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I grew up in Northern Minnesota on the Iron Range. 
Primarily immigrants came over to work the open pit 
mines there, but it’s produced characters like Bob 
Dylan, Governor Rudy Perpich and Tom Baldrica, a 
friend of all of ours. I lived in a really small community 
called Cherry where I had a graduating class of 31. My 
folks had given me a crystal radio and at night I could 
lie in my bed and pick up great radio stations like 
WDGY-AM/Minneapolis, KAAY-AM/Little Rock and 
KOMA-AM/Oklahoma City. It put me in touch with 
far away places and exposed me to a different world. I 
was always intrigued with radio. Part of that came from 
working in my dad’s sporting goods store in the little 
town of Eveleth, MN. A guy named Bobby Aro from the 
local radio station used to call my dad. He sold advertis-
ing, was on the air and prided himself on a being a 
Finnish disc jockey. He and my dad became friends and 
Dad advertised on his local radio show.

My affi nity for country music started early. When I 
was young, we lived in the back of my dad’s tavern and 
everyone in the family helped run it. Buddy’s always 
had country music on the jukebox. There was one 
big room with a kitchen in the back, a long bar, some 
booths, a pool table, a cooler where you could buy 
milk, bread, and eggs to take home and gas pumps 
out front. Miners would park their cars there and 
carpool to the mines. Then at shift change, they’d 
come in for a beverage of choice, shoot pool and play 
music on the jukebox. So I was always around country 
music. In fact, Tom Baldrica’s parents played in a little 
orchestra at Dad’s tavern. For my retirement gift Tom 
found an old picture of the place – probably from 
the late ‘30s or early ‘40s – and had it blown up and 
framed for me. It’s hanging up in my clubhouse at my 
lake place and is a nice memory.

My draft number was 13, so I knew I was probably 
going to Vietnam. After high school and one year of 
junior college, I started thinking about how I might 
be able to avoid that legally, so I went to my local Air 
Force recruiter and signed up to be a typist. Unfortu-
nately when I took my induction physical, they told 
me they didn’t have any room for typists that day. I 
was so naïve and said, “No problem, I’ll go home. 
Call me when you got an opening and I’ll be back!” 
They obviously kept me. I was 19 and became a jet 
mechanic working on F-100s and C-130s in places 
like Luke Air Force Base in Phoenix and Phan Rang 
Air Force Base in Vietnam. I did my last 18 months at 
Little Rock Air Force Base for a total of three years, 
10 months and 21 days. 

I had a chip on my shoulder when I got out and felt 
like everybody was ahead of me. I went to a two-year 
sales and marketing program and started selling print 
for a chain of free papers on the Iron Range as an ac-
count executive. I ended up working in Duluth, Grand 
Rapids and in the Twin Cities, where I met some folks 
that were doing radio and television. They were all 
young, drove nice cars and dressed well, so before I 
knew it I was selling television at the ABC station in 
Austin-Rochester-Mason City. I spent six-and-a-half 
years there as a regional account executive and na-
tional sales manager before venturing to the Twin Cit-
ies. I was married with two small kids and really tired of 
traveling, so the urge to move to a major metropolitan 
area and work for a radio station was strong. I was 
intrigued with country music and had been my whole 
life, so I ended up going to work as an account execu-
tive for K102 [KEEY/Minneapolis] in 1984. I was 33, 
it was my fi rst job in the industry and the station was 
less than a year old. I eventually became sales manager, 
then general manager.

K102 was owned by Malrite when I became GM. 
I wanted to benchmark a great Country station, so I 
looked all over America for what I felt was the best-
operated, best-marketed, best-imaged Country station 
in America, which led me to KNIX/Phoenix. Michael 

Owens was President/GM at 
the time and I approached 
him at CRS one year. We be-
came friends and shared a lot 
of information and branding 
ideas. He had more resources 
to work with than I did, but 
was certainly a mentor for me 
in the development and build-
out of K102.

I’m a passionate guy and I think great leaders lead 
with passion. It’s contagious. I’ve got an old saying that 
the pack only runs as fast as the lead dog, which can 
work for and against you. Sometimes I have a tendency 
to burn people out because I always wanted more and 
wanted the radio station to be at an all-time high every 
time. A lot of that is because I have the work ethic of 
an immigrant’s son. I like work and rarely was I not 
in communication with my radio stations. No matter 
where I was – on a fi shing trip to Alaska, or whatever 
– I was never in the “off” mode. But I had the good for-

tune to have great people around me along the way like 
Dave Malmberg, the late Lee Rogers, Gregg Swedberg, 
Dan Seeman, John Hines and Mark Bauer. For a couple 
of years I oversaw KZLA/Los Angeles and KLAC-AM/
Los Angeles as well KSAN/San Francisco. I had passion-
ate people like RJ Curtis, Bob Guerra, Julie Kahn and 
Bruce Logan.

