country" phenom-
enon was the format's death knell are overblown, as 
Borchetta sees it. "I don't know if you've been to a 
Luke Bryan or Florida Georgia Line concert this year, 
but I have," he says. "And I don't see any lack of excite-
ment or slowdown. I love when the press take shots at 
us. It means we're in their face and they don't under-
stand. The fans know. The little girls understand. And 
we didn't come out and say check out this thing called 
bro country. Someone else came up with that."

Less Than Festive
 "The audience is still there, there's just too much 
supply," says Messina Touring Group CEO Louis 
Messina, who says his tight roster's business is solid. 
"Kenny Chesney, Eric Church and George Strait are 
healthy as can be."
 Still, he acknowledges the country touring business 
is exhaling a bit. "Yeah, because there's been too much 
inhaling," he says. "People are smoking their own shit. 
There are some great festivals that will remain, but 
there's an oversaturation. And we're recycling the same 
talent. How many times do you want to go to a festival 
and see the same artists? What's unique? You put up 
a Ferris wheel? Big deal. The same show is playing an 
amphitheater 300 miles away. We've got to get to the 
point where we are skipping a couple years and build-
ing demand. Not, 'See ya same time next year!'"
 Cunningham says slowing sales pose a problem 
for many festivals ... and artists. "Headliners that 
once earned $500,00 are now asking $750,000 or 
a $1 million," he says. "Ticket prices haven't gone 
up dramatically so promoters are counting on an 
increase in sales. A lot of smaller festivals in secondary 
and tertiary markets can't do the numbers of a festival 
close to a bigger market."
     He sees festivals cutting their 2017 budgets as 
much as 20%. "Some more than that. There are art-
ists they won't be able to afford anymore, so they'll 
move on to the next option. One festival dropped a 
full day because of the expense. If demand starts fall-
ing for headliners you'll see a natural price drop."

Finding Country’s
Lost Momentum

Mike Dungan

Beverlee Brannigan
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 Dungan isn't reading doomsday into the festival 
squeeze. "A lot of what's been happening there is 
little more than big concert monsters racing for the 
goal line with the biggest, baddest festivals they can to 
cut off the competition. Get big or get out." Later he 
notes his opinions on the live music business aren't al-

ways well-received. "My promoter 
friends go bananas when I say 
this stuff."
     Messina doesn't mind. "I'll 
raise my hand," he says. "Here I 
am talking about saturation when 
I'm the original devil. In the Pace 
Concerts days we built all these 
amphitheaters. I personally cre-
ated the facility fees and mega-
tickets. We changed touring to 

a summertime business, but now everyone wants to 
tour at the same time. That's a pitfall. We have Strait 
doing shows January through April when there's not 
as much touring. We need to get back to that."

Metrics Conversion
 A decade or more ago, the country industry 
could look at album sales and see, by overall ton-
nage or market share, how the business was doing. 
That fairly reliable barometer doesn't exist any 
more. In fact, we have more data points than ever in 
this business, and seemingly less ability to tell what's 
going on in the big picture.
 "I don't know how you keep up with all the metrics 
anymore," Brannigan says. "They're everywhere. 
Downloads, streaming, attendance, social media. 
Maybe you just take a look at the corner of the world 
that's affecting you on any given day. The next ques-
tion is what do you do with it? I have reams of data, 
how do I apply it to the decisions I'm making today? 
It can make you crazy and you can start reacting to 
things you shouldn't. Because if you become too data 
driven, you suck the soul out of your radio station." 
 Borchetta says it's not just airplay and sales any-
more. "There's streaming, Shazam, so many socials. 
What becomes clearer is people are either walking 
quickly or running toward something or they're not. 
So you have to be on point every day to see if the 
sparks are sparking and people really do care about 
the music or the artist."
     An interesting metric in the touring world is 
merchandise sales, which Neste looks at in its work 

producing 18 country festivals 
in North America. "We try to 
bring new, young artists into our 
festivals right out of the chute," 
Cunningham says. "One of the 
indicators we look at is how 
they do in merch. Sam Hunt is 
a prime example. He was doing 
huge merch numbers last year 
and we were able to buy him for 
a number of festivals in 2016."
 On the radio side, 

between an abundance of data and the infl uence of 
company-wide airplay programs, fi guring out what's 

really sparking is tougher than ever. "Some companies 
are benefi ting from running programs this way and 
record labels are looking for the immense exposure 
they can provide," Brannigan says. "Whether that 
really works or needs to be adjusted will all come out 
in the wash. In the meantime, PDs and MDs with the 
ability to make decisions – and I'm really proud ours 
at Scripps do – need to make music decisions looking 
more deeply beyond the chart."

System Of A Down
 Business dynamics interfering with the search 
for hits worries Austin. "M Scores might be scaring 
programmers to play a lot less music in dayparts," 
he says. And top-down corporate programming may 
also be muddying the waters. "Premium Choice is on 
more stations than ever, there's 
the Cumulus list, On The Verge, 
Launch. If the company is mak-
ing decisions for programmers 
on what to support, it keeps sta-
tions from embracing new music 
and feeding that info back up 
the chain. You don't have to play 
50 songs, but be the person who 
steps out instead of waiting six 
months or a year to see if a song 
is a hit. Taking local decision making out is always a 
bad idea."
 Borchetta takes a moderate stance on programs 
like On The Verge and Launch. "You can look at the 
fi rst singles that worked and the second singles that 
didn't," he says. "It's great to have those programs 
because it gives you a fl ying start, but if you don't have 

the proper second move ... I'd much rather have the 
exposure than not, but the question has to be do you 
have a hit single or do you have a hit artist? Sam Hunt 
would have happened anyway."

 Other forces in play include the not-so-contentious 
battle for No. 1. "There's an air traffi c control system 
for the country chart and everybody lines up to be 

No. 1," our anonymous PD says. 
"We're forced to play music we 
shouldn't so it can get to the top 
and we move through music that 
should stay up longer so the next 
one can land. I don't know if it's 
ever been this bad.
     "You get your nuts cut off if 
you play something three less 
times in a week," he contin-
ues. "'Noooo! You're going 

to kill the record! We need it to be No. 1' Well, it 
shouldn't be No. 1. The artist is great, but the M 
Score is a minus-five."
     "There has been somewhat of a gentlemen's game," 
Dungan says. "Of course, when you get shut out you 
think the game isn't really there." 
     Borchetta adds, "If you're blaming the charts, you 
have a bigger issue. I was with Vince Gill last night talk-
ing about 'Go Rest High On That Mountain.' I don't 
know if we even touched top 5 with that and it was Song 
of the Year, won a Grammy and sold a half million more 
albums. And it was the sixth single from that album.
 "In the same breath, we all want to go No. 1, but 
ultimately it's not the deciding factor. Radio wants to 
win every book, but we're not all going to get there. 
That doesn't mean we can't continue to do great busi-
ness. You want to be able to look each other in the eye 
and say we did everything we can."
 Austin isn't bothered by No. 1 slotting. "That's always 
been around," he says. "Once a song is on fi nal ap-
proach, I don't see that as detrimental to the format. If 
you played it 700 times at that point, what's another 50?"
 Messina hits a cautionary note by pointing at anoth-
er format. "Pop is such a hit-oriented format. Songs 
come and go and you have artists with major hits and 
no fan base – someone might sell a million records 
but can't draw 1,500 people." He worries about the 
same thing happening in country. "We run songs up 
the charts but the artists have no base to them."

Know Way Out
 For all anyone knows, country's momentum may 
already be building again. "Really positive hinge times 
begin when we break out of sameness, and maybe 
that's where we are with Chris Stapleton, Maren Mor-
ris and other sounds not present in the format before 
now," Brannigan says. 
 "Sounds on the edges have always been there in 
country," she continues. "The audience decides which 
are okay, and those get folded into the mainstream. 
Listeners will ask why country isn't like it was with 
Waylon and Willie, but in their day they were literally 
The Outlaws. They were on the edges before getting 
folded in. Jason Aldean's 'Dirt Road Anthem' was so 
out there when it fi rst came out. That process speaks 
well for the format and the future as long as we con-
tinue to be a lyrically based format that keeps letting 
everyone come to the party. Country music is going to 
be just fi ne."             CAC
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 Mick 
Anselmo

I grew up in Northern Minnesota on the Iron Range. 
Primarily immigrants came over to work the open pit 
mines there, but it’s produced characters like Bob 
Dylan, Governor Rudy Perpich and Tom Baldrica, a 
friend of all of ours. I lived in a really small community 
called Cherry where I had a graduating class of 31. My 
folks had given me a crystal radio and at night I could 
lie in my bed and pick up great radio stations like 
WDGY-AM/Minneapolis, KAAY-AM/Little Rock and 
KOMA-AM/Oklahoma City. It put me in touch with 
far away places and exposed me to a different world. I 
was always intrigued with radio. Part of that came from 
working in my dad’s sporting goods store in the little 
town of Eveleth, MN. A guy named Bobby Aro from the 
local radio station used to call my dad. He sold advertis-
ing, was on the air and prided himself on a being a 
Finnish disc jockey. He and my dad became friends and 
Dad advertised on his local radio show.

My affi nity for country music started early. When I 
was young, we lived in the back of my dad’s tavern and 
everyone in the family helped run it. Buddy’s always 
had country music on the jukebox. There was one 
big room with a kitchen in the back, a long bar, some 
booths, a pool table, a cooler where you could buy 
milk, bread, and eggs to take home and gas pumps 
out front. Miners would park their cars there and 
carpool to the mines. Then at shift change, they’d 
come in for a beverage of choice, shoot pool and play 
music on the jukebox. So I was always around country 
music. In fact, Tom Baldrica’s parents played in a little 
orchestra at Dad’s tavern. For my retirement gift Tom 
found an old picture of the place – probably from 
the late ‘30s or early ‘40s – and had it blown up and 
framed for me. It’s hanging up in my clubhouse at my 
lake place and is a nice memory.

My draft number was 13, so I knew I was probably 
going to Vietnam. After high school and one year of 
junior college, I started thinking about how I might 
be able to avoid that legally, so I went to my local Air 
Force recruiter and signed up to be a typist. Unfortu-
nately when I took my induction physical, they told 
me they didn’t have any room for typists that day. I 
was so naïve and said, “No problem, I’ll go home. 
Call me when you got an opening and I’ll be back!” 
They obviously kept me. I was 19 and became a jet 
mechanic working on F-100s and C-130s in places 
like Luke Air Force Base in Phoenix and Phan Rang 
Air Force Base in Vietnam. I did my last 18 months at 
Little Rock Air Force Base for a total of three years, 
10 months and 21 days. 

I had a chip on my shoulder when I got out and felt 
like everybody was ahead of me. I went to a two-year 
sales and marketing program and started selling print 
for a chain of free papers on the Iron Range as an ac-
count executive. I ended up working in Duluth, Grand 
Rapids and in the Twin Cities, where I met some folks 
that were doing radio and television. They were all 
young, drove nice cars and dressed well, so before I 
knew it I was selling television at the ABC station in 
Austin-Rochester-Mason City. I spent six-and-a-half 
years there as a regional account executive and na-
tional sales manager before venturing to the Twin Cit-
ies. I was married with two small kids and really tired of 
traveling, so the urge to move to a major metropolitan 
area and work for a radio station was strong. I was 
intrigued with country music and had been my whole 
life, so I ended up going to work as an account execu-
tive for K102 [KEEY/Minneapolis] in 1984. I was 33, 
it was my fi rst job in the industry and the station was 
less than a year old. I eventually became sales manager, 
then general manager.

K102 was owned by Malrite when I became GM. 
I wanted to benchmark a great Country station, so I 
looked all over America for what I felt was the best-
operated, best-marketed, best-imaged Country station 
in America, which led me to KNIX/Phoenix. Michael 

Owens was President/GM at 
the time and I approached 
him at CRS one year. We be-
came friends and shared a lot 
of information and branding 
ideas. He had more resources 
to work with than I did, but 
was certainly a mentor for me 
in the development and build-
out of K102.

I’m a passionate guy and I think great leaders lead 
with passion. It’s contagious. I’ve got an old saying that 
the pack only runs as fast as the lead dog, which can 
work for and against you. Sometimes I have a tendency 
to burn people out because I always wanted more and 
wanted the radio station to be at an all-time high every 
time. A lot of that is because I have the work ethic of 
an immigrant’s son. I like work and rarely was I not 
in communication with my radio stations. No matter 
where I was – on a fi shing trip to Alaska, or whatever 
– I was never in the “off” mode. But I had the good for-

tune to have great people around me along the way like 
Dave Malmberg, the late Lee Rogers, Gregg Swedberg, 
Dan Seeman, John Hines and Mark Bauer. For a couple 
of years I oversaw KZLA/Los Angeles and KLAC-AM/
Los Angeles as well KSAN/San Francisco. I had passion-
ate people like RJ Curtis, Bob Guerra, Julie Kahn and 
Bruce Logan.

When I was at CBS Radio/Minneapolis and PPM 
came into play in 2009, the cluster AC WLTE went 
from a top-ranked station to perhaps the lowest ranked 
music station. The format I knew best was Country and 
I believed I could put a bullet on the air. CBS had never 
launched a major market Country station, so [KMNB] 
Buz’n was the fi rst and it turned out to be a good deci-
sion. There again I had great people around me like 

Kevin Metheny and Jeff Kapugi, who had just become 
Country format captain for CBS. Kapugi hadn’t even 
moved to Chicago from St. Louis yet when I called and 
said, “Hey man, let’s go!” He was like, “Do you think I 
could get to Chicago fi rst?” And I said, “No we’ve got 
to get going here.” He and Jeff Garrison handled the 
architecture and I hired Rob Morris from across the 
street at Clear Channel [Top 40 KDWB]. He is one 
of the most competitive PDs I’ve ever had the chance 
to work with. It was really a wonderful and fulfi lling 
project for me and its success proved that Minneapolis 
could sustain two great Country stations.

A couple of things really stand out from my career.  
In 2002 I was the St. Jude National Volunteer of the 
Year, which was so signifi cant to me because I knew 
I was using the brand to do good while I was doing 
good with the brand. K102 raised more than $2 mil-
lion for St. Jude with a three-day radiothon and we 
may still hold the record today. Travis Moon was on 
board then and was so passionate. I was honored to be 
the National Volunteer of the Year.  

The other standout was our work for the troops 
during the Iraq War. I was on an October goose-
hunting trip and thinking about all the people that 
were deployed, away from their families and how I felt 
when I was deployed so far from home right before 
the holidays. I got an idea to do a consumer drive to 
collect movies and music to have them shipped to Iraq 
for the GIs. The next thing I know I was meeting with 
the Minnesota National Guard, who informed me 
that wasn’t allowed because of security concerns. We 
decided instead to collect phone cards because there’s 
nothing better than getting to continually talk to your 
wife, kids and family when you’re overseas. 

Then the major asked if I’d consider being 
embedded. It was hard to believe, but I ended up 
bringing [KEEY] morning guy John Hines and 
photographer Linda Cullen to Iraq. We raised 
around 700,000 phone minutes for our troops, went 
through anti-terrorist training with the National 
Guard and were embedded with the Minnesota Red 
Bulls, the fi rst FM personnel ever to be embedded 
with an active combat unit. It was 2004, the war was 
about 18 months old and we were there even before 
the Iraqi election. We visited Camps Victory, Taji, 
Striker and Falcon in Iraq. Linda took the pictures, 
John did the audio. The best part was having Min-
nesota Day at Camp Victory, which was shown live 
to their families at the Mall of America in Min-
neapolis. It was a wonderful experience. From the 
time we got back in January until the soldiers we 
were embedded with returned home in October, 
we spent every week making presentations to every 
Rotary Club, Sertoma Club and Chamber of Com-
merce in the region to raise awareness for the needs 
of military families living in those communities.

There could not be a better way to put a bow on 
the end of my Country radio career than by going 
into the Country Radio Hall of Fame. That list of past 
inductees includes peers and contemporaries that I 
looked up to because they were great broadcasters. 
They ran great brands in their market and had signifi -
cance in the business. It’s an honor and privilege to 
join them and I hope this causes my grandkids to go, 
“Wow! Gramps did pretty good coming from where 
he came from.”            CAC

One of Country radio’s most celebrated and success-
ful managers is also one of the format’s biggest fans. 
Mick Anselmo’s affection for country music has 
been felt through many of America’s most famous 
Country stations, two of which he was instrumen-
tal in establishing and within the same market. 
Though he retired in 2015, his mark on Country 
radio is sure to be felt for many years to come.

Immigrant’s Son

That’s My Chair: Anselmo on the throne 
of former Iraqi dictator Saddam Hussein 
at Al-Faw Palace in Baghdad.
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Kerby Confer
Befriending the Beatles, desegre-
gating television dance parties 
and starting a theme park on the 
radio may not have been child-
hood dreams for Kerby Confer, 
but they became career realities.

Malcolm Gladwell’s book The Outliers documents 
who succeeds and why – people who were in the right 
place at the right time with the right passion. That’s 
my story. The year is 1955, I’m 14 years old and I have 
lived in a cocoon of a town with no television. We were 
40,000 people behind a mountain, so we could get 
no TV. We had two AM stations playing soap operas, 
baseball games at night and there was a morning show 
that would play some big band music. That’s what 
people generally thought was music in our town. At 
our house we had a big console radio and could listen 
to WSM at night. So, that’s what I thought music was. I 
grew up listening to Hank Williams, Ernest Tubb and 
those people. 

Three incredible things happened when I was 14. 
The transistor radio became like the iPhone today 
– everybody got one and it was revolutionary. What 
was coming out of it was Elvis. That same year, cable 
television came to our town and I saw Dick Clark and 
American Bandstand. I had never been exposed to pop 
music. On my own transistor I started listening to out-
of-town radio. Buffalo, Chicago, New York City – it’s 
Top 40 radio. I’m staying awake all night listening and 
pretending I’m the jock on the air. 

Headline in the local paper: Local Man Gets FCC 
Permit For New Radio Station. There’s an address. I go 
over after school and the building is empty. I sit on 
the porch until fi nally a car rolls up full of tubes, wires 
and capacitors. This young engineer guy says, “May 
I help you?” He said it would take a year to build the 
station and couldn’t pay me, but I said I’d help for 
free. Between the age of 15 and 16, all I did was show 
up every day, and if he said, “go get this” or “go get 
that,” I was his go-fer. Eventually I helped him lay all 
the groundwork, and when the station signed on, he 
let me pick out the call letters and be the fi rst voice on 
the air. I became the nighttime DJ. 

Opening doors for young people who want to be in 
radio is the major reason I sponsor the Confer Radio 
Talent Institute at Bloomsburg University in Pennsyl-
vania. There was nobody to open the door for me in 
those days, and it’s the same for today’s kids. We still 
need vital young people who are interested in radio, 
realizing this is a gateway to many careers. 

A guy got fi red for payola in Harrisburg. I got 
the job, which leads to a career with Susquehanna 
Broadcasting’s WARM, which was a giant station in the 
early ‘60s. The next right time, right place event was 
Baltimore. A job opened at the big Top 40 station in 
1964 – the nighttime job nobody wants. That was the 
most fortuitous break, because the next thing I know 
I’m interviewing The Beatles and emceeing the Roll-
ing Stones. I became the No. 1 jock in Baltimore and 
had a show called the Original Liverpool Hour, which 
was the highest-rated segment of radio in the history 
of Arbitron. We were doing 50 shares at night. 

This leads me to Washington, D.C., where a new 
television station is coming on the air in 1966. The 
guy who owns the TV station wants to do an inte-
grated dance show, because there had never been 
one before. The Dick Clark show was integrated for 
the artists, but not the dancers. So I go do WingDing, 
which is the only show on UHF for about a year. In 
early ‘67 the NBC station in Baltimore called to ask, 
“How would you like to do the same show in Balti-
more where you’re really well known ... and on a 
real TV station?” You’re probably aware of Hairspray. 
That’s about the segregated dance show in Baltimore 
from 1955-63 called The Buddy Dean Show, which 
ended with a riot in which the color cameras were 
destroyed, but I didn’t know anything about that. 
The NBC station was a competitor with the one car-
rying The Buddy Dean Show. I came back to Baltimore 
and the show was a big success. 

A man I’d never met or heard of called and said, “I 
think you’ve got what it takes to own a radio station.” 
That was my dream and he said he could make it 
come true, but I had to quit TV. He had a daytime AM 
in Annapolis, MD. In a two-hour lunch he changed 
my life. He said he’d teach me the radio business, I’d 
save his radio station from bankruptcy with his help 
and he’d cut me in. I agonized over it for two weeks, 
and then I took the job. 

I walked out of that station fi ve years later owning 
10% and got $130,000 cash when he sold out and 
retired. I bought my own station back in my little 
hometown of Williamsport, PA – 50kw FM. I looked at 
it and said, “Country music. That’s what I’m going to 
do.” I took it from $300,000 in billing to $1,300,000 in 

two years. I started buying more radio stations, some 
in New York, some in Pennsylvania. 

Some banker heard about my station and a guy 
called to say he’d found a bankrupt all-news 100kw 
FM in Little Rock, AR. He asked me to look at it and 
be a partner. We bought it for $700,000 of borrowed 
money and I made it KSSN. Within about four years I 
sold it for $7 million. By that time bankers said, “We’ll 
write whatever check you want to buy whatever you 
want.” There are 220 more radio stations between 
then and now.  

I met the head Imagineers from the Walt Disney 
Company on a safari in Africa in 1986. They taught 
me the Disney philosophy of branding and marketing. 
They asked about my favorite station, which I said was 
The Beaver in Bowling Green, KY because it’s fun. 
The call letters are WBVR and the logo was a beaver 
face with funny buck teeth. They asked, “What’s the 
mnemonic device?” They had me close my eyes and 

said, “Hi kids! This is Mickey!” in Mickey Mouse’s 
voice. They asked what I saw when I closed my eyes, 
and of course I saw Mickey. One of them said the logo 
brings up the mnemonic device, and vice versa. “Un-
fortunately The Beaver doesn’t have one.” 

Six months later a station came up for sale in San 
Bernardino, CA, and I took it Country. I had dinner 
with my Disney pals, told them about the station, 
the call letters KFRG and that I was going to call it 
K-FROG. They asked what the mnemonic device was 
and I said, “I’ve got two of them: one is ‘ribbit’ and 
the other is ‘K-Frog.’” They asked, “Who are the char-
acters?” I didn’t know what that meant. The sugges-
tion was it’s a theme park on the radio – a nice, clean, 
family-friendly, mom-can-listen-to-it-with-the-kids radio 
station. “So who are your cast members at your theme 
park?” Two glasses of wine later, we had Tad Pole, 
Polly Wog, Ann Phibian, Sally Mander and more. 
That’s how Froggy was born. 

