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Honorees will be celebrated the first day of October 
during the NAB Marconi Radio Awards Dinner & 
Show, but Country radio’s 13 nominees are worthy of 
a cheer regardless of that night’s outcome. The 10 

who have been recently profiled in Country Aircheck – KIIM/
Tucson’s Buzz Jackson (Medium Market Personality); WAXX/
Eau Claire, WI’s Alex & Cora, KKNU/Eugene, OR’s Bill Barrett, 
Tim Fox and Tracy Berry, and WKWS/Charleston, WV’s Wolf & 
Friends Morning Show (Small Market Personality); WCTK/Provi-
dence (Large Market Station); and KKBQ/Houston, WLHK/
Indianapolis, WUBE/Cincinnati, WWKA/Orlando and KCLR/Co-
lumbia, MO (Country Station) – are represented in photos. 

We take a deeper look at Small Market Station nominee Classic 
Country KWYO-AM/Jackson, WY, and Personality nominees Scotty 
Cox and Cara Denis from KCLR/Columbia, MO (Small Market) 
and WYCD/Detroit’s Chuck Edwards & Linda Lee (Large Market). 
All the Country finalists are commended for broadcasting excel-
lence in ratings success, awards and community service. 

Serves Them Right
KWYO-AM/Jackson, WY
Small Market Station

For a small market AM station, it’s all about making 
a big connection with the people they serve, accord-
ing to GM Bob Grammens.

We’re very excited. We’ve won a Crystal Award 
but not a Marconi. This is our first time being 
nominated. We realized we needed to submit 
this year because we do some good things. 
And it turned out great. Why shouldn’t we tout 
ourselves? We’re very proud of how we serve 
Sheridan and the surrounding area.
The station belongs to the community. We 
super-serve, provide local news and sports, 
and our staff is highly involved. Any time you 
have a small market station that has four full-
time people on staff and one part-time news 
person in a market of 30,000, that’s saying 
something. We have ownership that’s very 
committed to the community. It’s one of the 
many things that’s going to bring back what 
radio is and how it used to be years ago. We 
never stopped doing it. We’ve always made 
sure we’re serving the community the best we 
possibly can. 
I’m most proud of our staff and their dedica-

tion. You have to genuinely care about your 
audience. This isn’t a job, it’s a career. I make 
sure the people I’ve hired are here because 
this is their career, not because they’re looking 
for something else to do. I have a staff of 11 
sales people, and the newest one has been with 
us two years. The next newest has been here 
six years, and I have people who have been 
with us 20-30 years. They don’t leave. We make 
sure we take care of our employees. I hire 
people who care and who are in for the long 
haul to make the community and the radio 
station better. 
We’re about partnerships. We’re not about 
seeing what kind of schedule we can sell. 
Everything is customized. We have people 
who roll their sleeves up and help out a client 
on a Saturday when they have a big sale. They 
actually work with them. And they are good 
friends with our clients.    
To win would be a tribute to the staff and their 
hard work. Many of them put mega hours in. 
We’ve got sports people who go hundreds of 
miles to do a game, and when they get back to 
the radio station at 3am, they make sure they 
have the sports cast ready to air at 7am. When 
you have people doing that, it’s exciting. 
If we win, the award will go in the front office 
for everyone to see when they walk in. That 
way our listeners can be as proud of our staff 
as we are. 

Country’s MarConi noMinees

Say Cheese: WAXX/Eau Claire, WI morning team, proud 
cheeseheads and two-time Small Market Personality of the 
Year nominees Alex & Cora prepare to finally bring home 
the Marconi cheddar.

Truck Yeah: WUBE/Cincinnati staffers celebrate their third 
nod for Country Station of the Year the way any respectable 
Country outlet should – with a big truck and a tall tower. 
Pictured (l-r) are morning co-hosts Chelsie and Big Dave, 
PD Grover Collins and morning co-host Stattman.

Something’s Missing: Nominated for Medium Market Person-
ality of the Year for the first time, KIIM/Tucson PD/afternooner 
Buzz Jackson readies a perfect spot for the trophy.

