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Laurie DeYoung
Memories Out Of Milestones

When Laurie DeYoung joined WPOC/Baltimore 
for mornings in 1985, she had no designs on 
marrying the market, setting records, breaking 

barriers, being named to the Country Radio Hall of Fame 
– or even enjoying country music. Yet, as she celebrates 35 
years, DeYoung has checked those boxes and many more, 
becoming a market fi xture and positioning herself among 
the most successful and trusted brands in the industry. 
And while some have asked when she intends to 
slow down, DeYoung has no plans on walking 
away while there’s still fun to be had.

CA: You spent the early years of your career in multiple formats including Top 40, Rock and 
Sports-Talk before taking Country mornings in Baltimore. Why the move?
LDY: I’ll be very honest; it was the best job at the moment. I had been in San Diego for fi ve 
months when the owners came in and fi red the morning show, PD and GM. I knew no one 
out on the West Coast, and I was a new mother. After a few months of sending out tapes – 
as I age myself with that remark – my husband and I decided to move back to Michigan. 
As soon as we arrived, I got the call from Baltimore. I didn’t know anything about country 
music, but the job sounded better than living with my in-laws!

I was concerned, because what I knew to be true about radio – something that still holds 
true today – is that female listeners didn’t want you to be stupid, and they didn’t want you 
representing them on-air if you didn’t know what you were doing. I already had to work 
twice as hard to get women to think they wanted to hear me back then. Someone once 
called me a parrot, and I didn’t like that. So not knowing the format or the city didn’t get 
me immediately excited about the opportunity.

Once you committed to WPOC and to Country, what hooked you?
The music. My show is about good music and good conversation – those are my two 
favorite things. I had a lot of learning and catching up to do and spent time fi nding 

out about the history of 
country music. My timing just 
happened to be great, too, I 
just didn’t realize it then. Early 
on, I discovered Mac Davis’ 

“It’s Hard To Be Humble” and Roger Miller’s “King Of The Road” and “Dang Me.” I 
appreciated the music and the musicianship, but at the time, it was a lot of standing still 
with a microphone or a guitar, which was very different than what I had come from with 
Madonna, Prince, Michael Jackson and the hair metal bands.

As we moved into the late 1980s and early ‘90s, Garth Brooks brought this amazing 
energy that reminded me of what I experienced early in my career with Rock and Top 
40 radio. Then there was Mary Chapin Carpenter, one of my favorites to this day, who 
reminded me of the folksy songwriter vibes of James Taylor, Carly Simon or Carole King, 
all of whom would be considered country artists now. Those energies started coming 
together, and everything started to shift. That’s when I said, “Okay, I get it now. I can 
relate to what they are saying.”

Is that when you decided to marry the format?
That’s a good way to put it, yes. The lifestyle and the music maybe caught up to who I was 
instead of me having to catch up to it at that point. I was never going to be the type to dress 
in full Western wear, though I did get myself a few good pair of cowboy boots over the years. I 
remember people wanting to do photo shoots with hay bales and thinking that was funny, but when 
that next generation of artists came through with their fresh energy, there was a shift. 

When did you feel the format fully embraced you back?
There were several small moments along the way, but I recall the fi rst time the show traveled to 
Nashville to broadcast live. It was the late ‘80s, and I had the opportunity to speak in person with 
some of the artists. I was pregnant with my second child, and I remember June Carter Cash walking 
up and, without so much as an introduction, saying, “Oh, honey, that hurts. Having babies ... that 
hurts!” The artists were regular people with a lot of heart, and they were all extremely down-to-earth, 
which was a stark contrast from other formats.

I also remember a moment with Wynonna Judd during one of those early onsite broadcasts in 
Nashville when she walked up to my table in the middle of a big banquet room fi lled with other 
stations and said, “Thank God there’s a woman here.” So many of the other shows were male leads or 
all-male teams. I felt welcomed and embraced by the artists almost immediately.

You’ve alluded to the scarcity of female-fronted morning shows. Why do you think it’s rare to see?
To this day, I don’t know why it’s uncommon. I know women have babies and some will step away 
from their career for a while, but the fact that there aren’t more women with their names on a 
show is surprising. There are a lot of ladies who have their names attached to a show headlined by a 
man, and that’s fi ne, but there is something about having a show that’s yours, and it’s important for 
women to have more of those opportunities. 

