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Forget the year. Voltair processor-induced questions about PPM encod-
ing may be the biggest radio story of the last decade. Moving from di-
ary ratings to meter technology in 2007 was intended to remove much 

of the ambiguity from radio’s audience report card – at least in the top 50 
markets. Programmers were confident in 
the technology and quickly adopted its les-
sons, one of the most dramatic being listen-
ers’ aversion to talk. Spoken word formats 
saw declines and music format morning 
shows began upping their song count. And 
then Voltair came along.

Introduced in mid-2014 by Telos, the 
$15,000 processor was aimed at a previously 
unknown gap in PPM’s audio watermark-
ing encoding. In short, its developers 
claimed that programming that was quiet, 
marked by silence or weak in a certain 
frequency range did a poor job of carrying 

PPM code – and that their box “enhanced the detectability.” Better encod-
ing, the thinking went, meant better ratings.

Radio’s response was swift. By summer 2015, hundreds of the units 
were in use. Even PDs who didn’t have Voltair were taking notice. “You see 
meter counts jump and think it’s a fluky week, but the next week it goes 
even higher,” one programmer told Country Aircheck. “When 6+ numbers 
jump two shares, that’s your first clue.”

With many convinced Voltair was doing exactly what it proposed, 
questions turned to years of decision making based not on programming 
content, but its audio characteristics. “Where it gets [hairy] is when we 
decide not to do artist interviews and stay away from any longer talk seg-
ment regardless of how compelling,” consultant Becky Brenner said in July. 
“That’s an area that’s very suspect. Maybe it really was fine, but the audio 
wasn’t being picked up. There are some very widespread ramifications.” 
Max Media/Norfolk VP/GM Dave Paulus wondered if talent and airplay de-
cisions were influenced. “The best music and announcers should be on the 
air and rewarded for their popularity,” he said. “But the measurement has to 
be based on true popularity. You see these Voltairs working and wonder, has 
that been the case?”

Nielsen Audio, which took PPM’s reins with its 2013 acquisition of 
Arbitron, has been consistent in its “non-support” for Voltair. EVP/Local 
Media Client Solutions Matt O’Grady asserted during a July webinar that 
the unit can “credit unintelligible listening,” among other drawbacks. An 
enhancement to PPM was introduced late in the year that Chief Engineer 
Arun Ramaswamy said will “allow us to hide the watermark better – specifi-
cally useful in certain formats that may be difficult to encode that have a lot 
more silence.”

Researcher Richard Harker says the big story is that broadcasters were 
given reason to question PPM technology. “I don’t know that we recognized 
how different the meter was,” he says. “With diaries, we could go to [Ar-
bitron offices] in Maryland, look at them and verify the process from 
beginning to end. In PPM, we can’t do any of that. This is the first time 
since 2007 broadcasters are starting to ask important questions about 
accuracy and reliability.”

It’s been a rough year for America’s second- 
largest radio broadcaster. “Our vision has been 
to build the radio company of the future and that 

is exactly what we are achieving,” CEO Lew Dick-
ey said in August as Cumulus restruc-
tured its senior leadership to “enhance 
the company’s strategic and operational 
focus and leverage its business platform.” 
At that point, CMLS was trading at $1.32 
a share, down almost 70% from where 
it started the year. A month later, Dickey 
was removed as CEO (he became Vice 
Chairman) and board member Mary 
Berner was appointed to the post. EVP/
Content & Programming John Dickey exited dur-
ing the shake-up, as did longtime lieutenant Jan 

Jeffries. Programming 
is now being led by SVP 

Mike McVay. Mean-

while, Cumulus stock has traded below 25 cents 
and speculation has turned to whether the com-
pany can avoid bankruptcy. 

Despite the challenges, 2015 was another busy 
year for Cumulus’ Nash brand. A 24/7 
version of the classic-leaning Nash Icon 
format became available via West-
wood One in January and at least 
three of the company’s small market 
stations picked it up thereafter. Cumulus 
launched the Nash Next artist develop-
ment competition in May with plans to 
sign the winner to a proposed Nash 
Next record label and assemble a con-

cert tour in 2016 featuring the finalists. Cumulus-
owned Country Weekly magazine officially became 
Nash Country Weekly in June and the company 
partnered with streaming concert service Qello 
Concerts to make Nash-related video content 

available under the Nash TV banner.
Westwood One, which Cumulus acquired in 

2013, went through some changes of its own. The 
syndicator saw considerable layoffs as Cumulus 
shuffled support staff and on-air talent related to its 
24/7 format offerings. Media sales vet Pierre Bou-
vard came aboard as CMO in March and Cumulus 
veteran Aaron Roberts was appointed in October 
to lead programming partnerships for Cumulus, 
Westwood One and Nash.

Expect Cumulus to focus on its core radio busi-
ness for the immediate future. In Berner’s recent Q3 
earnings conference call, the new CEO announced 
plans to realign the company’s programming struc-
ture, streamline burdensome sales processes and 
address employee turnover, which she quantified at 
a costly 48% over the previous 18 months. “In order 
to turn around the company, we need to focus on 
the areas that are mission critical and that will move 
the needle the fastest, with the highest impact and 
the lowest amount of risk and capital,” she noted. 
“This is a company that historically has overprom-
ised and under delivered and I won’t do that.”

Mary Berner

Clouded over

Four months seems like a long time for one of country’s big label groups to navigate without a captain, but Sony/
Nashville stayed on course after Chairman/CEO Gary Overton stepped down in March. With weekly visits and guid-
ance from Sony Music EVP Julie Swidler, the company continued its work on behalf of established artists while set-

ting up breakthroughs for newcomers Old Dominion and Cam. 
Still, the uncertainty and speculation were gladly left behind in July when a long-rumored new 

leadership team stepped in: Randy Goodman as Chairman/CEO, Ken Robold as EVP/COO and 
Steve Hodges as EVP/Promotion & Artist Development. Goodman told Country Aircheck his 

plan was to “give them a new Sony storyline.”
Also adding to the year’s record label narrative was Thirty Tigers, which created a main-

stream country promotion staff in March to work artists including Aaron Watson, Love And 
Theft and Clint Black under the direction of Pamela Newman. IRS Nashville staffed up pro-

motion under VP Tom Moran late in 2014 for its roster, which included Striking Matches, 
Ashley Clark and Don Henley. 

One of radio’s biggest executive moves (see next story) had Clay Hunnicutt departing 
iHeartMedia to help launch Big Loud Records and inaugural artist Chris Lane with Craig Wiseman, Seth 
England, Joey Moi and Kevin “Chief” Zaruk. Reviver brought promotion in-house, headed by SVP/Promo-
tion Gator Michaels, and a roster that includes LoCash, Blackjack Billy and Lucas Hoge. BBR Music Group 
added a fourth imprint – Wheelhouse – in August, with Trace Adkins and Granger Smith on the roster and 
a veteran promotion team headed by VP Teddi Bonadies. 

Randy Goodman

To Code 
AT Home?
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Ladies 
     Room

LeTTuce PLAy
When consultant Keith Hill compared women to tomatoes 

and men to lettuce in the May 26 issue of Country Aircheck 
Weekly, he had no idea he’d just launched “SaladGate.” “If 
you want to make ratings in Country radio, take females out,” 
advised Hill. “Trust me, I play great female records ... they’re 
just not the lettuce in our salad. The lettuce is Luke Bryan 
and Blake Shelton, Keith Urban ... The tomatoes of our salad 
are the females.”

Martina McBride was one of the first to respond via social 
media, posting a portion of Hill’s interview. “Did you girls 
(core female listeners) know you were being ‘assessed’ in 
this way?” she asked. “Is this how you really feel?”

McBride’s post rocketed the 
discussion to world-wide attention. 
A piece representative of the reac-
tion ran in Britain’s The Guardian, 
noting, “Hill’s comments are in-
dicative of a systemic issue within 
country music, which is that too 
many key leaders and influencers 

don’t believe that women have a major role in the genre.” 
Media outlets of all stripes flocked to the debate.

Six months later, we checked in with Hill to find out 
what’s changed in his life. “Not much,” he says, noting he 
responded to every media request and commented widely 
on blogs and social media, in spite of being called names 
and threatened. He stands by his original remarks. “The 
empirical measurable metrics support what I said.”

“I don’t know if we’ll ever see eye to eye on it,” says Mc-
Bride. “He seems very adamant about his position. When I put 
it out there to 1.8 million people on Facebook and more on 
Twitter, that research came back pretty strongly. One of [us] 
is wrong. From speaking to people face to face, it seems pretty 
apparent that this isn’t how people really feel.”

Six months after SaladGate, how are women in Country 
radio doing? Well ... not much better. A look at the 2015 

Country Top 100 [see page 23] reveals only 20 were by fe-
male artists (either solo, duo or group), with Kelsea Ballerini 
taking the top female spot at No. 13 with “Love Me Like You 
Mean It.” 

Hill’s takeaway? “Country radio stations will program what 
gives them the highest ratings. I learned Twitter and Facebook 
are cesspools of anything and everything. Ultimately, I’m 
happy to have been involved with bringing about education 
and growth for everyone – listeners, music schedulers, label 
insiders and especially our quality female country artists.”

McBride sees progress. “I don’t think it’s turned around 
overnight, but Kelsea is a good example of a new female artist 
who’s had success and broken through at Country radio,” 
she says. “[The debate] put a spotlight on this archaic, very 
narrow-minded opinion about women at Country radio. 
That’s only a good thing. It’s a conversation that needs to 
keep happening.”

Percentage of female voiced singles 
in the annual 

Top 100 songs of the year.

2015
20%

2013
25%

2011

27%

Losing iHeartMedia EVP & GM/
National Programming Platforms 
Clay Hunnicutt to the music busi-
ness also meant the departure of 
country’s biggest advocate at radio’s 
biggest group. Happily, the ascension 
of Regional SVP/Programming Rod 
Phillips to the format captain post 
brought in an experienced 
executive who is bullish 
on the format, as well as 
rebranded emphasis in the 
form of iHeartCountry. 

“This year will always 
be special to me and my 
family as it’s brought us to 
one of America’s coolest 
cities,” says Phillips, whose 
20-year programming background 
touched Country most directly when 
he spearheaded the Country launch 
of The Bobby Bones Show in early 2013. 
“iHeart has so many talented and 
passionate programmers, I’m certain 
we’ll continue to innovate and actu-
ally expand partnership opportuni-
ties with artists.”

Elsewhere, CBS Radio President/

CEO Dan Mason retired in April, 
ending his second run as President 
and 20 years with the company. He 
continues to contribute as a consul-
tant and this fall joined CBS Sports 
Network as a college basketball 
play-by-play announcer. “I guess you 
never get rid of the disc jockey blood 
you’re born with,” he explained. CBS 
Corporation President/CEO Les 
Moonves went so far as to call Mason 
“a legendary leader in the radio 
business.” Former Journal President/

COO Andre Fernandez will 
try to fill those considerable 
shoes.

There was local change at 
CBS Radio as well, most nota-
bly the departure of Minneap-
olis SVP/MM Mick Anselmo. 
One of few in the industry 
who can say they’ve launched 
and led successful Country 

stations for competing companies in 
the same major market – KEEY and 
KMNB, Anselmo will wrap 30+ years 
in the business when he retires Dec. 
18. 

Country ground shifted in satel-
lite radio when SiriusXM Sr. Dir./
Country Programming John Marks 
resigned in September after five 
years. He turned up a short time 

later as Spotify’s Global Program-
ming Head/Country, a uniquely dif-
ferent programming job from those 
in his past. “I’m only scratching the 
surface of what I’ll be able to do with 
playlisting, utilizing data and work-
ing with artists and labels,” he said. 