This business is all about mentors. My idols in the 
early days were George Lorenz under the name The 
Hound on WKBW/Buffalo, Dan Ingram on WABC/
New York and Dick Biondi on WLS/Chicago. Our 
industry is a farm club of mentors, and you don’t even 
know who you’re mentoring. 

Let me paraphrase something from the NAB 
Pioneer Award program. It says, “In the end, it won’t 
matter how many houses you had, how large your 
stock portfolio was or how many cars you owned. 
The only thing that will matter will be the lives you 
touch. That is your immortality.” If you’d asked me 
at 40 what I was most proud of, I would have said 
how many radio stations I’d turned around, and how 
exciting it was to take something that was a loser and 
make it a winner. In the glory days it was about con-
quest. And then you start thinking about what else is 
important, and then it’s about the people. The last 
20 years of my life have been more about that than 
anything else. 

It’s mind blowing to be inducted into the Coun-
try Radio Hall of Fame. I was never even a Country 
jock. I’m honored and humbled. I think it means 
more to somebody who never thought it could hap-
pen. I have my country roots, and I realized that I 
harkened back to them after the Top 40 career. I 
was 35, so it’s been 40 years now that Country has 
been my main focus. I had a ranch in Texas for 27 
years, and I learned a lot of Texan while I was down 
there. The one I love the most is, “Dance with who 
brung ya.” Who brung me was country music. But 
the idea that a non-Country jock who devoted 40 
years to country music could be inducted, I just nev-
er dreamed it could happen. If people say I belong 
in the Hall of Fame, I accept. But I accept with the 
greatest humility that any person could ever have. I 
didn’t know that other people would value what I’ve 
done as much as I do.                                         CAC

 Feeling 
Froggy

Come Together: Confer (back, second 
from left) oversees The Beatles in a press 
conference. 
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I bought my own 
station in my hometown 
of  Williamsport, PA – 
50kw FM. I looked at 

it and said, country 
music. That’s what 

I’m going to do.
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Lisa 
Dent

I was born and raised in Rockford, IL, which is 
about 80 miles west of Chicago, so I grew up listening 
to the Chicago radio greats. Rockford was an awesome 
radio market as well and I was the kid talking into a 
cassette recorder pretending I was on the radio. When 
I was 14 or 15, an ad for broadcasting school on the 
back of a concert program caught my eye because it 
said, “Got jock itch?” I knew right then it was abso-
lutely what I wanted to do! I never had a plan B; it was 
always that or nothing. 

A local AM station was holding auditions to join the 
morning show as a contest. I used the same cassette 
recorder that I played around with in my room to 
make a tape. I got to do a live show with the morning 
guy, but I wasn’t even 18 yet and still in school. I didn’t 
get the job, but I returned to that ad I’d found at the 
concert and dragged my mom to the school, which 
was really kind of a joke. She was like, “Yeah, I don’t 
think we’re going to pay for this.” But I kept looking 
for another opportunity and I found Brown College 
in Minneapolis, which offered a program to get your 
fi rst-class engineering license. You were more likely to 
get hired by a radio station if you had that certifi ca-
tion and I thought that would give me more credibility 
since there weren’t many women in radio. I talked my 
mom into it and got my fi rst on-air job at WFAW-AM/
Fort Atkinson, WI when I was 19.

Someone told me never stay at your fi rst job more 
than a year. I took the advice and I went to work for 
my hometown radio station [Top 40] WZOK/Rock-
ford, where I worked from two until six in the morn-
ing. The owner was Vern Nolte, who invented the cart 
machine, and he was buying radio stations with the 
money he’d made. The guy looked like W.C. Fields or 
Winston Churchill, always smoking a cigar in his of-
fi ce. Middays came open and I went in and I said I re-
ally wanted the shift. “Women aren’t going to listen to 
other women on the radio!” The owner told me, and 
he refused. But I fi nally got my chance when the night 
guy threw the afternoon guy through the drywall in a 
fi ght. They were fi red and there was no choice but to 
put me on middays. He started me at noon, though, 
thinking that women would be at lunch and wouldn’t 
notice when they came back. I was bound and deter-
mined to show him my stuff and worked for 372 days 
in a row and every shift I could; middays, weekends, 
appearances; whatever they needed. And by the third 
book I had gotten a 100 share in Arbitron, which had 
never been done. Everybody who got a book must’ve 
fi lled in my name and he fi nally put me on at 10am.

I listened to the Chicago greats like Larry Lujack, 
who was just one of best radio entertainers of all time. 
And there was a woman on WLS middays named 
Yvonne Daniels. I loved her because I had not really 
heard other women doing their own show. We never 
met, but when I found she’d died about 15 years ago, 
I actually cried because she made such a big impres-
sion on me. WROK-AM was another big infl uence 
because it was the station my parents listened to every 
morning. I knew that’s what I wanted to do, in part 
because I wanted to know things before anybody else 
did. That was my perception of those people – they 
knew everything. It was pre-internet and if you wanted 
information, you turned on the radio.

The greatest career infl uence has been Rick Tor-
casso. He has a long history in radio, but I knew him 
best as a consultant and one of the architects of the 
Young Country format. He shared so much informa-
tion, had so much confi dence in me and gave me my 
biggest breaks in Country radio. He’s semi-retired 
now, but he got me to Young Country in Seattle when 
it launched. He hired me later at [KIKK] Young 
Country in Houston and was instrumental in getting 
me back to Chicago. I saw him speak at a  convention 
in Los Angeles and I liked what he was saying and the 
way he thought. So I just went up to him afterwards 
and introduced myself. I would send him a card once 

a year to check in. He remembered and followed me, 
which led to Seattle. 

Young Country/Seattle was one of the best radio 
experiences I’ve had. Erik Logan was the program direc-
tor and has also been a major infl uence. The company 
launched these stations as the second or third Country 
options in a market and the idea was to go in and make a 
lot of noise and get noticed. It was before PPM, so it was 
all about recall and what people remembered listening 
to. Once I had tickets to give away and I decided to give 
them to the fi rst person who could get a horse into my 
studio on the seventh fl oor. I think the tickets were for 
Garth Brooks and an hour-and-a-half later some guy used 
the freight elevator and walked in with a horse! There 
was always an assortment of animals in the studio and the 
company was always supportive.

Cancer changed everything. I was on the air in 
Houston when I found out. I’d gone to a fertility 

doctor and he’d called my husband, who called me 
and said I needed to come home. I thought he was 
calling to tell me I was going to be able to have a 
baby, but he choked up and told me I had uterine 
cancer. I just thought “Oh my God,” and everything 
afterward became a part of the radio show. It could 
have become deadly, but they caught it early. Still, 
the whole thing made me a better and nicer person, 
and I don’t let things bother me like they used to. 
I’ve fought for years in this industry against the 
establishment, speaking at conferences because 
women weren’t getting paid what men got paid. 
It pissed me off and I wasn’t going to stand for it. 
All that kind of disappeared. I got involved in the 
American Cancer Society and have served on the 
board for many years since.

My diagnosis led to the biggest blessing of my 
life. A year later someone who worked at an adop-
tion agency called in to win a prize. I mentioned 
during the call that I wanted to adopt and my on-air 
partner and I discussed it on the air. Another year 
later, I got an email from a girl wanting to meet 
with me. She’d heard and remembered that call 
and was trying to fi nd parents for the child she 
was about to have. She wanted to meet me, which 
I thought was odd, so I kind of buried the email. 
Three weeks later my producer Tubby came to me 
and said, “You really need to get back to that girl 
who needs parents for a baby.” I still thought it 
was weird, but he pulled out the email, which was 
literally stuck to another email from a woman who 
wanted to be Miss Texas and whose platform was 
adoption. She’d adopted six children herself and 
it seemed strange that the two emails were stuck 
together. So I called the girl who was pregnant and 
we talked for two hours before meeting for lunch, 
where I just fell in love with her. She said she felt 
like she was carrying the baby for me. Now, back to 
Miss Texas. I had her come in and talk about all this 
on the air. Her husband was an adoption attorney 
and everything just fell into place. Five months later 
she became Miss Texas and I cut the umbilical cord 
on my son. It was the most amazing thing that has 
ever happened in my life. Of the billions of people 
in the world, there is a reason why he’s my son and 
I’m his mother. It was meant to be.

Getting to Chicago was important. Right as my 
son was about to be born, it became apparent they 
were going to change formats in Houston. Darren 
Davis was the program director and I went into 
his office and noted that the company didn’t have 
an adoption policy, which meant I wasn’t going 
to get any time off when my son was born. And if 
they blew the station up, I’d be out of a gig. If he 
was about to make a change, he needed to make it 
then. So he spoke with his bosses and the following 
Monday admitted they were about to flip the sta-
tion. I had a million-and-a-half dollars in endorse-
ments and he said they’d pay out my contract if I 
played good with the advertisers and listeners. So I 
got to keep my pay and insurance for another year 
right as I adopted my son and it was the best deal 
of my life. I took the year off and made a concerted 
effort to get back to Chicago because that’s where 
I’m from. Right at the end of that year I was start-
ing to panic a little bit. I’d found out Erik Logan 
was up for the PD gig at WUSN and he told me if 
he took the job, I’d get middays. He did. Later, 
after Mike Peterson became PD, I was offered 
mornings. He’s another awesome programmer and 
a great person.

Being inducted into the Country Radio Hall of 
Fame is a dream come true. I have to share it with 
my family because they ultimately paid the price for 
it. I was on crutches when my mom drove me to that 
interview at WROK. My parents were there when I was 
making $3.65 an hour and loaning me money to help 
make ends meet. When I needed to move to Minneap-
olis, it was my sister, eight months pregnant, who got a 
U-Haul trailer and helped me move. And my son Liam 
has always had a mom who was gone every morning of 
his school life. They’ve always been my biggest support 
system and this is the greatest honor I can give them 
in many ways. 

Country radio has given me opportunities I never 
dreamed existed. Having the industry basically say, 
“Yeah, you’re pretty good, so we’re going to recognize 
you with this honor” is overwhelming. I’ve always 
made a point to never cry in radio because for so 
many years I lived in a male-dominated world, but 
that’s exactly what I did when four guys came in the 
offi ce to give me the news. But I’ll take it. This one’s 
worth crying for.                                                      CAC

Determined to make her mark in an industry 
dominated by men, WUSN/Chicago morning 
host Lisa Dent has done that and then some. 
For 35 years she’s charmed Country audi-
ences in markets including Minneapolis, San 
Diego, Seattle and Houston. The last 14 have 
made her a household name in Chicago, put-
ting her in the company of radio greats like 
Larry Lujack, Steve Dahl, Wally Phillips and 
John Landecker.

No Stopping Her

I knew that’s what 
I wanted to do, in part 
because I wanted to 
know things before 

anybody else did. It was 
pre-internet and if you 

wanted information, you 
turned on the radio.

Leather Report: 
Gearing up for a 
Chicago run at 
Dierks Bentley’s 
Miles and Music 
for Kids in 2011.
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Blair Garner
For someone who 
essentially stumbled into 
radio, Blair Garner has 
left one impressive mark 
on the business. Some of 
America’s most celebrated 
radio stations in Dallas, 
Houston, New York and 
Los Angeles are on his 
résumé, as well as one of 
the most successful runs 
in syndication with After 
MidNite. He currently 
helms Cumulus’ Amer-
ica’s Morning Show, 
which is heard on more 
than 40 stations including 
WNSH/New York.

My interest in radio really planted itself when I was 
in high school in a tiny town called Canyon, TX. One 
of my brothers had gone to school in New York and 
a station there, WYNY, was playing music that I wasn’t 
hearing back home. So I got some blank cassette tapes 
and recorded the radio station for a while with my 
brother’s stereo. I liked the music, but didn’t know yet 
I was so crazy about radio.

A man named Jack Aldridge lived in my neighbor-
hood and owned a classic ‘57 Ford Thunderbird that I 
wanted to buy. I was in his driveway trying to convince 
him to sell it one day, but he wouldn’t and I went 
home. The next day there was a note that he’d called 
and wanted me to come to his offi ce. I thought he’d 
changed his mind and was going to sell me the car, 
so I grabbed my checkbook and went over. His offi ce 
was at the radio station in town and when I saw him I 
asked about the car. “No, no, no. That’s not what this 
is about,” he told me. “I heard you talking yesterday 
and think you have a good voice and that you should 
be in radio.” He called Tony Mathis, the PD, and 
said “Here’s the kid I was telling you about!” They 
recorded me reading some copy for a Mexican restau-
rant and liked it enough to try me out on a six-hour 
weekend airshift on KHBJ-AM/Amarillo, TX.

I was driving around listening to the New York sta-
tion I’d recorded when it dawned on me that because 
New York was a big town, the people on the radio there 
must be really good. So I started listening not so much 
to the music, but to the jocks. One was a guy named 
Steve O’Brien and he was phenomenal. He gave out 
the request line number on the tapes, so I started call-
ing in from little Canyon, TX. I tried again and again 
and days later fi nally got through. Steve answered 
the phone and I said, “Mr. O’Brien my name is Blair 
Garner. I’m 18, I’m in Canyon, TX and I’m a radio DJ, 
too. I’ve been in radio for three months! Is there any 
way I could send you a tape of mine and you could help 
guide me?” I couldn’t believe it, but he agreed. And 
within a week or two I got a critique in the mail on the 
NBC letterhead. He was so generous in taking the time 
to do that and it really allowed me to leapfrog to bigger 
jobs much earlier than I would have otherwise. I’d only 
been in radio in Amarillo four months when I got a job 
offer to work weekends in Dallas [at Top 40 KAFM]. 
Oddly enough, that call came from John Shomby, who 
joined us as Dir./Programming for Nash a few months 
ago. So it really has come full circle.

Pursuing my degree taught me a lot. I was in Dallas 
for nine months when I got an offer to go work at 
WASH/Washington. My parents were insisting that 
I fi nish my college degree, so I took a three-credit 
course which I ended up dropping because I was 
about to fail. I eventually realized I needed to fi nish 
my degree and did at UT in Austin. It’s in advertis-
ing and the experience taught me to commit to 
something and see it through. It also allowed me 
to be taken more seriously by my investors when we 
founded After MidNite years later. It took me two years 
to write the business plan and secure capital and what 
I’d learned certainly helped me market my idea. I 
remember our marketing campaign just after we’d 
launched and out-spending every single record label 
with full-page, full-color ads in R&R. They were ri-
diculously huge, but they cut through the clutter and 
allowed us to quickly get our company on the map.

I learned a lot working for Scott Shannon at WPLJ/
New York. I joined the station from KKBQ/Houston 

in 1988. I’m extremely appreciative, but I wouldn’t 
be truthful if I described it as a pleasant time. There 
are innumerable stories about what it’s like to work 
with Scott Shannon. I love the guy, but there were 
times that he was beyond challenging and it fueled 
the desire to work for myself. What’s interesting is that 
once After MidNite became successful, I went to New 
York for a visit and stopped by ‘PLJ and I saw Scott. He 
actually sat down across the desk from me and said, 
“You know what? You’re the fi rst one.” I said, “What 
do you mean?” He said, “You’re the fi rst one to leave 
my camp and to make it. I’ve always told people you 
don’t know what you’re doing and that you were mak-
ing a mistake. But you beat the odds.” That meant a 
lot to me and Scott has taken on a much different role 
in my life now. He’s very much a mentor.

KIIS/Los Angeles came after WPLJ. Where do you go 
after you’ve done afternoons in New York that’s not seen 
as a lateral move? I couldn’t get into any conversations 
until I severed my relationship with ABC/Cap Cities, so 
I literally had to cut the cord, cold-turkey. I fl ew home to 
Canyon where I had a car in storage, put a fresh battery 
in it and drove to L.A. It was a Friday and I called Bill 
Richards, who was the PD, and told him I was in town. 
He asked if I was visiting and I said, “No, I’m moving 
here.” “Well come in tomorrow,” he said. We signed the 
papers within 36 hours and I look back wondering how 
it happened. I was there for two years, during which I 
wrote the business plan for After MidNite.

I’m extraordinarily proud of After MidNite and am 
so grateful that it’s alive and well today. Premiere and 
Cody [Alan] have done a wonderful job with the pro-
gram. For the longest time I was sure that my Wikipedia 
page would ultimately be all about After MidNite, but 
I had always retained the right to do a local morn-
ing show because that’s what I’d always wanted. So 
when Cumulus brought Nash [WNSH] to New York, 
I thought that would be a really cool opportunity. We 
made a pitch, were lucky they made the offer and I 
started doing mornings in New York. I did both After 
MidNite and America’s Morning Show concurrently for 
the fi rst month or two and it was absolutely killing me. 
I fi nally decided to stick with my new Cumulus family 
and am grateful I did because I’m having so much fun. 
I’m a big believer in the Nash brand and love working 
with this extraordinarily talented group of people.

I attribute so much of my success to my mom and 
dad. Now that I’m a parent I fi nd myself trying to 
decode what they did because they did such a good job 
with my brothers and me. For one, my mom perpetu-
ated that idea of naivety – that if you can dream it you 
can do it. There’s no dream that’s too big; you just have 
to work hard. My dad’s life lesson was that if you’re 
going to make a mistake make it as big, loud and hairy 
as you possibly can. Don’t fear making a commitment, 
because if you’re paralyzed with fear you’ll never have 
the courage to reach for the brass ring.

Bob Kingsley has been a major mentor for me. He sets 
the bar for excellence for not just those of us in Country 
radio, but in radio in general. I’m amazed by his style, 
professional dedication and level of excellence and com-
mitment. And he’s one of the kindest and most gener-
ous people I’ve ever known. I also credit ‘YNY’s Steve 
O’Brian, who I’m still friends with, and Rick Dees. I did 
afternoons at KIIS and he was doing the morning show. 
Through his example I learned how to run a syndication 
company and how to please multiple bosses at the same 
time. Jim Carr, who did mornings at ‘PLJ for years and 
later at ‘YNY, is another mentor and a tremendously kind 
person who reaches down to help the young newbies 
who are struggling on their way up. 

Country music surrounds you growing up in Canyon, 
TX. I didn’t choose to get into Top 40, it kind of chose 
me – it was the opportunity that was before me. But I 
always felt like the uncool guy in the room. I wasn’t quite 
cool enough for some of the staff and there was very 
much an MTV kind of mentality. I was always saying, 
“yes sir” and “yes ma’am.” I wrote thank-you notes and 
I believed in saying “please” and “thank you.” When we 
launched After MidNite, I saw it as an opportunity to be 
true to what I loved. I didn’t fully realize it until later, but 
it was very much like a coming home – like putting on 
the most comfortable pair of well-worn cowboy boots.

There’s so much concern over streaming and satel-
lite radio and whatever, but my mission is to focus on 
the content. I let people like [Cumulus’] Mike McVay 
and Mary Berner worry about how it’s distributed. 
Radio is alive and well and we’ll fi nd our way through 
the changing landscape together. Commit yourself to 
doing good radio and treating others with respect and 
we’re going to be just fi ne.

When the call came about my Country Radio Hall of 
Fame induction I can honestly say it was one of the most 
emotional moments of my life. I’d be lying if I didn’t say 
I had hoped to walk through those halls and take a place 
among the kings one day. I was surprised it happened so 
soon and there were some happy tears.                      CAC

Dream 
On

Radio is alive and 
well and we’ll find our 

way through the chang-
ing landscape together. 

Commit yourself to 
doing good radio and 
treating others with 

respect and we’re going 
to be just fine.
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No Business Like Show Business: Garner 
(l) with Sting (c) and WPLJ/New York’s 
Tom Cuddy in 1990.





PAGE 12 • JUNE 2016

Mike 
and 
Dana
Love And Mornings

The dad looked at his 
son, points to us and 

says, ‘Those are the peo-
ple who saved your life.’ 

What do you say? It’s 
what radio is all about. 

–Mike Lawrence

Husband and wife morning team Mike 
Lawrence and Dana Carole are proof that 
success in radio is not defi ned by market 
size. For 25 years the pair dominated 
the Midland-Odessa, TX airwaves on 
stations including KNFM, KGEE and 
KHKX. Radio brought them together both 
professionally and personally in a true 
partnership that came to a sad and
unexpected end May 23 when Mike 
passed, not long after this interview.

Mike: My radio career started while I was in college 
at Wayne State University in Detroit in 1972. I went in 
for radio, TV and fi lm and was primarily interested in 
television production. My counselor suggested I try 
radio. We had a student-run station, which is rare, and 
I liken it to Animal House with a broadcast antenna, 
though it was actually one of the most professional 
outfi ts I ever worked in. All the crap that got me in 
trouble in school could actually help make my living, 
and television took a back seat from then on.

Dana: I had a degree in News/Editorial Journal-
ism, but I’d married a geo-physicist and we moved 
from Boulder, CO to Midland, TX because of it. It 
was very much like, “Oh my God, what have I done?” 
I’d gone from the mountains to Midland in the 
middle of July and it was still 105 degrees at nine 
o’clock at night. I thought I was going to die. But I 
went looking for something to do, which led me to 
KBAT/Midland where I did news. I didn’t stay long 
and was back in Colorado when [KNFM/Midland 
owner] George Bakke called to get me to come back 
for six to midnight.

They eventually put me in mornings with Jim 
Mantel. He was a tough partner and it sounded like 
a bad marriage on the air, but listeners loved it and 
we became No. 1 pretty quickly. When he left to go 
to WGAR/Cleveland, George said, “I’ll tell you what, 
we’re going to hire this new guy from Toledo and if 
he likes you, then you can stay and do the morning 
show with him. If he doesn’t, then it’s been really nice 
working with you.” So basically Jim was the one with 
the value and his leaving put my career up in the air. 
So I told George, “I’ll tell you what. I’ll leave when Jim 
leaves.” I was making $750 a month, so it’s not like I 
was giving up very much. And I quit when Jim left.

M: I had been working at WTOD-AM/Toledo for 
six years and folks there tended to stick around like 
[morning hosts] Shores & Steele, who are still in the 
market today. I realized when it came to pecking 
order, I was the smallest pecker. It was time to move 
on, so I applied for afternoons at KSCS/Dallas when 
the late Ted Stecker was running it. I didn’t hear back 
from Ted, but his wife Doris Thompson called and 
said a station in Midland they were consulting had a 
[PD/morning show] opening if I was interested. They 
fl ew me down in September of ‘89. I thought it was 
going to be some gut-bucket, tobacco-chewing kind of 
operation, but it was actually very impressive and I saw 
tremendous potential. Plus, they gave me a contract 
right off the bat with a substantial raise.