You also mentioned earlier that female listeners can be hard on female personalities. Has that 
changed for you over the years?
No question. When I was in Rock, I joined an incumbent morning guy for the Tony And Laurie 
Morning Show. A lot of female listeners were mad they didn’t have this guy to themselves anymore; 
they had this idea of a personal relationship with Tony, and I was like the other woman! They saw 
me as stealing Tony’s attention from them, even though I was married. After I became a mom, that 

THE INTERVIEW

PAGE 37 • DECEMBER 2020DECEMBER 2020DECEMBER

Laurie DeYoung
Memories Out Of Milestones
Laurie DeYoung
Memories Out Of Milestones
Laurie DeYoung

hen Laurie DeYoung joined WPOC/Baltimore 
for mornings in 1985, she had no designs on 
marrying the market, setting records, breaking 

barriers, being named to the Country Radio Hall of Fame 
– or even enjoying country music. Yet, as she celebrates 35 
years, DeYoung has checked those boxes and many more, 
becoming a market fi xture and positioning herself among 
the most successful and trusted brands in the industry. 
And while some have asked when she intends to 
slow down, DeYoung has no plans on walking 

CA: You spent the early years of your career in multiple formats including Top 40, Rock and 

 I’ll be very honest; it was the best job at the moment. I had been in San Diego for fi ve 
months when the owners came in and fi red the morning show, PD and GM. I knew no one 
out on the West Coast, and I was a new mother. After a few months of sending out tapes – 
as I age myself with that remark – my husband and I decided to move back to Michigan. 
As soon as we arrived, I got the call from Baltimore. I didn’t know anything about country 

I was concerned, because what I knew to be true about radio – something that still holds 
true today – is that female listeners didn’t want you to be stupid, and they didn’t want you 
representing them on-air if you didn’t know what you were doing. I already had to work 
twice as hard to get women to think they wanted to hear me back then. Someone once 
called me a parrot, and I didn’t like that. So not knowing the format or the city didn’t get 

The music. My show is about good music and good conversation – those are my two 
favorite things. I had a lot of learning and catching up to do and spent time fi nding 

country music. My timing just 
happened to be great, too, I 
just didn’t realize it then. Early 
on, I discovered Mac Davis’ 

“It’s Hard To Be Humble” and Roger Miller’s “King Of The Road” and “Dang Me.” I 
appreciated the music and the musicianship, but at the time, it was a lot of standing still 
with a microphone or a guitar, which was very different than what I had come from with 

As we moved into the late 1980s and early ‘90s, Garth Brooks brought this amazing 
energy that reminded me of what I experienced early in my career with Rock and Top 
40 radio. Then there was Mary Chapin Carpenter, one of my favorites to this day, who 
reminded me of the folksy songwriter vibes of James Taylor, Carly Simon or Carole King, 
all of whom would be considered country artists now. Those energies started coming 
together, and everything started to shift. That’s when I said, “Okay, I get it now. I can 

That’s a good way to put it, yes. The lifestyle and the music maybe caught up to who I was 
instead of me having to catch up to it at that point. I was never going to be the type to dress 
in full Western wear, though I did get myself a few good pair of cowboy boots over the years. I 
remember people wanting to do photo shoots with hay bales and thinking that was funny, but when 
that next generation of artists came through with their fresh energy, there was a shift. 

There were several small moments along the way, but I recall the fi rst time the show traveled to 
Nashville to broadcast live. It was the late ‘80s, and I had the opportunity to speak in person with 
some of the artists. I was pregnant with my second child, and I remember June Carter Cash walking 
up and, without so much as an introduction, saying, “Oh, honey, that hurts. Having babies ... that 
hurts!” The artists were regular people with a lot of heart, and they were all extremely down-to-earth, 

I also remember a moment with Wynonna Judd during one of those early onsite broadcasts in 
Nashville when she walked up to my table in the middle of a big banquet room fi lled with other 
stations and said, “Thank God there’s a woman here.” So many of the other shows were male leads or 

You’ve alluded to the scarcity of female-fronted morning shows. Why do you think it’s rare to see?
To this day, I don’t know why it’s uncommon. I know women have babies and some will step away 
from their career for a while, but the fact that there aren’t more women with their names on a 
show is surprising. There are a lot of ladies who have their names attached to a show headlined by a 
man, and that’s fi ne, but there is something about having a show that’s yours, and it’s important for 

You also mentioned earlier that female listeners can be hard on female personalities. Has that 

Tony And Laurie 
. A lot of female listeners were mad they didn’t have this guy to themselves anymore; 

they had this idea of a personal relationship with Tony, and I was like the other woman! They saw 
me as stealing Tony’s attention from them, even though I was married. After I became a mom, that 



PAGE 37 • DECEMBER 2020

Laurie DeYoung
Memories Out Of Milestones

When Laurie DeYoung joined WPOC/Baltimore 
for mornings in 1985, she had no designs on 
marrying the market, setting records, breaking 

barriers, being named to the Country Radio Hall of Fame 
– or even enjoying country music. Yet, as she celebrates 35 
years, DeYoung has checked those boxes and many more, 
becoming a market fi xture and positioning herself among 
the most successful and trusted brands in the industry. 
And while some have asked when she intends to 
slow down, DeYoung has no plans on walking 
away while there’s still fun to be had.

