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“The programming, sales and community benefits generated by the St. Jude event will pay you back ten-fold in your market.”— Tim Roberts, WYCD, Detroit

“There’s an affinity for St. Jude already existing in every city.”

–– Steve Summers, WXXQ, Rockford

“Positives flow to stations airing the St. Jude event.”
— Larry Rosin, Edison Research

“74% of stations attending the St. Jude radio sales summit added 

more revenue to their station’s bottom line.”
— Brandeis C. Hall, Radio Advertising Bureau

“The St. Jude event is our ‘Super Bowl’ and a big reason for our continued ratings success.”
–– Travis Moon, KAJA, San Antonio

ST. JUDE RADIO
25 YEARS STRONG
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Pedal To The Medal
Country Station: KKBQ/Houston

It’s been a record year for KKBQ/Houston. The station has posted best-ever shares in multiple 
demos, and taken more than a few turns with fellow Marconi finalist WUSN/Chicago in being the 
format’s cume leader. If you suspect it’s because everything is bigger in Texas, you’re only partially 
right. PD Johnny Chiang would add something about having the best team in Texas, and probably 
anywhere else:

People are always asking what the secret weapon or the silver bullet is. It’s just 
that we’ve built a team on this radio station I compare to the St. Louis Cardinals 
or the New England Patriots. There are no stars, but everybody puts the team first 
and puts the health of the radio station first. A lot of us are friends away from the 
station, too. We hang out. When the morning show goes on vacation, the rest of 
us sort of feel weird. It’s like, “Shoot! Who am I going to go have a drink with or 
smoke a cigar with?” And everyone’s unique. 

[Middayer] Christi Brooks is also my APD/MD. She’s a homegrown Houston 
cowgirl and a Country P1 who knows the market because she is the market. She is 
36 with three kids all under the age of five – she’s our target. The morning show 
is Tim Tuttle, Kevin Kline and Erica Rico. I actually hired Tim and Kevin from an 
Alternative station, and the addition of Erica Rico has really solidified the morning 
show. And everything I said about Christi, I can say about Erica, except that she 
adds a different dimension by being Hispanic. That works well in Houston. She 
wasn’t born in Texas, but in Arizona, which is another cowboy/cowgirl state, so she 
fits right in. And my right hand is [Dir./Marketing] Lisa Searcy.

Then there’s Cactus Jack, our afternoon guy. You might know him as Jack Da Wack 
from WHTZ (Z100)/New York. The guy’s a radio legend and should get his own Mar-
coni. And he doesn’t have a diva bone in his body. He’s always the first one to volun-
teer to represent the station at any event without being paid. He’s the first one to step 
up if someone needs help. So, if anyone gives me attitude, I just look at them in the eye 
and ask, “Do you think Cactus Jack would be saying that right now?” That’s the single 
most important thing he does for me, and he does it without knowing it. 

We hit some serious milestones this year. 2011 was the best year in the history of the 
station in the Country format when you average its 13 books. But last year, we beat that 
by a tenth of a point! This year has just been off the charts. And we’ve been keeping it 
up with our rank. We’ve managed to stay in the top five every book. When I came to 
the station nine years ago, we were celebrating making the top 12. Things are certainly 
a lot better now. Christi Brooks, Cactus Jack, Tim Tuttle and Kevin Kline were here for 
the dark days, so they appreciate all this more than you can imagine. They see that stay-
ing on task and on strategy is paying off.

I was knocked out of my chair when I got the e-mail that we were up for the 
Marconi. We were all blown away. I’ve programmed several different formats and 
this is the single highest honor that we can get in radio content. [If we win], I want 
to smile, give some high fives and celebrate for a day somehow, but that’s it. I don’t 
want to get drunk on the celebration. I’m deathly afraid of complacency. I’m so 
superstitious! We’re all of the same mindset – it’s pedal to the metal. 

