THREE GREAT TEAMS.
ONE HAPPY FAMILY.
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ountry is typically well-represented with
Marconi Radio Awards finalists and 2014
is no exception, with 14 receiving nods.
Bestowed by the National Association of Broadcasters for excellence in broadcasting, the Marconi acknowledges ratings success, awards and
community service. Several of this year’s finalists are profiled below.
Additional finalists WIL/St. Louis (Legendary

The Hunt
For Bofoot

Large Market Personality
Bo Matthews, WIL/St. Louis
A pact with his late mother, a big truck and a dash of
irony all mixed together make up WIL/St. Louis afternoon
personality Bo Matthews’ recipe for success.
I feel very blessed because people oftentimes ask
me to help with whatever fundraiser they’re doing.
There are so many things that come through by
email or on Facebook about events, whether it’s an
individual charity for somebody’s family member
who’s going through hard times, or working with big
organizations like the March of Dimes and everything
in between. I try and cover as much ground as I can.
One draw is that I own a street-legal monster truck I
call Bofoot. It’s just fun. I’ve had it since 1997 and it’s
kind of morphed over the years. People get a kick out
of it. They want it in their parades and at their events.
So if I can sell an extra burger and dog at a Boy Scout
barbecue because my truck’s sitting there, I’m in.
I’m an Air Force brat and the father of a soldier. She
did three tours in Iraq. After Sept. 11, the world changed.
Knowing that I never wore the uniform, I promised my
dad that I would always support organizations that do.
And I found out early on when I came to WIL that it’s

That’s What
Friends Are For

Station); WYCD/Detroit’s Don with Rachael
and Grunwald (Large Market Personality);
KKNU/Eugene, OR’s Bill Barrett, Tim Fox &
Tracy Berry (Small Market Personality); KKBQ/
Houston and WUSN/Chicago (Major Market
Station); WIVK/Knoxville and WUSY/Chattanooga, TN (Medium Market Station); WKLB/
Boston (Country Station) have been profiled
in recent issues of Country Aircheck.

more than just playing the music and
being a jock on the
radio. There’s just so
much power with a
microphone that you
can use to motivate
people.
I watch every
awards show, and
everybody says it’s
great to be nominated and I understand what that feels
like now – just to be
connected to the
Truck Yeah: Matthews (c) and the Bofoot monster truck with kids who won a
name Marconi. I
district-wide anti-bullying challenge.
don’t know how I’ll
put the nominations in Country Aircheck, one of the
feel if I win because
photos at the bottom featured the station that fired me
it hasn’t happened yet, but the nomination has slayed
in 1988. It was hilarious. You can’t make that up. The
me. What’s so nice about this is that your name gets
logo has never changed in all these years and I’ve always
out on all the press, and it’s crazy how many people
thought it was the coolest logo, so it popped out to me.
I’ve crossed paths with since 1985 when I began in
The PD – I won’t name him – said, “You’re not educated
Country radio who remember me and have reached
enough and you really need to just go drive a truck.” I
out with congratulations.
just love the music and the lifestyle, I live it and breathe
I lost my mom in 1986. She raised me on country and
it. And ironically I’m doing what I love on the radio
gospel music. I made a secret pact with her in heaven
and in the community ... and I also drive a truck. A big
that I would only work in Country radio, and I’ve been
monster truck.
able to keep that promise. Here’s the irony: the day you

his first nomination is all about the listeners.
The Marconi was always one of those awards that
was just kind of off the radar, but since I’ve joined this
company it’s very much on the radar here. We’ve got a
history of Marconi Award winners as [sister AC] WVAF
Small Market Personality
has won before and they’re actually nominated again
The Wolf & Friends Morning Show
this year. The application is an interesting format
Brian Egan, Rusty Bumper & Amanda
too, because it’s a 200-word essay. You’re not sending
Walton, WKWS/Charleston, WV
any audio. You’ve got to tell your story succinctly and
hope that time as a high school newspaper editor paid
Two years after joining the West Virginia Radio station
off in terms of being economical with your words.
WKWS/Charleston, WV PD/morning guy Brian Egan says
I was pleasantly surprised to get the nomination. To see another station that I really respect,
KKNU/Eugene, OR in
the same category makes
me feel like it’s just a
huge honor. They’ve had
some great success in
country awards. Whether
it’s the CMAs or the
ACMs, they’ve done really well. So to be able to
represent country in that
category is nice.
We’ve had an interesting year with some of the
local challenges we’ve
faced. Our water crisis,
for example, which is
Check, Please: The Wolf & Friends Morning Show’s Rusty Bumper (front, left), one of the things we
Amanda Walton (front, center) and Brian Egan (front, right) present a $500
talked about in our encheck to a local high school marching band.
try. We’ve gone through