CA: You spent the early years of your career in multiple formats including Top 40, Rock and 
Sports-Talk before taking Country mornings in Baltimore. Why the move?
LDY: I’ll be very honest; it was the best job at the moment. I had been in San Diego for fi ve 
months when the owners came in and fi red the morning show, PD and GM. I knew no one 
out on the West Coast, and I was a new mother. After a few months of sending out tapes – 
as I age myself with that remark – my husband and I decided to move back to Michigan. 
As soon as we arrived, I got the call from Baltimore. I didn’t know anything about country 
music, but the job sounded better than living with my in-laws!

I was concerned, because what I knew to be true about radio – something that still holds 
true today – is that female listeners didn’t want you to be stupid, and they didn’t want you 
representing them on-air if you didn’t know what you were doing. I already had to work 
twice as hard to get women to think they wanted to hear me back then. Someone once 
called me a parrot, and I didn’t like that. So not knowing the format or the city didn’t get 
me immediately excited about the opportunity.

Once you committed to WPOC and to Country, what hooked you?
The music. My show is about good music and good conversation – those are my two 
favorite things. I had a lot of learning and catching up to do and spent time fi nding 

out about the history of 
country music. My timing just 
happened to be great, too, I 
just didn’t realize it then. Early 
on, I discovered Mac Davis’ 

“It’s Hard To Be Humble” and Roger Miller’s “King Of The Road” and “Dang Me.” I 
appreciated the music and the musicianship, but at the time, it was a lot of standing still 
with a microphone or a guitar, which was very different than what I had come from with 
Madonna, Prince, Michael Jackson and the hair metal bands.

As we moved into the late 1980s and early ‘90s, Garth Brooks brought this amazing 
energy that reminded me of what I experienced early in my career with Rock and Top 
40 radio. Then there was Mary Chapin Carpenter, one of my favorites to this day, who 
reminded me of the folksy songwriter vibes of James Taylor, Carly Simon or Carole King, 
all of whom would be considered country artists now. Those energies started coming 
together, and everything started to shift. That’s when I said, “Okay, I get it now. I can 
relate to what they are saying.”

Is that when you decided to marry the format?
That’s a good way to put it, yes. The lifestyle and the music maybe caught up to who I was 
instead of me having to catch up to it at that point. I was never going to be the type to dress 
in full Western wear, though I did get myself a few good pair of cowboy boots over the years. I 
remember people wanting to do photo shoots with hay bales and thinking that was funny, but when 
that next generation of artists came through with their fresh energy, there was a shift. 

When did you feel the format fully embraced you back?
There were several small moments along the way, but I recall the fi rst time the show traveled to 
Nashville to broadcast live. It was the late ‘80s, and I had the opportunity to speak in person with 
some of the artists. I was pregnant with my second child, and I remember June Carter Cash walking 
up and, without so much as an introduction, saying, “Oh, honey, that hurts. Having babies ... that 
hurts!” The artists were regular people with a lot of heart, and they were all extremely down-to-earth, 
which was a stark contrast from other formats.

I also remember a moment with Wynonna Judd during one of those early onsite broadcasts in 
Nashville when she walked up to my table in the middle of a big banquet room fi lled with other 
stations and said, “Thank God there’s a woman here.” So many of the other shows were male leads or 
all-male teams. I felt welcomed and embraced by the artists almost immediately.

You’ve alluded to the scarcity of female-fronted morning shows. Why do you think it’s rare to see?
To this day, I don’t know why it’s uncommon. I know women have babies and some will step away 
from their career for a while, but the fact that there aren’t more women with their names on a 
show is surprising. There are a lot of ladies who have their names attached to a show headlined by a 
man, and that’s fi ne, but there is something about having a show that’s yours, and it’s important for 
women to have more of those opportunities. 

You also mentioned earlier that female listeners can be hard on female personalities. Has that 
changed for you over the years?
No question. When I was in Rock, I joined an incumbent morning guy for the Tony And Laurie 
Morning Show. A lot of female listeners were mad they didn’t have this guy to themselves anymore; 
they had this idea of a personal relationship with Tony, and I was like the other woman! They saw 
me as stealing Tony’s attention from them, even though I was married. After I became a mom, that 

THE INTERVIEW

PAGE 37 • DECEMBER 2020DECEMBER 2020DECEMBER

Laurie DeYoung
Memories Out Of Milestones
Laurie DeYoung
Memories Out Of Milestones
Laurie DeYoung

hen Laurie DeYoung joined WPOC/Baltimore 
for mornings in 1985, she had no designs on 
marrying the market, setting records, breaking 

barriers, being named to the Country Radio Hall of Fame 
– or even enjoying country music. Yet, as she celebrates 35 
years, DeYoung has checked those boxes and many more, 
becoming a market fi xture and positioning herself among 
the most successful and trusted brands in the industry. 
And while some have asked when she intends to 
slow down, DeYoung has no plans on walking 

CA: You spent the early years of your career in multiple formats including Top 40, Rock and 