D: I met Michael when they brought him down. 
“This is the guy taking my job,” I thought. Suffi ce to 
say I wasn’t very into him, nor was he into me, so we 
kind of went on about our business. But he called 
soon after and wanted to take me to lunch. He said, 
“I’ve got a couple of problems. First, I really do want a 
morning show partner. And second, everybody at the 
station says you’re opinionated and diffi cult to work 
with but that I have to get you back.” I didn’t want to 
go back, so I suggested what seemed like an unreason-
able salary, which surprisingly they agreed to.

We clicked on the very fi rst show and it was so fun 
– exactly what radio is supposed to be. We giggled 
and laughed and Michael humbled himself. The 
genius behind Michael’s talent is he adopted the role 
of newbie. He allowed himself to come across as the 
Yankee, which allowed me and the audience to kind 
of school him. We did a funny bit about horny toads 
which he didn’t believe existed. They spit blood out of 

their eyes and he was freaked out by that. The whole 
thing was just hilarious and fun and we knew immedi-
ately there was magic there. Add to that we were both 
in bad marriages and before we knew it, we were in a 
marriage together!

M: Six months later we were approached by Tommy 
Vascocu, Michael Owens, Buddy Owens and Larry 
Daniels, who had just bought KGEE, an also ran of a 
radio station that hadn’t been very successful. We were 
at the heritage station and doing extremely well, but 
we weren’t under [a non-complete] because George 
Bakke didn’t believe in them. So we went to lunch with 
them and fi gured out pretty quickly that they were 
about to launch a good operation. We got back in the 
car and it was like, “What just happened?”

D: We felt like we owed George an explanation, so 
the next day I went in and told him about the lunch. 
I said that Michael and I weren’t really considering 

leaving and that I owed it to George to stay. But then 
George tried to get us to sign a non-compete. When 
you sign a non-compete, of course, you’re supposed 
get some kind of guarantees as well. George wasn’t 
having it, though. He said, “I can guarantee you one 
thing – if you don’t sign it, you’ll lose your job.” That 
night we signed a contract alright – with Tommy. It was 
written out in longhand on a legal pad and we started 
at [KGEE] the next day.

M: We had a great run – a wonderful experience. 
They were just great folks. But Tommy, who was also 
GM, eventually left and bought [KHKX] Kicks 99. It 
was brand new and the signal had even been dark for 
a number of months. We started there in July of 2001 
with zero listeners – nobody. But Dana and I picked 
the colors for the station, designed the logo and jingle 
package, everything. That was one of the best experi-
ences we’d had to that point. We did it all ourselves.

People sometimes ask how we can be successfully 
married and work so closely together and it’s because 
we were immediately friends. That’s the best founda-

tion. We had and still have an enormous amount of 
respect for each other. That’s not to say everything has 
been Ozzie and Harriet smooth, we’ve had our mo-
ments like all couples. We would fi ght and come into 
the studio in the worst moods, but we never shared 
that with the audience. Only people like our news-
caster Pat Monicelli would know when we had one of 
“those” days. And he’d just stay in the newsroom until 
it blew over! 

D: It was probably hardest on our kids Adam, Eric 
and Rachel. It was a challenge and we learned the 
limits of what we could say about them on the air. For 
instance, when Rachel was 12, we told a funny story 
on the air about her going bra shopping with her dad. 
Oh my God did we never hear the end of it! And they 
hated us when we’d pick them up in the Kicks truck. 
They thought that was the worst.

M: And Dana’s probably the only lady who’s done a 
morning show and breast fed at the same time!

D: I was back on the air within a week after having 
each one because you don’t get paid time off in radio. 
I would broadcast from our bedroom immediately 
afterward and the audience really felt like they were 
part of the family. They followed the kids’ lives and 
still do through Facebook. They love our grandkids 
and were so generous when we retired because we 
wanted to spend time with them.

One of the things we’re most proud of was our 
involvement with the Children’s Miracle Network and 
the radiothons we helped start at KGEE. We’d already 
gotten involved through a telethon the year we had 
Eric, who was born six weeks early and had to be put 
on a ventilator. It turned out that the telethon had 
funded the purchase of the ventilator, which saved 
our son’s life. It was surreal. We’d found our message, 
so we started one of the fi rst CMN radiothons in the 
country. And when we left for [KHKX] Kicks 99 they 
came with us.

M: Our involvement kind of came full circle at an 
airshow. We were manning the station tent and a man 
walked up with his son, who was no more than four or 
fi ve years old. We’d said hello and given him some bal-
loons when the dad looked at his son, points to us and 
says, “Those are the people who saved your life.” What 
do you say, you know? Children’s Miracle Network has 
had such a profound impact on us and it’s what radio 
is all about.

D: And there have been challenging days. We 
started Kicks 99 June 15, 2001 and September 11 
was right on us. Those were hellacious days for 
every broadcaster. When the war in Afghanistan 
started, a wonderful man began Hunt for Heroes 
locally, which was basically a deer hunt for local 
heroes wounded in action. The event includes a 
parade and in 2013 participants got hit by a train. 
It was an awful tragedy. They had to cross railroad 
tracks at one point along the route and the train hit 
one of the fl atbed trailers carrying the heroes. Four 
of those heroes were killed.

I remember looking at Michael the next morning 
and saying, “I don’t know how to prep or do this show.” 
He didn’t either, so I just set up in the parking lot with 
the Kicks truck and started taking money for the fami-
lies. The tragedy was so terrible and the outpouring so 
unbelievable. More than $65,000 was raised.

M: Radio is special because it’s personal and you 
can’t say that for other mediums. We always took that 
to heart and were as genuine as we could possibly be. 
I know that sounds cornball, but we just didn’t hold 
back. When we left Kicks, we told the incoming morn-
ing show that if you love these people, they’ll love you 
right back. I hope they took it to heart.                 CAC

Trophy Life: Celebrating their 2006 ACM 
win with (l-r) Kix Brooks and Ronnie Dunn 
of Brooks & Dunn.
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He started out as a fi ve-year-old picking a ukulele on 
his family’s farm in Iowa. He loved country music. As he 
got older, he pursued Country radio stations. In 1951 he 
got in with KCOG-AM/Centerville, IA and pretty soon, 
he was singing on that radio station, and then they asked 
him to be an announcer. He was 16 years old. 

He did some traveling with Bill Monroe and the 
Blue Grass Boys and had his radio show in Centerville 
until he graduated from high school. Moving to Yank-
ton, SD he had a singing radio show on WNAX and, 
along with Red Foley and Brenda Lee, sang on the 
Ozark Jubilee. He was also doing a little Country radio 
show as an announcer. That’s when he recorded the 
songs “The Moon Won’t Tell” and “Wonder Drug.” 

A friend told him about a job at KCKN-AM/Kansas 
City, so he moved there and became an announcer. 
After about a year, he got a letter that said he was go-
ing to be drafted so he joined the Army with an MOS 
in radio communications. He was in from 1960-63 and 
served as the disc jockey for Ft. Leonard Wood in Mis-
souri. He also sang at Club Seven. That’s when I met 
him, and we were married in 1961.

Around that time a friend called and said he had a 
song for him. So Jack went to Nashville and recorded 
“Blue.” It made the charts and was played all over 
Chicago. He did real well with that one. 

We spent our honeymoon in Nashville, and then he 
and Dick Biondi were chosen to be the disc jockeys in 
the movie From Nashville With Music. They went to Las 
Vegas to fi lm the movie. 

From Ft. Leonard Wood, we went to Clinton, IL 
and he was an announcer on WHOW-AM. We weren’t 
there very long before we went to KWNT-AM/Daven-
port, IA, and then to Lubbock, TX, which was a big 
deal for him. Waylon Jennings had just left KLLL, and 
Jack worked with Sky Corbin and his brother.

They brought him in as PD at WXCL/Peoria, IL next 
and big things started to happen. There were other 
country singers there. Jack Barlow and a guy named 
Cal Shrum, who was in a bunch of western movies – the 
three of them were called the “Country Gentlemen.” 

Jack recorded a jingle called “Big Big Big Deal” for 
a store in Nashville. Buddy Killen at Tree Publishing 
heard it and he called Jack to come in and record. 
That’s where he did his fi rst album. At the same time, 
Movie Mirror magazine had a nationwide contest on 
the fans’ favorite DJ, with Moon Mullins, Ralph Emery 
and Ted Cramer in the running, but Jack won. 

In 1969 we moved to Cincinnati. He’d been hired 
to be the PD for a new station that was going to switch 
from Rock to Country – WSAI-AM. Jack was chosen 
by another magazine as the “Most Listened-To Disc 
Jockey” across the nation, which was voted on by fans. 
A few years later he recorded “Hitchin’ A Ride.”

In 1975 he joined WLW-AM for a 50kW clear chan-
nel all-night show. It was known as the Jack Reno Inter-
state 7 show. He talked to the fi shermen, the shrimp 
people down in Texas and his mom in Iowa on that 
show. He won the CMA award for Large Market Disc 
Jockey. He also won the 1977 Truck Drivers Country 
Music Award. While he was there, he got sick. 

After battling Hodgkin’s Disease, he came back to 
radio, started up a little station in Florence, KY, and re-
corded a little more. He consulted for a couple of other 
radio stations – Bismarck, ND and Bowling Green, KY. 
He quit radio altogether in 1999 and became a sheriff in 
Boone County, KY. He passed in 2008 from brain cancer.

His mentors were Ted Cramer and Bruce Nelson, and 
he was most proud of his CMA Award. He wasn’t expect-
ing that. Jack was also an emcee at Fan Fair in Nashville. 

He was one of the early supporters of people like 
Donna Fargo. He used to interview people coming 
through like Conway Twitty and Loretta Lynn, and 
they’d stop for the all-night show to promote their 
records. He’d listen and then put them on the air. 

Charity involvement and helping the commu-
nity were important to him. He rode an elephant 
in a parade one time for the school for the blind 
and said the elephant’s hair was so sharp he didn’t 
think he’d ever be the same individual. He got to 
play baseball on the Reds’ fi eld for charity and was 
a little league coach for his two boys. Country show 
fundraisers helped the sheriff’s department, and 
he’d put them on, emcee and sing a couple of songs. 

He would have been so humble about being 
inducted into the Country Radio Hall of Fame. He 
would have said there are a lot of wonderful disc 
jockeys, but he would be very proud. He loved his 
country-western listeners dearly. After work he’d 
come home and talk about so-and-so down in New 
Orleans and all these people he talked to during 
the night. A lot of them were troubled people, and 
he would just let them talk. If they needed help, 
he’d make sure they knew the hotline. Jack enjoyed 
the country people. He came from the farm, and he 
never ever forgot the little guy. He was very much 
into making sure that somebody who didn’t have 
as much as others felt just as important as anybody 
else. Even when he was singing, he always made a 
point to pay attention to people. He was all about 
the common, ordinary man.                             CAC

By the time Jack Reno passed 
away in 2008, he’d recorded sev-
eral albums, played with the likes 
of Waylon Jennings and Brenda 
Lee, been in the movies and 
worked in radio for nearly 50 
years. His wife Bev tells his story. 

A Friendly Voice 
In The Dark

Jack   
 Reno 

Jack enjoyed the country people. He came 
from the farm, and he never ever forgot the little 
guy. He was very much into making sure that 

somebody who didn’t have as much as others felt 
just as important as anybody else.”

”

Hello Dolly: 
With Dolly Parton.

Take This Job And Love It: 
With Johnny Paycheck.
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Tim Roberts
A 17-year-old college student 
who epitomized a Barbara 
Mandrell song now has nearly 
four decades of magical radio 
memories. WYCD/Detroit PD 
Tim Roberts talks about his 
fi rsts, his infl uences and his 
proudest moments. 

Throughout high school I did a lot of character voices 
and was very involved with music. I deejayed dances and 
even before that, my dad was really into radio. He listened 
all the time – a radio freak. He was kind of a Mr. Fix-it and 
every time he was doing a project he had a radio with him. 
My dad loved music, loved comedy and he had a huge 
record collection. All of that had a huge infl uence on me. 

I went off to college to be an architect and play football. 
My sister’s roommate Cindy was already working at 
the campus radio station. She said, “You ought to try it, 
it would be fun.” I listened to a couple of people who I 
thought were really bad and thought I could do at least as 
well as them. It turned out I probably wasn’t as good as 
them, but I ended up trying it. I met my wife in the pro-
gram at the same time. The station became very success-
ful and actually went to No. 1 in the ratings, beating the 
Country station – WCEN/Saginaw – the other powerhouse 
station in town. 

Because it paid, I applied for a job at WCEN and they 
hired me in the fall of 1978. Charlie, the owner and GM, 
asked in the interview what I knew about country music. 
I said, “The Eagles?” I think I was 17 at the time. Then I 
started thinking about the guys I’d seen on TV and liked, 
and my dad had some of their records, like Glen Campbell, 
Dolly Parton, Johnny Cash. So I got the job, and that’s 
how I started in Country radio. I absolutely fell in love 
with the music and the style of the format. I was hooked. I 
remember all my rock friends laughed at me. You know, “I 
Was Country When Country Wasn’t Cool?” Yeah. 

I played 45s in Country radio. I was playing Waylon 
and Willie’s current records, and Johnny Cash and Hank 
Williams, Jr. and my all-time idol Merle Haggard. I re-
member Reba being a new artist. 

As soon as I graduated in 1982 I moved to Country 
WATK & AC WRLO/Antigo, WI. We simulcast the morn-
ing shows – the morning Country guy, me, and the AC guy 
did the show together. 

I did that for about a year, then I wanted to go to a 
bigger operation. Sight-unseen, my wife and I moved 
to Lubbock, TX to work at KATX, which was a brand 
new FM Country station. I did mornings and, at the age 
of 23, became the GM as well as the PD. I was selling, 
doing play-by-play and hosting the morning show with 
my wife Lori. 

After a couple years we moved to Greensboro, NC 
where I was MD and hosted mornings for WPCM. That’s 
where I started getting noticed from Nashville as being a 
guy who was involved with music. Eventually I became 
the PD. 

Mark Tudor took a chance hiring me as APD/MD in 
Charlotte in 1985. That was right about the time I went to 
my fi rst CRS. After Mark left I ran what is now WKKT 
until 1990, when the station was sold. I was an impatient 
person back then and left for KHAK/Cedar Rapids, which 
was already a legendary station – the No. 2 12+ station in 
the United States while I was there, behind only WIVK/
Knoxville. I’m proud to say that. 

I was on the ground fl oor of Citadel and ran KDRK 
& KGA/Spokane, which were both Country. I went from 
there to San Francisco, where I was running KSAN & 
KNEW. After they were sold, I transferred to Detroit to run 
WWWW in the mid-’90s. They changed the format, and I 
went to work as the Regional OM for Cumulus, which also 
was a brand new company. I worked for them for about 
seven years overseeing the Midwest’s 29 stations including 
WQXK/Youngstown, OH. That was when I won my fi rst 
CMA Award. I came to WYCD in 2005. 

Being on-air and programming became too over-
whelming once I got into larger markets. I fi ll in every 
now and then, so it whets my appetite. And I’m involved 
with other formats, too. When I got to San Francisco, I 
was so busy and being interrupted while you’re on the 
air is not helpful in doing a good radio show. Trying to 
make business decisions while trying to entertain people 
isn’t the ideal setup. I miss being on the air in some ways 
because that was a super fun, creative, carefree thing to do. 
And I certainly miss the entertainment aspect of it. But I 
do enough other things like voice work to get my fi ll. The 
strategic challenge of programming is very involved and 
I love working with music and other aspects. At this point 
I’m so busy, it would be painful to be on the air. I admire 
the PDs who still do it. 

I’ve had some amazing, magical music moments 
aside from meeting Johnny Cash, Merle Haggard, Willie 
Nelson – and yes, I’ve been on Willie’s bus. I was kind 

of in on the ground fl oor of believing in Taylor Swift, and 
we became friends immediately. When she fi nally made it 
to where she was headlining, she brought my family back 
into this little circle, and during the show she popped out 
on this second stage in the back of The Palace in Auburn 
Hills, and sang “Tim McGraw” literally to me and my 
family and some people from WYCD. It was this spec-
tacular, mind blowing moment seeing her at that level and 
having her care enough to do that for us. 

I got to be onstage for part of a Big & Rich, Gretchen 
Wilson and Dwight Yoakam show, literally sitting at a bar 

on the stage. Gretchen was serving me shots while they 
played the show. Musically, it was absolutely amazing. 
There have been a couple of moments like that in Tim 
McGraw’s, Brad Paisley’s and Keith Urban’s shows. You 
never forget those. 

Being involved with the WYCD Downtown Hoe-
down with so many acts where it was literally their 
first event – Garth Brooks, Lady Antebellum, Luke 
Bryan, Eric Church. Giving those undiscovered artists 
exposure and helping their career launch has been re-
ally gratifying. 

On a personal level, being No.1 and winning Mar-
coni, CMA and ACM awards has all been spectacularly 
amazing. To be rewarded by your peers – I’ve had so 
many great moments and been so blessed – it’s hard to 
pick just one.

Because I’ve been given a 100kW loudspeaker to do 
good in the community, I’m proud of making a difference 
in people’s lives with the St. Jude radiothon, MDA, the 
American Diabetes Association, BRAvo and the Race for 
the Cure. Being able to make a difference and in some 
cases literally save lives, either directly or indirectly, that’s 
what I’m most proud of. 

Radio is every bit as alive and healthy as ever. 
There’s more competition, but when it comes to new 
music discovery and the power of radio to break artists 
and make a difference in the community, there’s nothing 
like it. It’s a greater challenge today to be creative, good 
at what you do and to make your radio station matter in 
the community. But it can still be done. Radio is such a 
great companion, and it’s still a very potent and effec-
tive medium. The delivery system and how we access it 
might change, but there will always be a place for great 
entertainment, and that’s why radio has survived. 

Being inducted into the Country Radio Hall of Fame 
feels like a crazy dream and I haven’t quite woken up. It 
seems surreal, like it should be for somebody else. But I’m 
extremely grateful for all the people who helped me along 
the way. I hope I’ve been able to give back to others. One 
of the other things I’m really proud of is that I’ve been 
able to work with so much talent over the years, and hope-
fully helped them become better broadcasters and pass on 
the legacy. 

I really appreciate the people who believed in me, gave 
me a lot of freedom and the chance to be creative. I’ve 
been blessed with a lot of great bosses, including my cur-
rent boss Debbie Kenyon, and the folks at CBS Radio who 
allow me to do what I do. That’s really all you can ask for 
in a radio programmer position. 

The Country Radio Seminar helped make me what 
I am today. I so believe in it – the sharing of ideas, and 
the friendships and alliances I’ve made over the years. 
I learned so much from so many great mentors – Les 
Acree, Rusty Walker, Jeff Walker and all these people 
who are involved. Just being exposed to all that knowl-
edge and passion for the format energized me to be great 
every time I went. And it still does to this day.         CAC

Country Before 
It Was Cool

Sparks Fly: Roberts and Taylor Swift in 2010. 
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Trying to make 
business decisions while 

trying to entertain people 
isn’t the ideal setup. 

I miss being on the air in 
some ways because that 

was a super fun, creative, 
carefree thing to do. 
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Jim    
 Slone

    From pre-recorded play-by-play 
announcer to jock to manager to owner, 
Jim Slone had done nearly every job in 
radio before he was 35. With a gift for 
programming, he turned a failing sta-
tion into a nine-station empire before 
retiring in 2001. And after all he’s seen 
and heard over the years, it only took 
one phone call to render him speechless. 

What They Want To Hear

Three Of A Kind: With Jerry Reed (l) and 
Glen Campbell (r).