things as a community that are just unlike anything I’ve
ever been through anywhere else I’ve ever lived.
I’m most proud of how everybody pulled together.
It’s small market radio – everybody’s got to do everything. Whether it’s our sales staff or the promotions
team or any of the people on the air, we figure out
how we can cover things. When we were dealing with
the water crisis, people were sleeping at the station to
provide information, especially as they were starting
to turn the water back on. I even had Cody [Alan] on
After MidNite cut lead-ins to our updates on the crisis.
People aren’t whining about how many hours they
work, they just do what they have to do to be there for
the community. When you’re meeting people a few
weeks later and they say, “Hey, we really appreciate
how we could count on you during that time,” that’s
what makes it worth it. That’s how you build it – one
listener, one family at a time.
If we win, it’s about the folks here in Charleston.
They’re the reason we do this. They’re who ask us to
be involved with their events and who’ve stepped up
when we’ve done things for St. Jude. If they didn’t
show up at our events or donate food or money at
our fundraisers or ask us to come play music at their
school car washes, we wouldn’t be here. So if we win,
what it really means is that Charleston wins.
If we do win, I think it will be like the Stanley Cup.
Maybe a listener can have it for a day as long as they
don’t break it. Or maybe we’ll take it on tour around
our listening area. The Marconi And Cheese Tour,
where we go to different places and have a macaroni
and cheese dinner or something. Let everyone get
their picture taken with the award. You can’t drink out
of it, so that’s out.
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Texas Proud

Country Station: KCYY/San Antonio
Cox/San Antonio OM, KCYY PD and Country Format
Leader Jeff Garrison says a consistent reach for excellence
and community involvement, plus
a little competition with a sister station down the road, makes for great
team recognition.
of
Excellence
We’ve never won or even been
nominated before. We think it’s
one of the most prestigious awards – being recognized
by our peers and leaders in the radio business is quite an
honor. So we made a concerted effort to apply and we’re
really excited.
Y-100 is a super brand. It’s one of the leading brands
in Country that was very aggressive in a Top 40, very
young approach to the format back in the late ‘80s
when it launched. It’s been a powerhouse and a staple
in the San Antonio country life group for more than
25 years, and that’s worthy of recognition. Accomplishments include being in the top five close to forever and
No. 1 many times. KCYY is still the No. 1 listened-to
radio station in San Antonio today.
We’ve consistently done radiothons for the local
Children’s Hospital. We do a blood drive and, when
things do happen around us, we are the first to react.
When we had the explosion in West, TX and the community was just devastated, we were the first to deliver

Marc

In The Bedroom
Small Market Station
WFRE/Frederick, MD

A growing bedroom community to both Washington and
Baltimore, Frederick, MD maintains just the right mix of big
city and small town, according to PD Don Brake. The station
has ruled the airwaves there − by far − for more than 22 years.
Chatting with him for even a short time sheds light on why.

Frederick Cares: WFRE’s Dave Conrad, Dina
Carole, Don Brake, Jessica Mitko, Tom Whalen
and former staffer Holly McCall celebrate raising $407,383 with the station’s annual St. Jude
radiothon. The station set a record this year by
raising $411,863.

water. We pride ourselves on being involved and helping when there’s need.
One of the coolest things we did is we gave away a
home to a Wounded Warrior during our Eight Man Jam
last October. We had the leader of that organization come
out, and it was one of the most touching moments I’ve
been involved with. San Antonio is such a huge military
community, so to be able to do that was fantastic.
To win would mean a lot, because this staff and
our CMG radio group here has worked so well
together. It would be a team win for all of us. Every
person operates at a high level of excellence and
we all strive toward being the best. It would be an
honor and a privilege to be recognized as a team
and to be recognized in that elite group of stations.
Plus, [KKBQ/Houston OM/PD] Johnny [Chiang]
won last year, so we’ve got to try to step it up.
I was thinking about the
Marconi and all the young
people in radio. You ever see
those bits where Jay Leno
sent someone out on the
street and goes, “Hey, do you
know the capital of Texas?”
I’d like to ask some of the
younger people in radio, “Do
you know why they call it a
Marconi?” I can’t imagine
what kind of responses you’d
get. “Is that a dish?”