 I’ll be very honest; it was the best job at the moment. I had been in San Diego for fi ve 
months when the owners came in and fi red the morning show, PD and GM. I knew no one 
out on the West Coast, and I was a new mother. After a few months of sending out tapes – 
as I age myself with that remark – my husband and I decided to move back to Michigan. 
As soon as we arrived, I got the call from Baltimore. I didn’t know anything about country 

I was concerned, because what I knew to be true about radio – something that still holds 
true today – is that female listeners didn’t want you to be stupid, and they didn’t want you 
representing them on-air if you didn’t know what you were doing. I already had to work 
twice as hard to get women to think they wanted to hear me back then. Someone once 
called me a parrot, and I didn’t like that. So not knowing the format or the city didn’t get 

The music. My show is about good music and good conversation – those are my two 
favorite things. I had a lot of learning and catching up to do and spent time fi nding 

country music. My timing just 
happened to be great, too, I 
just didn’t realize it then. Early 
on, I discovered Mac Davis’ 

“It’s Hard To Be Humble” and Roger Miller’s “King Of The Road” and “Dang Me.” I 
appreciated the music and the musicianship, but at the time, it was a lot of standing still 
with a microphone or a guitar, which was very different than what I had come from with 

As we moved into the late 1980s and early ‘90s, Garth Brooks brought this amazing 
energy that reminded me of what I experienced early in my career with Rock and Top 
40 radio. Then there was Mary Chapin Carpenter, one of my favorites to this day, who 
reminded me of the folksy songwriter vibes of James Taylor, Carly Simon or Carole King, 
all of whom would be considered country artists now. Those energies started coming 
together, and everything started to shift. That’s when I said, “Okay, I get it now. I can 

That’s a good way to put it, yes. The lifestyle and the music maybe caught up to who I was 
instead of me having to catch up to it at that point. I was never going to be the type to dress 
in full Western wear, though I did get myself a few good pair of cowboy boots over the years. I 
remember people wanting to do photo shoots with hay bales and thinking that was funny, but when 
that next generation of artists came through with their fresh energy, there was a shift. 

There were several small moments along the way, but I recall the fi rst time the show traveled to 
Nashville to broadcast live. It was the late ‘80s, and I had the opportunity to speak in person with 
some of the artists. I was pregnant with my second child, and I remember June Carter Cash walking 
up and, without so much as an introduction, saying, “Oh, honey, that hurts. Having babies ... that 
hurts!” The artists were regular people with a lot of heart, and they were all extremely down-to-earth, 

I also remember a moment with Wynonna Judd during one of those early onsite broadcasts in 
Nashville when she walked up to my table in the middle of a big banquet room fi lled with other 
stations and said, “Thank God there’s a woman here.” So many of the other shows were male leads or 

You’ve alluded to the scarcity of female-fronted morning shows. Why do you think it’s rare to see?
To this day, I don’t know why it’s uncommon. I know women have babies and some will step away 
from their career for a while, but the fact that there aren’t more women with their names on a 
show is surprising. There are a lot of ladies who have their names attached to a show headlined by a 
man, and that’s fi ne, but there is something about having a show that’s yours, and it’s important for 

You also mentioned earlier that female listeners can be hard on female personalities. Has that 

Tony And Laurie 
. A lot of female listeners were mad they didn’t have this guy to themselves anymore; 

they had this idea of a personal relationship with Tony, and I was like the other woman! They saw 
me as stealing Tony’s attention from them, even though I was married. After I became a mom, that 



PAGE 38 • DECEMBER 2020

changed. Other women in broadcasting have said similar things to me. Before you 
have children, you are almost a threat. Once you give birth, the mindset changes to, 
“Oh, she’s a mom. She’s like me.”

Throughout my career in Country, and especially in recent years, I’ve had strong 
support from women, both younger and older. I’ve always appreciated that, because 
it wasn’t that way early on for me. While my role as a mom serves as a secondary 
plotline on the show, motherhood grows your heart and makes you more sensitive. 
Your focus shifts, and you become responsible for others. I’ve always tried to just be 
who I am, and after 45 years in radio, my authenticity – as a woman, a mom and a 
personality – is what draws people in and keeps them listening.

You’ve not only made Country radio your home, but you’ve married the market, as 
well. Was that a conscious decision, or did it happen organically?
As a child, my family moved a lot, which was diffi cult for me. I was relocating to 
new schools and trying to get people to engage with me as the new kid, because 

I wasn’t an automatically 
cool person. Staying in 
Baltimore was more of 
an organic evolution, but 

in the back of my mind, I knew it wouldn’t be a bad thing to have our three kids 
grow up in one place instead of having the experiences I had of always feeling 
like an outsider.

Did having to continually get classmates to warm to you affect the way you engage 
with listeners?
It has infl uenced everything about my life! I don’t have a base level of friends I’ve 
known since I was young, and I’ve fought for every friend I have. As a kid, I was thin 
and what I called “furry” with a lot of dark hair on my arms. Kids would tease me 
about more than just being new in school, so I learned to develop other parts of my 
personality to win people over. That colored my entire life, and I have capitalized 
on my personality my entire career.