One of the most remarkable careers 
in Country radio history was capped 
in April when Bristol WXBQ/Johnson 
City, TN OM/PD Bill Hagy retired 50 
years to the day after his tenure began. 
The station boasted 81 No. 1 books 
in a row when he stepped down. “I’ve 
been fortunate, had a lot of success 
and it’s just about time,” he explained. 
“Time [becomes] a little higher prior-
ity as the years tick by. I still love the 
business and plan to be involved in it.”

On the personality front, longtime 
CBS Radio WYCD/Detroit morning 
host and Country Radio Hall of Fam-
er Dr. Don Carpenter left the show in 
August after 10 years in the daypart 
and 18 at the station. The storied per-
sonality remains involved with a hand-
ful of station events and charities, but 
for the most part is focusing on other 
projects. “As many people know, I 
have my own business and have been 
looking to write a couple books,” he 
noted. “This is not goodbye; it’s more 
like ‘see you around.’”                 CAC

Rod Phillips
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Martina and 
John McBride

https://www.countryaircheck.com/pdf_publication/Issue_449%20-%20May%2026,%202015.pdf
https://www.countryaircheck.com/pdf_publication/Issue_449%20-%20May%2026,%202015.pdf
https://www.facebook.com/martinamcbride/posts/10153890568943219
https://www.facebook.com/martinamcbride/posts/10153890568943219
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Nobody To Fame
Bringing down the house with Justin Timberlake 

on the way to taking the Album, New Artist and 
Male Vocalist trophies at The 49th Annual CMA 

Awards, industry and artist favorite Chris Stapleton had 

country fans snapping up more than 150,000 copies of 
Traveller by week’s end. The unprecedented ascension  
of a relative unknown was just one of the highlights of  
country’s busiest and glitziest week of the year.

Set For Stun: 
Hosts Brad Paisley (l) 
and Carrie Underwood 
with a forceful 
William Shatner.

Value Proposition: 
Hank Jr. (l) and Eric 

Church open the show.

Crushin’ It: Little Big Town 
accept one of 

their three trophies.

Luke & Listen: 
Entertainer of the Year 
Luke Bryan.

Chris 
Stapleton
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Air To The Throne
2015 CMA RAdIo WINNERS
Bill Poindexter, Melissa Turner
The Dex & Mo Show, WUSY/Chattanooga
SMALL MARkET PERSoNALITY

BP: As we were walking up to the stage for pictures, my phone rings and it’s 
Buffy Cooper with Morris Higham, and she invites us to the dressing room. 
Mo said we didn’t have time but I told 
her it’s right there.
MT: He says, “Kenny Chesney’s going to be 
coming in!” And as we were walking in, the 
sign on the door said Kenny Chesney, Keith 
Urban and John Mellencamp. 
BP: So we get in there, and it’s Buffy. 
MT: We were waiting on the artists and 
we were like, “This is going to be great.” 
BP: They’ve got a TV monitor in there, 
and it says, “Dex & Mo Show, Chattanoo-
ga, TN.” And there’s no one standing 
there. Mo starts screaming.
MT: I’m like, “We gotta go!”
BP: She takes off running. We get up 
there, the guy from ABC was not a 
happy camper. 
MT: Luckily, we were forgiven. 
BP: When we got onstage, I looked at 
Andy & Alison from WIVK and said, 
“Did we miss anything?” They said, “Yeah, you missed the group shot.”
MT: Yeah, we’re not in that. 
BP: During one of the breaks I walked up and hugged Luke Bryan, and 
Kenny Chesney was sitting right there, and then I shook Garth Brooks’ hand. 
MT: That’s the 150th time I’ve heard him say he shook Garth Brooks’ hand. 
He keeps reminding me. 
BP: Mo didn’t see Garth. 
MT: Yeah, so that’s nice. 

Andy Ritchie, Alison Mencer, Jimmy Holt
Andy & Alison and The Morning Crew, WIVK/Knoxville
MEdIUM MARkET PERSoNALITY

AR: In the restroom backstage in the bar area, Jimmy was at the urinal next 
to Steven Tyler. He was like, “Who is this old woman in the men’s room?” 
AM: There’s a woman in the men’s room!
AR: I had really hoped to make it over to Jack Bauer. You know, Kiefer 
Sutherland from 24. 
AM: Andy was star struck by Kiefer 
Sutherland. He wouldn’t shut up 
about it. 
AR: I was a little disappointed that 
he didn’t at least tackle somebody or 
pull out a weapon or anything. He just 
presented an award. 
AM: And the fact that William Shatner 
was there in his storm trooper outfit. 
That was pretty funny.  
AR: I like that cross-pollination when 
people outside the format come in and 
work together. Like the Chris Staple-
ton and Justin Timberlake songs and 
Thomas Rhett with Fall Out Boy.
AM: The Munsters theme. 
AR: My kids like that song and I asked them one day what the Munsters had 
to do with it and they were like, “What are you talking about?” 
AM: I thought this was one of the best CMA Awards shows we’ve been to. It 
was the most entertaining. 
AR: This is our seventh win, and going back to the first one – and it applies to all 
of them – it validates your morning show. It says, “We thought we were doing ok 
but now other people in the industry think you’re doing pretty well, too.” 
AM: They like me! They really like me!
AR: So the show doesn’t suck like we started to think it did! 

karen dalessandro, Scott dolphin, Tony “Radar” Hess
Karen, Scott & Radar, WMIL/Milwaukee
LARgE MARkET PERSoNALITY

KD: We went to the CMA office to pick up our awards. 
TH: It was pretty mind blowing to see your name on a CMA award. And Scott 
almost didn’t make the show, because after we left the offices ... 
SD: I forgot my packet. I got the important thing, though. They gave us gift 
bags with bottles of wine and t-shirts, but I left my tickets sitting on the coun-
ter.  Karen drove 75mph back to the CMA office. 
KD:  As we were walking backstage at the 
show, Scott’s wife spots Justin Timberlake. 
I’ll be danged if he didn’t look just like 
him. So I’m yelling, “Justin! I just want a 
picture!” He’s shaking his head no, but we 
get the picture. He could be his twin broth-
er. He never told us who he really was.
TH: I saw Steven Tyler at the Big Machine 
after party. My wife asked for a picture and he 
said, “Only if I can get a bite of your dessert.” 
And he just went ahead and chowed down 
on her dessert. So I’m glad I was able to serve 
him. 
KD: The best part was taking our  – I don’t 
know how heavy they are – 15 pound crys-
tal trophies through security at the airport. 
We have a picture of them going through the machine. 
SD: It’s our second CMA. We also won in 2001. So 14 years later, this one is a 
little more special. That one was awesome because it was the first one, but I 
didn’t think we were going to ever win another. 
KD: And coming on the heels of the Hall of Fame induction for me, what a 
year we’ve had. I don’t know how we’re going to top it. 

Tony “Radar” Hess, 
karen dalessandro 
and Scott dolphin

Andy Ritchie, Alison Mencer 
and Jimmy Holt

Bill “dex” Poindexter 
and Melissa “Mo” Turner

This Means Warner: Warner Music Nashville artists and staff cap off 
CMA night with a party.

gown Town: UMg/Nashville execs and artists party after the CMAs. 
Pictured are (l-r) the label group’s Mike dungan, Little Big Town’s Jimi 
Westbrook and kimberly Schlapman, UMgN’s Cindy Mabe, Sam Hunt 
and Little Big Town’s karen Fairchild and Phillip Sweet.

designated 
driver: 
Columbia’s 
Maren Morris 
(above) and 
Capitol’s Charles 
kelley (r) 
preview their 
tour at Rolling 
Stone Country’s 
pre-CMA party. 
They’re pictured 
with Ram Trucks’ 
Jeff Summers.

 Ran Fans: RCA’s 
Miranda 
Lambert and 
Sony/Nashville 
Chairman/CEo 
Randy goodman  
celebrate her 
sixth consecutive 
Female Vocalist 
CMA win. 
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2015 CMA RAdIo WINNERS

Ben Campbell, Matt McAllister 
Ben & Matt, KNIX/Phoenix
MAJoR MARkET PERSoNALITY

BC: I have a special situation because I grew up in Nashville and my parents 
still live there. So I every time I go and there are all these big after-parties, my 
mom calls and goes, “Ben are you coming to see us?” I went to the nursing 
home twice when I was there and the sec-
ond time I had the CMA trophy with me, 
so all the people in the nursing home were 
gawking over it, which was cool.
MM: We did some of the parties, too, and 
actually bumped into Johnny Cash’s son 
at the official CMA party at the Country 
Music Hall of Fame. So we took a picture 
with John Carter Cash! And we ran into 
Luke Bryan at the Universal party as were 
leaving around midnight. There he was 
just coming in like, “Alright we’re ready to 
party!” So Nashville.
BC: Winning the CMA is an honor and I 
think we’ve been successful because we’re 
such different people. We get along and 
we respect each other’s abilities; I could never do what Matt does and I prob-
ably have skills that he doesn’t have.
MC: That nobody has. Ben has a very special set of skills that he’s the best in the 
world at. And it works because we’re friends. We’re pretty easygoing and neither 
of us has one of those runaway morning show egos. We like hangin’ out togeth-
er and we just try to keep it real and have fun. And we’ve always done that.

derek Haskins, Sean Powell, Patrick Thomas
Big D & Bubba
NATIoNAL PERSoNALITY

Big D: We had a really cool moment right after accepting our award in this 
sort of dimly lit backstage area. People were running around getting ready 
for the show and we just stopped for a moment and I said, “I want you guys 
to think about something – we’re backstage at the CMA Awards because we just 
won a CMA Award!”
Bubba: It was like “this is really happening.” The dream is coming together. 
We’re building something.
PT: The CMA goes out of 
its way for radio winners. 
The ceremony is in front of 
the crowd before the show, 
you’re on the real stage with 
the real trophy and you 
get to give a little speech. 
Then you’re on the actual 
TV show and sitting in the 
fourth row!
Bubba: Chris Stapleton and 
Justin Timberlake were like 
15 feet from our face.
Big D: And to watch the art-
ists around us react to Chris 
Stapleton with such real, unbridled, sincere excitement for him was infectious. 
Bubba: It was like church!
Big D: I thought Charles Kelley was going to have an aneurysm.
PT: He was losing his mind.
Big D: He was jumping up and down, pumping his fists in the air. What my 
wife loved most about the night was being able to see how the artists genuinely 
care about each other.
Bubba: It was crazy.
Big D: The last year has been our dream. To be able to do radio the way we 
feel it should be done and the way we grew up doing it – being fun, creative 
and free – has been remarkable. It’s like someone saying, “Hey, remember the 
good ol’ days? Here they are.” And people hear the difference.

KCLR/Columbia, MO
SMALL MARkET STATIoN

“We took a party bus to Nashville with our morning show, market manager 
and some of our bigger clients,” says Dir./Programming & New Media Jamie 
Mac. “We went to the CMA offices to pick up the award. One of the cool 
things for me, personally, was when I signed my name to pick up the tickets, 
and the name under mine 
was Garth Brooks. Two names 
down was Luke Bryan. [Morn-
ing show] Scotty & Cara and I 
thought we might just camp out 
there for the rest of the day.

 “In years past, you’d walk out 
onstage, smile for the picture 
and then walk back. This time, 
when we were backstage getting 
ready to walk out and accept the 
award, the lady who was getting 
us all organized said, ‘Ok, you’ve 
got 10 seconds to say some-
thing.’ So I was the one who did 
the talking, and when we walked 
back off, Scotty said, ‘What did 
you say?’ I said, ‘I have no clue.’ 

“The show was pretty much on the same level as every other one I’d been 
to until the Chris Stapleton and Justin Timberlake performance. The energy 
level went up about five notches, and it was by far the best performance. It was 
just a great moment. 