Team Building
Country Station: WDSY/Pittsburgh

When you run into WDSY PD Mark Anderson, it’s very possible you’ll find him singing 
the praises of his staff. And why not? It’s been an incredible year for the station. When Coun-
try Aircheck caught up with him, the conversation again turned to his people, the community 
his station serves and just what being a Marconi finalist means for everyone involved.

We’ve had some amazing experiences this year: Our first ACM Station Of The 
Year nomination in anyone’s memory, our first-ever No. 1 total audience rank-
ing in June and now a Marconi nomination. The Marconis are such a big deal. 
We’re all walking a few inches off the ground, to be honest.

Bringing Jimmy & Monty In The Morning back together and back home to Y108 last 
year really got the ball rolling. [Middayer] Ally has been absolutely on fire this year; she 
creates a great at-work party each and every day. And [afternooner] Stoney Richards 
makes you cooler just by being around him and his pure charm. Wookie moved up to 
nights last year and embodies the heart and soul of this station. 

One of the best acquisitions in the past year was [Dir./Promotions] 
Jeff Davidson, who is strong enough to program major stations. He cooks 
up a lot of fun promotions and adds a lot of laughter to the halls. [Dir./
Production] Mary Ann Ritchey makes the spots sound great, [weekend-
ers] Charlie Mitchell, Dan Simon, and Heather Meyers are all weekday-
caliber talent, and [Pres./Market Manager] Michael Young has created a 
culture of being good to one another, doing great work, and having fun, 
all with an eye toward community service. 

Bittersweet in this area is our friend [Dir./Creative Services] Drake 
Donovan, who has made Y108 sound so great over the years. He’s in the 
process of leaving us to focus on his growing voiceover empire. We’re 
sad to see him go.

There were a lot of great times in the last year, but our teddy bear drive 

[following the Newtown tragedy] was special. Jeff Davidson has family near Newtown 
and he moved quickly to organize the drive so first responders could use them to 
comfort children both in Newtown and here. The objective was to fill our perfor-
mance studio, the Baierl Acura Theater, with teddy bears. We even renamed it  
“Bear-L Acura Theater.” Over just a few days, 6,000 flooded in. It was quite a visual. 

Also in the last year, Jimmy & Monty had over 1.6 million votes cast for their 
Lenten season “Fish Fry Tour.” It’s super-local and somewhat unique to Pittsburgh, 
which is heavily Catholic. And our St. Jude Radiothon grew by 35% this year. 

Localism and service are very important to CBS Radio, and Team Y108 does it so well. 
This group is winning because we are at the perfect intersection of a hot format, great 
people doing great things and strong ties to the communities we serve built by earning 
the trust of our listener family for 44 years.

A couple of years ago, I asked this team to believe in themselves and run head-first 
into new territory that was unfamiliar, possibly uncomfortable, and downright scary. I 
hope that this nomination helps them feel validated. Challenging themselves, taking 
intelligent risks, and putting in all of those early morning, late night, weekend, and 
holiday hours has built this brand into something special and I’m proud to serve along-
side them. And we congratulate our fellow nominees, especially our CBS Radio friends.

All In A Day’s Work: PD Johnny Chiang gathers his staff for A Day In The 
Country 2013, featuring the Eli Young Band, Easton Corbin, Joe Nichols, 
Brett Eldredge and others. Pictured (l-r) are the station’s Katelyn Maida, 
Cactus Jack, Linda V, Lisa Searcy, Christi Brooks, Michele Fisher, Pat Middle-
ton, Chiang, Kevin Kline, Erica Rico, Tim Tuttle, Mark Krieschen and Al Farb.

Marconi 
    Finalists 

Soldier’s On: Staffers with Vince Gill ahead of the Y108 Sol-
dier Salute. Pictured (l-r) are the station’s Drake Donovan, 
Mark Anderson and Stoney Richards, Gill, and the station’s 
Ally, Monty, Jeff Davidson, Sam Wockley and Jimmy Roach.