 I was working as a dishwasher at Eastern New 
Mexico University’s chow hall, which is not an easy 
place to work with all the food fi ghts. Food got all 
over me, it smelled and I thought, “There’s got to 
be a better way to make $.40/hour.” A friend at the 
local radio station said I should talk to the woman 
who ran it. Can you imagine, a woman manager in 
1955? I bet she was the only one in the whole nation 
– Leola Randolph. She didn’t have anything avail-
able, but she was very creative and aggressive. “You 
know all the schools in the county,” she said. “Why 
don’t you take a tape recorder and announce one of 
the games?” The tape aired the next afternoon and 
she got the feed store as sponsor. 
 Typical radio, it wasn’t even a week until her 
morning person didn’t show up. She called and 
asked me to sign the station on at 5:30am and stay 
until I went to school at 8am. That’s how I got 
into broadcasting. 
 The Army, Navy and Air Force put out 15-minute 
programs with country singers. We aired one every 
morning at 5:30. From then until 6am we played the 
Sons of the Pioneers. You can get about fi ve songs on 
in 15 minutes and we had 15 of their records. By the 
fourth day you’d start repeating. For I don’t know how 
many months, I played those same 15 songs. And I just 
loved the Sons of the Pioneers. 
 I sang a bit, did solos and was all about the mu-
sic. Eastern had a really good music program, but 
radio was my vehicle. When I saw the control room 
for the fi rst time – all those 45s, 78s and LPs, even 
just the smell – I got chill bumps. I said, “Whoa. 
This is for me.” 
 I cut a record with a couple of guys for a small la-
bel. We got enough airplay that as soon as I graduated 
in ‘58 we went on tour for six months. We were called 
The Shy Guys and I was the lead singer. We recorded 
at Clovis, NM, where Buddy Holly recorded. I had to 
go into the Army for six months and when I got out I 
took my fi rst full-time disc jockey job in Farmington, 
NM. That was 1960 and I’ve been in radio ever since. I 
eventually cut a bunch of demos and had four records 
on a couple of different labels, but I never had a hit. 
 Radio gave me the opportunity to make a living so 
I got into it with great vigor, enthusiasm and excite-
ment that stayed with me my whole career. I started as 
a disc jockey, worked my way into sales, then man-
agement and ownership. Before it was all over I was 
fortunate enough to own nine radio stations. 
 When I came to Tucson in 1963 it was for a brand 
new, 24-hour radio station called KHOS. The other 
Country station, KMOP, had to sign off at sundown, 
so I knew they were history. They didn’t last but about 
six months. I was on the air six weeks when the owner, 
who also managed the local NBC-TV affi liate, told me 
they didn’t like that he owned the radio station, too. 
He didn’t want to sell, but he didn’t want to lose the 
job at the TV station. “Do you think you could man-
age the station?” I said I could – I’d done everything 
except being an engineer. So I was GM at 26 and came 
off the air about two-and-a-half years later. 
 Glen Campbell was on tour with the Beach Boys 
when he called. I said, “Well, that’s pretty fancy, Glen. 
I just got named manager of a radio station,” and he 
said, “Well, that’s pretty fancy too.” 
 Glen is one of my best friends. We became friends 
in 1961 in Albuquerque. When he was on his last tour, 

he came through Tucson and I knew I had to go see 
him. When he saw me, he said, “Jimmy Slone from Al-
buquerque, NM!” I said, “Well, Glen, yes, that’s where 
I fi rst met you, but I’ve been in Tucson for 50 years.” 
And he said, “Oh yeah, you’re in the radio business. I 
was just remembering when I fi rst met you. You were 
playing my fi rst record and I came in to thank you.” It 
just brought tears to my eyes. I reminded him of when 
he and Jerry Reed did a big show at the fi rst station I 
owned. He said, “Oh, Jerry was the funniest guy, next 
to Roger Miller.”
 We built KHOS into the best station in Tucson 
during my eight-and-a-half years. The owner of KCUB 
called because it was doing very poorly and they 
couldn’t sell it. He asked if I’d run the station and get 
it out of the pickle it was in. I don’t know where this 
came from – it just popped out of my mouth – but 
I said, “I wouldn’t make a move unless I had some 

ownership. But I don’t have any money.” I thought 
that would be a big problem, but he said, “There are 
ways around that.” I had to come up with $5000 to 
get 49% ownership, but I had three years to turn the 
station around and then I’d get another 2% for $300. 
I took six members of KHOS with me, and within a 
year-and-a-half we were the No. 1 station in town and 
I had paid the debt. I owned 51% with agreements to 
buy everyone else out. 
 In 1983 I was able to get an FM, which I knew I 
would need to survive. If anyone took an FM Country, 
I’d be toast, so I got the license on KIIM/Tucson and 
built that. At that point, I had a franchise and was rid-
ing high. As time went by I continued to buy stations 
in El Paso and Lubbock, and six in Tucson. So when I 
sold my group in 2001 I had nine stations. Not a bad 
story for a farm boy with no money. 
 I was the guy who would never play music with 
profanity in it, and I took a lot of heat for that at R&R 
conventions and from labels and even artists. There 
was one artist who tried to get me blackballed from 
being a reporting station when I wouldn’t play his re-
cord. His manager called, the local paper got in on it, 
and the woman who writes the entertainment section 
wrote a big article that got pretty nasty about me and 
my family. 
 I never lost sleep over those instances. It was called 
the Granny Rule. We didn’t have any blue humor on 
our radio station and none of my disc jockeys used 
foul language. I never wanted to hear anything on 
my radio station that, if I were sitting at the breakfast 
table with my grandmother, would make her uncom-
fortable. We practiced it at KCUB and KIIM. Herb 
Crowe at KIIM told me they still practice that because 
they respect what I built, and that’s one of the best 
tributes I’ve gotten.
 My biggest gift was the ability to know what people 
wanted to hear. I tried to make something out of noth-
ing and was able to do that because I was gifted in that 
respect. KCUB was Country Station of the Year and 
Grand International Station of the Year in 1977. Ten 
years prior to that, all of the stations that won came 
out of New York, Los Angeles and Washington, D.C. 
And there was KCUB in little old Tucson. I about had 
a heart attack when they announced it. It was a really 
big deal at the time. 
 There are so many things to be proud of. I’m 
proud that all my family, my children chose to work 
for me. And they liked working for me, because I was 
easy on them. But they were capable. 
 Tucson had one of the best Top 40 stations in 
America, KTKT. It was noted for massive ratings. After 
fi ve years at KHOS, I’ll never forget when the Pulse 
Radio Survey came in the mail and we had beaten 
KTKT across the board. I don’t think there was ever a 
bigger thrill for me in radio.
 I never really had goals. I just took it day to day 
because I loved every bit of it so much. I sold my sta-
tions for $65 million. Did I have a plan for that? Of 
course not. I was at the right place at the right time, 
and I knew how to do my job. I had the confi dence of 
knowing I could make all of this work. 
 Lon Helton was the one who called to tell me 
I’d been selected for induction. I was so caught off 
guard I said, “I thought you had to be dead to be in 
any kind of hall of fame.” For the fi rst time in my life 
I was speechless.          CAC
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With 15 years on the CRB Board 
of Directors, few people have 
done more toward the success 
of CRS than Carole Bowen. Her 
infl uence stretches far beyond 
that, however. Bowen’s 30-plus 
years with WKIS/Miami produced 
a veteran seller, sales manager 
and general manager. Her career 
began almost by chance when she 
traded the occupation for which 
she’d trained for a career that 
ended up being a lot more fun.

My entry into radio was very much happenstance. I 
went to William and Mary for accounting. I didn’t like 
it a lot when I was studying it, but when I got out into 
the real world and found myself counting the contents 
of meat lockers and things like that, I realized it was 
absolutely not for me and started looking for something 
that allowed me to be more creative. I was at a boat 
show in South Florida and started chatting with 
someone at a radio station’s booth. He hap-
pened to be the sales manager and told me 
they were looking for someone. He put 
me together with Dan Halyburton, who 
was then PD of WQAM-AM/Miami. 
I interviewed and got my fi rst job in 
radio promotions. I didn’t grow up 
thinking I was going to be in radio, but 
it seemed fun and interesting. And it 
certainly was not accounting.

I caught the bug and almost immedi-
ately enjoyed it, but there was a woman in 
the sales department who took me to lunch 
one day. She said, “Carole, you really need to 
start thinking about going into sales.” There weren’t 
a lot of women in radio sales at the time, but she said it 
was so great. “It’s fun, you make all kinds of money and 
you just need to try it,” she said. I started thinking along 
those lines and made that my next step. As soon as I did 
that I knew I was right where I needed to be.

My fi rst sale may have been a country nightclub. It 
was called Club Dallas and the operators were notoriously 
tough. I’d gone over a couple of times and had them slam 
the door on me. The third or fourth time they let me in. I 
fi nally sold them and it was my fi rst big success. I felt like 
I’d broken through.

The best sales high is when you have a vision of what 
will work for a client and you’re able to introduce it, get 
their attention and convince them your vision is worth 
investing in. When you know you’ve sold them the right 
thing and are excited about executing it. There are highs 
when you get a big deal and it comes from nowhere, but 
nothing beats knowing you can move the needle for some-
body, having them believe and buy into it. 

The personality trait that has served me best is my 
curiosity. I’m very interested in learning about businesses, 
industries and people that I don’t know anything about. 
And I’ve always loved learning about other peoples’ jobs, 
workfl ow and companies. Because I was truly interested in 
what others were doing, I was able to understand what they 
needed and could become their advocate or consultant. I 
know that sounds like Sales 101 stuff, but I’ve always been 
that way, which is why I enjoyed the job so much. Learning 
so many different things kept me very interested.

When I fi rst went into management, I wasn’t sure I 
was going to enjoy it. You’re one step removed from the 
high of the sale; it’s not yours anymore, but your team-
mate’s. They make the sale. I wondered if I was going to 
get that really pumped-up feeling, but I learned that you 
really get it in multiples because there are so many on the 
team. And you’re guiding, helping, coaching and mentor-
ing. So the rewards are actually much greater than when 
you were doing it yourself. I also enjoyed developing 
teams and they taught me a lot along the way. And not just 
the more experienced ones, but the young ones. Millen-
nials have taught me a ton. I would observe them texting, 
for example. At fi rst I assumed they were just texting their 
buddies, but then I realized they were actually texting peo-
ple who can move the needle! I learned how to use social 
media from them. They keep you current and relatable, 
which has been a great joy. And I love watching the young 
ones grow. So I give to them and they give back to me.

My fi rst job in managing a team came in 1996. [WKIS] 
was acquired by Beasley and after a six-month or so evalu-
ation period, they gave me the opportunity to become GSM. 
Years later I became GM, which gave me a much more 

holistic view of the entire operation. Prior to that I had just 
collaborated with programming, but wasn’t deeply involved 
in it. I learned a lot about how PDs operate and it gave me a 
broader depth of knowledge. I had the opportunity to inter-
view some real top-tier candidates and hire a PD.

I count Dan Halyburton as a mentor. He’s at the top 
of the list and someone who I’m still friendly with and 
admire. I still consult with him about career decisions and 
so forth. He’s very smart and I love his analytical ability. 

Another is Dale Donahue, who was GM when I became 
GSM. I was a little nervous when I got the job; concerned 
about making mistakes. I was constantly going to him and 
asking, “Is this okay?” and “Can I do this?” He fi nally 
said, “Listen, I put you in there for a reason. You don’t 
have to ask me about everything. I trust you’re going to do 
the right thing. And if you don’t, I’ll redirect you. Just go 
out and do it.” I took that and applied it to the people I was 
managing and it’s been a really good way to work. I also 
learned a lot from Bob McKay, who was PD for [WKIS]. 
The Beasleys – just generally the family management 
team – are also in that group. The people on the CRB 

Board have been just as important. I’ve soaked in an awful 
lot from just being in the same room. I’ve been lucky to 
work with a lot of good people.

Country music and radio have been so exception-
ally great for so long. The nature and history of the 
music and the way the industry operates has created 
a fan base that’s very loyal and very marketable. It’s 
a very desirable audience and one that responds and 
is loyal to advertisers, which is something that other 
formats do not have to a great degree. And there’s a 
level of collaboration and fellowship among Country 
radio broadcasters that does not exist in any other for-
mat. The CRB and CRS are very indicative of that and 
you don’t find the level of camaraderie, sharing and 
rooting for each other elsewhere. I don’t know why 
it’s like that, but it is and I’m grateful for it. It makes 
the experience of working in Country radio that much 
more wonderful.

It’s incredibly important for those coming up in the 
industry – in any industry, really – to study constantly. By 
that I mean staying up to date with your market’s business 
happenings, your networking and the industry as a whole. 
And success will follow if you’re in it for the right reasons. 
If your heart’s in it and you really love what you’re doing, 
you will be successful.

I’m now the Director of Corporate Partnerships for 
the Adrienne Arsht Center for the Performing Arts in Mi-
ami. The skillset I developed in radio translated very well. 
I feel like if you can make it in radio, you can pretty much 
make it anywhere! Radio is tough, very competitive and 
very grueling, especially now. Our offerings are Broadway 
plays, ballet, opera and the symphony. It’s different, but a 
lot of the same principles hold true.

I was extremely moved by this award. It’s hard to 
describe, but I was very, very touched when I found out. 
I was extremely surprised and didn’t really feel worthy. 
There are so many amazingly talented people who have 
contributed to the CRB and I have always considered 
it a privilege to sit in the same room with them. I’m 
not blowing smoke; I really mean that. I can almost get 
emotional about it. I’ve never been one to seek out ac-
colades; I’m really more of an in-the-background kind 
of person, so it threw me for a loop. When you have 
people that you admire a lot and they honor you in this 
way, it’s pretty overwhelming.                                       CAC
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 Randy Travis
On one hand, pop infl uences in early ’80s country 
music were as prevalent as headbands, shoulder 
pads and legwarmers. On the other hand ... there 
was Randy Travis. The North Carolina native’s 
smooth baritone and honest, no-frills sound 
ushered in the “New Traditional” era of country 
music. Over the course of his 30+ years in the 
business, Travis has sold more than 25 million 
albums and earned six Grammys, six CMAs, nine 
ACMs, 10 AMAs, seven Dove Awards and a star 
on the Hollywood Walk of Fame. In an interview 
with Country Aircheck via wife Mary Davis-
Travis, the new Country Music Hall of Fame 
inductee refl ects on his career.

The relationship between the radio personal-
ity and the artist is based on respect, consideration 
and admiration. To be chosen by the County Radio 
Broadcasters for the Artist Career Achievement Award 
means that for all the kindness and support I received 
from radio over the years, I somehow gave something 
back to them. I have enjoyed each interview and every 
visit with stations, DJs and program directors across 
the U.S. and Canada over the years. There have been 
many – all unique – and all part of my success. My 
fans have had the opportunity to know me better, as 
a person and an artist, because of radio. I am most 
humbled and very honored to receive this award on 
behalf of the CRB.  

Growing up, I don’t remember not having music in 
our home. Dad loved music as did Grandpa Traywick, 
who made fi ddles. We had maybe three radio stations 
in rural North Carolina. Reception was often fi ckle on 
our transistor radio and aluminum foil wasn’t out of the 
ordinary on the antenna. When the radio stations signed 
off, as they did in those days, Dad played LPs of Hank 
Williams, Vern Gosdin, Jim Reeves, Lefty Frizzell, Hank 
Snow and the likes of them. My family was fortunately 
surrounded by classic, traditional country. The radio 
was our connection to the world outside of Marshville. I 
wanted to do what the greats were doing inside that “box 
of music” and under that needle in the round. Radio 
was always my friend; and I think the only time I wasn’t 
listening was when I was on my horse.

The fi rst time I heard my voice on the radio I was in 
Monroe, NC. I was about 12 years old doing a cover, 
with my brother Ricky backing me on guitar – the 
Traywick Brothers. We had just placed third “Most 
Promising” in a local Fiddler’s Convention competi-
tion and one of the local stations took an interest in 
us. I knew from that point on I had found the road I 
wanted to travel. It was a special feeling and one you 
never forget, no matter how far away from home you 
go or how far up you make it.

The early days at the Nashville Palace were the 
turning point in my career, no doubt. John A. Hobbs 
owned the Palace. One of my fi rst few days on the job, 
I spent the whole day taking apart and cleaning the 
greasy exhaust vent over the stove. I don’t think that 
was the popular thing to do, but when John A found 
out, he gave me a raise and has treated me like family 
ever since. I love the man. At the Palace, I cooked, 
cleaned, bussed tables, was the handyman and sang. 
I slept a few hours a day. I had the chance to record 
Randy Ray Live while there. One night Martha Sharp 
with Warner Bros. A&R came in to hear me. I guess I 
had what she was looking for. Nothing was quite the 
same after that. I love that lady to this day.

For 10 years I heard “you’re too country” from 
every label in town – some of them more than once. 
The times were testing but I wasn’t willing to change 
what I was doing, nor was I going to quit doing what 
I loved to do. You learn not to give up on your dream 
or lose focus. “On The Other Hand” came out and 
got to No. 67, I believe. It was a dismal beginning; but 
“1982” released and hit the charts fast and hard. With 
a little name recognition now, Warner re-released “On 
The Other Hand,” which then hit No. 1. It was worth 

the wait. Looking back, I’m grateful for the struggle. 
It caused me to hold success more gently.

Country music and tradition seem to go well togeth-
er. At the right time, I just happened to have the voice 
that delivered the lyrics in such a way that people de-
cided to listen again. I only did what I believed in and 
loved. I didn’t go into it to change country music per 
se; and, at the time, didn’t know that my traditional 
delivery would make that much of an impact. History 
has written that story. I’m still not sure what all the 
fuss is about. It seems it just happened to be the per-
fect storm, if you will – seems any genre allows artists 
to color outside the lines just so far, then it corrects, 
and brings it back to its roots. I stayed the course and 
was infl uenced by some really great country legends.

Kyle Lehning, my career-long producer, told me 
from the start, “If you don’t love it, don’t do it.” I 
guess that stuck with me. Today, I still struggle when 
asked what my favorite song is because if I didn’t love 
it, I didn’t record it. I still have several on the shelf 
that have never been heard. Grandpa Jones once told 
me, in the corn patch while on the set of Hee Haw, 
“Boy, I like what you do. Now if they go to tryin’ to 
change you here in Nashville, tell ‘em to kiss you in 
the place that shows the most when you’re pullin’ 
turnips.” He was a great man. Little Jimmy Dickens, 
George Jones, Ray Price, The Oaks, among others, 
were very willing to share their wisdom to help me 
along the way. There is a very special group of greats 
that paved our way, which my generation owes much 
gratitude to. They were real, they were kind and they 

looked out for each other. They are great examples.
I’m not sure I’ve ever met a radio DJ or program 

director that I didn’t learn from or enjoy knowing. 
From the start, they all knew I was a shy, unassuming 
kid from Marshville, NC with a God-given voice; and I 
knew they were successful radio personalities owning 
that platform for my voice. We needed each other, in a 
way. I did countless radio interviews during my career 
throughout the United States and Canada. I remem-
ber most of those ended up in a friendly conversation 
about everything else after the interview topic was 
covered. I enjoyed those times so much – sure wish I 
could have one more! When I was fi rst starting out in 
the mid/late ‘80s, Bill Mayne and Dallas radio were 
crucial to my success. They were, and still are, so kind 
to me. Lisa Taylor with 99.5 The Wolf contacted my 
wife Mary while I was hospitalized, just to check on 
me. She is very dear to us. I suppose things do come 
full circle as we now live back in the Dallas area and 
are devoted listeners of Country radio.

To be a member of the Country Music Hall of 
Fame family is the most humbling of all accolades. 
The magnitude of talent in country music disallows 
you from assuming you deserve any award, much 
less this one. It took me by complete surprise. Sarah 
Trahern and her “covert” CMA team, along with 
Tony Conway, my manager, told me I was coming 
into the CMA offi ces for a “yes” and “no” inter-
view, given my current post-stroke speech aphasia 
issue. Imagine, you’re sitting there waiting for the 
interviewer and Sarah walks up and tells you there’s 
no interview ... long pause … “Randy, you’ve been 
elected into the Country Music Hall of Fame!” 
It was the single most incredible instance of my 
career. It’s fair and accurate to say that I was speech-
less. Mary cried. On the way home that day, we both 
cried. I cherish that day and I appreciate all those 
that made it possible for me.

The honors that mean the most to me are those of 
my fans’ devotion and my fellow artists’ respect. The 
awards in my trophy case each represent a milestone 
in my career for something done well – each just as 
important to me as the other. I’m not sure how or why 
I deserved the ones given me, though I am abun-
dantly thankful. It goes without saying that the Hall of 
Fame election is the cumulative honor representing 
all previous awards. It is the elusive honor that you 
dare to dream about, but never expect.  Today I cel-
ebrate being chosen by the CRB for the Artist Career 
Achievement Award. It means so much to me. I take 
my hat off to each of the stations, DJs and program 
directors who believed in me and my body of work for 
the last 30 years. Thank you for being a huge part of 
my success. My greatest reward is having the hand of 
God on me through it all and allowing me to be with 
you today.                                                                CAC
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Winner’s Circle: Then-Warner Bros.’ Bill 
Mayne presents Travis with a No. 1 plaque at 
Mario’s Restaurant in 1989. 

Forever And Ever, Amen: Travis, with the help 
of wife Mary Davis-Travis, expresses his thanks 
for being one of the 2016 inductees into the 
Country Music Hall of Fame.
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WINNING, KISSING & 
LOVING EVERY DAY

ACM RADIO WINNERS

DONNY AND WHO?
National Personality
The Bobby Bones Show
Three years ago Bobby Bones and his band of misfi t 
friends changed Country radio with what’s arguably the 
fi rst widely successful syndicated Country morning show. 
Heard on nearly 100 stations, The Bobby Bones Show 
is set for the long haul and the industry is taking notice. 

Amy and I were able to go. My thought was that 
we are the safest two to send to Vegas out of our 
whole group. As soon as I got to town I took a nap. 
I only had a six-hour break, so that was one of my 
rewards. I know, I’m so wild and crazy!

And I don’t like making a big deal out of it, but 
Amy put together a small dinner for a few of us while 
we were there. She hired Donny Osmond to show 
up and sing – and he did! For 40 minutes. It was awk-
ward. He wouldn’t stop. Okay, I’m kidding about the 
Donny Osmond stuff. But we did have a fun dinner.

I don’t gamble anymore, so I go to eat and eat 
and eat. And Vegas has some of the best room 

service in the world! Amy loves to shop. On the 
whole, we weren’t really able to do as much as we 
would have liked because we had to leave and go 
to L.A. for the iHeartRadio Music Awards. Still it was 
nice to be able to attend and take some time to 
acknowledge everyone’s hard work.

Since they mail you the real award later, we 
made sure to take a bunch of pictures at the 
presentation with the prop award before we had to 
give it back. We’re still waiting for our real award. 
It is coming, right? 

Seriously, it really means a lot to be recognized 
in this way by the ACM voters again. We try to 
make the show as real as possible and relatable 
for the listeners. I wish I could say there was a 
master plan, but we try to talk about relevant top-
ics whether they will make you laugh or cry. And 
obviously we want to bring listeners the music they 
want while introducing them to some new names 
along the way. It seems to be working for now, but 
I never take it for granted. This is the fi cklest of 
businesses, but that’s one of the reasons I love it. 
We have the best listeners and everything we do is 
for them and because of them.

WHO SAYS YOU CAN’T GO HOME?
Major Market Personality
Chris Carr, Maverick and Kia, KEEY/Minneapolis
After six award-winning years at WUBE/Cincinnati, former KEEY afternoon host Chris Carr 
returned to the station for mornings in 2014. With partners Maverick and Kia by his side, the 
honors keep coming and the sky appears to be the limit.

Chris: I told my mom right away when we found out we’d won. She passed away two 
weeks before we left for the ACMs, but she let me know just how proud she was. She 
said, “Oh, honey, I’ll be right there with you!” I will never forget that conversation.
Kia: My fi rst thought was how true it is that you can dream big and actually make it hap-
pen. I picked up the phone and called everyone who had a hand in getting me here.
Maverick: I wondered who was going to do the show while we were gone.
K: My favorite part of the trip itself was watching my boyfriend sport his bro-tank 
at the Florida Georgia Line No. 1 party. There he was, mixed in with all those suits, 
ties and nice dresses.
C: I had a pretty interesting moment in front of Walgreens on the Strip. This guy 
walked up to ask me for some help and it turned out to be former Yankees relief 
pitcher Sparky Lyle! I helped him check into the Minute Clinic. It was just one of 
those random, weird and so awesome Las Vegas moments. And he was a great guy.
M:  I got a chance to watch the Bellagio fountains dance to our national anthem, 
which was cooler than I expected. Gave me chills, actually.
C: Something else that was pretty cool happened in front of Loser’s inside the 
MGM. We were just chatting when out of the woodwork a ton of artists showed up! 
Cole Swindell, Dan + Shay, LoCash, Trace Adkins, Chase Bryant, William Michael 
Morgan, Randy Houser, Old Dominion and Lauren Alaina just strolled up – some-
thing you would only see in our format. Just a bunch of people throwing back a few 
beers, shooting the crap and laughing a lot. Great community of people.
M: Love the Vegas weather, too.