“We also won in 2011. The biggest difference is that our longtime PD Teresa 
Davis passed away in 2014. She was with the station for 24 years. We’ve all been 
mentored by her. So when Kelsea Ballerini called, it was just one of those mo-
ments where you know Teresa Davis is somewhere up there going, ‘Yes!’”

Jamie Mac  
and Scotty Cox

Patrick Thomas, 
derek “Big d” 
Haskins, Sean 

“Bubba” Powell 

Ben Campbell 
and Matt McAllister

BMI did It: The 2015 BMI Country 
Awards Songwriter of the Year Rod-
ney Clawson (l) with (l-r) BMI’s Jody 
Williams, Song of the Year writers 
Brett Eldredge, Heather Morgan 
and Ross Copperman (“Beat of The 
Music”) and BMI’s Michael o’Neill.

All Night on: ASCAP’s Michael Martin (l) and John Titta (r) celebrate 
with Song of the Year winner Josh osborne (“Leave The Night on”), 
Publisher of the Year Warner/Chappell’s Ben Vaughn, Songwriter of the 
Year Ashley gorley and Warner/Chappell’s Jon Platt. 

Showing Some Legacy: Songwriter Richard Leigh (third from left) re-
ceives the Songwriter Legacy Award at the 2015 SESAC Nashville Music 
Awards presented by (l-r) SESAC’s Tim Fink and dennis Lord, Crystal 
gayle, Reba and SESAC’s Shannan Hatch. 

“That William Shatner version was pretty good.” 
–“Girl Crush” writer Lori McKenna on her favorite cover of the song.

“I keep waiting for somebody to tap me on the shoulder and say I have to give some 
of them back. This is eight in a row. It’s unbelievable.” 

–Musician of the Year Mac McAnally.

“Us women have a lot to say and we’re going to say it, so it’s really cool that people 
are loving our perspective. It hasn’t been heard in a while and we’re just glad to be 
part of bringing back women. We’re very excited.” 

–Maddie & Tae’s Tae Dye.

“‘Girl Crush’ represents all the songs on every artist’s record that they want to get 
to. ... the heart, the substance of our records. Tonight, I think it speaks volumes 
that ‘Girl Crush,’ Chris Stapleton, Kacey Musgraves up there, we’re not always 
hearing that music on the radio, and I think the tide’s turning.” 

– Little Big Town’s Karen Fairchild.

“They’re saying ‘wrap.’ I ain’t wrapping.” 
–Luke Bryan accepting his second Entertainer of the Year award. 

“Did you see that? We smashed it!” 
–Justin Timberlake’s bass player Eric Smith, poking his 

head into the press room shortly after the performance. 

“Justin Timberlake and Chris Stapleton are two of the best .... 
probably the toughest act to follow tonight.” 

–Florida Georgia Line’s Tyler Hubbard.  

“I don’t feel like music is a war or a battle. I think people try to make it into that 
... anybody who does what it takes to be in the room deserves respect.” 

–Chris Stapleton.

Seen and 
heard 

onStage 
and 

backStage
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2015 CMA RAdIo WINNERS

WIVK/Knoxville
MEdIUM MARkET STATIoN

“We get to go in about two hours before show time, before the celebs get 
there, so we wander around waiting for our pictures to be taken,” says Dir./
Operations & Programming Bob Raleigh. “I used that waiting time to check 
out where each artist was going to 
sit. I sat in Luke Bryan’s seat for 
about 10 minutes. Thanks, Luke. 
Hope I didn’t mess up your program 
too much! Our seats are always 
pretty good. We were in the seventh 
row back from the stage. I sat close 
to my wife – biggest star in my life. 

“The Justin Timberlake/Chris 
Stapleton performance was the best 
moment. My daughter was watching 
on TV and kept texting me to reach 
out and grab Justin for her. I did 
take a close-up picture of him and 
sent it along. No grabbing. Seriously 
though, I was incredibly impressed 
with the performance – probably 
one of the best ever. Second was 
Brad Paisley’s ‘Country Nation.’ Having the team mascots added to the per-
formance. I’m told I enjoyed myself [at the after parties]. Quite honestly, I’m 
getting way too old to stay out that late anymore.

“I believe this is the 10th CMA Station Of the Year award for WIVK.  These 
people are absolutely amazing – from the air team to the promotions team 
and everyone else. This year was bittersweet, though. The same day we found 
out we had won was also the day one of our beloved on-air talents, Ron 
‘Hoss’ Cantwell passed away after a brief illness. It hit us pretty hard. This 
year’s award is dedicated to him.”

WMIL/Milwaukee
LARgE MARkET STATIoN

“It was a whirlwind,” says PD 
Kerry Wolfe. “Some of the most fun 
I had was when my girlfriend Rachel 
hooked up with all the Warner girls 
and got their makeup done that after-
noon. So I met them before the show 
– they were drinking champagne and 
wine and having a good time. I was 
the only guy there, so I had a blast!

“I hit two of the big after-parties; 
the Universal one first. A lot of the 
artists got there later and as we were 
leaving we ran into Scotty McCreery, 
Sam Hunt, Little Big Town, Charles 
Kelley and Lady Antebellum. It’s 
always good to see those guys because 
it’s like seeing old friends.

“Nashville is growing and oh my 
gosh is the traffic crazy. I stayed at the Hutton, so I had to cross over Broad-
way to get to the arena by five o’clock and didn’t make it on time. It took 
almost 45 minutes to get from the hotel to the arena. But they’ve really 
improved downtown. It’s a lot more lively, there are lots of things going on 
and we had a lot of fun.

“This is our second station CMA and we have an ACM. I just can’t say 
enough about our hard-working staff. They make me look good. They’re 
great people who have passion for the business and it shows.”

WPOC/Baltimore
MAJoR MARkET STATIoN

 
“This was actually my second CMA Awards show,” says PD Tommy Chuck. 

“Last year I was [WSIX/Nashville PD] Michael Bryan’s date and this year I 
took my wife, so I dramatically upgraded. This was the first time I was there 
in an official capacity, though, and I was honored to have [iHeartMedia 
Country format captain] Rod 
Phillips accept the award along 
with me.

“From the moment you get 
off the plane until you get back 
on it and go home, you’re just 
overwhelmed with country mu-
sic during CMA week. It was my 
wife’s first trip to Nashville ever 
and one of the coolest things 
was on Tuesday night when we 
went out and hit all the honky 
tonks on Broadway. 

“What’s burned in my brain 
most is the moment Jana 
Kramer presented our award. 
I mean, there we were on the 
stage and actually giving a 
short speech in front of every-
one in the arena. Even though 
it was before the show and there were maybe 100 people in the audience, it 
was cool to feel like a big star for that brief moment. I was honored to accept 
it, but I can’t take credit for it. It was a team award and our team won it. 

“I’m from a small town in the mountains of East Tennessee and my dad 
shared something on his Facebook page during the show that was funny. 
It was from one of the county officials there and it said something like, 
‘Congratulations! It’s such a proud moment for our entire county!’” CAC

kerry 
Wolfe

Rod Phillips 
and Tommy Chuck

Bob 
Raleigh

Perfect Ten: Big Machine Label group execs and artists celebrate the 
label’s 10-year anniversary at the CMA after party. Pictured are (back, 
l-r) A Thousand Horses’ graham deLoach, Levi Hummon, Seth Alley, 
ATH’s Bill Satcher, drake White, Ronnie dunn and ATH’s Zach Brown; 
(middle, l-r) Tara Thompson, Reba, Ashley Campbell, Jennifer Nettles, 
Cassadee Pope, Steven Tyler, RaeLynn, danielle Bradbery, Brantley gil-
bert, Thomas Rhett, ATH’s Michael Hobby, Savannah keyes, The Band 
Perry’s kimberly Perry, Nashville’s Aubrey Peeples and TBP’s Reid 
Perry and Neil Perry; (front, l-r) Maddie & Tae, BMLg’s Sandi Spika 
Borchetta and Scott Borchetta, Florida georgia Line’s Tyler Hubbard 
and Brian kelley.

Crossing the Line: 
Florida georgia Line 
collect thier CMA for 

Vocal duo of the Year.

Are We Early? BBR Music group staffers gather at the company’s  
annual pre-CMA party. 
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ShanE allEn 
VP/Promotion

Favorite Airport: San Diego. You immediately know 
you’re in America’s Finest City. And Houghton County 
(Michigan) Memorial. A 20- minute drive north and 
Verizon can’t keep up with me.

road Eats: Original Joe’s, San 
Jose. Great food and great memo-
ries with great friends. Stefano’s 
Grill, Orlando. Chef Stef puts on a 
spread like no other.
travel Secret: Denver airport, C 
terminal, Timberline restaurant. 
Get the breakfast burrito and add 
the green chilies.
media munchies: Glen Campbell: I’ll 

Be Me. Probably the most authentically personal view of 
an icon’s life that I’ve ever seen.
Best (or not) travel Companies: Southwest Airlines. 
No other airline comes close to their customer service.
team memory ‘15: Hearing Jeremy Guenther say he 
didn’t need to have another brain surgery is hard to top.
Utterly Forgettable: On a flight home from L.A., 
the very “organic” guy in the middle seat was constantly 
shoving his hands into his armpits and smelling his very 
natural odor. Longest flight of the year by far.

PaigE Elliott 
WESt CoASt

Favorite Airport: Denver, because 
I’m home.
road Eats: Mikuni in Sacramento. 
travel Secret: Mini-vans may not 
be glamorous, but they have a ton 
of cargo space. Also, cannot rec-
ommend the FitStar workout app 
enough for travelers.
media munchies: Serial and RadioLab podcasts,  
Spotify playlists. I read a lot, too. Most recently The Martian.
Best (or not) travel Companies: Kayak app for 
organizing trips and searching for travel on the fly. Least 
favorite is Hertz. I always get junky cars with dried soda 
in the cup holders. National all the way!
Utterly Forgettable: Getting stuck in the Sacramento 
airport with Jon Pardi and his guys on a five-hour delay. 
We made the best of it.

DaviD FRiEDMan
UmGn VP/Promotion

Favorite Airport: Chicago Midway. 
Manny’s Deli.
road Eats: A bag of almonds or trail 
mix keeps me away from ice cream 
and chocolate chip cookies. Campisi’s 
Egyptian Room in Dallas.
travel Secret: Not taking the first 

flight out on a weekend. Coming home to your family 
like a wet rag doesn’t help anybody.
media munchies: Howard Stern on Sirius XM. Hands 
down the best interviews you will ever hear.
Best (or not) travel Companies: Sheraton/Star-
wood – Starbucks in the room! I hate Microtels. Jimmy 
Rector and I once saw a line of people 10 deep waiting 
to complain to a hotel manager who had just given up.
team memory ‘15: Attending a tour planning meet-

ing as a member of UMG with the promo team from 
my previous gig at Columbia/Sony. Being able to call 
everyone in the room a friend was a great feeling.
Utterly Forgettable: My first day at UMG, everyone 
in promotion dressed up ... but me! Katie Dean wore 
a pants suit and called me “Casual Friday.” After three 
hours of ice, I’m in Royce’s office when he calls Mike 
Krinik in and starts berating him for not returning a 
text at 5am. I buried my face in my cell phone and when 
I looked up, the entire promo team was staring at me 
through the window and started to laugh. 

JEREMy guEnthER
SoUthWESt

Favorite Airport: Little Rock. Because it’s home.
road Eats: Street tacos food trucks in Austin. Ribs from 
Joe’s in Kansas City. Fat Daddy’s barbeque in Arkansas.
travel Secret: Hair of the dog. Bloody Marys by 10am.
media munchies: Waylon, Hank, 
Don Williams.
Best (or not) travel Companies: 
Uber saves my ass when there is no 
cash! I hate being commanded by 
TSA-wannabe airline attendants.
team memory ‘15: Finding out 
that Shane Allen would be the next 
man at the helm of promotion.
Utterly Forgettable: Being stuck 
on American Eagle from Dallas to Vegas between a man 
that should have been a Sumo wrestler and a narcoleptic 
man who slobbered like he had St. Bernard in his blood.