Was it diffi cult to get native Baltimoreans to engage with a Midwest girl initially?
Baltimore was certainly an easier entry than San Diego, but Baltimore is a different 
feel. Neighborhoods are important here, and this town has more people who end 
up moving into their parents’ home after their parents pass away. Loyal is the right 
word for people from this area, so you have to prove yourself. I didn’t only have to 
win over listeners, but also my coworkers, most of whom were native to the area. I 
actually had one woman ask me to lunch only to tell me why she didn’t like me. I 
ended up paying for the lunch. Isn’t that a typical female move? She spent the meal 
telling me what she hated about me, and 
my response was, “I’m sorry you don’t 
like me. I’ll buy lunch.”

Did planting roots as a family ingratiate 
you to the community?
Absolutely! We lived downtown for the 
fi rst fi ve years, because we didn’t know 
the area. As schools became more of 
an issue, we moved to the county. Not 
only did we raise our children here, 
but two of our three kids were born 
here. We’ve owned homes in different 
neighborhoods and gotten to know the 
places people love. Even something as 
small as learning to pronounce the street 
names made an impact. Listeners took 
these as signs I wasn’t planning to go 
anywhere. They are loyal to their city, 
and they expect loyalty from others.

You now have second generation 
listeners, as well.
And third! Generations of people have 
now listened to me with their parents or 
grandparents. I think there’s a comfort 
factor there. People have grown up with 
me in the market, so especially this year 
with the uncertainty of everyday life, 
there’s some comfort in them being able 
to say to themselves, “Let me just have 
Laurie talk to me for a while.”

During the pandemic, have you remained in 
the studio, or are you working from home?
St. Pierre is working from home now, 
but Francesca and I are here every morning. We already had a fantastic setup with 
our individual studios. I’m in the center, and there is glass between each studio so 
we can see one another. Not only do I not want to be at home in my basement, but 
I was also afraid to lose the phones. These are the moments I was made for – being 
there with people. I don’t think of it as talking into a microphone, I consider myself 
to be talking to another person. 

Have the show dynamics changed?
There have been subtle shifts. Early on, everyone was shaken up, so there was a 
signifi cant amount of pandemic-related conversation happening on the show. 
Fatigue started to set in after a while, and everyone needed a break from the 
constant news cycle; it was affecting mental health for many. People needed to 
laugh! That’s what the soul needs in diffi cult moments. This will forever change us 
and be part of the narrative, much like 9-11, and this pandemic will change what 
“normal” means going forward.

What has changed most for you?
Having fewer decisions to make. I see the beauty in both sides at all times and 
think life is a gray zone where nothing seems black or white. Making decisions 
about where to go, what to do, which concerts to see, what events to be involved 
with, which causes to support ... so many decisions every day and a constant sense 
of being busy is not something I miss. I don’t think I’ll ever go back to being as 
seemingly busy as I once was. I love the big shows we do, but the quieter things are 
the ones that bring us back to life.

Does that mean you’re getting more sleep?
No! As you get older, they say you don’t need as much sleep. I also have three dogs 
– my three adult children think I replaced them each with a dog – and they don’t 
believe in new routines. When you do mornings, you also sleep with one eye open, 
always afraid of oversleeping.

You made mention of your current co-hosts. What are you looking for in a 
teammate, and how do you know when you’ve found the right person?
I hear nightmare stories of people who come to work each day hating the person 
they work with, but I could never do that. As I’ve gotten older, we have been 

strategic in building out the team. Country encapsulates and engages multiple 
generations, and since I’m not going to be getting married or having more babies, 
we want co-hosts who can appeal to the other demographics. 

I want to serve as many people in our audience as we possibly can, so where 
I have grown children, I can occupy that space and fi ll that role. Francesca has 
a boyfriend but isn’t yet married, and she just bought her fi rst condo. St. Pierre 
will turn 40 in February and will welcome his fi rst child soon. I’m never going 
to be able to go through those life phases again, other than through the eyes 
of my children – which will also be an interesting perspective when the time 
comes. Last year, my son was getting married around the same time St. Pierre 
got married. He and I were able to bring two different viewpoints on the same 
topic, meaning we could serve more of the listening audience at once. 

You’ve also been a champion for other female personalities, correct?
Absolutely. I always want to have another woman on my show, because it took a lot 
of years before we even had women who would apply. Francesca happens to be the 
same age as my daughter, which brings a multi-tiered relationship to our on-air 
banter. I may have been the fi rst female to be the morning show lead for a Country 
station, and I never had a female boss until I arrived at WPOC. I was also only 
the third female to be inducted to the Country Radio Hall of Fame in the on-air 
category [in 2010].