Nominated For What? KKNU/Eugene, OR morning co-hosts 
(l-r) Tim Fox, Bill Barrett and Tracy Berry enjoy their third 
Small Market Personality of the Year nod with an aptly 
named “Marconi & Cheese” casserole.

Take ‘Em To School: staffers present a check for $17,136 to Sheridan High School 
for its Locker Room Project. Pictured (l-r) are a SHS rep, KWYO President Kim 
Love and wife Mary Kay, Grammens, Sponsor Dave Youngren and two SHS reps.
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Midwest Foot Forward 
Scotty Cox and Cara Denis, 
KCLR/Columbia, MO
Small Market Personality

For Scotty & Cara, it’s the partnership with the listeners that makes the difference.
SC: We’re both Midwesterners. I’m from Missouri and Cara’s from Indiana. So people 
sense that Midwest sensibility, and that’s a big part of our success. 
CD: As much as we want to take credit for this, it has to do with our listeners and our commu-
nity. We’re in a perfect place to really build something with good people who want to bring 
awareness of the station to the rest of the community. They enjoy country music, they enjoy 
doing things for one another and we are so happy to be part of that every day. It just fits. 
SC: People always ask what’s the best way to have a good morning show. My answer is to 
figure out which is the best station in the market and try to get on that one. This station 
is a legend here. They’ve done it really well for a long time and there’s a special relation-
ship between the station and the listeners. With charitable events, there’s a trust factor so 

any time we say, “These people re-
ally need this,” the listeners come 
through. The ratings contribute 
to the nomination, and that’s 
the listeners. And it’s community 
service – that’s the listeners giving 
the money and adopting the pets. 
So this is about them. 
CD: I’m proud of the way we 
connect with one another and our 
audience. We do a good job of 
putting things out there that they 
need to know. And they’re good 
at helping us. They’re very hon-
est, and we’re very honest with 
them. That honesty shows. 
SC: We never try to come off as 
too polished. If I screw up run-
ning the board and it’s a blatant 
mistake, it’s so silly to act like it 
didn’t happen. I’ll stop every-
thing and go, “Ok, wait a minute. 
I screwed this up again.” Little 
things like that show people we’re 

real and we’re not trying to be too big-city. There’s an honesty there that people see. 
SC: We’ve gotten ACM and CMA nominations several times and we’ve never won any of them. 
I’ve been lucky enough to win some of those with other morning show partners but I’ve never 
gotten to win with Cara. I really want her to have some hardware. As much as the awards aren’t 
the way we measure things, Cara works really hard and I’d like her to get a trophy too. 
SC: It’s nice to work for a local company that believes in live and local air talent. When a 
lot of people are taking local talent off to save money, our company is taking down satel-
lite shows and putting on live people. That doesn’t happen in every market. To be able 
to work for a company like that is very inspiring. I’ve been with them about 27 years now 
and that’s what really stands out to me.                                                                           CAC

Empty-Handed: KKBQ/Houston’s Kevin Kline (c) is the only 
member of the Q Morning Zoo who doesn’t have one of the 
station’s Marconis to display (KKBQ won Country Station of 
the Year in 2013 and Major Market Station in 2014), but this 
year’s Marconi nod for Country Station might change that.

Set The Table: The staff of two-time Marconi Country Station 
of the Year nominee WLHK/Indianapolis are more than ready 
to finally win one. Pictured (l-r) are Mgr./Digital Content Kait-
lyn Sintkowski, Digital Content Producer Jackie Kew, Morning 
Show Producer Casey Vallier, Dir./Promotions Lindsay Birge, 
Dir./Marketing Lisa Wall, Emmis Chairman/CEO Jeff Smulyan, 
morning host Dave O’Brien, MD/afternooner JD Cannon and 
PD/middayer Fritz Moser.