As in years past, Country is well rep-
resented in this year’s class of 
Marconi Awards finalists. Be-

stowed by the National Association of 
Broadcasters for excellence in broad-
casting, the Marconi acknowledges 
ratings success, awards and commu-
nity service. Several of this year’s 
finalists are profiled below.

Personality finalists Chris 
Carr & Company (WUBE/Cincinnati), Cornbread (WIL/St. Louis); Laurie 
DeYoung (WPOC/Balitmore); Roger Todd, Tom O’Brien, Melissa Moran 
and DJ Trucker (WPCV/Lakeland); Brian Gary, Todd Harding and Su-
san Moore (KUAD/Fort Collins), Mark Ericson and Karen Kiley (WOKQ/
Portsmouth, NH); and stations KCLR/Columbia, MO, WKDZ/Cadiz, KY 
and WGSQ/Cookeville, TN were all recently profiled in previous issues.
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Real. Chicago. Real Chicago.
Country Station: WUSN/Chicago

If you want to understand what Chicago is all about, you might want to spend some time 
listening to WUSN. Nearly everyone on its staff – from PD Jeff Kapugi to his air staff – are 
through-and-through Chi-towners. And Job One for all of them is to make sure it comes across 
in everything they do. Kapugi, who first joined the station nearly two years ago, walks us 
through the uniqueness that is WUSN.

It’s really difficult to express in 200 words or less what your radio station does 
each year, so the [Marconi submission] is one of the more challenging ones. We 
kind of throw up a bunch of things that we think we’ve done well during the year 
on the wall, and then do a lot of word-crafting and word-counting. We were really 
excited when we heard that we were among the finalists, but there are four other 
great radio stations in the group. We’re just excited to be included.

When you listen to US99.5, you know that you’re in Chicago. The talent 
were born in or around here, they understand the area and they know what 
our listeners are going through everyday. [Morning host] Ramblin’ Ray and 
I actually went to college together here 25 or 30 years ago. He’s a born-and-
raised West Chicago boy, and this is really the only radio station he’s worked 
at in his career. [Morning co-host] Lisa Dent was born and raised in Rock-

ford, IL before she went on a radio tour that ended back here about a decade 
or so ago. Trish Biondo is a homegrown Southsider and this is the only station 
she’s ever worked at. [Afternoon host] Drew Walker is from Indiana origi-
nally, but has spent most of his life here. Though I’m from here, I worked in 
a lot of markets before Chicago and it takes a lot of time to get up-to-speed as 
a PD, much less an air talent. They’re communicating with the audience every 
day and you just can’t sound like an idiot. So we put a big emphasis on [local] 
engagement.

We try to find that community angle with most everything we do. Our involve-
ment with St. Jude is an example. They just started the St. Jude walk in Chicago 
this past year, and they did it in downtown Chicago, as well as in the suburbs. 
There were actually two walks going on concurrently and we had half our air 
talent participating downtown and the other half out in Lombard. Jason Aldean’s 
concert at Wrigley Field is another great example. It’s awesome that country 
music is put on such a big stage, and we were obviously able to participate in a 
big way – including our own parking lot party. We featured a local cover band, 
then Thomas Rhett came out and did a couple songs for us, too. We had a 
couple-thousand people hanging and drinking beer with us before the show, and 
our jocks were out glad-handing people. It was a very engaging event that we’re 
proud of – not to mention the big one that followed when 35,000 people filed 
in to see Jason Aldean. We always work to find the best way to put a local spin on 
things and to sound like we are Chicago.

We’ve been doing country music on 99.5 for almost 32 years now and it’s always 
had good perception. It’s a very heritage radio station with a lot of tenure. But you 
don’t want a radio station to become old and legendary, you want to keep evolving 
with the ever-growing audience. And I think that’s what we’ve done.