Many years ago, I had a talent coach named Lorna Osmond who was the fi rst 
to tell me, “Laurie, you don’t value what you do, because it comes easy to you. It 
doesn’t come easy to most people.” As a woman, that’s sometimes hard to hear. 
Surveys say men overestimate their looks, intelligence, wit and abilities, while 
women underestimate their own. I want to do for other female personalities what 
Lorna did for me – foster confi dence and self-worth.

Do you feel you have been treated differently by male peers during your career?
In all honesty, guys gave me attention for a lot of reasons. I did, however, have some 
wonderful male bosses. I remember, though, a few years back there was a guy who 
wrote for the Baltimore Sun who wanted to have lunch with me. We’d both been in 
the market for a long time, and he would routinely mention me in his columns, so 
I agreed to the lunch to thank him for that. At the table, as I was thanking him, I 
asked, “Did you always like country music?” He said, “No, I just thought you were 
hot.” When you’re young, you think you’re setting the world on fi re as a woman, 
and sometimes you’re getting attention for other reasons. What was I expecting 
him to say? “Oh, your show really touched me.” I thought he would say something 
deep and meaningful about the impact I had on him.
 I also recall fi lling in on the Rick Dees show for Liz Fulton, who they 

called Rugburns on the air. That was her 
on-air name! Rick used to put in these 
drops that now would be completely 
inappropriate to air. They asked me to 
play the Rugburns role, and I told him 
I wouldn’t do it. Rick Dees had the No. 
1 show in Los Angeles, but I had no 
desire to be portrayed in that way. Once 
I declined to play the part, there was 
no more business talk. I fi nished up my 
fi ll-in work and went back home. I never 
regretted that decision.

Has it gotten easier for women over 
the years?
It hasn’t gotten easier, but it has gotten 
... different. Right now, people want 
women involved and want to be seen as 
being diversifi ed. For that reason, this 
is a great time to be a woman. Ladies 
put up with a lot for many years before 
there were any rules. I had men ask me 
in interviews if I planned to have any 
more children. Now, you wouldn’t think 
of asking that. Legally, you can’t! It’s a 
much more sensitive culture now. You 
can still end up working with someone 
who is a bully, because those people will 
always exist. But, professionally, there’s 
a tighter rein on it.

My daughter is a public defender 
in Manhattan, and she has an entire 
network of support from females in 
her industry. When I was her age, there 
weren’t a lot of other women in radio, 
so I didn’t have that network to lean on. 

It has expanded in recent years, though, and women entering the business have a 
greater opportunity to talk shop with and support one another. There are entire 
social media pages and groups devoted to bringing together women who work in 
the radio and records industry.

Change has happened in many facets of the business, including how listeners 
consume audio. Does that ongoing culture shift excite or worry you?
I was in Rock radio when MTV fi rst came on the air, and there were radio 
personalities who thought that signaled the end for us. If people can see a video of 
the song, why would they turn on the radio? But change is inevitable, and evolution 
is continuous. I’ve never been someone who eats dinner every night at 6pm, and if 
the change is for the better, I’m always in favor of it. What does bother me is fewer 
people having jobs. Other industries have already gone through this cycle and 
radio is just starting to catch up to it. But, being a compelling person with a local 
perspective is never going to go out of style.

So, you continue to have an optimistic outlook on the future?
Of course. With radio continuing to evolve, and the ability to get audio content 
in more places, there are more opportunities for authentic personalities to shine. 
People have asked me if I would ever do a podcast, and that’s an interesting 
thought. But, a lot of things that interest me already have national-level podcasts 
devoted to them, so I’m not certain what I would do. I’m always open to 
opportunities and growth, though.

Looking to the future, do you have plans to retire? What are the goals for Laurie 
DeYoung the morning host and for Laurie DeYoung the woman?
For Laurie the woman, I hope I am always as crazy about my family as I am now. 
There are people in my life who have children that don’t speak to them, and I can’t 
fathom that. I hope to always maintain good friendships and relationships with my 
family. That’s important.

As for the show, I’ve often been asked how long I will stay at WPOC. I have 
another two-year contract currently, so that’s my plan for now. But looking 10 or 
20 years down the road, who knows. I don’t know where my kids will be or what 
my health will be like, but I plan to appreciate and make the most of every day I 
have until there are no more days. That’s my goal for today and tomorrow. CAC
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changed. Other women in broadcasting have said similar things to me. Before you 
have children, you are almost a threat. Once you give birth, the mindset changes to, 
“Oh, she’s a mom. She’s like me.”

Throughout my career in Country, and especially in recent years, I’ve had strong 
support from women, both younger and older. I’ve always appreciated that, because 
it wasn’t that way early on for me. While my role as a mom serves as a secondary 
plotline on the show, motherhood grows your heart and makes you more sensitive. 
Your focus shifts, and you become responsible for others. I’ve always tried to just be 
who I am, and after 45 years in radio, my authenticity – as a woman, a mom and a 
personality – is what draws people in and keeps them listening.