Donna hughES
UmGn Dir./rADio mArkEtinG

road Eats: A good medium rare steak and room service 
breakfast since I don’t have to get out of my jammy pants.
travel Secret: A great carry-on to hold everything. I 
used to carry one just for all of my hair products and 
appliances. Screw it – that’s what a hair tie and ballcaps 

are for.
media munchies: I binge-watched 
five seasons of The Walking Dead. I’ve 
become a Dead Head and feel I could 
now survive a zombie apocalypse.
team memory ‘15: Hanging 
out with fellow team members at 
O’Donoghues (my bar) near Times 
Square or the recent hang/showcase 

for Scotty McCreery and Charles Kelley at Pinehurst. 

BREnt JonES
miDWESt

Favorite Airport: Midway because of the Irish pub.
road Eats: Mountain Dew in a glass bottle with real sugar.
travel Secret: A decent pair of 
headphones. Trash the white Apple 
ear buds immediately.
Utterly Forgettable: In Green Bay 
with Jon Pardi, he dared me to drive 
our Suburban into a snow bank in 
the hotel parking lot. We got stuck and 
about five cop cars showed up. The 
bar we came from was in the alley by 
the hotel, so I was lucky I didn’t get arrested.

aShlEy lawS
CoorDinAtor

Favorite Airport: The renovated Dallas Love has several 
nice restaurants and shops so I can shop after I eat my 
weight in queso. Atlanta can be a nightmare if you’re in a 
hurry, but I can overlook it because Chick-fil-A. 
media munchies:  1989– both Taylor’s and Ryan Ad-
ams’ versions. And then one of Mindy Kaling’s books. She 

is everything. 
Best (or not) travel Companies: 
Hertz really does hurt. National is a 
treat – you can choose your own ride.
team memory ‘15: CMA Awards 
night. 
Utterly Forgettable: I got a speed-
ing ticket on my way to Indy. Who ac-
tually drives 55mph on the interstate?

DianE loCknER
northEASt

Favorite Airport: Philly because it’s home and there are 
lots of food places to choose from.
road Eats: Chipotle because it’s healthy, non-GMO 
and I can eat vegan on the road. Pure in New York – 
raw vegan and so good.
travel Secret: Dega tour catering always has vegan 
entrée and dessert options.

media munchies: Howard Stern 
and E-Street Radio on XM. I watch 
a ton of documentaries about 
GMO and food. And don’t judge, 
but I loved the John Taylor and 
Rick Springfield autobiographies.
Best (or not) travel Companies: 
I hate Southwest hubs in the summer. 
Always delayed. Obsessed with Hotel 

On Rivington in New York.
Utterly Forgettable: Driving from Virginia Beach to 
Bristow, VA for a Dierks show during a storm that turned 
four hours on the road into eight.

RoyCE RiSSER
UmGn SVP/Promotion

Favorite Airport: Catalina Island. 
My dad used to land on the tiny table-
top airstrip there in his little Cessna. 
Kind of scary. Believe it or not, there 
are a ton of buffalo there. We’d eat 
buffalo burgers.
road Eats: In-N-Out Burger or 
Chicago Cut.
travel Secret: Shane Allen gave me the best airport 
restroom in America. But it’s a secret.
team memory ‘15: David Friedman’s first day on the 
job. The grand finale was epic and terribly awkward, but 
everyone piled in my office right after to let him off the 
hook. So fun.

ChRiS SChulER
UmGn mGr./rADio mArkEtinG

Favorite Airport: BWI. Who 
doesn’t love a good crab cake?
road Eats: Gatorade, because 
there’s never a moment traveling in 
this business where you don’t feel 
dehydrated from the night prior.
travel Secret: BWI security check-

point no one seems to know about.
media munchies:  How I Met Your Mother reruns.
Best (or not) travel Companies: Any airline that has 
zones where people plow over each other just to throw 
their bag into an overhead bin.
team memory ‘15: Three nights of 
O’Donoghue’s in NYC in early August. My liver still 
hasn’t forgiven me.
Utterly Forgettable: Hertz. Especially when you ex-
pect an SUV and get a Fiat.

BoBBy young
SoUthEASt

Favorite Airport: Tampa, Raleigh, 
maybe Fort Lauderdale.
road Eats: Atlanta’s The Varsity, the 
world’s oldest fast food restaurant and 
the best. Café Cibo in St. Petersburg 
is a favorite lunch place. My favorite 
all-time restaurant is Rosebuds in 
Chicago. It used to be a popular stop for Sinatra.
travel Secret: A lot of hotels have dust mites and 
bad pillows leaving you with neck pain and a headache 
much like a hangover. A couple of Sudafed, two Tyle-
nol and a hot shower will get you back in the game. 
Best (or not) travel Companies: American (US 
Air) and Delta are always canceling flights, rarely on 
time and charge a fortune for baggage.
team memory ‘15: Every No. 1 single, sold-out show 
and song that gets its unequal fair share of airplay (and 
sells) is another win not just for this amazing team, but 
also for the greatest roster in the world!                  CAC

2015 Top 10 Labels

 1. Capitol 14.4%
 2. WMN 8.9%
 3. Arista 6.4%
 4. Columbia 6.2%
 5. Mercury 5.7%
 5. Republic Nashville 5.7%
 5. WAR 5.7%
 8. RCA 5.3%
 8. Valory 5.3%
10. MCA 4.9%

THEYEAR
INMUSIC7Magnificent

repeating as the top 
chart-share imprint, 
the Capitol crew has 

been feted seven straight 
times in this space. As such, 
there’s almost literally noth-
ing left to say. Seven years, 
you know. So we asked the 
extended team random travel 
questions just for kicks.
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1 ZAC BROWN BAND Homegrown SouthrnGrnd/Varvatos/BMLG

2 BILLY CURRINGTON              Don't It Mercury

3 SAM HUNT Take Your Time MCA

4 LUKE BRYAN I See You Capitol

5 LEE BRICE Drinking Class Curb

6 EASTON CORBIN Baby Be My Love Song Mercury

7 FRANKIE BALLARD Young & Crazy Warner Bros./WAR

8 DARIUS RUCKER                 Homegrown Honey Capitol

9 THOMAS RHETT Make Me Wanna Valory

10 CANAAN SMITH Love You Like That Mercury

11 CHRIS YOUNG Lonely Eyes RCA

12 A THOUSAND HORSES Smoke Republic Nashville

13 KELSEA BALLERINI Love Me Like You Mean It Black River

14 DIERKS BENTLEY Say You Do Capitol

15 DUSTIN LYNCH Hell Of A Night Broken Bow

16 MICHAEL RAY Kiss You In The Morning Atlantic/WEA

17 COLE SWINDELL Ain't Worth The Whiskey Warner Bros./WMN

18 TYLER FARR A Guy Walks Into A Bar Columbia

19 BRETT ELDREDGE Mean To Me Atlantic/WMN

20 TIM MCGRAW Shotgun Rider Big Machine

21 JASON ALDEAN Just Gettin' Started Broken Bow

22 FLORIDA GEORGIA LINE Sun Daze Republic Nashville

23 BRANTLEY GILBERT One Hell Of An Amen Valory

24 JASON ALDEAN Tonight Looks Good... Broken Bow

25 ERIC CHURCH Talladega EMI Nashville

26 BRETT ELDREDGE Lose My Mind Atlantic/WMN

27 KENNY CHESNEY Til It's Gone Blue Chair/Columbia

28 FLORIDA GEORGIA LINE Sippin' On Fire Republic Nashville

29 BLAKE SHELTON Sangria Warner Bros./WMN

30 KEITH URBAN f/E. CHURCH Raise 'Em Up Capitol

31 BLAKE SHELTON f/A. MONROE Lonely Tonight Warner Bros./WMN

32 CHASE RICE Gonna Wanna Tonight Columbia

33 THOMAS RHETT Crash And Burn Valory

34 CARRIE UNDERWOOD Little Toy Guns 19/Arista

35 LITTLE BIG TOWN Girl Crush Capitol

36 SAM HUNT House Party MCA

37 RANDY HOUSER Like A Cowboy Stoney Creek

38 KEITH URBAN Somewhere In My Car Capitol

39 CHRIS JANSON Buy Me A Boat Warner Bros./WAR

40 KENNY CHESNEY w/G. POTTER Wild Child Blue Chair/Columbia

41 MADDIE & TAE Fly Dot

42 TIM MCGRAW Diamond Rings And... Big Machine

43 CARRIE UNDERWOOD Something In The Water 19/Arista

44 BRAD PAISLEY Crushin' It Arista

45 ZAC BROWN BAND Loving You Easy SouthrnGrnd/Varvatos/BMLG

46 COLE SWINDELL Let Me See Ya Girl Warner Bros./WMN

47 BRAD PAISLEY Perfect Storm Arista

48 KEITH URBAN John Cougar, John... Capitol

49 DAN + SHAY Nothin' Like You Warner Bros./WAR

50 OLD DOMINION Break Up With Him RCA

51 KENNY CHESNEY Save It For A Rainy Day Blue Chair/Columbia

52 LUKE BRYAN Kick The Dust Up Capitol

53 FLORIDA GEORGIA LINE Anything Goes Republic Nashville

54 ERIC CHURCH Like A Wrecking Ball EMI Nashville

55 MADDIE & TAE Girl In A Country Song Dot

56 PARMALEE Close Your Eyes Stoney Creek

57 BIG & RICH                    Run Away With You B&R/New Revolution

58 FRANKIE BALLARD Sunshine & Whiskey Warner Bros./WAR

59 LITTLE BIG TOWN Day Drinking Capitol

60 CHASE BRYANT Take It On Back Red Bow

61 KIP MOORE I'm To Blame MCA

62 PARMALEE Already Callin' You Mine Stoney Creek

63 LUKE BRYAN Strip It Down Capitol

64 CHRIS YOUNG I'm Comin' Over RCA

65 ERIC PASLAY She Don't Love You EMI Nashville

66 BROTHERS OSBORNE Stay A Little Longer EMI Nashville

67 CAM Burning House Arista

68 JAKE OWEN What We Ain't Got RCA

69 CARRIE UNDERWOOD Smoke Break 19/Arista

70 LADY ANTEBELLUM Long Stretch Of Love Capitol

71 BLAKE SHELTON Gonna Warner Bros./WMN

72 JAKE OWEN Real Life RCA

73 JANA KRAMER I Got The Boy Elektra Nashville/WAR

74 BIG & RICH                    Look At You B&R/New Revolution

75 SCOTTY MCCREERY Feelin' It 19/Mercury

76 RASCAL FLATTS Riot Big Machine

77 TIM MCGRAW Top Of The World Big Machine

78 JASON ALDEAN Gonna Know We... Broken Bow

79 GLORIANA Trouble Emblem/Warner Bros./WAR

80 LOCASH I Love This Life Reviver

81 MIRANDA LAMBERT               Little Red Wagon RCA

82 DAVID NAIL                    Kiss You Tonight MCA

83 LUKE BRYAN Games Capitol

84 RAELYNN God Made Girls Valory

85 HUNTER HAYES 21 Atlantic/WMN

86 JOE NICHOLS Hard To Be Cool Red Bow

87 REBA Going Out Like That Valory

88 KELSEA BALLERINI Dibs Black River

89 LADY ANTEBELLUM Freestyle Capitol

90 MICKEY GUYTON Better Than You Left Me Capitol

91 JOSH TURNER                   Lay Low MCA

92 CHASE BRYANT Little Bit Of You Red Bow

93 KRISTIAN BUSH Trailer Hitch Streamsound

94 RANDY HOUSER We Went Stoney Creek

95 MO PITNEY Country Curb

96 A THOUSAND HORSES (This Ain't No) Drunk... Republic Nashville

97 LEE BRICE That Don't Sound Like... Curb

98 TOBY KEITH Drunk Americans Show Dog

99 AUSTIN WEBB All Country On You Streamsound

100 DARIUS RUCKER                 Southern Style Capitol

THEYEAR
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Artist Title     Label
Peak Position 
(wks. at No.1)