When I was at CBS Radio/Minneapolis and PPM 
came into play in 2009, the cluster AC WLTE went 
from a top-ranked station to perhaps the lowest ranked 
music station. The format I knew best was Country and 
I believed I could put a bullet on the air. CBS had never 
launched a major market Country station, so [KMNB] 
Buz’n was the fi rst and it turned out to be a good deci-
sion. There again I had great people around me like 

Kevin Metheny and Jeff Kapugi, who had just become 
Country format captain for CBS. Kapugi hadn’t even 
moved to Chicago from St. Louis yet when I called and 
said, “Hey man, let’s go!” He was like, “Do you think I 
could get to Chicago fi rst?” And I said, “No we’ve got 
to get going here.” He and Jeff Garrison handled the 
architecture and I hired Rob Morris from across the 
street at Clear Channel [Top 40 KDWB]. He is one 
of the most competitive PDs I’ve ever had the chance 
to work with. It was really a wonderful and fulfi lling 
project for me and its success proved that Minneapolis 
could sustain two great Country stations.

A couple of things really stand out from my career.  
In 2002 I was the St. Jude National Volunteer of the 
Year, which was so signifi cant to me because I knew 
I was using the brand to do good while I was doing 
good with the brand. K102 raised more than $2 mil-
lion for St. Jude with a three-day radiothon and we 
may still hold the record today. Travis Moon was on 
board then and was so passionate. I was honored to be 
the National Volunteer of the Year.  

The other standout was our work for the troops 
during the Iraq War. I was on an October goose-
hunting trip and thinking about all the people that 
were deployed, away from their families and how I felt 
when I was deployed so far from home right before 
the holidays. I got an idea to do a consumer drive to 
collect movies and music to have them shipped to Iraq 
for the GIs. The next thing I know I was meeting with 
the Minnesota National Guard, who informed me 
that wasn’t allowed because of security concerns. We 
decided instead to collect phone cards because there’s 
nothing better than getting to continually talk to your 
wife, kids and family when you’re overseas. 

Then the major asked if I’d consider being 
embedded. It was hard to believe, but I ended up 
bringing [KEEY] morning guy John Hines and 
photographer Linda Cullen to Iraq. We raised 
around 700,000 phone minutes for our troops, went 
through anti-terrorist training with the National 
Guard and were embedded with the Minnesota Red 
Bulls, the fi rst FM personnel ever to be embedded 
with an active combat unit. It was 2004, the war was 
about 18 months old and we were there even before 
the Iraqi election. We visited Camps Victory, Taji, 
Striker and Falcon in Iraq. Linda took the pictures, 
John did the audio. The best part was having Min-
nesota Day at Camp Victory, which was shown live 
to their families at the Mall of America in Min-
neapolis. It was a wonderful experience. From the 
time we got back in January until the soldiers we 
were embedded with returned home in October, 
we spent every week making presentations to every 
Rotary Club, Sertoma Club and Chamber of Com-
merce in the region to raise awareness for the needs 
of military families living in those communities.

There could not be a better way to put a bow on 
the end of my Country radio career than by going 
into the Country Radio Hall of Fame. That list of past 
inductees includes peers and contemporaries that I 
looked up to because they were great broadcasters. 
They ran great brands in their market and had signifi -
cance in the business. It’s an honor and privilege to 
join them and I hope this causes my grandkids to go, 
“Wow! Gramps did pretty good coming from where 
he came from.”            CAC

One of Country radio’s most celebrated and success-
ful managers is also one of the format’s biggest fans. 
Mick Anselmo’s affection for country music has 
been felt through many of America’s most famous 
Country stations, two of which he was instrumen-
tal in establishing and within the same market. 
Though he retired in 2015, his mark on Country 
radio is sure to be felt for many years to come.

Immigrant’s Son

That’s My Chair: Anselmo on the throne 
of former Iraqi dictator Saddam Hussein 
at Al-Faw Palace in Baghdad.


