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Country’s Marconi Nominees

As the NAB Radio Show lands in Nashville this
month, will the Marconi Radio Awards Dinner be
dominated by Country winners? One can only
hope. Here are profiles of several of this year’s
nominees, who are more than deserving, whatever the final outcome. Nominees including WPOC/
Baltimore’s Laurie DeYoung (Large Market Personality), WKDZ/Cadiz, KY (Small Market Station),
and Country Station of the Year contenders KKBQ/
Houston and WPOC/Baltimore have been profiled
in recent issues of this publication.

IF YOU’RE GONNA PLAY IN TEXAS
KVET/Austin
Large Market Station
For iHeartMedia/Central Texas Dir./Country Operations Travis Moon, passion in the air talent brings out passion in the listeners, and that means the
community wins.
We’re really pumped. Getting nominated is about as good as winning –
it’s such a big honor. And I have to throw some props to my predecessor
JT Bosch, because a lot of things we did were under his watch.
If I were to use one word to describe KVET it would be “authentic.” You
just know the listeners are feeling it. There’s a vibe to it that really connects with the community.

Chill Collectors: KVET’s Bama, Rob and Heather collect and
distribute more than 35,000 Coats for Kids.
It starts with the personalities – Bama, Rob and Heather have been in this
market for many years and they’re really the spark at this station. It’s almost as if they’re family to the listeners. It sounds cliché, but there’s just
something really personal there. When they help out on charity causes,
listeners know it’s not lip service. These are true, genuine endorsements
of things that are important in the community, and we get even more
out of it because of that.
I’m really proud of our involvement with the Texas music scene, on the
programming side. But the thing I’m most proud of is that the staff is
always willing to chip in, no matter what. Bama, Rob and Heather and Bob
Pickett were part of the St. Jude radiothon for our sister station KASE.
The final toteboard was credited to KASE but that didn’t tell the whole
story, because they helped. It’s a selflessness to get into the trenches with
the listeners and work on something everyone can agree on at the community level. The passion they bring to it, that’s extra special to me as a
programmer, because that gives us opportunities to do even more.
I’ve never been at a station that’s won a Marconi Award. We’re absolutely
beside ourselves over the nomination. I’m not sure I could put into words
what actually winning would mean. It would definitely be an unbelievable
honor. On a personal level it would be a first for me, but really, it’s a testament to my staff and to our listeners. I think our feet would be floating off
the ground and we’d be sharing it with our listeners in a big way.

MADE OF HONOR
WHKO/Dayton
Medium Market Station

THIS LITTLE PIGGY
WQHK/Fort Wayne, IN
Medium Market Station

For nearly three decades, staffers have worked hard to make WHKO the community station.
Now PD/morning co-host Nancy Wilson hopes to say “I do...” have a Marconi award.

What makes a great radio station? According to PD Dave Michaels, longevity, little kids
with piggy banks and staff trips to the local pub, of course.

For all the community work we do, it was kind of a no-brainer to enter. Still, to
hear you’ve got a nomination – I know everybody says this – but to know you’re
recognized by radio, this is the pinnacle.
We are a heritage station in Dayton. We turned to Country in 1989 and we wanted
to make sure listeners knew we were a local station, so all of us are out there in the
community. Anything we can do
to give back, we think it’s super
important, whether that’s giving to the community or giving
listeners an experience. We want
them to know they’re first.
We’ve been involved with the
Children’s Miracle Network for
the past 19 years and listeners
have raised more than $3 million. We do a yearly radiothon
the week before Thanksgiving.
My morning show partner Frye
Guy and I broadcast from the local children’s hospital for three
days, and to have that opportunity to give wishes to kids who are
sick or to families who are worried about whether their child is
going to live or die, that’s been
so fulfilling. I’m also involved in
a lot of charitable organizations
on my own. It really resonates
with
listeners when they hear
Drivers’ Seat: Wilson and Frye Guy take
we’re volunteering to emcee an
their fund drive for kids pretty seriously.
event or be in a parade.
To win a Marconi would allow us to say to the listeners, “Wow, look what we all
built together.” It would be a win for everybody. It wouldn’t be bragging rights, it
would be an honor, a privilege and so humbling. The trophy would make a tour
of the radio station, and we’d probably have a meet-and-greet and photo op. It’s
almost one of those awards you’d want to get enclosed so you could look at it but
not pick it up. Don’t breathe on it.
We’re trying to figure out where to put the nomination plaque. We’ve been
putting recognition items inside the studio – CMA and ACM nominations. The
bridesmaid list is really long, so hopefully this time we’ll actually be the bride.