You’ve not only made Country radio your home, but you’ve married the market, as 
well. Was that a conscious decision, or did it happen organically?
As a child, my family moved a lot, which was diffi cult for me. I was relocating to 
new schools and trying to get people to engage with me as the new kid, because 

I wasn’t an automatically 
cool person. Staying in 
Baltimore was more of 
an organic evolution, but 

in the back of my mind, I knew it wouldn’t be a bad thing to have our three kids 
grow up in one place instead of having the experiences I had of always feeling 
like an outsider.

Did having to continually get classmates to warm to you affect the way you engage 
with listeners?
It has infl uenced everything about my life! I don’t have a base level of friends I’ve 
known since I was young, and I’ve fought for every friend I have. As a kid, I was thin 
and what I called “furry” with a lot of dark hair on my arms. Kids would tease me 
about more than just being new in school, so I learned to develop other parts of my 
personality to win people over. That colored my entire life, and I have capitalized 
on my personality my entire career.

Was it diffi cult to get native Baltimoreans to engage with a Midwest girl initially?
Baltimore was certainly an easier entry than San Diego, but Baltimore is a different 
feel. Neighborhoods are important here, and this town has more people who end 
up moving into their parents’ home after their parents pass away. Loyal is the right 
word for people from this area, so you have to prove yourself. I didn’t only have to 
win over listeners, but also my coworkers, most of whom were native to the area. I 
actually had one woman ask me to lunch only to tell me why she didn’t like me. I 
ended up paying for the lunch. Isn’t that a typical female move? She spent the meal 
telling me what she hated about me, and 
my response was, “I’m sorry you don’t 
like me. I’ll buy lunch.”

Did planting roots as a family ingratiate 
you to the community?
Absolutely! We lived downtown for the 
fi rst fi ve years, because we didn’t know 
the area. As schools became more of 
an issue, we moved to the county. Not 
only did we raise our children here, 
but two of our three kids were born 
here. We’ve owned homes in different 
neighborhoods and gotten to know the 
places people love. Even something as 
small as learning to pronounce the street 
names made an impact. Listeners took 
these as signs I wasn’t planning to go 
anywhere. They are loyal to their city, 
and they expect loyalty from others.

You now have second generation 
listeners, as well.
And third! Generations of people have 
now listened to me with their parents or 
grandparents. I think there’s a comfort 
factor there. People have grown up with 
me in the market, so especially this year 
with the uncertainty of everyday life, 
there’s some comfort in them being able 
to say to themselves, “Let me just have 
Laurie talk to me for a while.”

During the pandemic, have you remained in 
the studio, or are you working from home?
St. Pierre is working from home now, 
but Francesca and I are here every morning. We already had a fantastic setup with 
our individual studios. I’m in the center, and there is glass between each studio so 
we can see one another. Not only do I not want to be at home in my basement, but 
I was also afraid to lose the phones. These are the moments I was made for – being 
there with people. I don’t think of it as talking into a microphone, I consider myself 
to be talking to another person. 

Have the show dynamics changed?
There have been subtle shifts. Early on, everyone was shaken up, so there was a 
signifi cant amount of pandemic-related conversation happening on the show. 
Fatigue started to set in after a while, and everyone needed a break from the 
constant news cycle; it was affecting mental health for many. People needed to 
laugh! That’s what the soul needs in diffi cult moments. This will forever change us 
and be part of the narrative, much like 9-11, and this pandemic will change what 
“normal” means going forward.

What has changed most for you?
Having fewer decisions to make. I see the beauty in both sides at all times and 
think life is a gray zone where nothing seems black or white. Making decisions 
about where to go, what to do, which concerts to see, what events to be involved 
with, which causes to support ... so many decisions every day and a constant sense 
of being busy is not something I miss. I don’t think I’ll ever go back to being as 
seemingly busy as I once was. I love the big shows we do, but the quieter things are 
the ones that bring us back to life.

Does that mean you’re getting more sleep?
No! As you get older, they say you don’t need as much sleep. I also have three dogs 
– my three adult children think I replaced them each with a dog – and they don’t 
believe in new routines. When you do mornings, you also sleep with one eye open, 
always afraid of oversleeping.

You made mention of your current co-hosts. What are you looking for in a 
teammate, and how do you know when you’ve found the right person?
I hear nightmare stories of people who come to work each day hating the person 
they work with, but I could never do that. As I’ve gotten older, we have been 

strategic in building out the team. Country encapsulates and engages multiple 
generations, and since I’m not going to be getting married or having more babies, 
we want co-hosts who can appeal to the other demographics. 

I want to serve as many people in our audience as we possibly can, so where 
I have grown children, I can occupy that space and fi ll that role. Francesca has 
a boyfriend but isn’t yet married, and she just bought her fi rst condo. St. Pierre 
will turn 40 in February and will welcome his fi rst child soon. I’m never going 
to be able to go through those life phases again, other than through the eyes 
of my children – which will also be an interesting perspective when the time 
comes. Last year, my son was getting married around the same time St. Pierre 
got married. He and I were able to bring two different viewpoints on the same 
topic, meaning we could serve more of the listening audience at once. 