Peak  
Date

Wks. on 
Chart

2015 
Rank

A
A THOUSAND HORSES
JASON ALDEAN
JASON ALDEAN
JASON ALDEAN

Smoke
Just Gettin’ Started
Tonight Looks Good On You
Gonna Know We Were Here

Republic Nashville
Broken Bow
Broken Bow
Broken Bow

1 (1)
1 (1)
1 (1)

8

6/1/15
3/9/15

7/20/15
11/9/15

22
20
19
13

12
21
24
80

B

FRANKIE BALLARD
FRANKIE BALLARD
KELSEA BALLERINI
DIERKS BENTLEY
BIG & RICH                    
BIG & RICH                    
LEE BRICE
BROTHERS OSBORNE
LUKE BRYAN
LUKE BRYAN
LUKE BRYAN
CHASE BRYANT

Young & Crazy
Sunshine & Whiskey
Love Me Like You Mean It
Say You Do
Look At You
Run Away With You
Drinking Class
Stay A Little Longer
I See You
Kick The Dust Up
Strip It Down
Take It On Back

Warner Bros./WAR
Warner Bros./WAR
Black River
Capitol
B&R/New Revolution
B&R/New Revolution
Curb
EMI Nashville
Capitol
Capitol
Capitol
Red Bow

1 (1)
1 (1)
1 (1)
1 (1)

6
14

1 (1)
11

1 (2)
1 (1)
1 (2)

8

8/24/15
11/17/14
6/22/15
5/4/15

11/25/14
11/2/15
4/27/15
11/9/15
2/9/15
8/3/15

10/26/15
2/17/15

34
3

34
27
4

39
26
31
15
13
14
17

7
59
13
14
76
58
5

68
4

53
65
94

C

CAM
KENNY CHESNEY
KENNY CHESNEY f/GRACE POTTER
KENNY CHESNEY
ERIC CHURCH
ERIC CHURCH
EASTON CORBIN
BILLY CURRINGTON

Burning House
Til It’s Gone
Wild Child
Save It For A Rainy Day
Talladega
Like A Wrecking Ball
Baby Be My Love Song
Don’t It

Arista
Blue Chair/Columbia
Blue Chair/Columbia
Blue Chair/Columbia
EMI Nashville
EMI Nashville
Mercury
Mercury

10
1 (1)
1 (1)
1 (1)
1 (1)

8
3

1 (1)

11/9/15
1/20/15
6/15/15
10/5/15
1/26/15

9/8/15
7/6/15

5/26/15

18
12
21
17
13
29
36
29

69
27
41
52
25
55
6
2

D DAN + SHAY Nothin’ Like You Warner Bros./WAR 5 11/7/15 35 49

E BRETT ELDREDGE
BRETT ELDREDGE

Mean To Me
Lose My Mind

Atlantic/WMN
Atlantic/WMN

1 (1)
1 (1)

3/16/15
10/12/15

20
27

19
26

F
TYLER FARR
FLORIDA GEORGIA LINE
FLORIDA GEORGIA LINE
FLORIDA GEORGIA LINE

A Guy Walks Into A Bar
Sun Daze
Sippin’ On Fire
Anything Goes

Columbia
Republic Nashville
Republic Nashville
Republic Nashville

1 (1)
1 (1)
1 (1)
1 (1)

5/18/15
2/17/15
6/8/15

11/2/15

29
16
17
21

18
22
28
54

G BRANTLEY GILBERT One Hell Of An Amen Valory 1 (1) 7/27/15 35 23

H
RANDY HOUSER
SAM HUNT
SAM HUNT

Like A Cowboy
Take Your Time
House Party

Stoney Creek
MCA
MCA

3
1 (1)
1 (1)

3/2/15
4/20/15
8/31/15

18
23
18

38
3

37

J CHRIS JANSON Buy Me A Boat Warner Bros./WAR 1 (1) 9/21/15 22 40

L
LITTLE BIG TOWN
LITTLE BIG TOWN
DUSTIN LYNCH

Day Drinking
Girl Crush
Hell Of A Night

Capitol
Capitol
Broken Bow

1 (1)
2

1 (1)

11/24/14
7/20/15
9/8/15

4
31
42

60
36
15

M

MADDIE & TAE
MADDIE & TAE
SCOTTY MCCREERY
TIM MCGRAW
TIM MCGRAW
TIM MCGRAW

Girl In A Country Song
Fly
Feelin’ It
Shotgun Rider
Diamond Rings And Old Barstools
Top Of The World

Dot
Dot
19/Mercury
Big Machine
Big Machine
Big Machine

1 (1)
8

10
1 (2)

3
9

12/8/14
10/12/15
12/8/14
1/5/15

6/29/15
11/9/15

8
38
8
9

24
14

56
42
77
20
43
79

O OLD DOMINION
JAKE OWEN

Break Up With Him
What We Ain’t Got

RCA
RCA

1 (1)
13

11/9/15
3/23/15

27
21

51
70

P
BRAD PAISLEY
BRAD PAISLEY
PARMALEE
PARMALEE

Perfect Storm
Crushin’ It
Close Your Eyes
Already Callin’ You Mine

Arista
Arista
Stoney Creek
Stoney Creek

1 (1)
7
3

13

1/12/15
7/27/15

12/15/14
11/9/15

11
28
9

38

48
45
57
63

R

MICHAEL RAY
THOMAS RHETT
THOMAS RHETT
THOMAS RHETT
CHASE RICE
DARIUS RUCKER                 

Kiss You In The Morning
Make Me Wanna
Crash And Burn
Die A Happy Man
Gonna Wanna Tonight
Homegrown Honey

Atlantic/WEA
Valory
Valory
Valory
Columbia
Capitol

1 (1)
1 (1)
1 (1)

12
2

1 (1)

8/10/15
2/23/15
9/14/15
11/9/15

10/19/15
3/30/15

26
17
25
6

40
22

16
9

33
   --
32
8

S

BLAKE SHELTON f/ASHLEY MONROE
BLAKE SHELTON
BLAKE SHELTON
CANAAN SMITH
COLE SWINDELL
COLE SWINDELL

Lonely Tonight
Sangria
Gonna
Love You Like That
Ain’t Worth The Whiskey
Let Me See Ya Girl

Warner Bros./WMN
Warner Bros./WMN
Warner Bros./WMN
Mercury
Warner Bros./WMN
Warner Bros./WMN

1 (1)
1 (1)

6
1 (1)
1 (1)

2

3/2/15
7/6/15

11/9/15
7/13/15
3/23/15
11/9/15

18
16
15
37
21
28

31
29
73
10
17
47

U

CARRIE UNDERWOOD
CARRIE UNDERWOOD
CARRIE UNDERWOOD
KEITH URBAN
KEITH URBAN f/ERIC CHURCH
KEITH URBAN

Something In The Water
Little Toy Guns
Smoke Break
Somewhere In My Car
Raise ‘Em Up
John Cougar, John Deere, John 3:16

19/Arista
19/Arista
19/Arista
Capitol
Capitol
Capitol

2
1 (1)

3
1 (1)
1 (1)
1 (1)

1/26/15
6/29/15
11/9/15
12/1/14
5/11/15
9/28/15

13
21
12
7

18
18

44
34
71
39
30
49

Y CHRIS YOUNG
CHRIS YOUNG

Lonely Eyes
I’m Comin’ Over

RCA
RCA

3
4

4/6/15
11/9/15

23
23

11
66

Z ZAC BROWN BAND
ZAC BROWN BAND

Homegrown
Loving You Easy

Southern Ground/Varvatos/BMLG
Southern Ground/Varvatos/BMLG

1 (2)
1 (1)

4/13/15
8/17/15

15
19

1
46

Kelsea Ballerini
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Luke, Carrie,
FGL & Kelsea are 
2015 Airplay Leaders

   COunTry
     radiO’s 
TOP 2015

Three No. 1 singles and five weeks at the chart pinnacle 
propelled Luke Bryan to honors as the most-heard 
artist at Country radio during the 2015 chart year. 

Country Aircheck’s roundup of top performers covers cur-
rent and recurrent airplay from the Country Aircheck/Me-
diabase charts dated Nov. 17, 2014 through Nov. 9, 2015.
 While no artist spent as much time at the top as Bryan, 
several matched his hat trick. Second- and third-ranked male 
performers Keith Urban 
and Kenny Chesney, re-
spectively, earned three 
No. 1s, as did top duo/
group Florida Georgia 
Line. Zac Brown Band 
spent three weeks at the 
top with their two chart-toppers, while Jason Aldean, Frankie 
Ballard, Eric Church, Brett Eldredge, Sam Hunt, Thomas 
Rhett and Blake Shelton joined them in doubling up. Hon-
orable mentions to Cole Swindell and Carrie Underwood, 

who both saw second 
singles peak at the 
top shortly after the 
chart year closed.
     Speaking of 
Carrie, she takes 
the top female 
trophy for the first 
time since 2010. 
The second-ranked 
female is also 2015’s 
top new artist, Kel-
sea Ballerini. And 
while her ascent is 
hailed by those ques-
tioning the format’s 
gender balance, only 
one female and one 

duo/group made the year’s top overall performers. Eight of 
the 10 most-heard artists at Country radio were solo males. 
On the other hand, three females among the top 10 new 
artists is an increase over last year’s two, when none ranked 
higher than eighth.
     Eighty-eight artists generated this year’s 160 charted 
songs, 73 of which cracked the top 15. Forty-three art-
ists served up the 73 top 15s, breaking down to 30 solo 
males, 10 groups and only three women.                 CAC

Luke
Bryan

  PerfOrmers

1. KELSEA BALLERINI Black River

2. A THOUSAND HORSES Republic Nashville

3. CANAAN SMITH Mercury

4. MICHAEL RAY Atlantic/WEA

5. CHASE BRYANT Red Bow

6. CHRIS JANSON Warner Bros./WAR

7. OLD DOMINION RCA

8. BROTHERS OSBORNE EMI Nashville

9. CAM Arista

10. RAELYNN Republic/Valory

1. FLORIDA GEORGIA LINE Republic Nashville

2. ZAC BROWN BAND Southern Ground/Varvatos/BMLG

3. LITTLE BIG TOWN Capitol

4. MADDIE & TAE Dot

5. A THOUSAND HORSES Republic Nashville

6. PARMALEE Stoney Creek

7. BIG & RICH                    B&R/New Revolution

8. DAN + SHAY Warner Bros./WAR

9. LADY ANTEBELLUM Capitol

10. OLD DOMINION RCA

1. CARRIE UNDERWOOD 19/Arista

2. KELSEA BALLERINI Black River

3. CAM Arista

4. JANA KRAMER Elektra Nashville/WAR

5. MIRANDA LAMBERT               RCA

6. RAELYNN Republic/Valory

7. REBA Valory/NASH Icon

8. MICKEY GUYTON Capitol

9. KACEY MUSGRAVES Mercury

10. CLARE DUNN MCA

1. LUKE BRYAN Capitol

2. KEITH URBAN Capitol

3. KENNY CHESNEY Blue Chair/Columbia

4. JASON ALDEAN Broken Bow

5. BLAKE SHELTON Warner Bros./WMN

6. TIM MCGRAW Big Machine

7. SAM HUNT MCA

8. THOMAS RHETT Valory

9. BRETT ELDREDGE Atlantic/WMN

10. COLE SWINDELL Warner Bros./WMN

1. LUKE BRYAN Capitol

2. FLORIDA GEORGIA LINE Republic Nashville

3. KEITH URBAN Capitol

4. KENNY CHESNEY Blue Chair/Columbia

5. JASON ALDEAN Broken Bow

6. BLAKE SHELTON Warner Bros./WMN

7. TIM MCGRAW Big Machine

8. CARRIE UNDERWOOD 19/Arista

9. SAM HUNT MCA

10. THOMAS RHETT Valory

OVERALL

MALE

FEMALE

DuO/GROup

NEw ARtists

Carrie
Underwood

FIRST
Nine artists charted a top 15 single for the first time 
during the 2015 chart year, down from the all-time 
Country Aircheck high watermark of 12 in 2014. 
Like last year, this crop of first-timers contributed six 
chart-topping singles. A Thousand Horses contrib-
uted “Smoke,” Kelsea Ballerini had “Love Me Like 
You Mean It,” Chris Janson delivered “Buy Me A 
Boat,” Old Dominion offered “Break Up With Him,” 
Michael Ray had “Kiss You In The Morning” and 
Canaan Smith contributed “Love You Like That.” 