C: I actually made some dude $23 while I fi lled in for him selling warm, bottled 
water over a bridge while he used the restroom! Great show prep!
K: The entertainment capital of the world. Love that town and taking it all in.
C: The win says we’re very lucky, though we did work very hard this past year. We 
needed to build our brand and that meant getting out and embracing our com-
munities, making new friends and getting involved with their causes. We made so 
much progress in a very short period of time.

CHEAP SEATS
Large Market Personality
Randy Carroll and Jamie Martin
KAJA/San Antonio 
Randy & Jamie are no strangers to winning, both in the 
ratings and within the industry. This was their fi rst ACM, 
however, and Vegas was the perfect backdrop to celebrate.

Randy: We won a CMA in 2012 and have been nomi-
nated a bunch of times for ACMs, but this was our 
fi rst. After the nomination, we’d literally forgotten 
about it until the Country Aircheck email came out 
saying we’d won. So it was like, “What?” Of course it’s 
great to have your award presented by an artist like 
Charles Kelley.
Jamie: The trip was great. I went with my husband and 
we used it to celebrate an early 10-year anniversary. Ten 
years ago to the month we were in Vegas for our honey-
moon, actually. I was pregnant then, so it wasn’t as much 
fun as it was this time. But we defi nitely made up for it!
R: I can’t say Vegas is that exciting for me because 
I’ve been out there so much over the years, but I 
took my two daughters and my son-in-law and they 
loved it. It was the fi rst time each of them had been 
to an awards show and I enjoyed watching them have 

so much fun. I bought the tickets, though, so they 
were in the nosebleeds. Those things aren’t cheap! 
They were like $280 bucks and as high in the venue 
as you can get. But I got them VIP access to the ACM 
All-Star Jam afterwards and they thought they’d died 
and gone to country heaven.
J: We got in a little bit of gambling with some three card 
poker. We didn’t win much, but it was fun watching all the 
country stars gamble. We saw a happy looking Luke Bryan 
at the craps table and Thomas Rhett somewhere. I’m sure 
they were dropping more than we were, though.
R: The fi rst thing I did when I got home was go to bed 
about 10:30 or so. And I was back up a few hours later 
at 3:30 to get back to work!
J: I DVR’d the awards show, so the fi rst thing I did was 
sit back and watch. Listeners the next morning were 
complaining that the sound on TV was kind of off, but 
it sounded fi ne at the MGM.
R: It really had the feel of a well-mixed live show in 
the room. All the rock songs, for example, felt like 
rock songs – they were loud and in your face. But 
on TV it just kind of laid there. Also, when you’re 
watching at home you don’t get locked out during 
commercial breaks! I hit the bar at one point and 
couldn’t get back to my seat when the show started 
back up. That’s not to say it wasn’t fun. We had a 
great time.

Kiss This: Bobby Bones and Amy pay lip service 
to their ACM trophies at the awards presentation.

Stop, Selfi e Time: Jamie Martin (second from 
right) snaps a picture of her Las Vegas delega-
tion including (l-r) Carroll’s son-in-law Mark 
Bailey, daughters Hailey Carroll and Kelsea 
Bailey and Martin’s husband Aaron Shreve.

Think Tank: Every 
Kia’s crazy ‘bout 
a sharp-dressed 
boyfriend.
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BELL YEAH
Small Market Station
KTTS/Springfi eld, MO

KTTS was nominated for ACMs four times in 14 years. To fi nally win means PD Mark 
Grantin got to make some noise usually reserved for the sales department.

I had never been to the ACMs, and it was awesome. My MD Cash Williams went 
as well. Because the artists don’t live there and they’re all in the hotels, you run 
into more people more often. 

Broken Bow had a nice brunch where we got to hear some new music. There’s 
always a nice dinner with UMG on Friday night. The show itself was amazing. It 
was cool to see it up close instead of from home. All the little nuances – what the 
TV people do and how they make it exciting for the viewers at home. They clearly 
staged some young target listeners who were dancing and singing to every song. A 
lot of shots were of those people. 

It was interesting to see Miranda or Little Big Town in the casino, and you kind 
of wave and say hello. But I’m always respectful of the artists’ personal time. I don’t 
want to gherm them. They’re there to have fun, too. And I gave up my night owl 
habits a long time ago, so I don’t stay out real late or drink a lot. I was there more 
for business and daytime fun. 

The awards ceremony was a highlight. It’s an honor to be recognized by your 
peers as being a great radio station, so that was fun. We’ve been nominated quite a 
few times, but this was our fi rst win. 

It’s thrilling to be the PD of an award-winning station. This staff works so hard 
and I’m so proud of them. I’ve been fortunate to be at several radio stations that 
have been market-dominant, and they all have the common denominator of smart 
people who work very hard and have the listeners’ best interest in mind. But I’ve 
never programmed a station like KTTS that is so plugged in to the community 
and has been for years. Scripps really believes in being live and local, and this staff 
works really hard. They do everything I ask them to do and more. They get it. 

It’s gratifying to see young people who accept coaching and direction really well, 
and I can hear an immediate attempt to do the things we talk about. It almost feels 
like everybody has an obligation to perform at the level KTTS has been at for more 

than 40 years. We’re just humbled by what we do every day and by the fact that 
somebody loves us and says, “You’re really good at what you do.”

We have a bell down the hall that the sales people ring when they get a big order, 
and I’ve never been able to ring that bell because we’ve never had anything that 
big. So I ran down the hall and rang the bell. Everybody came running, I told them 
we won and they were thrilled – jumping up and down, screaming and hugging 
each other. 

FAMILY AFFAIR
Small Market Personality
Bill Barrett, Tim Fox, Tracy Berry
KKNU/Eugene, OR

This is the third ACM honor for the Barrett, Fox & Berry show, which has served Eugene, OR 
for more than two decades. Vegas is fun, they say, especially when you’re doing it as a family.

Tracy: It was raining in Oregon, so we were ready to see some sun!
Tim: And we had a great time! I don’t remember a thing.
Bill: The last time we won I took my son and this time I took my daughter, who was able to 
get some time off from law school. We had a ball. She actually got an invite to the Big Ma-
chine brunch on Saturday morning with Jennifer Nettles, which she loved. She’d been up 
late the night before, but bounced right out of bed the next morning to meet Jennifer and 
Scott Borchetta. Everybody was so kind and eager to make sure she was having a good time.
TB: And she was! She kept shouting throughout the weekend, “I’m up for any-
thing, I’m up for anything!”
B: We got into a little bit of everything. I’m not a prolifi c gambler, but my daugh-
ter and I had a pretty good time on the penny slots. That’s not to say we won any 
money, but we had a good time.
TF: I got in some pool time, but being from Oregon it was only when the pool was 
in the shade because the sun causes us to shrivel.
B: The highlight was the awards reception. The fact that Charles Kelly participated 
really gave it a cool feel. We actually stayed the whole time and shut the room 
down, just taking advantage of the free wine before heading off to dinner.
TF: I was humbled by the response from people when they announced our names 
at the awards reception.
TB: People are so kind in this industry. We’re way out in the upper left corner of the coun-
try and fi gure people don’t even know what’s going on up here most of the time. But over 
the years we’ve gotten to know so many of our colleagues and they’re always so supportive.
B: It’s funny because everyone wants to see and hold the award. I’m going to a fam-
ily reunion this summer and they’ve all asked me to bring it.
TF: Same thing with my friends and neighbors! They like to come over for dinner 
so they can look at them.
TB: We probably should take them door to door at some point.
TF: As for our partnership, it works because of love and mutual respect. We’ve had 
22 years together at this point, but it feels as fresh as it did on day one.
B: I’ve been on the air for 46 years and I love coming to work every day. And we 
have such longstanding relationships with our listeners. We’re celebrating second 
and third generation birthdays with them now.
TF: We’ve been doing this together for so long it just feels like family.
B: And we love where we live and love the life here. It’s been a great pairing and a 
great trio of experiences.

ROLL WITH IT 

Medium Market Personality
Bill “Dex” Poindexter, Melissa “Mo” Wagner
WUSY/Chattanooga

In their eight years together in afternoons, The Dex & Mo Show had already won the ACM 
once, in 2010. But this time, it’s bigger.

Mo: One thing we loved was listening to new Jon Pardi music on the big High 
Roller Ferris wheel at The Link. 
Dex: I was tricked into going. 
M: He’s a little mad, because he’s scared of heights, and I RSVP’d then told him 
right before what we were about to do. He ended up loving it. 
D: Oh, it was great! The cool thing is you never feel the sensation of moving at all, 
it goes so slow. 
M: That time change is a killer. Friday night we went to eat with the UMG people, 
and I’m eating a steak dinner at the equivalent of 1am our time. My body was like, 
“What are you doing? Please stop immediately.”  
D: The cool thing is running into people just walking around in the MGM. We saw 
Craig Campbell and his wife and got to spend some time with them. I played poker 
and blackjack with Eric Paslay and his dad. Mo and his mom talked. 
M: Yeah, Donna and I bonded. I feel like we’re good friends now. How much 
money did you lose, Dex?
D: I ended up losing about $30. I lost $200 Friday night, and Eric broke even. I lost 
another $100 or Saturday night, and Eric broke even again. 
M: I feel like Eric’s the smarter player. 
D: But I played the slot machines and hit a jackpot for $500, so the whole trip I was 
only down a little. That’s a win for me.
M: This is our second ACM win and a neat year for us. In the fall we were moved 
up from small to medium market, our fi rst time in the category. We were honored 
and freaking out to get the nomination, so when we won, I think I spoke gibber-
ish for the fi rst fi ve minutes while telling Dex. Even in a small market, you’re up 

against so many talented shows. To move up and still win – it’s a huge honor. 
D: When she called me screaming, I thought something horrible had happened. I 
said, “Just slow down and tell me what’s going on.” When she fi nally got the words 
out that we won, I said, “You’ve got to be kidding me.” And actually, when she 
opened the email, she looked at small market.
M: And I thought we didn’t win, but then I scrolled up... 
D: And she said, “Whoa! Wait a minute!” It was way cool. And for every person you 
hear on the radio there are 10 more working just as hard, so this is a great win for 
our entire team. 

Sky Pardi: Dex (l) and Mo with 
Capitol’s Jon Pardi on the Link Las 
Vegas’ High Roller.

Family Time: Bill Barrett 
with daughter Molly prior to 
the ACM radio reception.

Pokey Face: Gumby crashes the 
party when Grantin (l) and Cash 
Williams accept their trophy from 
Capitol’s Charles Kelley (c). 
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MEDIUM MARKET STATION
WUSY/Chattanooga

WUSY staffers focus on sharing great music and helping their community. SVP/Programming 
Gator Harrison says maybe that’s why they’ve won their sixth ACM award for Station of the 
Year, but they don’t do it for the awards.

Vegas is like the biggest county fair on the planet, except you’re playing for cash 
instead of overstuffed pink panthers. And it’s always good to fl y four hours to see 
everybody in Nashville. 

Of all the years we’ve been blessed to win, this was a special year for me. It’s the 
fi rst ACMs to which I was able to take my wife. So to see the show and the experi-
ence through her eyes was cool. 

Our seats were great. We were right there at the halfway point on the fl oor, next 
to the second stage. Old Dominion – we played them before they had a record 
deal, so to see them performing on the ACM stage three rows from where I was 
sitting was such a cool moment. 

Eric Church and his tribute was probably one of my favorite performances. 
Cam was beautiful and brilliant. Keith Urban on banjo with “Wasted Time” – 
seriously that song was so good I felt like I was at a bonfi re in my hometown 
of Sparta, TN. Trombone Shorty with Little Big Town was funky and fun. Tim 
McGraw’s “We Are The World” moment with “Humble and Kind” was very fi tting. 
And obviously it was a big night for Stapleton. I think he won everything, includ-
ing Female Vocalist of the Year. 

On Saturday we spent some time with Thomas Rhett and he said, “I’m not 
going to get this one. I just have the feeling I’m not going to get it.” I said, “Yeah, 
you are. Unless everybody’s an idiot, that’s the single of the year.” So, to have that 
conversation with him and then to see him win on Sunday was kind of cool. I 
texted him and said, “Told you!” You could tell what it meant to not only him but 
to his wife Lauren. 

You’d have to ask the listeners how we keep winning. We’re blessed with this 
recognition, this crazy cool back pat from the ACM. I don’t know that I can pin-
point what we do differently than anybody else, but for us it’s just about the two 
things: country and community. We really care about both. There’s not a person 
in this building who’s not in love and passionate about country music. When a 
new artist or a superstar comes out with a new song, we genuinely all want to hear 

it. And we want more than to have great ratings and impact country music. We 
treat the radio station like a ministry. It’s an outlet to connect with people on a 
deeper, more meaningful level. 

At the end of our lives we’ll look back and the things that will stand out, the 
things we’ll remember, are the music we fell in love with and the people we were 
able to share it with – and what kind of powerful, positive impact we were able to 
make on each others’ lives. That’s all that’s really going to matter. 

The shinies are wonderful and there’s no feeling like it. People say, “Does that 
get old?” No, are you kidding me? We’re all like schoolgirls every time it happens, 
and we’re so honored to have the recognition, but really the motivation and the 
real reason we do what we do is on a heart level, not on a trophy shelf. But keep 
‘em coming!

LARGE MARKET STATION
WLHK/Indianapolis
When WLHK (“Hank FM”) launched in 2005, then-MD now-PD Fritz Moser remembers be-
ing told the station could never win. Today, Hank is the top Country station in Indianapolis 
and has its fi rst trophy to show for it. 

We were fortunate to be broadcasting from Las Vegas, but I felt bad for Dave 
O’Brien because he had to start his morning show at 2am Vegas time. So he did 
the show until 6am, went and took a little nap and then came back down for all the 
interviews at noon. He’s a better man than me for pulling it off.

Dave and I were joined Saturday by our VP/Programming Bob Richards, our 
MM Charlie Morgan and our Mgr./Events & Marketing Lisa Wall. We had a nice 
contingent here.

I really thought it was cool to walk around the MGM Grand and bump into 
artists. They had their guard down, and that was one of the highlights. And you 
don’t see the red carpet on TV. Seeing fans massed in front of the red carpet was 
pretty cool, too. The one time I did get to go outside, the warm weather was nice, 
especially considering it was snowing in Indianapolis that weekend. 

The Cassadee Pope and Chris Young performance was one of my favorites. I love 
Cassadee’s voice and thought she nailed it. I really enjoyed watching Chris Staple-
ton perform, and FGL did a good job, too. It’s such a great performance show to 
watch at home. To see it live is a bit different and better. 

We were on the fl oor a section behind the artists. We could turn around and see 
the teleprompter, so it was fun to know if they were actually saying what they were 
supposed to. Katy Perry didn’t stay with the script, she kind of vamped her part.

It all went by so fast. It was great catching up with people I hadn’t seen since 
CRS, and artists I hadn’t seen since they were here in town a year ago. It was a nice 
industry reunion. 

Collecting the trophy the day before the show was great. Being able to bring that 
home to Indianapolis is just awesome. It’s our fi rst big industry win, and it was my 
fi rst trip to Las Vegas in more than 20 years. Finding out we won was so surreal. 
Lisa came in and said, “Hey, I just wanted you to know that you guys work for the 
ACM Large Market Station of the Year.” We couldn’t believe it. We may have had a 
couple of cocktails that afternoon. 

When I fi rst started here, Bob and I were told there was no way we could beat a 
heritage station that had dominated the market for nearly 30 years. We were told 
“Hank” was a damaged brand. So it feels like we’ve been vindicated. It’s a great 
team win for us. 

We’ll have a little bit of fun with the trophy around here. We’ll have a nice cel-
ebration with the entire air staff, sales staff and support staff. The trophy will be the 
focus. We have 16 shows at the amphitheater this year, and we’d like to share it with 
our listeners in some way. Let them know they really are a big part of it.  

MAJOR MARKET STATION
WYCD/Detroit
It’s the second time in the 11 years PD Tim Roberts has helmed WYCD that the station has been recognized by the ACM as 
Station of the Year, and Roberts says it’s all about the team with which he’s surrounded himself.

Just coming into the ACM Awards knowing your radio station has been recognized as doing a lot of things 
right in your community is a great feeling. The anticipation was just as fun as the actual ride there. When 
you get there, you feel like you’re on top of the world. And when the artists are aware of it, saying things 
about it while we’re doing our live broadcasts, it’s super cool. 

Having Charles Kelley present the award was fi tting. He’s a been a friend of the station since day one – 
Lady Antebellum played our Downtown Hoedown event when they were still kind of an unknown band. 

To be there with your peers in that room was a great moment. It’s hard to explain. You work so hard, and 
you’re literally just glowing from pride for the whole team – thinking about everyone who put such a great 
effort into it. 

The actual award show was phenomenal. Musically, there were so many great performances. Every year 
they work out kinks and it gets better, and when you’re actually in the arena the show is fantastic. I happened 
to be sitting by the small performance area where Sam Hunt played and the Tim McGraw “Humble and 
Kind” moment started right there, too. There were some really awesome moments right in front of me. 

This was our second win since I’ve been here. It feels like I hired good people who work really hard and 
make me look smart. I mean that. You’re only as good as your team – ask Peyton Manning about that. You have 
to have a great team behind you or you can’t win. Hopefully I supply strategy, motivation, fun and focus, and 
keep them on track. We try to have a lot of fun in this building and maintain a very creative environment. We 
try new things all the time, but we’re very serious about what we do and try hard to concentrate on being great 
at our craft. I have a lot of very good people around me and the national recognition is evidence of that. 

We have a very experienced morning show with Chuck Edwards, Rachel Hunter, Steve Grunwald and Jason – 
they’ve all been here 10-plus years. Linda Lee in afternoons has been here for 20 years and her partner Rob Stone has 
been here for a while now. Roxanne in middays and Frank Williams, Jr. at night are newer, but they’ve been around 
for a while now, too. So we have a seasoned Detroit staff, and we like to keep it live and local and community oriented.

We have a case out front in our lobby, and that’s where the trophy will go. I want the whole world to see it. 
It’s more important for the fans to see than it is for us.                                                                                  CAC

I Told You So: Gator Harrison (c) with 
wife Tennille and Thomas Rhett. 

Remote Controlled: Moser (r) 
and Dave O’Brien with 19/
Arista’s Carrie Underwood at 
the ACM radio remotes.

The New Phone Book Is Here! 
Tim Roberts is somebody now 
that WYCD’s logo is in the ACM 
Awards program.



KELSEA  BALLERINI

Back to Back Debut #1s 

Hosting ABC-- TV-'s -Greatest Hits

This Summer

Voted:

ACCA “Breakthrough Female Artist of the Year”

Nominated:

The new CD 

“A Whole Lot More To Me” 
featuring the hits

When I’m Gone

I’ll Be Home Soon

In stores now!

and

Craig Morgan
The�new�album�

“A�WHOLE�LOT�MORE�TO�ME”�
featuring�the�hits

WHEN�I’M�GONE

I’LL�BE�HOME�SOON

Available�now!

and

Craig Morgan

Breaking Records. . .Breaking Through
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Big Show 
Moment
ACM Week With 
Kelsea Ballerini

She’s been to the ACMs and she’s been to Vegas, 
but not at the same time. So what Kelsea
Ballerini calls “my fi rst big girl awards show” is 
both familiar and fresh. A beautiful sunset and 

the calm before the storm of her nationally televised 
performance are among the moments she’ll cherish.

“Last year in Texas was my fi rst time at the ACMs,” 
she says a week before the 51st ACM Awards. “Everyone 
has told me so much about how Vegas is like a big fam-
ily reunion because everybody is staying within a block 
of each other – artists, radio, the industry. That’s what 
makes me most excited and what I’m looking forward 
to most.” 

Of course, picking up the New Female Vocalist tro-
phy isn’t a bad thing to look forward to either. “I never 
give myself a chance to win because I’m just happy to 
be here, sit in the artist section, watch and be part of 
the show,” she’ll say later. “To be nominated is insane; 
and in that group of girls. I love all of them.”

Friday rivals Sunday’s awards for the most hectic 
schedule. Rehearsals, press, radio remotes and her Par-
ty For A Cause Festival performance are on deck. “Weeks 
like these are like marathons, but they’re fun,” she says 
during a short break between stops. “All the artists and 
radio people – all your friends are in the same place. 
You’re tired at the end of the day, but it’s fun.”

The festival performance has her particularly 
excited as it’s a “women of country” bill headlined by 
Carrie Underwood. Then-ACM CEO Bob Romeo ups 
the excitement by presenting Kelsea with her trophy. 
“They told me a week-and-a-half before I had gotten 
the award, so I knew,” she says. “But just getting it and 
seeing it in front of all those people – my mom and my 
team were there – it was such a crazy moment.”

The crowd chanted “Kelsea, Kelsea” as the sound crew 
struggled to fi nd a working mic. “I cried my face off,” she 
says. “It was very ugly.” Not entirely true, actually. “The 
setting was so beautiful. I looked up at one point and the 
sun was going down, there was a sea of people and you 
could see the Vegas strip. It’s hard to describe the experi-
ence.” Made even sweeter in a female-centered perfor-
mance. “I am so proud to be a chick in country music,” 
she says. “I really am. There are so many empowered, 
beautiful, strong women in country I look up to, so to be 
a part of that – to represent that – is so cool.”

Saturday was a much-needed off-day after Friday’s 
long and emotional journey. “I’ve been losing my 
voice like crazy this year and was terrifi ed I’d lose it 
before Sunday. Basically I was in bed all day and had 
dinner with my mom. I drank lots of water. That was 
my pregame.”

Super Sunday centered on her performance, which 
involved a segue from “Love Me Like You Mean It” into 
“Peter Pan” ... and Nick Jonas. But fi rst, some pamper-
ing. “I’m so close to the girls on my team so we took a 
block of time to hang in the hotel and take our time 
getting ready. It was a really good hang before the 
night gets crazy. And I so love the chance to be girly. 
With the release of ‘Peter Pan’ we wanted to start a new 
chapter with everything. Obviously the performance, 
but also the dresses and everything else.”

Ballerini fi rst met Jonas at the ACMs in Dallas. A 
year later, they’re collaborating onstage. “The whole 
performance has evolved,” Ballerini says after rehears-
als. “It’s a lot different and bigger than we all expected. 
He wanted to showcase his guitar playing, which is 
super cool because I didn’t even know he played like 
that. We wanted to have a guitar-vocal moment and it 
mimics my video a bit. We were kind of fi guring it out 
today since this is the fi rst time we’ve seen each other.”