Teaching To The Choir
Small Market Personality:  
Alex & Cora, WAXX/Eau Claire, WI

There’s lots of talk in radio about being “real” and “community-driven.” WAXX/Eau 
Claire, WI morning-teamers Alex & Cora are unique examples of both qualities. It turns out 
that commanding a classroom full of 10-year-olds is perfect practice for commanding a radio 
audience. And when the phrase “getting out in the community” is taken literally, the sky ap-
pears to be the limit.

Alex: The cool part of this story with Cora and I is how we found her. We were 
looking for a co-host and really wanted to make it as local a search as possible. 
So instead of doing the usual radio thing where people send tapes and resumes 
and end up with someone from Fayetteville, AR, we did an American Idol kind of 
thing with what we called the “Meet Your Neighbors Search.” We probably had 100 
people from just our area who wanted to be co-host before narrowing it down to 20 
from all walks of life. Each did one morning with me before we narrowed it down 
to four, who each then did a week on the air. We did it all by listener-voting and 
Cora was the winner. And we’ve been doing this together for 
about a year now.

Cora: I actually have a degree in teaching and was teach-
ing the fourth grade, though I had been in the Army and 
done some broadcasting then. So, I’d always had an interest 
in radio and when this opportunity came up, I just decided 
to go for it. Teaching the fourth grade has definitely pre-
pared me for dealing with Alex every day.

A: It works because we trust each other. She knows I’m 
not going to hang her out to dry, I’m not going to embar-
rass her and I’m not going to ask her something that’s not 
in her wheelhouse. We’re a team. No one’s here to be the 
star, be the funniest one or get the last word. It’s a team ef-
fort and we both have that trust in each other.

C: Plus we don’t come in and only see each other during the three hours that we 
do the morning show. We collaborate on other things outside of the show and we 
make sure to spend spare time together to get a feel for and to understand each 
other. That’s been important.

A: And WAXX has a huge coverage area; it’s one of the biggest signals in the 
country and on one of the tallest towers in the country. We get calls sometimes 
from places in our listening area that we’ve sometimes never heard of, so we’ve 
made a point to get to know people in those towns by building on the “Meet Your 
Neighbors Search” we did to find Cora. On Fridays, we’ll pick three towns and 

ask people to send us good places to eat and good picture spots in those towns. It 
sounds simple enough, but it really helps us get a picture in our mind of who we’re 
talking to there and it helps us connect with those people.

C: To be doing this for a year and to be complimented on the chemistry and the 
show is just unbelievable. [Being a Marconi finalist] is such an honor, especially 
with the way that we were put together. 

A: People who aren’t in radio know of the Marconi, even if they don’t fully 
understand the significance of it. My family and I recently had a get-together and 
I explained it by saying that this is like the Oscars for radio. We don’t do this for 
pats on the back or anything like that, but it would be nice to be recognized with 
something as prestigious as a Marconi.

US Still: WUSN/Chicago staffers with Arista’s The Henningsens at a 
station-hosted backstage barbecue on the Windy City stop of Brad 
Paisley’s Beat This Summer Tour. Pictured (l-r) are ‘USN’s Drew Walker 
and Trish Biondo, Aaron, Clara and Brian Henningsen, and the sta-
tion’s Marci Braun and Jeff Kapugi.

Besties: Alex & 
Cora celebrate 
their win for 
Best Medium 
Market Morn-
ing Show from 
the Wisconsin 
Broadcasters 
Association this 
past Spring.





“If the upcoming  Country 

Music Association (CMA)

awards have any doubts who 

deserves to be nominated 

for and subsequently win 

“Entertainer of the Year” for 

the second consecutive year, all 

they need to see is a highlight 

reel of Blake Shelton’s Sunday 

night concert at Jones Beach, 

New York.” 

— Markos Papadatos 
The Digital Journal

“The most important and visible 

ambassador from Nashville to 

the American mainstream.”

— The New York Times

 

“Blake Shelton has been one 

of country music’s biggest stars 

over the past decade.”