A THOUSAND HORSES
(Republic Nashville)

KELSEA BALLERINI
(Black River)

BROTHERS OSBORNE
(EMI Nashville)

CHASE BRYANT
(Red Bow)

CAM
(Arista)

CHRIS JANSON
(Warner Bros./WAR)

OLD DOMINION
(RCA)

MICHAEL RAY
(Atlantic/WEA)

CANAAN SMITH
(Mercury)
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Arista
“The bright ‘yellow’ spot on the Arista 
roster this year has been Cam,” says 
VP/Promotion Lesly Simon. “‘Burning 
House’ has quickly become one of 
the most impactful songs of 2015 and 
has helped solidify Cam as one of the 
hottest new artists in country music.” 
Cam’s debut album Untamed was 
released Dec. 11. Carrie Underwood’s 
Storyteller launched with her 22nd 
No. 1 “Smoke Break,” and new single 
“Heartbeat” is already raising pulses at 
Country radio as she prepares to launch 
her Storyteller Tour: Stories in the Round 
in January. Brad Paisley has taken over 
the “Country Nation” with his fourth 
single from Moonshine In The Trunk. 
“Coming soon ... we are incredibly 
excited to unleash the new band to 
watch in 2016,” says Simon. “Get ready 
to experience LANco.”

Average Joes
“We’re excited to ring in the new year 
here at AJE,” says VP/Promo & Mktg. 
Tony Morreale. “We’ll continue to build 
the fan base for Sarah Ross and her 
Calm Before The Storm EP. Look for the 
new Moccasin Creek Hillbilly Rockstar 
album in February. We’re also excited 
to share new music from Trailer Choir 
and Charlie Farley. Colt Ford, The Lacs 
and Lenny Cooper will be in the studio 
working on new music/albums. Our 
TV show Still The King starring Billy Ray 
Cyrus as a fallen-from-grace country 

star is shooting in and around Nashville 
right now and will air on CMT next 
year. We’ll announce our 2016 Mega 
Truck Series dates in Q1 as well.”

Big Loud Records
Chris Lane’s debut single “Fix” went 
for official adds Dec. 7 but Pres. Clay 
Hunnicutt reports it’s already doing 
well. “We have had some early radio 
believers and adds with many more to 
come,” he says. “Chris is also on tour 
with Dustin Lynch now through the end 
of February.”

Big Machine
The BMLG flagship kicks off 2016 with 
Grammy-winning Jennifer Nettles’ 
“Unlove You,” her debut single for 
the label, impacting in early January. 
Nettles has been writing and recording 
and will headline CMT’s Next Women 
of Country Tour. “She has been wowing 
radio friends at every stop,” says SVP/
Partnership Marketing & Promotions 
John Zarling. “Get ready for a major 
return to the airwaves for one of 
country’s finest female voices ever.” 
Up next for Tim McGraw is a song he 
says is one of the favorites he’s ever 
recorded – “Humble and Kind” from 
Damn Country Music. “The Big Machine 
is claiming 2016 as the ‘year of humble 
and kind’” says Zarling. “In this crazy 
world we live in, let’s not forget about 
what’s most important.” Also on deck 
for early 2016 is the red-headed “John 

Mellencamp-meets-John Mayer prodigy” 
Seth Alley, who’s been touring, making 
his Grand Ole Opry debut and is in the 
studio with Dann Huff putting final 
touches on his debut album. His lead 
single is set to hit Country radio in 
February. “And what Q1 would be 
complete without the next audio drive-
by from The Cadillac Three?” asks 
Zarling. “Enjoy the holidays and get 
ready to get ‘Ship-Faced.’”

Big Spark
“We’ve been developing our debut artist 
Olivia Lane since opening the label,” 
says Big Spark Music Group’s Dennis 
Kurtz. “We were immediately drawn 
to her shiny personality, unstoppable 
energy and dynamic live performance.” 
Lane has been writing and recording 
with Ilya Toshinsky and Jim Beavers, 
and the three have written her new 
single “Make My Own Sunshine.”

Black River
“After a record-setting year with 
Kelsea Ballerini and our first No. 1 
single (“Love Me Like You Mean It”), 
2016 looks even brighter,” says VP/
Promotion Mike Wilson. “First quarter 
we expect to introduce an exciting, 
fresh new act. We’ll also continue our 
run with Craig Morgan’s ‘When I’m 
Gone,’ which he produced with Byron 
Gallimore.” Expect a new single from 
Ballerini at the end of Q1 following 
“Dibs.” “We’d like to say a huge ‘thank 
you’ to our friends at Country radio for 
an unforgettable 2015,” adds Wilson.

Broken Bow
“Jason Aldean will follow his current 
single ‘Gonna Know We Were Here’ 
with another one from Old Boots, New 
Dirt,” says VP/National Promo Lee 
Adams. “Dustin Lynch’s ‘Mind Reader’ 
is moving up the charts at three times 
the pace of his last No. 1 single. He is 
also on his first headlining tour. New 

singer/songwriter Jordan Rager is 
currently mid-way through an extensive 
radio tour introducing his debut single 
‘Feels Like One Of Them.’”

Capitol 
VP/Promo Shane Allen says Dierks 
Bentley’s “Riser” will continue rising 
up the charts in 2016. Keith Urban’s 
“Break On Me” will set the stage for 
his new album Ripcord. Jon Pardi’s 
“Head Over Boots” will charge into 
the new year ahead of the launch of 
his second album. “Little Big Town’s 
Pain Killer will continue spreading 
warm and cheery thoughts in the cold 
winter months,” says Allen. “Charles 
Kelley’s ‘The Driver’ featuring Bentley 
and Eric Paslay will be driving into the 
spring release of his first solo project. 
Luke Bryan’s ‘Home Alone Tonight’ 
featuring Karen Fairchild will become 
the new breakup revenge anthem.” Also 
expect new music from Darius Rucker 
and Mickey Guyton early next year.

Cold River
New artist Drew Baldridge is out at 
radio with a new single, video and tour. 
In addition to Baldridge, the label has 
signed rising singer-songwriter Rae 
Solomon. “Rae is in the studio working 
on her debut project and we look 
forward to introducing her to our radio 
partners,” says VP/Promo Jim Dandy.

Columbia
“We’re thrilled to launch into the New 
Year with one of Nashville’s most buzzed-
about new talents, Maren Morris, and 
her debut single ‘My Church,’” says VP/
Promo Norbert Nix. Look for the first 
single from Chase Rice’s upcoming 
album following back-to-back Top 5s, as 
well as the opening single from Kenny 
Chesney’s new album. Catch Chesney on 
his Spread the Love Tour while Tyler Farr 
continues his march up the charts with 
“Better in Boots.”

Maren Morris

Drew Baldridge

Should auld singles be forgot and never brought to mind? Of course not, that’s 
what recurrents are for ... but here’s what you have to look forward to in 2016.
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Contrast
Robby Johnson releases his debut 
album Don’t Look Back Jan. 12. The 
singer/songwriter’s single “Hate Me 
Tonight” is impacting now.

Curb
“Lee Brice’s ‘That Don’t Sound Like 
You’ continues to grow and trend, while 
Mo Pitney’s ‘Boy & A Girl Thing’ is 
just heating up,” says VP/Promo Ryan 
Dokke. “Radio has something so special 
right under their noses,” says Dokke. 
“The audience is more than ready for 
Mo. Dylan Scott’s ‘Crazy Over Me’ is 
out-of-the-gate strong in a very difficult 
climate. More than 60,000 single sales 
inside eight weeks screams hit. Wait 
until this hits max exposure. Dylan is 
going to break in 2016!”

Dot
“Q1 will be a tipping point quarter 
with the realization of a lot of planning 
and artist development,” says VP/
Promo Kris Lamb. “First up is Steven 
Tyler’s ‘Red White & You,’ which 
ships Jan. 4 and impacts Jan. 25. 
Next up will be the introduction of 
Tucker Beathard in February, the 
20-year-old son of songwriter Casey 
Beathard and inspiration behind Eric 
Church’s ‘Homeboy.’ Maddie & Tae, 
country’s most successful female duo 
since The Judds, will continue with 
‘Shut Up And Fish’ and a soon-to-be-
announced national tour. Other active 
singles crossing from Q4 2015 into the 
new year will be Ashley Campbell’s 
‘Remembering,’ a poignant tribute to 
her father Glen Campbell, and Drake 
White’s ‘Livin’ The Dream.’”

EMI Nashville
Brothers Osborne will “Stay A Little 
Longer” in Q1, with their debut album 
set to release Jan. 15. “Things are just 
getting hotter for the bad boys from 
Baltimore,” says VPP Jimmy Rector. 
“Eric Church surprised us all and 
is going strong as Mr. Misunderstood 
continues to fly off the shelves. Eric 

Paslay has stepped it up with ‘High 
Class’ tempo and edge. His new album 
will be released in Q2. Alan Jackson 
continues to bring country and 
tradition to the airwaves with ‘Angels 
and Alcohol.’”

in2une
Matt Gary will continue with “It’s On 
You” followed by his next single in Q2. 
Rainey Qualley’s still honoring the 
Man in Black with “Me And Johnny 
Cash” – look for a new single in the 
spring. “Both Matt and Rainey will head 
out on a mall tour in early 2016,” says 
Natl. Dir./Promotion Jamice Jennings. 
“We hope to have a very big surprise to 
announce end of Q1.”

IRS Nashville
Duo Striking Matches’ ballad “When 
The Right One Comes Along” will be 
released in January. The first single 
from female duo Muddy Magnolias 
will also come out Q1. And last but 
not least, VP/Promo Tom Moran says 
“We will also continue working Don 
Henley’s ‘Words Can Break Your Heart’ 
from his Cass County album.”

MCA
“We are planning to peak Sam Hunt’s 
‘Break Up In A Small Town’ in Q1 as he 
begins work on his next studio project,” 
says VP/Promo Katie Dean. Also look 
for a second single from Clare Dunn 
in late January and a new album from 
Vince Gill in February. Josh Turner and 
Gary Allan are working on new music. 
Adds Dean, “We’ll continue to march 
up the chart with Kip Moore’s ‘Running 
For You’ and David Nail’s ‘Night’s On 
Fire’ as well as George Strait’s title cut 
‘Cold Beer Conversation.’” 