I was in Top 40 for most of my career and crossed into Country in 2003 at our
competitor across the street. I came to ‘QHK in 2005 and haven’t looked back.
It’s just a great market to be in that nobody realizes is here. We’re two hours
from Detroit and Chicago and an hour-and-a-half from Indianapolis. That
ain’t bad.
What makes the station and staff special is their longevity. Dan & Dude, our
morning show, have been together for almost 20 years. I don’t import talent
from anywhere and we’re all about local. We live in the community and are
out somewhere doing something for someone every single week. That includes big charities like St. Jude and smaller ones like the local SPCA. They’ve
come into the studio with an animal
every week for four
years and not once
was the animal not
adopted afterwards.
St. Jude isn’t really
local, but we put
a lot of work into
making it local.
Something special
happens every year
during the radiothon. One of the
most moving things
I’ve seen in the
business began a
few years ago when We’s A Crowd: WQHK staffers get ready for K105
this kid started
CountryFest 2016. Pictured (l-r) are the station’s
bringing in his
Kylie Havens, Dave Michaels, Dude Walker, Arpiggy bank and do- icka McCauley and Dan Austin.
nating the money
he’d saved to the hospital. Every year we get to watch him walk in and turn it
over. We always hear about ratings and revenue, but that’s not what it’s about.
It’s about community. If you have that part, the rest will follow.
We celebrate our successes and hang out together. We’ll go out and hit a local bar – we never go to a chain – and just sit, talk, plan and have fun. We’re
especially good about doing it before concerts. As I speak I’m looking through
the studio window and my morning show is still in there. It’s 1:30 in the afternoon! We love this.
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COUNTRY’S MARCONI NOMINEES
COUNTRY GOLD
KTPK/Topeka, KS
Small Market Station
It’s hard not to love a radio station that’s been around for
42 years, and even harder not to love the midday personality
who’s worked behind its microphones for 40 of them. Mgr./
Content Tim Goodrich explains.
The station signed on in 1974 and it’s been Country in
some form from the start. The call letters and frequency have never changed and middayer Marlena Adkison
has been on the airstaff for most of its history. KTPK
is the only commercial set of call letters she’s ever
worked under, which should give you a good example
of our longevity in the market. We’re coming up on
the one-year anniversary of working for Alpha, and
we’re happy to be working for a company that puts an
emphasis on having a strong community presence.
The first event I attended after coming here two years ago
showed me how special this station was to the community.
It was one of our country gold concerts. You could tell how
much people here love the music we play and the artists by
how many stuck around to get autographs. You can see the
same thing with the clothing and toy drive we do with the
Topeka Rescue Mission for area homeless leading into the
holidays. We collect everything at live remotes and through
all kinds of drop-off points. Then the Mission organizes
it nicely in a large warehouse so families can basically go
in and pick out things they need. There’s a dignity to that
event that’s hard to explain.

FAMOUS IN
A SMALL TOWN
Toby Tucker
WDZQ/Decatur, IL
Small Market Personality
When you work in your hometown,
you’re invested in making sure your
neighbors are taken care of.
Growing up in this market and
living here most of my life, maybe
I’m more invested in it than some
might be in the place where they
work. I know our story, I know
where we’ve been and where we’re
trying to go.
My GM and Mgr./Sales came to
me last September and said, “If you
could do anything in the fourth
quarter, what would it be?” I told
them about an idea I’d had for a
“Secret Santa” concert, where we’d
have a couple of Nashville acts do
an acoustic show with proceeds going to the Salvation Army’s Angel
Tree program. I was on that tree a
couple of times growing up, and I
remember the relief it brought to
my family when they showed up
with food, a Christmas tree and a
bunch of toys. Now that I’m in the

Staff Of Legends: KTPK staffers
with their 2016 Small Market
nomination plaque. Pictured (l-r)
are the station’s Tim Goodrich
(Skeeter), Jim West, Marlena
Adkison and Marc Bradley.

Watching Marlena work a crowd with her history
here is like watching a rock star. People just can’t
wait to meet and talk to her. She’s definitely the
center of attention. If you think about it, at least

two generations of people have grown up with
her on this station. She’s always been involved
with a variety of community interests and is very
special to us.

Secret’s Out: Tucker
emcees the WDZQ
Secret Santa concert

position where I can, I want to give
back and help more kids.
We didn’t reveal who was coming
ahead of time, but I shared my story
and we sold the place out in a day
and a half. We were lucky to have
The Henningsens, and because it
was the Angel Tree, Jimmy Wayne
agreed to come do the show, too. It
was a great show, and we were able
to donate about $15,000.
Some local veterans were raising
money to build a World War II memorial in town. They did a fundraiser
that was a total bust. So we stood
out on the street corner collecting
money and raised $35,000 in one day.
As a thank you, they gave each of my
grandfathers a brick in the memorial.
To be nominated is honor enough.
I’ve only been in the business for
10 years, and I’m only 34 years old.
To me, this is something you’d get
toward the end of your career, like
a capstone. So it’s mind-blowing
to get this nomination now. When
you’re starting out, you never
expect something like this to come,
but now that it’s here, it’s very humbling. It feels really good to see my
hard work has been noticed. It tells
me to push on and keep working
harder. It’s not a stopping point, it’s
a keep going point.