— Rolling Stone

“He put that charisma on display 

before a rollicking and sold-

out horde on Friday night at 

Verizon Wireless Amphitheater 

with a “Ten Times Crazier” tour 

that proved he’s a headliner 

well-worth his top billing... 

(There’s a reason he’s country 

music’s reigning male vocalist 

and entertainer of the year.)”

— Amanda St. Amand 
STL Today

BS-Airchek-Dual.indd   All Pages 8/21/13   1:46 PM



“If the upcoming  Country 

Music Association (CMA)

awards have any doubts who 

deserves to be nominated 

for and subsequently win 

“Entertainer of the Year” for 

the second consecutive year, all 

they need to see is a highlight 

reel of Blake Shelton’s Sunday 

night concert at Jones Beach, 

New York.” 

— Markos Papadatos 
The Digital Journal

“The most important and visible 

ambassador from Nashville to 

the American mainstream.”

— The New York Times

 

“Blake Shelton has been one 

of country music’s biggest stars 

over the past decade.”

— Rolling Stone

“He put that charisma on display 

before a rollicking and sold-

out horde on Friday night at 

Verizon Wireless Amphitheater 

with a “Ten Times Crazier” tour 

that proved he’s a headliner 

well-worth his top billing... 

(There’s a reason he’s country 

music’s reigning male vocalist 

and entertainer of the year.)”

— Amanda St. Amand 
STL Today

BS-Airchek-Dual.indd   All Pages 8/21/13   1:46 PM



PAGE 16 • SEPTEMBER 2013

Taking Care Of Business
Small Market Personality:  
Monk & Kelly, WGSQ/Cookeville, TN

Things are good in Cookeville, TN. Cookeville Communications’ WGSQ is up for a Mar-
coni for Country Station Of The Year for the first time. Right across the hall, Top 40 sister 
WKSW is up for the same award in its own format for the third time. And if you happen 
to wonder why this small-town broadcaster is getting so much attention, you probably want 
to talk to ‘GSQ’s Monk & Kelly. The husband and wife morning team found themselves 
among this year’s Marconi finalists, for the second time in their careers.

M: I knew exactly what I wanted to be when I was six years old. We had a trundle bed 
with a clock radio on it that you could set to fall asleep to. I would listen to Top 40 
WPRO/Providence and think, “Man I would love to do that.” That’s how it started.
K: I was at Syracuse University and thinking I wanted to go into magazine writing, 
but I also liked acting. I knew that I was going to have to make a choice between 
one or the other, or at least that’s what I thought. Then a friend of a friend 
walked me through a radio station. I was like, “Wait a minute. I can write and I 
can perform all in one place? How cool is that?”

M: And we’re married, so I can call her “honey” and it’s 
not an HR issue! Isn’t that awesome?
K: That makes it more natural. We trust each other, and trust 
is so huge when it comes to how a morning show performs. 
M: And it’s easy to have specific roles; I’m just a typical guy.
K: And I’m a typical female. John will make comments that 
most of the guys in our audience would be thinking.

M: I’m the idiot on the show, basically, and she’s the one that kind of 
brings it together.
K: I try to be the sweet force of reason.
M: Early on in our career, we weren’t sure-footed and didn’t know where 
we were supposed to go, so we threw everything up on the wall just to see 
what kind of mud would stick. The good part of that is the willingness to 
throw everything out there and throw caution to the wind. Being in the 
GM’s office from time to time helped us find the right balance, though!
K: We knew we had something that gelled well. It dawned on us when 
everyone was waiting for the birth of our first kid while working to-
gether at a station in Fresno.
M: Nurses at the hospital made a quilt of their old jeans and they had it 
ready to hand to me after our son was born.
K: They stitched it together. He still has it! It’s times like that you realize it’s 
working. We’re not afraid to share our real life on the radio. I’d say that’s the 
biggest thing – you have to be willing to open a vein for your listeners.
M: And this is a tremendous radio station with a tremendous past and 

many tremendous personalities who came before 
us. It’s one of the greatest radio stations we’ve ever 
worked for. It’s funny because we’re still friendly with 
folks that have been here before and occasionally 
we’ll bump into them at different functions. They’re 
always like, “Hey you guys! Are you taking care of 
Cookeville?” You bet we are.