When the time comes, she’s ready. “I was nervous 

but once I got toward the end of the performance 
I stopped thinking and started having fun.” Jonas, 
however, didn’t quite execute his guitar solo the way he 
had in rehearsals. The postmortem had to wait, how-
ever. “He ran and jumped on a plane because he had 
to present at the iHeartRadio Music Awards,” she says. 
“We talked about it later. He is so incredibly talented 
and two bad notes does not take away one bit from
being one of the most talented people in the world.”

After the show, Ballerini performed at the All Star 
Jam and got some more reunion time at a party hosted 
by Dierks Bentley. “You only see some people at certain 
gigs during the year, so it was cool to have so many 
country artists in the same place.” She fl ew out at 8:30 
Monday morning on “not much sleep,” performed 
Tuesday in Nashville at Tin Pan South and was back on 
the road Thursday in support of Billy Currington. 

Two things are indelibly printed on her memory. 
“One is getting my award at the festival ... walking 
offstage, my mom is there and we bawled and hugged,” 
she says. “I’ll never forget it. The other is before the 
big slide went up at the beginning of our ACM per-
formance. It was just me and the band looking at each 
other like, ‘What are we doing?!’ Then the slide went 
up and we did it.”                                                    CAC

but once I got toward the end of the performance 

ACM Weekend
THURSDAY

11am 
Tape E! Fashion Piece

7pm 
KWNR Guitar Pull

FRIDAY
10am 

Hair & Makeup & Eat
12pm 

Call Time
12:30 

KB/Nick Rehearsal
(press after: EPK interview)

2-4pm 
ACM Radio Remotes

4-6pm 
H&M&E

6-6:45pm 
P4AC Social Infl uencer Pod

7pm 
P4AC Performance

8pm Press

SUNDAY
11:25am Call 

11am-2:30pm 
ACM Full Show Dress Rehearsal(KB/Nick tentative for 12:26pm)

4pm 
KB to Red Carpet

5-8pm 
51st ACM Awards

(KB/Nick tentative for 6:26pm)
9pm 

Black River Party
10pm Call for All Star Jam

10:15pm 
All Star Jam performanceNeverland: 

Backstage with 
Nick Jonas.

Cause & Effect: 
Receiving her award 
at the ACM Party For 
A Cause Festival.

Breakfast Of 
Champion: 
Diet Dr. Pepper 
and Doritos.

Brush Hour: Getting 
camera ready.
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RATINGS & REVENUE 
COMPANIES

C O U N T R Y ’ S  T O P

 Country Aircheck’s annual overview of America’s top radio companies shows that 
19 groups each generated at least $10 million in revenues from their Country stations 
in 2015. Collectively, the 482 stations owned by these 19 operators entertained more 
than 46 million people, up from last year’s slightly less than 45 million. For the third 
consecutive year the Country revenues from the 19 groups collectively topped the $1 
billion mark, coming in at $1.02 billion, fl at with 2014 and off a bit from $1.13b in 2013.

As you look at these tables, an asterisk (*) indicates stations in PPM markets. For 
PPM stations, the Fall shares and cume represent the Nielsen Audio Sept.-Oct.-Nov. 
12+ average as obtained from BIA/Kelsey, which also supplied revenue fi gures. This 
report provides year-to-year trends in both categories and stations-owned by each 
operator, plus ratings, cume and revenue comparisons. If your company or station 
has inadvertently been omitted, please let us know. 

COUNTRY COMPANIES REVENUE RANKER
Here’s how the companies listed on these pages rank by 2015 Country revenue (in 
millions of dollars). The data is compiled from individual station revenues for each year as 
provided by BIA. For comparison purposes, previous years’ total company revenues and 
revenue rankings follow, with each company’s rank for that year following the revenue figure.

Owner 2015 2014 2013 2012 2008
1 iHeartMedia $331.6 $336.0/1 $308.3/1 $309.8/1 $376.7/1
2 Cumulus $152.2 $172.7/2 $161.9/2 $172.9/2 $107.0/4
3 CBS Radio $117.5 $124.2/3 $122.3/3 $122.5/3 $151.8/2
4 Townsquare Media $80.4 $84.5/4 $83.9/4 $58.9/4 …
5 Cox $55.0 $56.3/5 $49.2/5 $56.4/5 $71.3/5
6 Alpha Media $42.0 $21.4/8 $10.2/19 … …
7 Entercom $37.6 $28.6/6 $27.7/7 $27.8/8 $37.7/6
8 Beasley $26.2 $26.0/7 $33.7/6 $30.3/7 $35.0/7
9 Digity $23.2 $18.1/10 … … …

10 EW Scripps $20.3 $15.8/15 $15.6/12t $15.1/12 $15.0/13
11 Saga $20.2 $16.9/12 $15.0/14 $14.8/13 $14.1/15
12 Hubbard $19.1 $20.6/9 $20.3/8 $20.4/9 …
13 Midwest Communications $17.6 $16.3/14 $12.7/16 … …
14 SummitMedia $15.4 $16.4/13 $16.4/11 … …
15 Greater Media $14.0 $15.7 … ... …
16 Hall $13.1 $13.3/16 $13.2/15 $13.6/14 $14.4/14
17 Forever Media $13.0 … … … …
18 MTGF $10.6 $11.3/17 … … …
19 Curtis Media $10.5 $10.8/18 $10.8/17 $11.4/15 …

LEGEND:  Following each station’s call letters and market are Nielsen Audio 12+ 
shares and cume fi gures from Fall 2015 and 2014. After that are the station’s 2015 and 
2014 revenues, shown in millions, except in “Totals,” where actual fi gures for cume and 
revenue are listed.
      BIA/Kelsey is the source for all ownership, revenue and Nielsen Audio share and cume 
data. The “Number of Stations” column shows stations owned by each operator at the end of 
2015. Revenues and audience from HD stations and translators are included in the totals.  

COUNTRY COMPANIES AUDIENCE RANKER
Here’s how the companies listed on these pages rank by 2015 metro weekly Country 12+ cume 
audience, according to Nielsen Audio information provided by BIA. Previous years’ cume and 
cume rankings follow, with the company’s rank for that year following the cume figure. 

Owner 2015 2014 2013 2012 2008
1 iHeartMedia 15,408,000 14,593,800/1 13,147,200/1  13,757,700/1 11,078,700/1
2 Cumulus 8,555,270 8,647,400/2 7,959,700/2  7,326,000/2 3,196,700/4
3 CBS Radio 6,799,400 6,715,000/3 6,268,700/3  6,953,900/3 5,044,100/2
4 Cox 3,021,400 2,849,700/4 3,079,100/4  3,852,600/4 2,924,700/5
5 Entercom 2,340,900 1,920,500/5 1,727,000/5  1,928,300/5 1,642,600/6
6 Townsquare Media 1,651,400 1,812,820/6 1,498,700/6  1,448,900/7 …
7 Hubbard 1,255,900 1,114,800/8 1,074,500/9  1,214,900/8 …
8 Beasley 1,243,500 1,253,200/7 1,428,700/7  1,584,400/6 1,255,600/7
9 Alpha Media 1,049,300 854,000/11 511,400/14   …   … 

10 Greater Media 817,900 846,300 …  … …
11 EW Scripps 652,900 344,100/17 471,100/15  482,600/13 415,100/15
12 Hall 568,500 554,500/13 523,500/13  527,200/12 448,300/14
13 Digity 597,700 430,600/15 …  …  … 
14 SummitMedia 511,000 523,000/14 525,200/12   …   … 
15 MTGF 506,100 633,800/12 …  …  … 
16 Midwest Communications 428,200 397,800/16 291,700/18   …   … 
17 Curtis Media 352,300 327,400/18 305,800/16  325,700/15 …
18 Forever Media 258,100 … …  … …
19 Saga 185,500 184,300/19 193,000/19  180,700/17 159,100/18

Calls/City 12+ Shares 12+ Cume (00) Revenue (in millions)

Beasley Fa ‘15 Fa ‘14 Fa ‘15 Fa ‘14 2015 2014

Calls/City 12+ Shares 12+ Cume (00) Revenue (in millions)

Alpha Media (continued) Fa ‘15 Fa ‘14 Fa ‘15 Fa ‘14 2015 2014

WKXC/Augusta, GA 8.5 8.8 894 869 $3.4 $3.6
WSOC/Charlotte* 8.2 7.9 5,136 4,890 $6.5 $5.9
WKML/Fayetteville, NC 7.2 10.8 607 795 $3.6 $3.7
KCYE/Las Vegas* 2.8 3.7 1,769 1,707 $2.8 $2.9
WQYK/Tampa* 5.4 5.3 4,029 4,271 $9.9 $9.9

KYEZ/Salina, KS 1 4.1 4.9 216 na $0.8 $0.8
WGCO/Savannah 3.6 2.5 241 240 $0.8 $0.9
WUBB/Savannah 2.5 5.3 219 na $0.8 $0.7
KTPK/Topeka, KS 4 9.1 8.8 307 294 $1.0 $1.2
WIBW/Topeka, KS 1 8.6 10.2 333 363 $2.1 $2.1
KYKX/Tyler, TX 3.2 1.9 298 182 $1.0 $1.1
KKUS/Tyler, TX 5.8 3.6 329 263 $0.8 $0.8

TOTALS: Year No. Stations Fall Shares Cume    Revenue
 2015 5 32.1 1,243,500 $26,175,000
 2014 5 36.5 1,253,200 $26,000,000
 2013 5 33.3 1,428,700 $33,700,000
 2012 5 30.8 1,584,400 $30,300,000
 2008 6 25.1 1,255,600 $35,000,000
Beasley operated one HD Country station, according to BIA.
Beasley’s 2014 ratings, cume and revenue totals include WXTU/Philadelphia and 
WKIS/Miami, which were swapped for WSOC and WQYK in Oct. ‘14.

TOTALS: Year No. Stations Fall Shares Cume    Revenue
 2015 12 46.6 6,799,400 $117,500,000
 2014 12 46.4 6,715,000 $124,300,000
 2013 12 56.4 6,268,700 $122,300,000
 2012 12 55.4 6,953,900 $122,500,000
 2008 15 52.8 5,044,100 $151,825,000
CBS Radio also operated 10 HD Country stations, according to BIA.

Calls/City 12+ Shares 12+ Cume (00) Revenue (in millions) 

Alpha Media Fa ‘15 Fa ‘14 Fa ‘15 Fa ‘14 2015 2014
KGNC/Amarillo, TX 1 8.2 6.9 406 475 $1.0 $1.1

KBRJ/Anchorage, AK 1 4.7 6.4 276 378 $1.7 $1.7

WGBL/Biloxi, MS 1.1 1.6 121 162 $0.3 $0.2

WHKX/Bluefield, WV 10.1 14.0 181 225 $0.7 $0.8

WHQX/Bluefield, WV 0.0 0.0 0 na $0.0 $0.0

WKEZ-AM/Bluefield, WV 0.0 0.0 0 na $0.0 $0.0

WCLI/Dayton+ 2.6 1.4 448 475 $1.0 $0.9

WFLS/Fredericksburg, VA 9.3 11.0 536 727 $3.1 $3.1

KLLL/Lubbock, TX 2 6.7 7.3 402 421 $1.6 $1.6

KDES/Palm Springs, CA 3 1.9 na 188 na $0.6 na

WXCL/Peoria 8.3 7.7 562 575 $1.5 $1.7

KUPL/Portland, OR* 5.0 5.1 4,302 3,857 $5.3 $5.7

WARV/Richmond 0.0 0.0 0 0 $0.1 $0.1

WLFV/Richmond 2.2 1.7 662 591 $2.7 $2.8

WWLB/Richmond 1.3 1.4 466 535 $0.5 $0.5

TOTALS: Year No. Stations Fall Shares Cume    Revenue
 2015 47 98.3 1,049,300 $41,955,000
 2014 17 71.4 854,100 $21,400,000
 2013 5 32.4 511,400 $10,255,000
1. Acquired from Morris Communications, along with four Country stations in non-rated 
markets, Sept. 2015. 2. Aquired from Wilks, May 2015. 3. Acquired from RR Broadcasting, 
Aug. 2015. 4. Acquired from JMJ, Sept. 2015. Alpha closed on its purchase of Digity 
Broadcasting, Feb. 2016. See Digity below. Alpha also owns four Country stations in non-
rated markets and three Country translators, according to BIA.

WUSN/Chicago* 2.9 4.1 10,582 11,142 $17.0 $21.2
WYCD/Detroit* 4.7 4.8 7,554 7,520 $10.5 $11.5
KILT/Houston* 3.9 3.7 9,109 9,120 $19.4 $19.6
WKIS/Miami* 2.6 2.7 4,544 4,245 $8.0 $8.2
KMNB/Minneapolis* 4.9 5.8 6,596 6,598 $9.0 $9.1
WXTU/Philadelphia* 5.2 5.4 8,038 8,012 $13.8 $14.5
KMLE/Phoenix* 3.9 3.9 5,996 5,706 $9.6 $9.5
WDSY/Pittsburgh* 4.4 5.3 4,039 4,050 $6.2 $7.0
KFRG/Riverside* 5.2 3.3 2,953 2,519 $9.1 $9.2
KXFG/Riverside* 0.1 0.1 145 144 $0.1 $0.1
KNCI/Sacramento* 4.6 4.2 3,163 2,976 $5.6 $5.4
KMPS/Seattle* 4.2 3.1 5,275 5,118 $9.2 $9.0

Calls/City 12+ Shares 12+ Cume (00)     Revenue (in millions)

CBS Radio Fa ‘15 Fa ‘14 Fa ‘15 Fa ‘14 2015 2014

TOTALS: Year No. Stations Fall Shares Cume    Revenue
 2015 8 40.6 3,021,400 $54,950,000
 2014 8 40.9 2,849,700 $56,300,000
 2013 8 40.3 3,079,100 $49,200,000
 2012 12 62.7 3,852,600 $56,400,000
 2008 13 60.0 2,924,700 $71,300,000
Other Country outlets owned by Cox:  One station in a non-rated market, two HD 
stations, one translator, and one LMA’d station, according to BIA.

WHKO/Dayton 12.0 12.8 2,066 1,955 $6.9 $6.8
KKBQ/Houston* 5.3 5.2 11,196 10,603 $22.0 $23.3
KTHT/Houston*+ 2.6 1.9 5,294 5,229 $0.8 $0.8
WWKA/Orlando* 4.7 6.4 2,829 3,090 $9.5 $10.3
KCYY/San Antonio* 6.8 5.9 6,325 5,093 $7.3 $7.4
KKYX-AM/San Antonio*+ 2.3 1.9 1,329 1,424 $0.3 $0.2
KWEN/Tulsa 6.9 6.8 1,175 1,103 $4.3 $4.6

Calls/City 12+ Shares 12+ Cume (00)     Revenue (in millions)
Cox Fa ‘15 Fa ‘14 Fa ‘15 Fa ‘14 2015 2014

KBCY/Abilene, TX 7.4 6.9 187 199 $0.6 $0.7
WKAK/Albany, GA 5.3 3.1 161 131 $0.3 $0.3
WNUQ/Albany, GA NI 0.6 1.2 68 83 $0.3 $0.1
KBZU/Albuquerque NI 2.4 1.8 462 341 $0.3 $0.2
KRST/Albuquerque 3.5 4.1 721 875 $2.7 $3.1
WCTO/Allentown 10.0 10.5 1,311 1,265 $5.2 $5.1
KPUR/Amarillo, TX 1.1 1.3 84 107 $0.2 $0.1
WWWW/Ann Arbor, MI 7.7 5.6 348 330 $2.5 $2.8
WPKR/Appleton, WI 2.3 2.1 222 276 $1.0 $1.1
WKHX/Atlanta* 3.9 3.5 6,385 6,880 $7.6 $10.2
KAYD/Beaumont, TX 1.6 2.3 181 249 $0.6 $0.9
WZRR/Birmingham NI 1.6 1.5 513 678 $0.4 $0.6
WBWN/Bloomington, IL 7.5 9.0 257 273 $1.4 $1.5

Calls/City 12+ Shares 12+ Cume (00)     Revenue (in millions)

Cumulus Fa ‘15 Fa ‘14 Fa ‘15 Fa ‘14 2015 2014
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Calls/City 12+ Shares  12+ Cume (00) Revenue (in millions)

Cumulus (continued) Fa ‘15 Fa ‘14 Fa ‘15 Fa ‘14 2015 2014
WJBC/Bloomington, IL NI 5.3 7.1 152 201 $1.4 $1.5
KIZN/Boise 2.6 3.5 400 468 $1.5 $1.8
KQFC/Boise 2.4 3.1 314 391 $0.6 $0.8
WIWF/Charleston, SC 3.7 4.1 589 470 $0.6 $0.7
WNNF/Cincinnati 2.4 2.6 2,635 2,654 $1.0 $1.1
KATC/Colorado Springs 5.0 5.7 612 721 $1.8 $2.0
KBBM/Columbia, MO 1.4 0.7 82 69 $0.3 $0.4
WOMG/Columbia, SC NI 1.2 1.3 314 257 $0.3 $0.3
KPLX/Dallas* 5.0 4.9 11,320 10,857 $17.1 $19.2
KSCS/Dallas* 2.9 4.4 8,117 8,055 $12.9 $12.3
KHKI/Des Moines 5.6 5.4 1,068 1,025 $2.8 $3.1
KJJY/Des Moines NI 3.6 4.6 764 734 $1.4 $1.5
WDRQ/Detroit* 2.6 1.9 4,455 4,188 $1.2 $1.8
WMIM/Detroit 0.1 0.1 267 200 $0.5 $0.4
KRMW/Dt. Smith-Fayetteville NI 0.0 0.0 0 0 $0.1 $0.1
WXTA/Erie, PA 6.5 5.2 392 317 $0.8 $0.8
KAMO/Fayetteville, AR 0.8 1.6 110 196 $0.2 $0.3
WFBE/Flint, MI 4.3 5.2 355 364 $1.2 $1.6
KLSZ/Ft. Smith, AR NI 0.7 0.6 68 50 $0.1 $0.1
KOMS/Ft. Smith, AR+ 7.8 8.7 406 455 $0.6 $0.8
KRMW/Ft. Smith, AR 0.0 0.0 0 0 $0.1 $0.1
WYZB/Ft. Walton Beach, FL 3.1 4.4 176 197 $0.3 $0.4
KSKS/Fresno 4.5 4.9 912 945 $3.2 $3.6
WTNR/Grand Rapids 3.2 3.1 779 738 $1.0 $1.1
WPCK/Green Bay 1.8 2.6 130 231 $0.3 $0.2
WHGB-AM/Harrisonburg, PA NI 0.0 0.6 49 104 $0.3 $0.3
WWFF/Huntsville, AL NI 1.7 0.7 147 124 $0.2 $0.2
WZCY/Harrisburg 1.9 2.0 339 286 $0.8 $0.8
WFMS/Indianapolis* 5.1 6.8 3,283 2,775 $3.6 $6.0
WKOS/Johnson City, TN NI 0.6 0.8 85 90 $0.1 $0.1
WIVK/Knoxville 13.8 16.9 2,008 2,113 $7.7 $8.1
KXKC/Lafayette, LA 3.9 4.2 550 667 $0.8 $1.0
KQLK/Lake Charles, LA NI 2.8 5.0 156 239 $0.3 $0.3
KYKZ/Lake Charles, LA 7.8 9.4 335 335 $2.0 $2.1
WIOV-FM/Lancaster, PA 7.6 9.5 691 697 $3.3 $4.1
WLXX/Lexington 3.5 3.7 534 617 $1.2 $1.3
WVLK/Lexington NI 0.8 0.7 138 150 $0.2 $0.0
WDEN/Macon, GA 6.9 11.0 574 718 $2.0 $2.0
WHKR/Melbourne, FL 3.8 3.1 500 454 $0.8 $1.0
WGKX/Memphis* 4.5 5.3 1,767 2,030 $3.5 $4.2
KATM/Modesto, CA 8.4 9.5 832 782 $4.1 $5.1
WLWI-FM/Montgomery, AL 5.2 6.7 477 518 $1.5 $1.5
WMDH/Muncie, IN 10.4 10.0 326 350 $1.2 $1.3
WLAW/Muskegon, MI NI 3.6 3.8 120 119 $0.2 $0.2
WLFF/Myrtle Beach, SC 3.0 2.6 315 228 $0.4 $0.4
WKDF/Nashville* 4.2 5.2 2,594 2,678 $2.7 $2.6
WSM-FM/Nashville* NI 4.0 5.5 2,486 2,730 $2.1 $2.5
WRKN/New Orleans 1.0 1.3 526 532 $0.4 $0.3
WNSH/New York 2.0 1.7 9,580 8,021 $6.5 $6.5
KHAY/Oxnard, CA 5.5 4.3 411 381 $2.6 $2.9
KRRF/Oxnard, CA NI 0.6 0.0 74 0 $0.3 $0.3
WXBM/Pensacola, FL 4.6 5.3 390 531 $1.1 $1.2
WFYR/Peoria, IL 3.9 4.6 334 376 $0.8 $1.0
KBUL/Reno, NV 5.3 6.7 568 467 $1.6 $2.0
KUBL/Salt Lake City* 4.2 4.0 3,112 3,165 $3.2 $4.5
KSJO/San Jose 1 0.8 0.5 1, 682 1,434 $0.9 $3.0
WJCL/Savannah, GA 2.8 5.0 316 375 $1.3 $1.6
WZAT/Savannah, GA NI 0.8 1.4 124 135 $0.1 $0.1
KRMD/Shreveport, LA 3.1 5.9 313 389 $1.2 $1.8
WKKO/Toledo, OH 8.3 10.7 986 990 $3.8 $3.9
KTOP/Topeka, KS 4.1 2.9 213 153 $0.4 $0.4
KIIM/Tucson 6.9 8.7 1,338 1,251 $4.7 $6.0
KLUR/Wichita Falls, TX 10.8 9.8 235 246 $0.9 $1.1
KOLI/Wichita Falls, TX 1.7 2.5 38 50 $0.2 $0.2
WSJR/Wilkes Barre 2.1 1.7 367 403 $0.3 $0.3
WORC/Worcester, MA NI 1.7 1.6 186 229 $0.5 $0.3
WQXK/Youngstown, OH 10.6 10.3 747 837 $3.2 $3.6

TOTALS: Year No. Stations Fall Shares Cume Revenue
 2015 87 316.6 8,555,270 $152,240,000 
 2014 87 353.5 8,647,400 $172,702,000
 2013 70 330.3 7,959,700 $161,904,000
 2012 80 405.9 7,326,000 $172,900,000
 2008 52 297.7 3,196,700 $107,000,000

1. KSJO dropped Country March 2016. NI indicates Nash Icon. 
Other Country outlets owned by Cumulus:  Seven stations in non-rated markets, three HD stations and 
one translator, according to BIA.