Sunny Sides Up: The staff of WWKA/Orlando shows what hap-
pens following a Marconi nomination for Country station of the 
Year – lots of pearly whites. Pictured (l-r) are morning co-hosts 
Ashley Stegbauer and AJ Maguire, Dir./Marketing Amy Lynch, 
Dir./Branding & Programming and middayer Andrew Bland, 
Dir./Marketing Services Amanda Duitsman (front), afternoon 
personality J.R. Jaus, weekend talent Jason Gellhause and Mgr./
Promotions Laura Peters.

Bravo Company
Chuck Edwards and Linda Lee, 
WYCD/Detroit 

Large Market Personality

Edwards & Lee shared afternoon drive for 16 years before Edwards moved to mornings in August. 
In their time together, they’ve left their mark on the Motor City. 
CE: We did a different kind of show in afternoon drive. It’s more like a morning show. 
That gave us an opportunity to not only promote country music, but to do a lot of great 
community service. That’s probably the backbone of why we’re finalists.
LL: It’s because of our dedication to community service and making a difference in Detroit. 
I’m most proud of some grassroots local charities we’ve helped develop big, successful 
annual fundraisers. BRAvo is a free mammogram program at McLaren Macomb Hospi-
tal. A longtime listener who worked at the hospital contacted me to help come up with a 
fundraiser to provide mammograms for uninsured women. She asked me to have a big 
celebrity sign a decorated bra that we could auction off. Reba was in town that week, and I 
went to the ACMs the next month and took a bunch of bras with me and got a slew of stars 
to autograph them. In the seven years since then it’s become a huge annual fundraiser 
that has raised close to $800,000. And now they invite and showcase breast cancer survivors 

who received their free mammograms 
through this program, so it’s just so cool 
to see we’ve made a difference. 
CE: I’m most proud of our effort with 
St. Jude Children’s Research Hospital. 
For the past 16 years, Linda and I have 
been fortunate enough to have such a 
great bond with our listeners that they 
rally around and dig deep and give. It’s 
been the benchmark of all of the charity 
events we do, and we do a lot locally. We 
do as much as we can, and our listeners 
really support those efforts. 
LL: It would be amazing to win. It’s such 
a huge honor to be recognized amongst 
all the talented personalities across the 

country from every genre. And to represent country music specifically would be a dream 
come true. 
CE: I used to think winning a CMA Award was the pinnacle, but to be acknowledged by 
the National Association of Broadcasters with a Marconi Award would mean we’ve done 
the work. It means we have been judged along with other stations as being superlative in 
not only being ambassadors of the Country music format but in being important to our 
marketplace and our listeners. It would mean the world to be acknowledged for that. 
LL: My husband and kids chipped in and bought me an award case for my birthday. 
I’m kind of embarrassed by it, and they won’t let me hide it upstairs. So it’s in our living 
room. That’s where the trophy will go if we win. 
CE: I have an old antique radio that I bought about 10 years ago. I think it was made in 
the 1950s and I actually have the CMA Award displayed on it. So I’ll probably have to go 
out and find something that’s befitting of being graced by the Marconi. 
LL: It’s not why I do what I do, but it’s definitely a blessing. We strive for excellence, so 
to be recognized with any type of award is pretty cool. 
CE: Many of my radio heroes are deceased: Les Acree, Rusty Walker, Ted Stecker. Those are 
the men who built me. To be able to stand up in front of the crowd and accept an award 
would not only be accepting it for me, it would be accepting it for them. 

Tall Order: The staff of KCLR/Columbia, MO realize there’s 
room for improvement at a local University of Missouri land-
mark following their fourth nomination for Country Station of 
the Year. Applauding the update are a more moderately sized 
(l-r) PD Jamie Mac, morning co-hosts Cara Denis and Scotty 
Cox, evening personality Joey Lose and middayer Josh Ryan.

OCTOBER
WON

Food Chain: Scotty & Cara stand out in the cold 
to collect donations for their holiday food drive. 

Bras For  
A Cause: 
Edwards  

& Lee 
“bra-cast” at 

the annual 
BRAvo  

fundraiser. 