Field To Fork Country
Small Market Personality:  
Susan Littlefield, KZEN/Columbus, NE

They Call Me The Firewoman: An ag reporter’s 
work is never done as Rising City Volunteer Fire 
Department Captain Susan Littlefield gets to 
work. (Below) Littlefield gives former Nebraska 
State Senator Arnie Stuthman a lift during the 
annual KZEN Tractor Ride.

What Awesome 
Looks Like: 
Monk & Kelly 
with the 
Tennessee Tech 
Golden Eagle.

Blue Bangs: 
Monk (r) & 
Kelly do a 
little clown-
ing around at 
recent station 
event.

In rural Nebraska, being a successful Country station 
can mean much more than music and well-executed air 
shifts. Delivering agriculture and information reports 
can be as important a part of being “personality” and 
every bit as important as the morning, midday and after-
noon talents. Susan Littlefield has been delivering farm 
and ag news and handling an occasional midday shift 
on KZEN/Nebraska for years. Farmers turn to her to help 
manage their livelihoods and the community depends on 
her to stay safe. All feel like they know her.

To be honest, I never expected to see my name 
on that list. This is the first time I ever entered. My 
OM told me, “You need to do this.” So, they sat 
down, did it and sent it off. I didn’t even know I 

had been named a finalist until I started getting 
emails from a lot of people inside our company. 

One of our guys is a real joker and when 
he told me, I said, “Yeah, right.” Then 

he sent me a copy of Country Air-
check and I couldn’t believe it. Just 
to see my name among all those 
other finalists and be on that same 

level is just so cool.
I’ve always worked for a Coun-

try radio station and in describing 
my role I’ve always liked to say 

that if you’ve ever put a fork 
in your mouth, you’re a 

part of agriculture. And 
I’m very fortunate to 
work for a station that 
strongly believes in 
agriculture and what 
it means and how it 
effects rural commu-
nities. Community 
involvement is really 
important. We do a 
program called “Feed 

The Farmer” where for eight weeks in the Spring 
and again in the Fall, I pick a different ag producer 
every Friday. Then I go out to each and spend a big 
part of the day with them. We get to make them the 
center of attention for a little while and share a great 
meal and talk about farming and agriculture. I’m a 
firefighter and EMT as well, so I get out in the com-
munity a lot.

The tornado of 2006 showed how important our 
reports are to the community. I live in a little town 
called Surprise and – surprise – we got hit with an 
F2 tornado on Sept. 15. It’s a town of 42 people and 
luckily there were only five in town because it was 
a Friday night and there were two home football 
games in the two neighboring towns. I live about 
a mile out and was on storm-watch that night, so I 
called-in to the radio station to describe what I was 
seeing. People who heard our reports were able to 
take cover. I still get goose bumps thinking about 
the ability to go on the air, talk about it and warn 
people. I was also able to call the communications 
director for the governor and tell them that we 
had been hit by a tornado. He then immediately 
contacted the governor to let him know. It was 
funny because it wasn’t until the next morning that 
the state’s emergency management arm called the 
governor to give him the news. It was the coolest 
thing that the governor was able to say he already 
knew because he’d heard it the night before. It just 
goes to show the importance of what we do.

I used to work at WNAX-AM/Yankton, SD 
and when I think of the Marconi, I immediately 
think of [1992 Small Market Personality winner] 
Wynn Speece. Wynn was known as “The Neigh-
bor Lady” and everybody looked to her for in-
formation. She was such a trailblazer for women 
in radio and especially in small markets. To say 
that I might follow in the footsteps of someone 
like her is incredible.                                   CAC
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