Mercury
CMA New Artist and Male Vocalist of 
the Year Chris Stapleton’s “Nobody To 
Blame” will remain an airplay priority 
along with other offerings from his 
CMA Album of the Year Traveller. 
Easton Corbin’s saying “Yup” in Q1 and 
will follow it up with more singles from 

About To Get Real. Scotty McCreery’s 
still ringing the “Southern Belle” and 
preparing to release his third studio 
album. Lauren Alaina’s working on her 
second album while “Next Boyfriend” 
continues at radio. “Canaan Smith 
will kick off the new year on tour with 
Brantley Gilbert, toasting crowds with 
his second single ‘Hole In A Bottle,’” 
says VPP Damon Moberly. “And look for 
a hot new single from Billy Currington 
in 2016.”

Momentum
“Our focus first quarter is Rachele 
Lynae’s ‘Quicksand’,” says Managing 
Partner Jimmy Murphy. “With the help 
of some early believers at radio and 
positive streaming growth plus a great 
music video, we are now experiencing 
exciting fan engagement.”

Nash Icon
Bocephus is back. GM Jim Weatherson 
says to expect the new Hank Williams 
Jr. album It’s About Time Jan. 15, which 
includes the first single “Are You 
Ready For The Country” featuring 
Eric Church.

New Revolution
The first quarter begins with the Big & 
Rich single “Lovin’ Lately,” featuring 
Tim McGraw. “There’s been a ton of 
talk about this song,” says Principal 
Rob Dalton, “and for good reason. 
Following two back-to-back Top 10 
singles for the first time in their career, 
the stage is being set to launch them 
into a new stratosphere.”

Nine North/Turnpike 
Music/Edgehill
“The ladies of Lavendine are in the 
studio now and will return with their 
follow-up to ‘Maybe I Might,’” says Pres. 
Larry Pareigis. Texan Brandon Stanley 
will be visiting radio leading to his 
debut single in Q1. “Turnpike Music 
& Management signed its debut client 
Justin Mason,” adds Pareigis. “Can’t 
wait for you to hear him.”

RCA
Old Dominion follow up their No. 1 
debut single with an ode to a girl in a 
hat, “Snapback.” “People were adding 
it before we shipped it,” reports SVPP 
Keith Gale, “and we are very excited to 
keep bringing OD hits to Country radio 
in 2016.” Look for Chris Young’s second 
single from I’m Comin’ Over – a duet with 
Cassadee Pope called “Think Of You.” 
“Also look for new music from Miranda 
Lambert and Jake Owen this spring,” 
says Gale. 

Red Bow
“For 2016 we’ll be powering up Chase 
Bryant’s ‘Little Bit Of You’ and Joe 
Nichols’ ‘Freaks Like Me,’” says VP/
Promo Renee Leymon. “We will be out 
on a radio tour with Brooke Eden with 

a goal of a first quarter add date – and 
we are expecting something new from 
Craig Campbell too. Get ready 2016, 
here comes the Red Bow team and our 
incredible artists!”

Republic Nashville
“Florida Georgia Line’s current single 
‘Confession’ continues to climb 
the charts as Brian Kelley and Tyler 
Hubbard are in the studio working on 
their third album,” says VPP Matthew 
Hargis. A Thousand Horses and 
“(This Ain’t No) Drunk Dial” gallop 
out on tour with Jason Aldean and 
Thomas Rhett. Cassadee Pope’s “I 
Am Invincible” continues to heat up 
the airwaves alongside her duet with 
Chris Young. “Additionally, we’ll begin 
the nationwide roll-out of singer/
songwriter Brett Young,” says Hargis. 
“Brett is a California native and is 
currently in the studio with producer 
Dann Huff.”

Show Dog
Toby Keith’s single “Beautiful Stranger” 
from his 35 MPH Town album kicks off 
the label’s Q1. “Toby will once again 
embark on a major tour in ‘16 with 
select dates to be announced soon,” says 
VPP Rick Moxley. “Go OU football!”

Southern Ground
“Zac Brown Band’s ‘Beautiful Drug’ 
continues into 2016,” says VP/Promo 
Chuck Swaney, who promises a follow 
up single will be chosen when the time 
is right. 

Stoney Creek
Expect Randy Houser’s new album 
in early Q1 as “We Went” continues 
its chart climb. You’ll find Lindsay 
Ell on the CMT Next Women of Country 
Tour as she supports single “By The 
Way.” “Triple threat David Fanning just 
released ‘What’s Next,’ which is getting 
started at FM and already spinning 
big with SiriusXM The Highway,” says 
VP/Promo Chris Loss. “You’ll hear 
strong new Parmalee music on their 
sophomore CD and Thompson Square 
will have a new arrival personally (baby 
makes T3) and professionally with ‘You 
Make It Look So Good.’”

Thirty Tigers
“In January Randy Rogers will 
release what I think is the album of 
his career, Nothing Shines Like Neon,” 
says VP/Promotion & Artist Dev. 
Pam Newman. Rogers worked with 
producer Buddy Cannon and the first 
single is “Neon Blues.” “We will also 
continue to stay on Love And Theft’s 
magically tenacious song ‘Whiskey On 
My Breath’ as well as Aaron Watson’s 
tempo-laced ‘Getaway Truck.’”

TTA
TTA will bring radio the latest Emerson 
Drive single “Good Hurt” from their 
Tilt A Whirl EP, along with a new single 
from Carissa Leigh’s debut EP (due 
in Q2). “She has big plans for saying 

Brooke Eden

Muddy Magnolias

Brett
Young
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hello to radio around the country,” says 
founder/CEO John Ettinger. “We’re 
proud of the recent Warner Bros. 
signing of TTA-touted duo High Valley. 
They are a part of our big Canadian 
family, which also includes the latest 
single from Gord Bamford, ‘Don’t Let 
Her Be Gone,’ and will include the 
launch of Tebey to US radio. His current 
Canadian single ‘Jealous Of The Sun’ is 
slotted for a Q1 release. Finally, we are 
very excited for programmers to hear 
‘Jack Daniels’ from L.A.-based singer 
Heather Longstaffe.”

Valory
“Thomas Rhett is on his way to earning 
a fifth consecutive No. 1 with ‘Die A 
Happy Man,’” says SVP/Promotion 
George Briner. Brantley Gilbert starts 
the new year celebrating a second 
platinum album (Just As I Am), 
headlining on the Black Out Tour and 
enjoying the success of current single 
“Stone Cold Sober.” Following his fifth 

chart-topper, Justin Moore is back with 
“You Look Like I Need A Drink,” the 
lead single from his upcoming fourth 
studio album. “We are also proud 
to introduce sassy songstress Tara 
Thompson, who is already leaving a 
blazing impression as she introduces 
‘Someone To Take Your Place’ to 
Country radio,” adds Briner.

WAR
“The first quarter of 2016 is going to 
rock for the WAR Team!” says VP/
Promotion Chris Palmer. Dan + Shay 
will follow up “Nothin’ Like You” with a 
new single from a new album. Frankie 
Ballard also has a new single from a 
project due in 2016. “‘It All Started 
With A Beer’ just impacted Country 
radio,” says Palmer. “Even with three 
No. 1 singles from the last album, 
we expect even more from Frankie’s 
new project. It’s some of the most 
refreshing, real music you’re going to 
hear.” “Power Of Positive Drinkin’” 
will carry Chris Janson into the spring 
and summer as he joins Blake Shelton 
on tour. Adds Palmer, “Jana Kramer’s 
‘I Got The Boy’ is every bit the big hit 
we knew it would be and continues 
to firmly establish her as one of the 
brightest new stars in the genre.”

WEA
After Michael Ray’s No. 1 debut 
“Kiss You In The Morning” amassed 
the highest one-week spin total in 

Mediabase history, his second single 
“Real Men Love Jesus” connected on 
a deeper level. VP/Promotion Jordan 
Pettit says it’s among the fastest chart 
climbers for a new artist in recent 
history. Ryan Kinder recently released 
debut single “Tonight.” “You must catch 
this guy on tour,” says Pettit. “There 
are exciting tour plans for 2016 yet to 
be announced.” High Valley hope to 
“Make You Mine” in Q1 as they start 
their radio tour in January. “These 
brothers bring a unique approach to 
their bluegrass-based style,” says Pettit. 

Wheelhouse
Granger Smith’s debut album 
Remington is in stores next year and 
will include current single “Backroad 
Song.” Trace Adkins’ new single is 
“Jesus & Jones,” written by Tyler Farr, 
Jim McCormick and Casey Beathard. 
“Trace has been actively visiting radio 
while touring,” says VP/Promotion 
Teddi Bonadies, “and will release his 
full album later in 2016.” Bonadies 
adds the label will also introduce 
new female trio Runaway June in Q1, 
comprised of Jennifer Wayne, Naomi 
Cook and Hannah Mulholland.

WMN
“Team WMN is thrilled to announce we 
will release Brandy Clark’s debut single 
to Country radio in February,” says VP/
Promotion Kristen Williams. “To say 
we’re excited is an understatement.” 
In January Cole Swindell will launch 
new single “You Should Be Here” from 
his upcoming second album. Swindell 
penned it as a tribute to his father, but 

Williams says it “transcends beyond that 
and is relatable in many different ways.” 
Look for him on tour later in the spring. 
Coming off the heels of The 21 Project, 
Hunter Hayes continues to climb the 
chart with “21.” In 2016 he’ll write and 
record for an album to be released later 
in the year. William Michael Morgan 
wrapped up his radio tour at the end of 
2015 and will continue into 2016 with his 
debut single. “‘I Met A Girl’ is showing 
real signs of being a hit record and 
something the country audience is ready 
for,” says Williams. Blake Shelton will 
spend Q1 finishing his 12th studio album 
and preparing for a new single. He also 
hits the road on the Blake Shelton Presented 
by Gildan Tour in February. While Brett 
Eldredge prepares for a major tour later 
in 2016, he continues with current single 
“Drunk On Your Love.”                  CAC
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S
ure he was already an accomplished Top 40  
programmer and media executive, but when  
Jeff Kapugi was tapped in 2011 as PD for WUSN/
Chicago and VP/Country for CBS Radio, the  

industry wasn’t alone in its surprise. “I almost felt like 
I was being punked by Ashton Kutcher,” Kapugi says. 
Now overseeing the company’s 11 iconic  
Country brands and programming in his hometown, 
Kapugi is a fixture in the genre and format.

   Jeff 
Kapugi

Eyes 
On The

(Enter)prise

CA: Four years ago we asked why you jumped into Country 
after such a long career in Pop and AC. You said, “I love a 
challenge ... I can certainly learn the ropes of Country, but 
I can also offer some new insights.” Looking back, has it 
been more or less challenging than you anticipated?
JK: That’s a hard one. Every day is a challenge and you have 
to set new goals. One of the reasons I was brought in was 
to instill a little more aggressive attitude into CBS Radio’s 
Country stations. Obviously, I entered that with two eyes, 
two ears and one mouth [because] to do that effectively, 

you first have to under-
stand. Nobody knows 
it all, so I was learning 
what was going on 
and why. It was about 
surveying the competi-

tive landscape, whether that be head-to-head competition 
or working to create more shares in a market. WUSN was 
obviously my primary responsibility, but that applied in 
our other Country markets, as well.

Within my first 30 days we launched KMNB/Minneapo-
lis, so evaluation was certainly a part of it. Jeff Garrison 
had evolved to VP/Artist Relations, which was kind of a 
precursor to our Amplify program. We launched Buz’n 
with the help of Mick Anselmo and Kevin Metheny. I spent 
that first 60-90 days evaluating the great things going on 
at WUSN, trying to make them even better and evolving 
the mentality from – to use Pop analogies – an AC station 
toward Hot AC. It was a little more aggressive in rotation 
turns, promotional thrusts, overall brand awareness and put-
ting yourself out there as a radio station. 