WHEN LIFE GIVES YOU LEMONS
Dan Austin, Dude Walker
Dan & Dude
WQHK/Fort Wayne, IN
Medium Market Personality
Not only was WQHK nominated for a Marconi this year, but so was its morning
show. Surprising? Not really, considering they’ve been waking up the market for
almost 20 years.

Bright Spots:
Dan, Dude and
their shaved
heads honoring
the children of
St. Jude.
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Dude: A Marconi? It’s an award named after the guy who invented radio!
Of course getting our names on that would be cool. And I know it sounds
trite, but it’s true: Being nominated is an honor.
Dan: We’re not solving world peace or curing cancer here. We just want
to put smiles on people’s faces and take away some of the everyday things
they worry about. Our job is to relate to people and get to know them, and
we try to have fun doing it.
Dude: We get out in the community several times a week; client appearances and remotes. But the things you don’t get paid for are sometimes
the most important. There were two little girls who’d lost one of their
friends to cancer four years ago, so they started a lemonade stand to raise
money in his honor. Little John’s Lemonade Stand is named after the
boy who died and this year was the best so far. We had the mothers of the
girls on the air with us and it was pretty emotional. The community really
latched on to it and $50,000 was raised. People were driving from hours
away over the July 4th holiday weekend just to drop off money. It goes to
show you what’s great about this town.
Dan: We even have a station basketball team that gets out during the
first three months of the year and plays other local charity teams to raise
money for things like gym equipment, scholarship programs or athletic
boosters – whatever might be needed. It’s a close-knit community and we
just try to have fun.

COUNTRY’S MARCONI NOMINEES

Jacket Up: Afternoon
personality Michael J
collects coats for kids.

GRASSROOTS OF MY RAISING
Dave O’Brien
WLHK/Indianapolis
Large Market Personality
No community project is too small for the Hank FM morning host Dave O’Brien. Indeed
he sometimes prefers them over more well-known, established initiatives.
I’ve been in Indianapolis for 20 years with the exception of a year-and-a-half in
San Jose. My daughter, now 16, was born in San Jose and is one of the reasons
we came back in 2001. I grew up in California and I didn’t think raising a kid
there was a great idea. People who haven’t been here don’t realize how underrated Indianapolis is.
I went solo six years ago when my partner Ed Wank moved to one of our sister
stations in the building. Though my producer Casey plays an important on-air
role, most of it is just me, which allows us to be a little tighter, more streamlined
and direct with the show in the era of PPM. I try to be that guy sitting in the car
next to you during the commute that you’re just having a conversation with.
One of my first jobs in radio was public service director and I’ve always
liked that aspect of what we do. We’ve all done the big events that raise
hundreds of thousands of dollars, but the grassroots stuff is what I think
has the most impact. The Firefighters of Hamilton County started an event
a few years ago to raise money for a group of their kids dealing with critical
and terminal illnesses. They actually asked a local TV personality to host,
but was told she charged $1,200 and wanted a table for eight of her friends.
They didn’t know if they would even raise that much. They asked me and
were surprised to learn I didn’t charge anything. Those are the kinds of
things we should be doing in radio regardless. Three years later we’ve raised
almost $100,000 and every penny has gone to those families. All the credit
goes to the firefighters; I just show up. But that’s what radio is about and it’s
rewarding to see that kind of impact.

CAPITOL CONTRIBUTIONS
WMZQ/Washington
Country Station of the Year
For iHeartMedia EVP/Programming Northeast and WMZQ/Washington PD Meg Stevens, the individual efforts of the air staff are just as important as the community events
undertaken by the station as a whole.

Sweet Deal: WLHK’s Dave O’Brien and the Ronald McDonald House
of Indianapolis volunteer cookie bakers.