Calls/City 12+ Shares  12+ Cume (00) Revenue (in millions)

Curtis Media Fa ‘15 Fa ‘14 Fa ‘15 Fa ‘14 2015 2014
WPCM-AM/Greensboro* 0.1 0.4 105 214 $0.1 $0.1
WQDR/Raleigh* 7.7 10.7 3,418 3,060 $10.4 $10.7

TOTALS: Year No. Stations Fall Shares Cume Revenue
 2015 4 7.8 352,300 $10,500,000
 2014 5 11.1 327,400 $10,800,000
 2013 2 9.5 305,800 $10,800,000
 2012 2 7.0 325,700 $11,400,000
Curtis Media also owned two Country stations in non-rated markets and three Country translators, 
according to BIA.

Calls/City 12+ Shares  12+ Cume (00) Revenue (in millions)

Digity Fa ‘15 Fa ‘14 Fa ‘15 Fa ‘14 2015 2014
WCCQ/Chicago* 0.5 0.6 1,736 2,185 $1.4 $1.4

KCOB/Des Moines 0.5 0.0 51 0 $0.0 $0.0

WQSL/Greenville-New Bern 2.2 1.2 376 0 $0.3 $0.3

WQZL/Greenville-New Bern 0.0 0.0 0 0 $0.1 $0.1

WRNS-AM/Greenville-New Bern 0.0 0.0 0 0 $0.0 $0.0

WRNS/Greenville-New Bern 9.0 11.9 1,172 1,052 $2.7 $2.9

KZKX/Lincoln 5.9 6.6 372 417 $1.6 $1.6

WCEN/Saginaw, MI 5.9 9.0 504 652 $1.7 $1.8

WIRK/W. Palm Beach* 1 5.3 5.6 1,766 1,916 $5.2 $4.8

TOTALS: Year No. Stations Fall Shares Cume Revenue
 2015 30 29.3 597,700 $23,200,000
 2014 29 29.3 430,600 $18,060,000
1. WIRK was folded into Digity from Palm Beach Broadcasting. 
Digity also owned 21 Country stations in non-rated markets and one translator, according to BIA.
Alpha closed on its purchase of Digity Broadcasting, Feb. 2016.

Calls/City 12+ Shares  12+ Cume (00) Revenue (in millions)

EW Scripps Fa ‘15 Fa ‘14 Fa ‘15 Fa ‘14 2015 2014
WCYQ/Knoxville 3.8 5.3 651 826 $2.0 $2.1
WKTI/Milwaukee* 1 2.9 na 2,287 na $3.0 na
KTTS/Springfield, MO 11.2 10.8 888 803 $4.3 $4.2
KVOO/Tulsa 3.8 4.6 918 1,033 $3.1 $3.3
KXBL/Tulsa+ 4.2 5.8 733 641 $2.0 $1.9
KFDI/Wichita 9.4 8.3 929 998 $3.9 $3.8
KFTI-AM/Wichita+ 1.3 2.7 123 138 $0.5 $0.5
TOTALS: Year No. Stations Fall Shares Cume Revenue
 2015 7 36.6 652,900 $20,340,000
 2014 6 29.2 344,100 $15,800,000
 2013 6 42.5 471,100 $15,600,000
 2012 6 45.3 482,600 $15,100,000
 2008 6 39.1 415,100 $15,000,000
1. WKTI flipped to Country in May, 2015. 
Journal merged with EW Scripps in Dec. 2014. 

TOTALS: Year No. Stations Fall Shares Cume Revenue
 2015 13 42.2 258,100 $12,975,000

1. Aquired from Times & News Publishing in Dec. 2015. Ratings and Revenue not included in 2015 totals.
2. Aquired from Radio Hanover in Dec. 2015. Ratings and Revenue are not included in 2015 totals.
Forever Media also owned six Country stations in non-rated markets, according to BIA.
Keymarket Communications, Forever of PA and Forever Broadcasting merged under the new umbrella 
Forever Media in Oct. 2014.
Forever Media also owned six stations in non-rated markets, according to BIA.

TOTALS: Year No. Stations Fall Shares Cume Revenue
 2015 1 5.1  817,900  $14,000,000
Greater Media also operated one Country HD station, according to BIA.

Calls/City 12+ Shares  12+ Cume (00) Revenue (in millions)

Hall Fa ‘15 Fa ‘14  Fa ‘15     Fa ‘14 2015 2014

Calls/City 12+ Shares  12+ Cume (00) Revenue (in millions)

Forever Media Fa ‘15 Fa ‘14 Fa ‘15 Fa ‘14 2015 2014

Calls/City 12+ Shares  12+ Cume (00) Revenue (in millions)

Greater Media Fa ‘15 Fa ‘14 Fa ‘15 Fa ‘14 2015 2014

WOKO/Burlington, VT 15.3 13.5 744 876 $2.8 $2.6
WPCV/Lakeland 11.6 10.3 1,066 895 $3.9 $4.2
WCTY/New London, CT 11.6 13.9 475 534 $2.1 $2.1
WCTK/Providence* 7.3 8.0 3,400 3,240 $4.3 $4.4

WFGY/Altoona, PA 18.8 21.2 346 353 $2.4 $2.1

WOGG/Pittsburgh* 1.6 2.2 952 621 $1.4 $1.5

WOGH/Pittsburgh-Wheeling* 3.7 2.1 117 130 $0.9 $1.1

WOGI/Pittsburgh* 1.0 1.3 1095 519 $1.4 $1.4
WBGI/Wheeling, WV 6.0 4.2 188 179 $0.6 $0.6
WGTY/York 1 9.7 12.3 718 901 $3.1 $3.1
WHVR-AM/York+ 2 1.4 1.3 102 158 $0.2 $0.2

WKLB/Boston 5.1 6.1 8,179 8,463 $14.0 $15.7

TOTALS: Year No. Stations Fall Shares Cume Revenue
 2015 4 45.8  568,500  $13,100,000
 2014 4 45.7 554,500 $13,275,000
 2013 4 42.9 523,500 $13,200,000
 2012 4 47.2 527,200 $13,600,000
 2008 4 46.9 448,300 $14,400,000

TOTALS: Year No. Stations Fall Shares Cume Revenue
 2015 9 14.8 1,255,900 $19,100,000
 2014 9 15.7 1,114,800 $20,550,000
 2013 3 15.4 1,074,500 $20,300,000
 2012 4 15.8 1,214,900 $20,400,000
Hubbard also operated six Country stations in non-rated markets and three HD Country stations. 

Calls/City 12+ Shares  12+ Cume (00) Revenue (in millions)

Hubbard Fa ‘15 Fa ‘14 Fa ‘15 Fa ‘14 2015 2014
WUBE/Cincinnati* 8.4 7.6 5,334 4,221 $10.8 $11.5
WYGY/Cincinnati* 1.7 1.9 2,035 1,648 $1.3 $1.4
WIL/St. Louis* 4.7 6.2 5,190 5,279 $7.0 $7.7

Calls/City 12+ Shares  12+ Cume (00) Revenue (in millions)

Entercom Fa ‘15 Fa ‘14 Fa ‘15 Fa ‘14 2015 2014
WPAW/Greensboro* 5.4 7.0 2,208 2,489 $2.8 $3.1
WDAF/Kansas City* 4.4 4.9 2,769 2,974 $3.8 $4.0
WLFP/Memphis ** 3.0 1.7 1,025 925 $0.1 $1.2
KWJJ/Portland* 8.2 5.5 5,117 4,114 $6.0 $5.7
WBEE/Rochester, NY 8.1 11.3 1,665 2,025 $6.0 $6.1
KSOQ/San Diego* 1 0.0 0.0 0 0 $0.0 $0.0
KSON/San Diego* 1 5.3 4.8 4,648 4,467 $9.0 $9.3
KKWF/Seattle* 3.6 4.5 4,920 5,528 $6.2 $5.3
WGGY/Wilkes Barre 6.8 7.2 1,057 1,150 $2.9 $3.2
WGGI/Wilkes Barre 0.0 0.0 0 0 $0.0 $0.0

TOTALS: Year No. Stations Fall Shares Cume Revenue
 2015 10 44.8 2,340,900 $37,550,000
 2014 8 42.1 1,920,500 $28,600,000
 2013 7 44.7 1,727,000 $27,700,000
 2012 7 41.9 1,928,300 $27,800,000
 2008 9 34.6 1,642,600 $37,700,000

1. Entercom closed on its purchase of KSOQ & KSON/San Diego from Lincoln Financial in July 2015. 
Entercom also operated four HD Country stations and one Country translator, according to BIA.

WOBB/Albany, GA 7.7 6.2 219 168 $0.4 $0.5
KBQI/Albuquerque 3.2 2.7 696 759 $1.1 $1.2
KASH/Anchorage, AK 4.3 5.0 281 299 $1.1 $1.0
WKSF/Asheville, NC 17.6 17.7 765 823 $4.2 $4.7
WUBL/Atlanta* 3.9 5.2 6,493 7,383 $9.2 $9.5
WSCG/Augusta, GA 3.5 4.8 465 590 $1.2 $1.0
KASE/Austin* 5.0 6.3 3,315 3,354 $6.4 $6.8
KVET-FM/Austin* 5.8 6.5 3,151 3,272 $5.6 $5.6
WPOC/Baltimore* 7.1 8.2 4,922 4,509 $11.6 $11.8
WYNK/Baton Rouge 4.4 4.0 820 904 $2.5 $2.5
KYKR/Beaumont, TX 6.1 6.1 432 552 $1.3 $1.2
WKNN/Biloxi, MS 4.9 4.6 389 455 $0.9 $1.0
WBBI/Binghamton, NY 1.7 2.0 142 124 $0.1 $0.1
WINR-AM/Binghamton, NY+ 2.6 na 91 na $0.1 na
WDXB/Birmingham 3.8 4.5 1,137 1,234 $1.5 $1.6
KBMR-AM/Bismarck, ND 10.4 11.0 129 124 $0.5 $0.5
KQDY/Bismarck, ND 8.8 9.4 224 219 $1.2 $1.1
WBWL/Boston 2.1 1.5 4,922 3,232 $3.7 $3.2
WYNR/Brunswick, GA 10.0 4.6 159 118 $0.8 $0.6
KAGG/Bryan, TX 5.3 3.4 318 257 $0.5 $0.6
KMJM-AM/Cedar Rapids, IA 1.0 1.0 37 48 $0.2 $0.2
KKSY/Cedar Rapids, IA 6.3 3.9 222 261 $0.9 $1.0

Calls/City 12+ Shares  12+ Cume (00) Revenue (in millions)

iHeartMedia Fa ‘15   Fa ‘14 Fa ‘15 Fa ‘14 2015 2014
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TOTALS: Year No. Stations Fall Shares Cume Revenue
 2015 13 46.7 185,500 $20,233,000
 2014 12 41.6 184,300 $16,900,000
 2013 12 43.7 193,000 $15,010,000
 2012 12 37.1 180,700 $14,810,000
 2008 10 56.5 159,100 $14,100,000

1. Saga bought WSIG in May 2015.
Country outlets also owned by Saga: Seven stations in non-rated markets, four HD stations and nine 
translators, according to BIA.

TOTALS: Year No. Stations Fall Shares Cume Revenue
 2015 141 696.9 15,408,100 $331,585,000
 2014 140 715.6 14,593,800 $336,035,000
 2013 123 705.6 13,147,200 $308,285,000
 2012 122 706.6 13,757,700 $309,800,000
 2008 125 657.2 11,078,700 $376,670,000 

1. WUBG went Country July 2015.
Country outlets also owned by iHeartMedia: 25 stations in non-rated markets, 63 HD stations and 12 
translators, according to BIA.

TOTALS: Year No. Stations Fall Shares Cume Revenue
 2015 69 292.7 1,651,400 $80,415,000
 2014 70 346.4 1,812,820 $84,510,000
 2013 66 313.3 1,498,700 $83,871,000
 2012 51 312.6 1,448,900 $58,879,000

Country stations also owned by Townsquare include:  23 stations in non-rated markets, one HD station 
and three translators, according to BIA. 

Calls/City 12+ Shares  12+ Cume (00) Revenue (in millions)

Townsquare Media Fa ‘15 Fa ‘14 Fa ‘15 Fa ‘14 2015 2014

Calls/City 12+ Shares  12+ Cume (00) Revenue (in millions)

Saga Fa ‘15 Fa ‘14 Fa ‘15 Fa ‘14 2015 2014

KEAN/Abilene, TX 10.1 7.5 265 268 $0.8 $0.8
KSLI-AM/Abilene, TX 1.3 1.3 32 28 $0.1 $0.8
WGNA/Albany, NY 6.4 8.1 1,192 1,345 $5.6 $6.1
KATP/Amarillo, TX 5.7 6.9 332 363 $0.5 $0.5
WPUR/Atlantic City, NJ 4.2 5.9 350 411 $1.7 $1.8
WEBB/Augusta, ME 7.3 9.8 196 199 $0.8 $0.8
WQCB/Bangor, ME 15.0 12.9 414 438 $2.1 $2.0
KCTR/Billings, MT 11.8 11.0 253 276 $1.6 $1.6
WHWK/Binghamton, NY 12.2 12.7 462 532 $2.1 $2.2
KUSB/Bismarck, ND 4.8 5.5 140 141 $0.7 $0.7
KAWO/Boise, ID 2.8 4.3 417 646 $1.6 $1.7
WYRK/Buffalo 11.1 12.8 1,955 2,115 $7.8 $8.0
KHAK/Cedar Rapids, IA 12.6 11.8 364 443 $3.7 $3.8
KLEN/Cheyenne, WY 4.0 4.3 66 67 $0.1 $0.2
WPKQ/Concord, NH 1.4 0.7 234 118 $0.6 $0.7
WDBY/Danbury, CT 4.3 5.7 211 252 $1.0 $1.1
KKCB/Duluth, MN 6.6 8.6 276 343 $0.8 $0.8
WKDQ/Evansville, IN 7.2 10.0 463 491 $2.1 $2.3
WLCO-AM/Flint, MI 0.0 0.0 0 0 $0.1 $0.1
KUAD/Ft. Collins, CO 7.6 6.3 699 576 $3.6 $3.6
KEKB/Grand Junction, CO 7.3 7.7 217 230 $0.6 $0.7
WZAD/Hudson Valley 0.0 0.0 0 0 $0.4 $0.4
KUSJ/Killeen-Temple, TX 4.6 5.7 384 434 $1.1 $1.4
KMDL/Lafayette, LA 9.8 8.9 1,030 958 $2.1 $2.4
KNGT/Lake Charles, LA 6.1 5.0 220 221 $0.8 $1.0
WITL/Lansing, MI 11.8 11.6 780 822 $3.1 $3.3
KQBR/Lubbock, TX 4.6 4.2 323 319 $0.6 $0.6
KNFM/Odessa-Midland, TX 4.9 5.5 251 287 $1.2 $1.4
KRIL-AM/Odessa-Midland, TX 0.0 0.0 0 0 $0.0 $0.0
WOKQ/Portsmouth, NH 8.9 13.5 762 941 $4.2 $4.3
WKXP/Poughkeepsie, NY 2.3 2.2 166 155 $0.8 $0.6
KBOB-AM/Quad Cities, IA-IL 0.6 0.6 52 42 $0.2 $0.2
KQCS/Quad Cities, IA-IL 1.9 3.0 166 224 $0.8 $0.8
KWWK/Rochester, MN 9.7 8.6 313 278 $1.5 $1.5
WXXQ/Rockford, IL 8.0 8.9 482 517 $2.0 $2.4
KGKL/San Angelo, TX 6.3 8.9 135 157 $0.6 $0.6
KKCN/San Angelo, TX 1.8 2.7 43 44 $0.4 $0.4
KXKS/Shreveport, LA 3.1 5.1 320 352 $1.4 $1.3
KKYR/Texarkana, TX-AR 11.4 12.6 262 304 $1.5 $1.5
KORD/Tri-Cities, WA 6.1 8.1 241 267 $1.1 $1.2
WFFN/Tuscaloosa, AL 4.5 4.0 228 221 $0.7 $0.6
KEZJ/Twin Falls, ID 12.1 8.5 266 259 $0.9 $0.7
KNUE/Tyler-Longview, TX 6.7 7.7 509 546 $1.6 $1.8
WFRG/Utica, NY 12.6 13.6 640 658 $1.7 $1.8
KWFS/Wichita Falls, TX 8.3 9.0 197 219 $0.4 $0.4
KDBL/Yakima, WA 2.9 4.8 206 233 $0.5 $0.5

WIXY/Champaign, IL 9.7 10.8 334 369 $2.1 $2.3
WYXY/Champaign, IL+ 4.0 4.8 131 123 $0.9 $1.0
WSIG/Harrisonburg, VA+ 1 9.6 9.0 154 na $0.9 $0.9
KDXY/Jonesboro, AR 14.8 16.1 416 464 $1.4 $1.8
WPOR/Portland, ME 6.8 7.4 762 798 $2.3 $2.1
WNAX/Sioux City, IA 1.8 2.5 58 89 $0.7 $0.6

WEZL/Charleston, SC 4.4 5.4 741 830 $2.0 $2.0
WKKT/Charlotte* 8.4 6.7 4,796 4,529 $7.5 $7.1
WUSY/Chattanooga, TN 11.2 13.1 1,273 1,186 $5.0 $4.8
KOLZ/Cheyenne, WY 6.9 8.7 118 141 $0.4 $0.4
WEBG/Chicago 1.9 na 7,571 na $3.2 na
WGAR/Cleveland* 6.9 7.0 4,214 4,110 $7.8 $7.9
KCCY/Colorado Springs 4.8 4.7 697 834 $2.1 $2.2
WCOS/Columbia, SC 6.9 7.5 877 667 $3.3 $3.7
WHAL-AM/Columbus, GA 0.0 0.0 0 0 $0.2 $0.2
WSTH/Columbus, GA 4.2 2.2 179 198 $0.6 $0.6
WCOL/Columbus, OH* 9.3 10.5 4,230 4,529 $9.4 $9.3
KRYS/Corpus Christi, TX 8.3 10.8 826 971 $1.3 $1.3
WIZE-AM/Dayton 0.0 0.0 0 0 $0.0 $0.0
WATQ/Eau Claire, WI+ 7.7 6.5 215 177 $0.5 $0.5
WQRB/Eau Claire, WI 7.7 10.0 267 308 $1.7 $1.7
KHEY/El Paso 6.8 5.2 1,089 845 $1.4 $1.4
KKIX/Fayetteville, AR 9.5 13.2 757 961 $2.4 $3.2
WEGX/Florence, SC 8.1 8.5 295 293 $0.9 $0.9
KHGE/Fresno 2.6 2.5 517 660 $1.2 $1.1
KIIX-AM/Ft. Collins, CO 0.0 0.0 0 0 $0.1 $0.1
KXBG/Ft. Collins, CO 2.6 2.7 331 383 $0.7 $0.8
WCKT/Ft. Myers 3.6 3.5 802 918 $1.2 $1.0
WAVW/Ft. Pierce 5.9 4.9 630 549 $2.0 $2.0
KMAG/Ft. Smith, AR 8.8 7.7 563 603 $0.9 $0.9
KSNR/Grand Forks, ND-MN 5.3 4.8 125 135 $0.4 $0.5
WBCT/Grand Rapids 7.5 10.4 1,490 1,578 $4.5 $4.7
WTQR/Greensboro* 7.6 7.0 2,923 3,020 $3.0 $2.9
WESC/Greenville, SC 6.1 6.0 1,369 1,430 $3.3 $3.3
WSSL/Greenville, SC 8.0 7.5 1,615 1,471 $3.5 $3.7
WRBT/Harrisburg 5.3 5.4 818 753 $3.2 $3.2
WKCY/Harrisonburg, VA 13.2 13.5 263 268 $2.0 $2.1
WWYZ/Hartford* 7.6 8.1 2,425 2,211 $6.6 $6.7
WTCR/Huntington, WV-KY 10.3 9.9 556 563 $2.0 $2.0
WDRM/Huntsville, AL 10.5 13.4 964 1,034 $4.2 $4.4
WUBG/Indianapolis 1 0.9 na 921 na $1.0 na
WMSI/Jackson, MS 4.8 5.3 572 538 $2.7 $2.7
WQIK/Jacksonville* 9.1 7.2 2,719 2,670 $4.7 $4.5
KWNR/Las Vegas* 3.9 2.4 1,818 1,831 $2.5 $2.4
WBUL/Lexington 8.6 10.9 1,108 1,436 $3.3 $3.6
WIMT/Lima, OH 15.8 17.6 495 479 $1.6 $1.7
KMJX/Little Rock+ 5.2 8.2 659 724 $2.0 $2.2
KSSN/Little Rock 7.2 6.5 857 920 $5.0 $5.1
WAMZ/Louisville 6.8 7.2 1,755 1,856 $6.4 $6.5
WPCH/Macon, GA 1.2 1.6 215 231 $0.4 $0.2
WMAD/Madison 3.2 3.9 486 474 $1.7 $1.8
KTEX/McAllen 9.1 10.2 2,061 2,235 $3.2 $3.0
WMIL/Milwaukee* 6.5 10.6 3,496 4,144 $9.5 $10.2
KEEY/Minneapolis* 7.3 6.3 6,762 6,590 $15.5 $15.7
WKSJ/Mobile 6.5 8.2 915 1,029 $4.6 $4.6
KTOM/Monterey 3.6 3.2 472 376 $0.8 $0.9
WMUS/Muskegon, MI 8.4 8.8 257 271 $1.2 $1.0
WGTR/Myrtle Beach, SC 6.8 8.6 503 548 $1.1 $1.2
WSIX/Nashville* 5.1 4.3 2,596 2,437 $3.5 $3.8
WNOE/New Orleans 5.0 4.6 1,599 1,533 $4.3 $4.6
KTST/Oklahoma City 5.4 5.6 1,560 1,576 $4.9 $4.7
KXXY/Oklahoma City+ 4.4 3.7 1,348 1,040 $2.0 $1.9
KXKT/Omaha 7.5 9.4 992 1,109 $5.3 $5.3
KFFF/Omaha 3.2 2.5 511 546 $1.0 $0.9
WPAP/Panama City, FL 11.0 9.0 280 280 $1.0 $1.0
WNUS/Parkersburg, WV 11.2 11.3 327 310 $0.6 $0.6
KNIX/Phoenix* 4.4 4.5 5,665 5,563 $11.0 $11.6
WPGB/Pittsburgh 2.6 3.2 2,641 2,734 $3.9 $3.8
WMYF-AM/Portsmouth, NH 0.0 0.0 0 0 $0.0 $0.0
WTBU/Portsmouth, NH 1.1 0.8 125 102 $0.4 $0.5
WRWD/Poughkeepsie, NY 5.8 4.4 285 264 $2.3 $2.3
WLLR/Quad Cities, IA-IL 15.5 17.5 798 977 $3.3 $3.3
WNCB/Raleigh 3.4 3.6 2,014 1,869 $3.2 $3.0
WYYD/Roanoke, VA 4.3 5.1 472 544 $1.3 $1.6
KMFX/Rochester, MN 5.7 7.4 268 280 $1.1 $1.2
WNBL/Rochester, NY 0.5 0.0 158 233 $0.1 $0.1
KBEB/Sacramento 2.8 2.3 1,919 1,948 $3.5 $3.0
WWFG/Salisbury, MD 7.9 10.6 631 669 $1.8 $1.7
KAJA/San Antonio* 6.5 6.3 5,690 5,202 $8.5 $8.2
KRPT/San Antonio+ 0.8 0.1 772 206 $0.8 $0.8
WCTQ/Sarasota 3.9 5.5 683 751 $1.5 $1.5
KIIX/Spokane 2.6 1.8 383 357 $0.8 $0.8
WRNX/Springfield, MA 4.3 5.9 544 665 $0.9 $0.9
KSWF/Springfield, MO 6.1 4.4 525 520 $1.3 $0.9
KSD/St. Louis* 3.8 4.8 5,069 5,546 $4.7 $4.8
WBBS/Syracuse 9.9 10.7 1,165 1,268 $5.3 $5.5
WTNT/Tallahassee, FL 7.2 4.2 369 309 $1.5 $1.6
WFUS/Tampa* 5.1 4.6 4,774 4,612 $5.8 $5.7
WCKY/Toledo 1.8 2.1 277 313 $1.1 $0.9
KYWD/Tucson 1.0 1.4 341 308 $1.4 $1.4
KTGX/Tulsa 3.1 3.9 737 786 $1.6 $1.6
WWZD/Tupelo, MS 10.3 12.2 422 533 $0.9 $0.8
WTXT/Tuscaloosa, AL 5.0 5.6 269 304 $0.7 $0.8
WACO/Waco, TX 9.6 10.1 401 463 $1.8 $1.8
WMZQ/Washington, DC* 3.6 3.5 6,208 6,339 $9.6 $9.5
WOVK/Wheeling, WV 16.4 15.4 407 355 $1.0 $1.1
KZSN/Wichita 5.4 6.1 760 797 $2.8 $2.1
WBYL/Williamsport, PA 5.0 5.1 129 118 $0.3 $0.4
WDSD/Wilmington, DE 3.8 2.4 536 483 $2.1 $2.3
WUSQ/Winchester, VA 16.6 17.1 495 497 $2.5 $2.5

TOTALS: Year No. Stations Fall Shares Cume Revenue
 2015 16 79.2 428,200 $17,580,000
 2014 14 69.8 397,800 $16,300,000
 2013 11 57.6 291,700 $12,705,000
1. Flipped to Classic Country Sept. 2015. 2. Flipped to Country and simulcast with WGEE March 2015.
3. Flipped to Classic Country March 2015. 4. Flipped to Sports Talk Jan. 2015.
Midwest owned two Country stations in non-rated markets and one translator, according to BIA.