Go West: KCYY middayer Beth Chandler (c)
with listeners who helped with a collection
drive to provide water and supplies (inset)
to the victims and rescuers of the West, TX
explosion last April.

People who don’t want to live in the
hustle and bustle of metropolitan Washington or Baltimore come and live here.
And they just don’t leave. They love it
here. It’s a vibrant community that’s still
got that old colonial feel, but with aspects
of metropolitan life. And of course you
have access to everything in Baltimore
and D.C. within an hour’s drive. Our
signal carries into both of those markets,
so we really are the station that anybody
living outside those metros relates to.
Pretty In Pink: Members of Team WFRE including morning coThis station has long had a really
host Dina Carole and Dir./Promotions Jessica Mitko at the St.
close connection to the community
Jude Country Music Marathon in Nashville where they were the
and we do a lot of community events.
No. 1 overall fundraising team, raising more than $125,000.
We’re constantly voted the favorite
We do our own local traffic, too, which is one of the
radio station in the local Frederick Magazine and we see
big selling points for our listeners who commute from
that kind of thing constantly with our listeners. They
D.C. and Baltimore. They stick with us. They don’t
show up in droves at our charity events and they supneed to switch to a metropolitan station on the way in
port what we do unbelievably when you consider our
to get the best information.
market size. Nielsen has us ranked at 192 and yet we
The first celebration we did came when we found
donate about half a million dollars a year to St. Jude.
out we were a finalist. And for that we just made a point
That doesn’t happen in markets this size.
to thank our listeners, because a lot of our submisOur two Super Bowls are the two days we do the
sion really was about the relationship with them and
St. Jude Radiothon. I’ve done radiothons with St. Jude
how they make this a great radio station. And we’ll be
and with other organizations, and though there were
sending a small delegation of station staff to the awards
amazing results with the others, it’s just not that same
event. Should we win, we’ll definitely do some celebratfeel. The entire community rallies around this radio
station for those two days, and that’s a big part of what ing there. Then we’ll come back and figure out some
way to celebrate with the community; maybe a free
went into our Marconi submission – the work we do
show or something like that. We don’t really want to
with St. Jude, Toys For Tots, the Diabetes Association
put the cart before the horse and plan a celebration.
and more. And it’s all ongoing.

Dover Castle

Country Station: WOKQ/Dover, NH
WOKQ has been a New England radio staple since the
1970s and is no stranger to recognition. It’s a former New
Hampshire Association of Broadcasters’ Crystal Award
winner, and MM Marty Lessard, OM Mark Ericson and
Dir./News Don Briand are all
recipients of the trade organization’s Broadcaster Of The Year
Award. Winning the Marconi,
of
Excellence however, would be a first, and PD
Mark Jennings welcomes what
would be its highest honor yet.
I was at the station one afternoon and OM/
morning co-host Mark Ericson called my cell to say,
“Congratulations, we’re Marconi Award nominees!”
He had seen it posted on the Marconi Award website.
I was just sort of stunned and in disbelief for a while.
The nomination has been humbling because of the
company that we’re in, but has also been a point of
pride for the entire staff. We all realize how specialthis
moment is.
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Hank’s
Tattoo Shop

Country Station: WLHK/Indianapolis
Community-driven events, a hungry and almost-familial
staff and local decision-making is a powerful combination
for any radio station, but it seems especially so for WLHK
(Hank FM). PD Fritz Moser has been at the helm since
March, with the station since 2009 and in the market for
many years beyond that. Here he explains why Hank is getting so much attention from the NAB.
For us, it’s a very event-driven station. We probably
do more events than any other station here in our
market, whether it’s concerts, or hosting days out at
the Indiana State Fair, or participating in the annual