You’ve also been a champion for other female personalities, correct?
Absolutely. I always want to have another woman on my show, because it took a lot 
of years before we even had women who would apply. Francesca happens to be the 
same age as my daughter, which brings a multi-tiered relationship to our on-air 
banter. I may have been the fi rst female to be the morning show lead for a Country 
station, and I never had a female boss until I arrived at WPOC. I was also only 
the third female to be inducted to the Country Radio Hall of Fame in the on-air 
category [in 2010].

Many years ago, I had a talent coach named Lorna Osmond who was the fi rst 
to tell me, “Laurie, you don’t value what you do, because it comes easy to you. It 
doesn’t come easy to most people.” As a woman, that’s sometimes hard to hear. 
Surveys say men overestimate their looks, intelligence, wit and abilities, while 
women underestimate their own. I want to do for other female personalities what 
Lorna did for me – foster confi dence and self-worth.

Do you feel you have been treated differently by male peers during your career?
In all honesty, guys gave me attention for a lot of reasons. I did, however, have some 
wonderful male bosses. I remember, though, a few years back there was a guy who 
wrote for the Baltimore Sun who wanted to have lunch with me. We’d both been in 
the market for a long time, and he would routinely mention me in his columns, so 
I agreed to the lunch to thank him for that. At the table, as I was thanking him, I 
asked, “Did you always like country music?” He said, “No, I just thought you were 
hot.” When you’re young, you think you’re setting the world on fi re as a woman, 
and sometimes you’re getting attention for other reasons. What was I expecting 
him to say? “Oh, your show really touched me.” I thought he would say something 
deep and meaningful about the impact I had on him.
 I also recall fi lling in on the Rick Dees show for Liz Fulton, who they 

called Rugburns on the air. That was her 
on-air name! Rick used to put in these 
drops that now would be completely 
inappropriate to air. They asked me to 
play the Rugburns role, and I told him 
I wouldn’t do it. Rick Dees had the No. 
1 show in Los Angeles, but I had no 
desire to be portrayed in that way. Once 
I declined to play the part, there was 
no more business talk. I fi nished up my 
fi ll-in work and went back home. I never 
regretted that decision.

Has it gotten easier for women over 
the years?
It hasn’t gotten easier, but it has gotten 
... different. Right now, people want 
women involved and want to be seen as 
being diversifi ed. For that reason, this 
is a great time to be a woman. Ladies 
put up with a lot for many years before 
there were any rules. I had men ask me 
in interviews if I planned to have any 
more children. Now, you wouldn’t think 
of asking that. Legally, you can’t! It’s a 
much more sensitive culture now. You 
can still end up working with someone 
who is a bully, because those people will 
always exist. But, professionally, there’s 
a tighter rein on it.

My daughter is a public defender 
in Manhattan, and she has an entire 
network of support from females in 
her industry. When I was her age, there 
weren’t a lot of other women in radio, 
so I didn’t have that network to lean on. 

It has expanded in recent years, though, and women entering the business have a 
greater opportunity to talk shop with and support one another. There are entire 
social media pages and groups devoted to bringing together women who work in 
the radio and records industry.

Change has happened in many facets of the business, including how listeners 
consume audio. Does that ongoing culture shift excite or worry you?
I was in Rock radio when MTV fi rst came on the air, and there were radio 
personalities who thought that signaled the end for us. If people can see a video of 
the song, why would they turn on the radio? But change is inevitable, and evolution 
is continuous. I’ve never been someone who eats dinner every night at 6pm, and if 
the change is for the better, I’m always in favor of it. What does bother me is fewer 
people having jobs. Other industries have already gone through this cycle and 
radio is just starting to catch up to it. But, being a compelling person with a local 
perspective is never going to go out of style.

So, you continue to have an optimistic outlook on the future?
Of course. With radio continuing to evolve, and the ability to get audio content 
in more places, there are more opportunities for authentic personalities to shine. 
People have asked me if I would ever do a podcast, and that’s an interesting 
thought. But, a lot of things that interest me already have national-level podcasts 
devoted to them, so I’m not certain what I would do. I’m always open to 
opportunities and growth, though.

Looking to the future, do you have plans to retire? What are the goals for Laurie 
DeYoung the morning host and for Laurie DeYoung the woman?
For Laurie the woman, I hope I am always as crazy about my family as I am now. 
There are people in my life who have children that don’t speak to them, and I can’t 
fathom that. I hope to always maintain good friendships and relationships with my 
family. That’s important.

As for the show, I’ve often been asked how long I will stay at WPOC. I have 
another two-year contract currently, so that’s my plan for now. But looking 10 or 
20 years down the road, who knows. I don’t know where my kids will be or what 
my health will be like, but I plan to appreciate and make the most of every day I 
have until there are no more days. That’s my goal for today and tomorrow. CAC
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