Calls/City 12+ Shares  12+ Cume (00) Revenue (in millions)

Midwest Communications  Fa ‘15 Fa ‘14 Fa ‘15 Fa ‘14 2015 2014
WNCY/Appleton, WI 10.2 12.2 720 844 $5.6 $5.5
WGEE/Appleton, WI+ 4.6 4.4 382 305 $1.6 $1.4
KDWZ/Duluth, MN+ 1 7.9 na 317 na $0.4 na
KTCO/Duluth 4.8 4.5 223 242 $0.4 $0.5
WLFW/Evansville, IN 4.0 3.5 252 251 $1.0 $1.1
KVOX/Fargo 5.1 6.0 312 344 $1.9 $1.9
WDKF/Green Bay, WI+ 2 0 na 0 na $0.0 na
WNWN/Kalamazoo, MI 2.2 2.9 131 134 $0.7 $0.9
WVRX/Knoxville+ 2.4 1.7 385 462 $1.0 $0.9
WWDK/Lansing, MI+ 3 3.3 na 286 na $0.9 na
WQTX/Lansing, MI 4 na 0.9 na 158 na $0.3
WBFM/Sheboygan, WI 9.4 11.3 199 200 $0.7 $0.7
WDKE/Terre Haute, IN+ 5.9 5.1 160 158 $0.4 $0.3
WDWQ/Terre Haute, IN 8.5 7.1 316 321 $0.4 $0.5
WDEZ/Wausau, WI 10.9 10.2 599 559 $1.5 $1.4

TOTALS: Year No. Stations Fall Shares Cume Revenue
 2015 4 18.5 511,000 $15,375,000
 2014 4 22.8 523400 $16,375,000
 2013 4 23.9 525,200 $16,400,000

Calls/City 12+ Shares  12+ Cume (00) Revenue (in millions)

SummitMedia Fa ‘15 Fa ‘14 Fa ‘15 Fa ‘14 2015 2014
WZZK/Birmingham 6.3 5.6 1,520 1,613 $5.9 $6.3
WQNU/Louisville 3.3 4.7 1,090 1,171 $2.5 $2.7
WRKA/Louisville 2.9 3.3 845 836 $0.2 $0.2
WKHK/Richmond 6.0 9.2 1,655 1,614 $6.8 $7.2

Calls/City 12+ Shares  12+ Cume (00) Revenue (in millions)

iHeartMedia (continued) Fa ‘15   Fa ‘14 Fa ‘15 Fa ‘14 2015 2014

TOTALS: Year No. Stations Fall Shares Cume Revenue
 2015 2 8.3 506,100 $10,600,000
 2014 2 11.8 633,800 $11,300,000

Calls/City 12+ Shares  12+ Cume (00) Revenue (in millions)

MGTF Media  Fa ‘15 Fa ‘14 Fa ‘15 Fa ‘14 2015 2014
KBEQ/Kansas City 3.8 4.3 2,629 2,993 $4.6 $4.9
KFKF/Kansas City 4.5 7.5 2,432 3,345 $6.0 $6.4
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THE INTERVIEW

L
eading the industry’s preeminent trade organization 
is the best job in the business, to hear Country Music 
Association CEO Sarah Trahern tell it. After a career 
in television culminating at the helm of GAC, 

Trahern took the reins at CMA in January 2014. From 
telling icons they’re going into the Country Music Hall 
of Fame to hanging out in the cheap seats, Trahern 
loves directing a growing staff in sharing the country 
music gospel. And from her vantage point, the news 
is defi nitely good.

Country Aircheck: You’re two-and-a-half years in and going into your third CMA Music 
Festival. Anything about the job surprise you?
Sarah Trahern: Two things surprised me. Most people think of CMA for our tent 
poles – the awards show, Music Fest and the Christmas TV show. I’ve had people say to 
me, “It’s got to be really slow in July or August or January.” But there is a constant sea 
of things fi lling in those times. Our research efforts, marketing internationally and 
representing the country music business happens 365 days a year. The other thing that 
surprised me was just how amazing our staff is. For such a small group – 47, 48 people 
– we execute so many things internally. We staff up for the big events, but we do a lot 
and have high caliber people.

What have you learned? 
The challenge and the excitement is in representing 7,300 CMA members while taking 
ideas and inspiration from a board of 88. So we’re almost two-to-one board members 
to staff in executing their ideas. My job is to be the facilitator between the vision of the 
board and activating the staff on behalf of our business. 
    People I know who work with other boards will ask how it’s possible to work with a 
board of 88, suggesting it’s impractical. Well, a lot gets done in our committees, but I’m 
most proud of how much work is done in our full board meetings. A lot of what will roll out 

over the next six months 
for our 50th anniver-
sary came out of a board 
meeting we had last year in 
Charleston, SC. Short form 

content, some video ideas, partnerships, changes to the red carpet all came out of a brainstorm-
ing session with the full board. We did the same thing in the summer meeting and in the fall. The 
people on our board take their industry hats off, put their CMA hats on and we get a lot done.

Wow, so you could just park a board member on each staff member’s shoulder and have some fun.
I’m going to have to share that in a staff meeting. Our business has gotten bigger. We now have Spo-
tify on the board, YouTube, certainly all the radio groups, six record labels. Jim Free, an ex-offi ciate 
member, called the board Noah’s Ark. We have at least two of every kind and, in certain categories, a 
bit more. But I’ve been so impressed.

We had a meeting a couple weeks ago with most of the heads of the major labels. Here are com-
panies that go head-to-head on a daily basis, but they left that at the door and gave our team an hour 
of their best thinking and trusted us to execute that vision. It may not be the perfect job for other 
people, but for my interests and skill-set it’s a really good fi t.

Having been through the annual cycle at least twice now, where do you think you are on the 
learning curve?
We tell all our new staffers that until they’ve made it through a full cycle of shows, you’re still a new-
bie. Even if you’ve lived here, volunteered for us ... This is the 45th anniversary of Fan Fair and I went 
probably eight years when it was still at the Fairgrounds. So I can say I was a part of it, but it’s just not 
the same as being in this chair and holding the phone that can ring at any hour during Music Fest. 

One thing I’ve learned is how deep our relationship is with Nashville. As much as I trust our team 
to do what they need to do, we work a lot with the mayor, the Nashville Convention & Visitor’s Center, 
Metro police, fi re and the medical team. My relationship with folks in the city has greatly deepened 
since I’ve been in this role. Where the fi rst year I was just getting to know all of them, now I’m texting 
or on speed dial.

Every year we pick up last year’s postmortem notes and look at what we did well and what we didn’t 
so we don’t make the same mistakes again. Year-over-year, I’m proud we’ve made things better for the 
fans and artists. Same thing with the awards, so I’m hoping we’re always growing. It’s a fl uid thing as 
we’re adding constantly, like getting Ascend Amphitheater into the mix this year. We changed some 
production and have new hosts in Thomas Rhett and Brett Eldredge. 

Last year I was surprised that 49% of Music Fest attendees were fi rst-timers, so we need to be sure 
we’re treating everyone as if it’s their fi rst time.

Interesting to consider how local an event like CMA Music Festival is when its national profi le is so visible. 
We are very grounded in this community, but we have a halo effect that really reaches worldwide. One 
of the goals of our strategic plan put in place about two years ago was to continue to grow country 
music on an international basis. We’ve been working on distributing the three television shows on a 
broader scale. This year the summer show will be on in Norway and throughout the U.K. for the fi rst 
time via Sky TV. We did a multi-year deal with both NRK in Norway and Sky last year for the awards 
show, and then we’re continuing to work on adding a couple of extra countries every year. That’s one 
way of exporting this experience overseas for those folks who can’t come.

When we talked shortly after you’d taken the job, you mentioned maximizing staff effi ciency as an 
early goal. How has that been going?
What’s the saying: make new friends but keep the old? I think of our staff that way. Laura Henley is 
one of a couple staffers who have been here almost 25 years. They bring a great historical perspective 
and insight into the institution. We also brought some new people into the fold including Meryl John-
son, who came from Warner Theatrical in L.A. to head our digital team. We split off a guy from our 
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fi nance team and created a business affairs depart-
ment, which was something we needed to clear 
content for our 50th anniversary. So now we have a 
three-person business affairs team. We also added to 
our Foundation staff because the amount of work we’re 
doing there and with CMA EDU is more than one 
person could handle. We’re on our way, but still have 
other tweaks to make as we look at our agenda items.

You mentioned the strategic plan. I’m guessing you’re 
on the back side of your fi rst three-year plan and look-
ing at fi ve years. What was that initial vision and where 
is the CMA in executing that?
We’re pretty far along in the fi ve-year plan. One item 
is continuing to develop new talent to make sure 
there’s a strong CMA for the next generation. Some 
of that is how we program the stages, how we utilize 
new artist content and creating additional digital 
series around the awards like we did last year. That’s 
a priority we’re going to be taking into ’17. Another 
is international growth, as I mentioned earlier, which 

is really twofold. One was being more aggressive in 
how we handle our international distribution, which 
we took back in-house. Kevin Wilson from business 
affairs and I both have extensive television back-
grounds and we’ve had more success doing it directly 
for all three shows.

We also just fi nished a big international qualita-
tive and quantitative research study in six countries, 
results from which rolled out during Music Fest. One 
interesting point was that a lot of people still assume 
the British country fan is older. Certainly the largest 
group is 55+, but the second-largest was 18-24. And 
we saw that anecdotally during the Country 2 Coun-
try event in the U.K. Those young fans are getting 
country from a variety of sources including stream-
ing services, which are pervasive, as well as streaming 
radio stations from the U.S. 

The English speaking countries have the biggest 
affi nity and I’m really bullish on the strength of the 
touring market there. We also did a big U.S. research 
study last year and we’re going to do some deeper 
dives into millennials and the Hispanic marketplace, 
two of the pullout groups where we saw growth in last 
year’s study.

What do the changes you’ve made mean for the 
CMA Foundation?
We’re working on really owning the Foundation as 
part of the fabric of CMA. It has a separate board of 
11 people and until recently only had one person 
on staff, Tiffany Kerns. But we’re really owning it 
as a whole staff so PR, live events and all the other 
departments have accountability to work with her. 
If you were to poll our staff and board, I think the 
majority of them would say they’re most proud of 
our Foundation work. We’ve given $10 million just 
in Metro since 2006, $13.6 million overall. We’ve 
funded a program called Notes for Notes that’s now in 
Boys and Girls Clubs and community centers. We did 
a music education program in New York and we’re in 
the middle of funding a big research study with the 
National Association of Music Educators. Whenever 
I look back on this time at CMA, I’ll be proud of 
individual events like the 50th, and I’ll be particularly 
proud of the impact we’ve made through the schools 
and individual kids’ experiences with music, thanks 
to the CMA Foundation.

In adding Ascend and growing Music Fest’s footprint 
in support of artists, how big can that get? Are there 
enough artists with enough drawing power to fi ll 
those seats?
You want to mix it up every couple of years. Take 
Nissan Stadium. You don’t want the television show to 
be the same year after year, so every now and then an 
artist will rest a year. Miranda wasn’t with us last year, 
she’s back this year. Brad Paisley’s not with us. We 
had Kenny Chesney with a pre-tape last year, he’s not 
with us this year. That created space and opportunity 
for Kelsea Ballerini and our hosts Thomas Rhett and 
Brett Eldredge to perform on the big stage. Our goal 
is to be able to mix it up so the fans here and watch-
ing at home get a different experience. 

We added additional staging in Walk of Fame 
Park, so those artists are going to be seen on a larger 
footprint. I don’t see us going from the 11 stages we 
have now to 15. There’s a certain amount of maximi-
zation. And we’re just dipping our toe in the water 
with Ascend – just a few hours a day. A lot of fans say 
tickets have been sold out since January, but I say 
come on down because we have seven free stages. Or 
for a $10 ticket at the Music City Center you can go to 
the Durango Stage and see Opry members, the Close 
Up Stage to see a superstar or Radio Disney with an 
up-and-comer. 

How long does the ABC deal run and how is 
that relationship?
We go through 2020 so we’re about halfway through. 
They would tell you the kind of relationship they 
have with us is very different from what they have with 
other entities, primarily because we have three shows. 
When you deal with the Oscars, in their world, they 
have one show. We have Music Fest, Christmas and the 

awards show. We work closely with them on country 
inclusion and other projects year-round, so we have 
a deep relationship with the Good Morning America 
team. We announce our nominees there and we’ll 
do that again this year. Robin Roberts will be doing 
a special before the awards show again this year. Our 
whole team of senior managers goes out to L.A. at 
least three or four times a year for planning meet-
ings. From what I gather, they don’t do a lot of these 
cross-department meetings with other franchises, but 
because we have so many pieces with them, it makes a 
lot of sense. 

How will the 50th milestone be celebrated?
Our hope is to invite back all the Entertainer, Male 
and Female winners, which will probably mean an ex-
panded carpet, whether that’s digital or on television. 
You’ll see some unique collaborations. We’re going to 
have to strike that mix between celebrating the great 
50 years we’ve had, as well as making sure the show is 
representative of the nominees of this past year. We 

don’t want to give them short thrift because 
this is their chance to shine. I will say, this is 
the earliest we’ve made bookings. 
     We’re very excited about Robert’s set 
design, which is new this year. It’s incredibly 

classy and I’m very excited. We don’t have the 1969 
show, but in my fi rst Christmas holiday on the job, 2014, 
my husband and I just moved to a new house and he 
was working, so I unpacked boxes and watched all the 
old shows. Likewise, each member of the staff has been 
assigned a year to become an expert about. It’s really 
fun as someone in her 50s who grew up watching these 
shows to go back and see it evolve from a one-hour show 
to what it is now. 

[Exec. Producer] Robert Deaton does such a 
great job of integrating a sense of history. Over the 
years having George Strait and Alan Jackson pay 
tribute to the late George Jones. The Band Perry 
and Keith Urban did a tribute to Glen Campbell 
a couple years ago. History’s always had a place in 
our show and this year you’ll just see it supersized. 
Between now and then, particularly after we get the 
nominations, we’re going to be bombarding the 
marketplace with the history of the CMA. Our goal 
is to make sure in this cluttered election market-
place people know there’s something special hap-
pening on ABC in November.

Any changes for the remotes or additional ways radio 
can be involved?
The remotes will probably continue as they are just 
because they’ve worked so well. Working with our 
radio partners, we’ll look for additional opportunities 
– countdowns, historical content that works as audio. 
I can’t imagine them not being engaged in a deep way 
as we get the board back together and brainstorm.

A Song of the Year countdown sounds interesting...
We have the Song, Video and Single of the Year titles 
on the walls in our lobby. When I walk in there I al-
ways look at a couple of them. It grounds us in the his-
tory. One of the best parts of my job is telling people 
they’re going into the Hall of Fame. Sometimes it has 
to be a phone call if they live somewhere else and we 
can’t work something out. But I spend a lot of time 

fi guring out how to break the news. This year, Charlie 
Daniels thought he was coming here to do an inter-
view for the 50/50 series. He had his whole entourage 
including his wife and only one person in the group 
of 10 knew. He saw his song title on the wall in the 
lobby and we have a picture of him pointing to it, 
and we got to tell him he’s going to be remembered 
forever in the Country Music Hall of Fame. Getting to 
walk alongside history is pretty special.

So it’s the 45th for Music Fest, 50th for the awards and 
I guess you didn’t have enough to do, so you’re mov-
ing the CMA offi ce as well?
Yeah, everything has to happen at the same time. We 
have a pretty active 2017 planned, but I’m hoping it’s 
a little bit less on steroids than ‘16 has been.

You outgrew this building?
It’s unfortunate, because I really love the space and 
would have loved to have found a way. We looked at 
a lot of scenarios to stay here – taking this building 
down, building up, building out. Zoning was diffi cult 
and it didn’t make a lot of sense. We only have park-
ing for about half of our people, so sometimes when 
we’re working late nights we have staff walking long 
distances to their cars. Two or three of our commit-
tees can’t meet here because they’re too big to actu-
ally meet in our facility. Right now we’re so staffed up 
with freelancers and interns we have desks in the hall-
ways, so it’s probably past time that we move. It’s with 
a little bit of sadness, certainly, but I think there are 
a lot of effi ciencies to the new space. Robert Deaton 
and the TV team, who are now in a separate facility, 
will actually have offi ces there. We were in a meeting 
today about the awards show and talking about how 
great it will be when we can just walk down the hall. 
The staff looks at me at times like, “We’re moving 
when? Right after Music Fest?” But it will be good.

What is your sense of how country’s doing in 
the marketplace?
I really wish I could put my fi nger in the air and detect 
all the trends ahead of time. One of the things that’s 
great about this position is we have 88 of the best 
minds in our business around the table from the cur-
rent record label heads to someone like Joe Galante, 
who is now in a position to challenge and ask questions 
outside the establishment. If you look at the indicators, 
Country is still the strongest radio format. The new 
study shows radio is how a lot of new fans are fi nding 
us; just because they’re streaming doesn’t mean they’re 
not using radio as well. They may not be buying as 
many albums – and I hate to see that because I love 
a full project – but they’re discovering country at a 
higher rate. Streaming is starting to become a music 
discovery tool in the way video channels used to be. 
We’re realizing there’s no such thing as business as 
usual, so we’re working together to keep the business 
vibrant in that ever-changing environment.

Beyond the Hall of Fame moments, what’s the best 
part of this job?
I pretty much love driving into work every day, and 
that’s about the people. I get to work with a very pas-
sionate staff, and you can’t always hire for that. They 
work incredibly hard and wouldn’t do that if they 
didn’t really care. Add in the board, the artists who 
give their time for free at Music Fest so we can do all 
this great Foundation stuff downstream. I get to help 
connect the dots. Sure it keeps me up at nights, but 
out of excitement. When I started, some of the staff 
joked with me about the CMA time warp, and I can’t 
believe how fast the last two-and-a-half years have 
gone. I’m really blessed to make a living doing this.

What’s hard?
The same thing that’s so exciting is the thing that’s 
negative – the constancy of it. You can’t step off the 
treadmill. I’m used to that because I came from 
television. One of the things that makes my life less 
stressful now is I used to get television ratings for 
15-minute increments 24 hours a day. Radio people 
can relate to that. “Why was the audience down at 
two in the morning?” I don’t know, more people 
were sleeping? Now I don’t worry about every 
15-minute increment, but I do have to worry about 
our three shows, keeping them strong, making sure 
the awards show has the utmost integrity and mak-
ing sure we’re serving our members. You don’t just 
high-fi ve and skate until the awards because Music 
Fest is done.

How do you step back from the grind?
A bunch of us were having lunch with a new employee 
who said she hadn’t taken a vacation in eight years. 
Our staff looked around the table and said, “Well, 
Sarah’s not going to allow you to be that way.” You 
have to get away to be able to think big picture. I was 
on a hiking trip in New Zealand a couple years ago 
when I realized something was missing for a campaign 
at GAC. If I had been at my desk for that two-week pe-
riod, I never would have taken the time to think about 
it. It’s hard, but you have to get away. 

And you have to take a moment to step outside 
what you’re doing and take it all in. I mentioned it to 
our staff going into Music Fest – how many fans would 
kill for our jobs. Whenever I get jaded about work, I 
love to go see a show and walk far up into the bleachers 
where fans saved up money all week to sit. I used to be 
that fan and I remember what that’s like.                CAC
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