First and foremost the
staff here has great chemistry, which is a must-have.
Everyone knows their
role, works hard and
works smart. If you’ve got
that going for you and can
foster an atmosphere of
creativity, it’s going to be a
winning formula.
Beyond that, WOKQ has
consistently offered its resources to
the local community and that’s what makes it special.
Airtime is just the start of things. Staff members have
always volunteered their time to events, boards and
whatever is needed in times of crisis. From station
tours for Cub Scout groups to year-long public service campaigns, we’ve always tried to step in and help
wherever possible. It’s been a part of our culture
since the station went on the air. Through country
music’s ups and downs, it’s been that localism that
has grounded us. And WOKQ had its best ratings in
20 years thanks to the appeal of today’s music, seeing
double digit shares in all key demos. We’ve even got
a 20-plus share among young adults 18-34,
so the future is brighter than ever.
One of the things we’re proud of is that
since the mid ’80s we’ve had the “WOKQ Year
of Service.” It’s a year-long promotional partnership for an organization we feel is most
deserving and for whom the campaign can
do the most good. All apLove Boat:
plicants are encouraged
WOKQ afterto make the station’s PSA
nooner Roy
offerings part of their
Sullivan (front)
marketing strategy.
with a few
Being a finalist is a
lucky listeners
tribute to the staff both
during one of
past and present who
the station’s
have always gone beyond
Kickin’ Country Cruises.
what was expected of

fireworks display here that draws more than 100,000
people downtown. It’s just about weaving ourselves
into the community and really doing what we all
believed several years ago that great radio stations do.
We’re fortunate enough that we’re still able to do that.
Not long ago, unfortunately, we had a police officer
who was shot and killed here in Indianapolis. Emmis
decided to get people together with the mayor and
the police chief to talk about it. We invited all the
Indianapolis radio stations to come down, had an
open forum and a rally to support our police officers
because it’s been kind of a violent year for the city.
That’s the kind of group we are – taking the leadership role in that way and we’re proud of that.
The environment is really hard to explain. There is
something organic to it, but it is a staff that wants to
win and do things for the community. They still have a

Cigar Included: 19/Interscope/
Mercury’s Scotty McCreery
performs for Hank FM listeners
as part of the station’s Close-Up
concert series in the station lobby.

Polar Ops: WOKQ morning co-host Karen
Kiley completes the station’s Penguin Plunge
by jumping into the wintry waters of Hampton
Beach on Super Bowl Sunday. The even benefits Special Olympics of New Hampshire by
raising approximately $500,000 each year.
them. We have all worn many hats around here. The
folks who can quietly still make time to serve on a
board, volunteer for something or organize an event
without much thanks rarely get the recognition. This
one would be for them.
If we win, we will relish the accomplishment for a
short time, but then get right back to work trying to
live up to it. There is always more we can be doing for
the large region we serve.

passion and love for the product. Aside from the staff,
it’s the management. Emmis is kind of a boutique
company and they allow us to make decisions on a
local level. They want your input and they want your
guidance. Giving us that latitude allows us to do some
great things and, when we make mistakes, there’s a lot
of grace there, too.
To be recognized by industry professionals, be it
though the ACMs, CMAs or the NAB, you’re certainly
proud of that. With the NAB and the Marconi, it’s a
little different. It’s not as flashy as the CMAs and it’s
not on TV, but it’s one of the most prestigious awards
you can get as a broadcaster. And that’s special to us.
To celebrate? Tattoos! Actually, we’ve talked about
it a lot but we’ve never won one with this group here.
With the ACMs, it’s always a big deal to celebrate in
Vegas. For the NAB, the Marconi Awards are here
in Indianapolis so I guess we’ll go out and get a nice
dinner down the street. I’m sure our Market Manager
Charlie Morgan will pull out something nice like
he’s been known to do in the past. But even to be a
finalist has caused a lot of high fives in the building.
We do have a pact where we might get tattoos if we
get a big award. Of what, we don’t know. That actually
came up at a dinner to celebrate our CMA nomination a couple of years ago, and after another round of
drinks, anything was possible. 		
CAC

Band For Blue: Indianapolis residents gather in
the city’s Monument Circle to show support for
local law enforcement as part of Indy United.
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