The Marconi is a very prestigious award honoring overall excellence with a major portion of that focused on a strong and active commitment to the community. We are very proud of WMZQ’s commitment to DC, Maryland and Virginia.
I believe we were nominated because of our consistent community engagement. WMZQ’s involvement with St. Jude Children’s Research Hospital dates
back to 1994 and we are very excited that during the upcoming December
radiothon, WMZQ will surpass $15 million raised in the fight to eradicate
childhood cancers. St. Jude is a passion point for the station and we engage in
year-round fundraising.
Each talent is actively engaged in creating a personal opportunity to fundraise.
This year afternoon personality Michael J created a motorcycle ride to benefit
St. Jude and midday talent Aly Jacobs “spins” for St Jude.
While St. Jude is a major portion of our annual community engagement effort,
it’s not the only one. We help keep kids warm with the November Coats for
Kids Drive, a campaign that provides winter jackets for those in need. We also
have “Salute a Soldier Week” in May. There is a high percentage of both active
and veteran service members in the DC Metro. We take that week to focus on
military members and their families, who often make the deepest sacrifices,
and we highlight the incredible support services that are available to service
members. Aly Jacobs is passionate about military causes and this week is a
labor of love for her.
It would be an incredible honor to be recognized for giving back to the community, which is something we feel is a profound duty of ours as broadcasters. If
we win, we’ll each take a week to take the award home with us, then we’ll find a
nice home for it in the WMZQ studios.

COUNTRY’S MARCONI NOMINEES
‘MERICA
WKML/Fayetteville, NC
Country Station of the Year
With the largest military base in the world just outside its front
door, PD Deano has no trouble explaining WKML’s red, white
and blue logo. Factor in a flag-waving commitment to community
service and it’s easy to see why the station has ruled the airwaves
for three decades.
Good Job:
What attracted me to this station was its
WKML
heritage status. It’s just dominated here
staffers and
for 31 years. I tell everybody in the busivolunteers
ness I’m one of the only program direccelebrate
tors in the nation whose GM was also a
the success
PD, and that’s another huge plus. We’re of their 2016
in a wonderful location being an hour
Country
from Raleigh, two hours from Myrtle
Cares For St.
Beach and two hours from the mounJude Kids
tains. So we’ve got the small-town feel
radiothon.
with plenty of big-ticket things nearby.
Fort Bragg is here and something like 55 cents of every dollar spent is associated
with the military. We wrap ourselves in the flag, but aren’t dismissive of other
aspects of the audience. For example, the top of the hour ID says, “When we say we
love our country, we don’t mean just the music.” That can be taken both as loving
country music and loving America. There’s no denying the role the military plays
here, but we wrap our arms around everybody.
We do a lot of that through our partnership with St. Jude. To my knowledge

SERVES YOU RIGHT
WYCT/Pensacola
Country Station of the Year
For PD Brent Lane and his staff, taking care of their neighbors always comes before the music.
There are a lot of poor kids in our community –
about 60% of our student population is on free or
reduced lunch. We have a program called Christ-

we’re one of just two or three stations that were doing a St. Jude radiothon two
years before the creation of Country Cares. And there’s no one on our staff
who doesn’t buy in. We’re also heavily involved with the United Way locally. Our
morning guy Don Chase has been here for more than 30 years and probably does
more than 100 nonprofit appearances a year. This may not count as a nonprofit,
but tonight he’s even emceeing Donald Trump’s political rally at the Crown Coliseum. If there’s something going on in the community, we’re almost always there.

mas Wishes, which we’ve done for years, as kind of
a pay-it-forward effort. The number one thing we
get requests for is toys for kids in families who have
lost everything or they’re underprivileged. In an
effort to serve that community better, we created
a concert where 100% of the proceeds went to the
United Way. They did the vetting and we were able
to provide Christmas for 230 families.
We had two tornadoes literally a week apart. An F3
hit on a Tuesday night and took out a very poor
part of our community. The next Tuesday night an-

Check It: Cat Country staffers present a check for $50,000 to the United Way.

other F3 tornado dropped nearly in downtown and
wiped out a bunch of neighborhoods just to the east
of the radio station. Neither tornado by itself was
enough to be deemed a disaster area, so we have
not received any disaster money here. Two weeks in
a row we had major fund drives and in total raised
almost $250,000.
We have a body of work that suggests that our
station puts our community first. Cat Country is a
community radio station that happens to play country music. We’re locally owned and operated. Our
owner Dave Hoxeng and his wife Mary
believe in supporting the community. So
when severe weather happens, we’ll drop
music and go right to full coverage.
I’m very proud of our team and the way
they react. If you come to work here, you
know from the start that if bad weather
happens you’re going to be working. In
the case of the tornadoes in February, our
morning co-host Candy was on vacation,
but she came in to cover the night shift.
I’m very proud of those guys. It’s nice
to work in a place where the mission is
community service and it’s awesome to be
recognized while we do that. It says we’re
doing it right, and that means a lot.
This station has only existed since Christmas of 2003. We’ve worked very hard to
become our community’s radio station in
a very short period of time, and to be in
our market size and be recognized in the
same category as radio stations that are
legendary is a fantastic honor.
CAC
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