Between industry awards and boards, you were accepted and in-
volved in the industry pretty quickly. What’s your view of the small 
town that is the Country music business and your place in it? 

My place is to be the ears and voice for CBS Radio and our 
Country format. At the time, WUSN was the biggest Country sta-
tion in America – we’re regularly top two or three in cume. I’m 
also the format captain so my position allowed me to integrate into 
boards and have a voice within the community rather quickly. I’d 
like to think my 20-year broadcast tenure and reputation in other 
formats and mediums also helped provide that short runway.
 
Is the country community what you expected, or were
there surprises?

It’s close-knit, very friendly and competitive. There are a lot of 
artists and labels rooting for each other while still being competitive. 
You don’t see that as much on the Pop side. 

What are some of the ways you’ve seen that close-knit nature?
In Pop, you’ll know a national, your regional and you’ll meet new 

artists along the way. In Country, you know the CEO, the national, all 
the regionals, the artists, writers, publishers and the road manag-
ers. You meet so many people – it really is an amazing small 
town, as you put it. In some respects, Pop could learn from 
Country, but Country could learn from Pop, too. We can all 
learn from each other.

I can’t speak beyond my four-year tenure, but I’m 
watching guys like Tyler Farr and Brett Eldredge grow 
up. While they may have started prior to my time at ‘USN, 
I was there when they started hitting air and the wheels 
were folding up into the plane. Now they’re soaring and I 
still have the same great relationship with those guys, their 
labels and managers. 

What are the challenges that go with that closeness? Where do you
see inefficiencies? 

There’s probably more music in this format than any other in which I’ve worked. 
Radio stations can only realistically expose so much music, which varies based on 
what type of a programmer you are. There could be 70-75 records out, maybe more, 
at any particular time – and a lot of them are really good, so that’s the great part. A lot 
of really good stuff is being left on the table, plus it can take a while to develop.
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community 
as an 

enterprise 
rather than 
individual 
stations.
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CBS Country stations have a hot AC mentality with 
60-75 spins a week. Pop stations have evolved from 
that to 110-125 times a week. Pop songs get through 
the cycle, research comes back and the litmus test just 
happens faster. I wish there was a way to figure that 
out with Country.

What do you see as Country radio’s place within CBS 
Radio? And has that changed from when you first 
came on?

Country’s place is strong. We’re big on Pop, we’ve 
got some really amazing spoken word radio stations 
– News and Sports – and Country’s right up there. 
We’ve definitely tried to wrap our arms around the 
Country community as an enterprise of 11 rather than 
individual stations. That may be one of the things 

we’ve done a little bit better over the last few years 
in creating programs under the Amplify umbrella – 
Impact and Launch. We’ve got some iconic brands 
– ‘USN, WYCD/Detroit, WXTU/Philadelphia, KMPS/
Seattle, KILT/Houston – but no one of them is stron-
ger than all of them together. 

We’ve been able to do some things as an 11-station 
enterprise including a great pre-Super Bowl show 
earlier this year with Jason Aldean, Florida Georgia 
Line and Dierks Bentley. That was our first foray into 
big events. Like I said, we enjoy getting behind the 
Amplify projects as a group – exposing new album 
releases or new artists. And we just had our first big 
Country spin-off of [the company-wide] We Can Sur-
vive, which Country had been a small part of for the 
last two years, with Stars & Strings here in Chicago. 

From these two events to Amplify initiatives, where do 
you see the group’s efforts going?

We’re always learning and evolving. When we orig-
inally debuted Launch two-and-a-half years ago, the 
idea was to promote things we collectively thought 
the audience should know about. That’s evolved to 
include spins and Radio.com. Stars & Strings is the 
first time we’ve done an enterprise-wide Country-spe-
cific show. The first year of We Can Survive was Katy 
Perry and Kacey Musgraves, so we had a good part in 
that. The next year was Pharrell and a bunch of art-
ists including Lady Antebellum. As we were wrapping 
up 2014, I thought the format was strong enough 
that we could do our own thing. The company 
agreed with my recommendation, so we branched off 
of the breast cancer event [Survive] to wrap ourselves 
with something that is really the fabric of the format 
with veterans’ causes on Veterans Day.

Have you felt much of a change in the CEO transition 
from Dan Mason to Andre Fernandez? 

Dan Mason is a programmer at heart and was actu-
ally the guy that pushed the button to launch WUSN 
34 years ago. He’s an amazing guy and I owe a lot of 
where I am to him. I was in St. Louis programming 
our two FMs and my family was still living in Chicago 
as my son finished high school. It was Dan’s recom-
mendation that got me back to Chicago, program-
ming in my hometown for the first time. I almost felt 
like I was being punked by Ashton Kutcher when they 
also asked me to be the format captain.

I’ve spent time with Andre on a few occasions since 
he’s taken over and those have been amazing. He’s 
just a great human being and a great leader. He at-
tended Stars & Strings to show his support. He’s a big 
fan of our Country radio stations and we’ll continue 
to learn more from and about him in the months and 
years to come. 

You referenced Minneapolis earlier. What are the markers 
that you looked at to launch KMNB, and would look at in 
making the decision to launch a new Country station?

KMNB was a great opportunity for us to go up 
against one of iHeart’s strongest Country stations in 
KEEY. They were No. 1 pretty much across the board, 
so there was a lot of Country share to go after. We had 
AC W Lite ranking No. 19, I think. We almost couldn’t 
fail. Even if we landed eleventh or twelfth, it was going 
to be an uptick from where we were, but we’ve done 
a little better a lot quicker than everyone expected. 
Mick Anselmo is very passionate about the format 
and is a great ambassador for CBS Radio and country 
music. To put him, Jeff Garrison, Rob Morris and my-
self together – it was a great launch team. We’re very 
happy with the success of KMNB, which will celebrate 
its fourth birthday on Christmas Day this year. 

Does radio have a relevancy problem in a world of 
Pandora, Spotify, YouTube and other channels for 
getting music?

I don’t think so. People spend time with radio every 
day. I have sons who are in their early 20s and still 
spend time with radio, although they share their time 
with other ways to get music – Pandora, Spotify or even 
SiriusXM. We’re always going to be a viable part of 
everyone’s life, and that’s where the best content can 
win. If 80-85% of it is basically the same music, it’s about 
what you do between the songs that really counts. Being 
connected, doing the things that count to build your 
brand and integrating yourself into your community are 
the most important things. A lot of those other services 
can’t do that. 

When something like the Chris Stapleton moment 
on the CMA Awards happens, it gives people on the 
extremes the opportunity to push some hot buttons. 
On the radio side, you see a few reacting as if success 
without radio is a threat. On the other side, some 
see confirmation that radio isn’t identifying what the 
public really wants. How do you think Country radio is 
doing in bringing Nashville’s best to the audience?

I can only relate my experience with that. We 
exposed “What Are You Listening To” and “Trav-
eller” on ‘USN. We featured Chris as one of our 
new country artists of the year at the beginning of 
2014. We also featured him around the release of 
the Traveller album this May. Our job as program-
mers is to expose things we think the audience will 
bite on and then hope they do. Give them enough 
spins that people can get a taste without opening 
their mouths and shoving it down. After that, it’s 
up to the audience to decide. I’m really proud of 
our station as one of dozens that exposed Chris 
Stapleton’s music. But ‘USN also has listeners who 
are asking me why they had to hear about him on 
the CMA Awards and not the radio. 

That’s a tough question to answer. We played Chris 
in meaningful rotations and day parts. Obviously it 
didn’t grab the listener at the time because neither of 
those singles were hits, but put him on a marquee event 
like the CMAs next to a marquee talent like Justin Tim-
berlake and you certainly get some major exposure. 
I’m really happy for Chris, Universal and Country 
radio. We’re playing “Nobody To Blame” in meaning-
ful rotation when the sun shines on US 99.5, and we’re 
hoping it shows what it needs to show in order to 
advance. Again, that’s up to the audience to decide. 

Does the audience understand that?
I recently had a great conversation with a listener 

about Chris Stapleton after she wrote me a note ask-
ing why she had to hear about him on the awards. 
So I called her up and, before identifying myself, asked 
about her favorite station. She said she loves listen-
ing to Lisa and Ray on US99 and, after they get off 
the air, she spends time with Spotify. I said, “Well, 
you’re missing out on some great music by making 
that switch. You missed out on the exposure we gave 
Chris over the last two-and-a-half years.” It was a good 

conversation and she sent me a note back thanking 
me for caring so much about the listeners. I do that 
often. And she has vowed to spend more time with 
the radio station. 

Probably interesting for the radio naysayers to note 
that she didn’t hear Stapleton on Spotify, either.

Yeah, and radio stations in general probably don’t 
play as much music in mornings because we’re trying 
to throw out a bit more personality. You don’t gener-
ally get to expose a lot of new music in the meat of 
morning drive. It starts rolling at 9am or just after, 
and that’s where we exposed Chris. Unfortunately, 
because she left the radio station, she missed that 
and thought we hadn’t supported him when that was 
the furthest thing from the truth.

Coming from Top 40 with its robust female artist base, 
what’s your take on the male-heavy nature of Country?

Hits are hits. At the end of the day, the audience decides 
what they want to hear more often. We just kind of curate 
what we think they’ll like, set it out there and they take it 
from there. This was a great year with Kelsea Ballerini and 
Cam emerging. Carrie Underwood put out a spectacular 
single and album. And there’s hopefully more to come.

Turning to Chicago, you’re a native but I wonder 
what, if anything, programming US99 has taught you 
about the city that you didn’t know?

Well, I didn’t know Joe’s existed, but I wasn’t really 
living in the city when it was birthed as a country venue. I 
spend a lot of time with our friends at Joe’s – probably av-
eraging about 40 or 45 shows a year and I enjoy that a lot.

Are there any unique challenges to programming 
Country in Chicago? 

In the last eight of nine years of PPM, the station has 
had one of the bigger overall Country cumes in the 
nation. It hasn’t been dominating its market like you’ve 
seen at times with KEEY/Minneapolis or WMIL/Mil-
waukee. So I still ride the fence on whether Chicago is 
a great country market. It’s got the biggest audience, 
but a lot of people live here. Our challenge today is our 
direct competition and we just need to be better than 
them between the music because, song for song, we’re 
pretty close to the same radio station. 

How does having a competitor influence what you and 
your team do with US99? 

For one, it makes us better. Competition always does 
that. In my first staff meeting four years ago I said, “This 
format’s hot and one day, we’re going to get competition. 
Preparing for that day starts now.” I wasn’t kidding. Even 
though the station hadn’t had competition since ’97 with 
WKXK, my thought process was to keep a competitor from 
coming in and to keep my station as solid as possible. That 
way, if competition does come, people may spend time with 
them, but they’ll spend more time with me. 

What are the highlights from the last few years? 
My wife and I met in college and got married here 

before going on a 19-year gypsy tour of the nation. Both 
our families live here. To be here now and program-

ming in Chicago is really a lot of fun. WUSN winning 
its first ACM award this past year is certainly one of 
those personal and professional highlights. Also, two-
and-a-half years ago in Las Vegas, prior to the ACM 
Awards, Laurie and I renewed our vows for our 25th 
wedding anniversary. Chris Young officiated and Brett 
Eldredge, friends from the station, Joe’s and Nashville 
were in attendance. People who have become lifelong 
friends in a very short period of time. 

Another that stands out is our relationship with St. 
Jude Children’s Research Hospital. The station is head-
ing into its 25th year and we’re about $1.4 million from 
eclipsing $25 million raised. That’s just really, really spe-
cial. It’s fun to hang backstage and all that kind of stuff, 
but when you can make a difference in your commu-
nity – that’s why we do what we do.                          CAC
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